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...can  life  insurance  advertisers  reach  Metropoli¬ 
tan  Chicago’s  biggest  audience  of  prime  prospects. 

In  Chicago  and  suburbs,  68%  of  all  life  insur¬ 
ance  buyers  read  the  Sunday  Tribune;  50%  read 
the  daily  Tribune. 

Dollar  for  dollar  of  your  advertising  budget,  the 
Tribune  will  deliver  more  sales  for  you  in  the 
nation’s  second-largest  market. 


MORE  READERS... MORE  ADVERTISING... MORE  RESULTS- 
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ANOTHER  SG0TT  PRES 


INSTALLATIO 
...READY  TO  GO! 


Custom-built  for  the  Bloomington,  Indiana 


Herald -Telephone 

SCOT  T  units  serve  tlie  iiee«ls  of  lu^wspaper  pulilisliers 

of  every  size  . . .  lur^e.  iiiealiuiii.  small . . .  witli  l)la<'k  anil  white 
ami  color  e(|uipmeiit  that  mei‘ts  every  ilemaml  for  hi^h  spiM'd. 
dt-prnduhlf  m*wspaper  printing. 

Kvery  SCOTT  iiistullatioii  is  huilt  to  suit  the  exact  needs 
of  each  user,  with  full  understanding  of  today's  requireincnls 
for  flexihle  color,  made  available  fronomirally.  If  you  plan 
modernization  of  existing  pressroom  fa«'ilities.  hy  all  means 
let  a  SCOTT  eiifiineer  lielp  you  deci«le  on  the  best  way  to 
solve  your  problem. 


SCOTT 

1 

1 

ijf/tlTrn  CP/ITT  A  P/l  executive  &  sales  office-. 
WWMLI  Ln  OvUI  a  w  vlr*  soi  fifth  ave.,  new  york  u 

1 

'  presses 

L _ _ 

1  DIVISION  OF  WOOD  NEWSPAPER  MACHINERY  CORPORATION  Plant:  Plainfield,  N.  J. 

Herald -Telephone  obtains 
flexibility  of  color  with 
SCOTT  equipment 

3-unit  Press  and  3/7  ratio  Folder,  designed 
to  print  up  to  48  pages.  Equipped  with 
single  reverse  drive  and  color  plate  cylin¬ 
der  which  permits  spot  or  multi-color  up 
to  4  pages  on  straight  runs  12-upl  or  8  pages 
in  collect  runs. 


BUILDERS  or  PRESSROOM  AND  REELROOM  MACHINERY  AND  EQUIPMENT  SINCE  IBTB 
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Reach 
the  foundation 


of  buying  with 

DEPTH  OF  PENETRATION 


The  significant  thing  is  not  how  much 
market  is  covered  by  a  certain  medium, 
but  how  much  is  penetrated.  THE 
CHRISTIAN  SCIENCE  MONITOR  has  un¬ 
usual  depth  of  penetration.  It  goes  daily 
into  homes  of  better  than  average  "spend¬ 
able  income”  —  income  available  for  con¬ 
structive  spending  —  where  the  MONITOR 
is  eagerly  awaited  and  read. 

Many  leading  retailers  have  told  us  that 
the  customers  who  most  often  ask  for 
nationally-advertised  merchandise  by 
brand  names  are  MONITOR  readers.  Be 
sure  this  newspaper  is  on  your  primary 
media  list.  May  we  submit  a  planned  ad¬ 
vertising  program  in  the  MONITOR  for 
your  products?  -  THE  CHRISTIAN  SCIEN  CE 
MONITOR,  One,  Norway  Street,  Boston  15, 
Massachusetts. 


Christian 

Science 

Monitor 


News,  Advertising,  Readership 
Devoted  to  Building  a 
Better  Civilization 

Branch  Offices 

NEW  YORK:  588  Fifth  Avenue 
CHICAGO:  333  N.  Michigin  Avenue 
LOS  ANGELES:  650  S.  Grand  Avenue 
LONDON,  W.C.  2:  Connaucht  House. 
163/4  Strand 
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NOVEMBER 

10-12 — Pacific  Northwest  Newspaper  Advertising  Executives  Assodatin 
Wenatchee.  Wash. 

10-12 — National  Editorial  Association,  75th  Diamord  Jubilee  nneeting  and 
Advisory  Council  Sessions,  Leamington  Hotel,  Minneapolis,  MitM. 

10- 13— Copley  Newspapers  Seminar  for  Circulation  Managers,  Borraqo 
I  Springs,  Calif. 

;  1 1 — California  Newspaper  Advertising  Executives  Association,  Leopard 
Cafe,  San  Frartcisco. 

11 -  Newspaper  Photo-Editing  Clirsic,  Penn  State  University,  University  Part 

12-  Florida  AP  Association,  Yankee  Clipper  Hotel,  Fort  Lauderdale. 

'  13 — Chesapeake  Associated  Press  Workshop,  Sheraton-Belvedera  Hotal 
Baltimore,  Md. 

13- 15— National  Newspaper  Promotion  Association,  eastern  regional  work- 
j  shop,  Sheraton  Hotel.  Rochester,  N.  Y. 

i  13-16— Associatior*  of  National  Advertisers,  Homestead,  Hot  Springs,  Va. 

1  14— National  Association  of  Real  Estate  Editors,  Hotel  Adolphus,  Dtllssi 
Texas. 

14- 16— Southern  Newspaper  Publishers  Association,  Boca  Raton,  Ra. 

j  14-18 — Science  Writers  Conference,  Kansas  State  University,  Manhattan 
I  Kas. 

14- 19— Associated  Press  Managing  Editors  Association,  Williamsburg,  Va. 

16- 19— National  Conference  of  ^itorial  Writers,  Hotel  Jefferson,  Rich¬ 
mond,  Va. 

17 —  Southern  California  UPl  Editors,  Kona  Kai  Club,  San  Diego. 

17-18— Freedom  of  Information  Conference,  third  annual.  School  of  Journal¬ 
ism,  University  of  Missouri,  Columbia. 

17- 19 — International  Labor  Press  Association.  Statler-Hilton,  Detroit,  Midi. 

18- 19— Georgia-Alabama  Newspaper  Advertising  Executives  Association, 
Tutwiler  Hotel,  Birmingham,  Ala. 

19-  UPl  Illinois  Newspaper  Editors,  Executive  House,  Chicago. 

27— Arizona  AP  News  Study  Conference,  Ramada  Inn,  Tucson. 

30-Dec.  3— Sigma  Delta  Chi,  Biltmore  Hotel,  New  York  City. 

DECEMBER 

2-3 — California  Newspaper  Advertising  Executives  Association,  Rano, 
Nevada. 

.  3 — Wisconsin  Associated  Press  Association,  Milwaukee. 

I  5-16— American  Press  Institute.  City  Editors  seminar,  Columbia  UnivanitY. 
New  York. 

9-10— California  Press  Association,  Hotel  Clift,  San  Francisco. 

JANUARY— 1961 

7-8 — Alabama  Associated  Press  Association.  Mobile. 

:  9-20— American  Press  Institute.  Circulation  Managers  seminar,  Columbia 
University,  New  York. 

I  1 1 — California  Newspaper  Advertising  Executives  Association,  Leopard 
Cafe.  San  Francisco. 

15-17— Texas  Advertising  Sales  Seminar,  Sheraton  Hotel,  Dallas. 

15- 18 — Newspaper  Advertising  Executives  Association,  Edgewater  Be-:- 
'•  Hotel,  Chicago. 

19-21 — ^Tennessee  Press  Association,  Hotel  Hermitage,  Nashville. 

19- 21 — Idaho  Press  Association,  Hotel  Boise,  Boise. 

20- 21 — New  Mexico  Press  Association,  Alvarado  Hotel,  Albuquerque,  N.  M. 

;  20-21 — Wyoming  Press  Association,  62nd  annual,  Cheyenne. 

21- 23— Texas  APME,  Hotel  Texas,  Fort  Worth. 

22- 25 — Southern  Classified  Advertising  Managers  Association.  Lexington 

.  .  u.  - 

23- Feb.  3— American  Press  Institute,  new  methods  seminar,  Columbia  Un 
versity.  New  York. 

26-28 — National  Association  of  Newspaper  Purchasing  Executives,  Rcce” 
E.  Lee  Hotel,  Winston-Salem,  N.  C. 

29-31 — New  York  State  Society  of  Newspaper  Editors,  Binghamton,  N.  Y. 

FEBRUARY 

I  8-11 — ^Texas  Newspaper  Seminar,  "Business  News",  University  of  Texss 
I  School  of  Journalism,  Austin. 

10 — California  Newspaper  Advertising  Executives  Association,  Leopwfl 
I  Cafe.  San  Francisco. 

13-24— American  Press  Institute,  Advertising  Executives  seminar,  Columbs 
I  University,  N.  Y. 

I  16-18 — Minnesota  Newspaper  Association,  Hotel  Radisson,  Minneapolis. 

:  24-25— Newspaper  Advertising  Executives  Association  of  the  CaroliMS 
Hotel  Francis  Marlon,  Charleston,  S.  C. 
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Aid  to  Safe  Travel  at  2000°  Fahrenheit 
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A  warm  welcome  awaits  space  vehicles  re-entering 
the  Earth’s  atmosphere.  Friction  and  supersonic  speed 
create  temperatures  akin  to  those  of  molten  lava. 
Rubber- tired  landing  wheels  —  even  by  Goodyear — 
would  bum  up  long  before  the  return  to  ground  zero. 

So  Goodyear  designed  imd  built  this  all-wire  tire. 
Hundreds  of  tufts  of  high-temperature  steel  wire  sur¬ 
round  the  rim  of  a  wheel  made  of  special  heat-resist¬ 
ant  alloy.  The  unit  is  tough  enough  to  survive  the 

Lots  of  good  things  come  from 


punishment  of  re-entry,  yet  resilient  enough  to  cush¬ 
ion  the  shock  of  touchdown.  Precious  equipment  imd 
data — the  foremnners  of  human  travelers — are  helped 
to  a  safe  return  to  the  mother  planet. 

Before  a  twelve-hour  c-ountdown  begins,  before  the 
thin  air  of  the  stratosphere  closes  about  the  return¬ 
ing  voyager,  Goodyear  imagination,  research  and  de¬ 
velopment  have  been  at  work — protecting  the  travel 
of  tomorrow. 


GOOD/fEAR 


INOiSTMALmOCRCTS  CHEMICALS  FOAM  MKHMCTS 


FLOOMNS  METU  rMOOCTS  SHOE  PROOtCTS  AVIATtON  PAOOMTS  AtKMFT 
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if  you  wish  to  build 
recognition  for  your  newspaper, 
remember : 

Everywhere, 

men  whose  advertising  influence 


is  recognized  by  all, 
read  The  Wall  Street  Journal 


LOCKWOOD  GREENE 

ENOINCERS  •  ARCHITECTS 

NEW  YORK  .  A1  E  42nd  S«.  SPARTANBOR6.  S  C.  BOSTON.  MASS 
Brochurt  on  roquoR. 
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WILL  PRESS  AGENTS,  disguised  in  Santa  Claus  whiskers,  go 
gift-giving  to  newspapermen  this  Christmas,  unembarra^ 
by  payola  scandals?  A  survey  by  Public  Relations  News  of  40 
firms  showed  none  is  paring  its  gift  list  and  more  than  on^ 
fifth  are  expanding  their  handouts  of  presents.  More  than  70% 
of  1960’s  gifts  will  go  directly  to  homes,  bypassing  sensitive 


newsrooms. 


Smoothsaying 

Predicting  an  election  result 
Surely  is  an  art. 

JEspecially  when  the  candidates 
Are  such  polls  apart. 

— ^Fred  J.  Curran 

frUconsin  Stale  Journal  (Madison) 

— Mrs.  William  Randolph  Hearst  Sr.,  carrying  out  the  ex¬ 
pressed  wish  of  her  late  husband,  gave  the  mayor  of  Galway, 
Ireland,  a  magnificent  silver  mace  and  sword,  engraved  with 
the  names  of  Galway’s  mayors  from  1660  to  1840.  Mr.  Hearst 
bought  the  symbols  of  office  for  $20,000  in  1935  after  they 
had  passed  through  many  hands.  .  .  .  Charles  McDowell  Jr., 
j  who  has  written  a  chuckle-provoking  column  for  the  Richmond 
i  (Va.)  Times-Dispatch  for  11  years,  hauled  out  750  carbons  of 
I  columns,  selected  about  80  and  they  have  been  published  as 
a  book,  “One  Thing  After  Another”  (Deitz  Press,  Richmond). 

1  .  .  .  Editor  Sanford  H.  Wendover,  Meriden  (Conn.)  Journid, 
j  writes:  “I  submit  this  headline  sent  out  over  a  syndicated 
feature,  with  its  ‘deep-seated’  implications,  as  my  personal  pick 
for  headline  of  the  week:  ‘A  Deep-Seated  Yearning  for  Culture 
Hides  behind  Those  Jeans  and  Levies.’  ”...  Darrell  N. 

;  Toohey,  “D.  N.  T.”  to  readers  of  the  Springfield  (Mass.) 
Unions  daily  “On  the  Firing  Line”  column,  was  named  “News¬ 
paperman  of  the  Year”  by  the  Elks  Lodge  there. 

JSote  to  Those  Who  Sell 

Choose  ye  the  proper  advertising  media 

.4nd  welfare  agencies  won’t  have  to  feed  ya. 

— ^Tom  Pease 

— James  (Red)  Horan,  special  events  editor.  New  York 
Journal- American,  is  editor  of  “C.  S.  S.  Shenandoah”  (Crown 
Publishers).  It’s  the  memoir  of  Capt.  James  1.  Waddell,  skipper 
of  the  last  Confederate  belligerent  ship  to  surrender  in  the 
Civil  War.  Mr.  Horan  has  written  three  novels  and  19  other 
books.  He  currently  is  working  on  his  first  Western  novel,  “The 
Shadow  Catcher.”  .  .  .  Sam  Rametta,  only  Hartford  Tima 
employe  who  actually  helped  build  the  newspaper  plant  in  1920, 
daily  has  raised  the  flag  over  the  Prospect  Street  portico  of  the 
building  for  40  years  as  a  member  of  the  newspaper’s  building 
maintenance  staff.  .  .  .  It’s  no  joke,  India  madras  is  supposed 
to  “bleed  and  fade,”  several  textile  authorities  have  commented 
on  the  “Short  Takes”  item  of  Oct.  8.  .  .  .  Associated  Press 
General  Manager  Frank  J.  Starzel  became  an  on-the-spot  r^ 
porter  when  playwright  Brendan  Behan  burst  into  characteristic 
antics  during  a  Broadway  performance  of  Behan’s  play,  “The 
Hostage.”  Mr.  Starzel  was  in  the  audience  and  called  tk 
New  York  AP  bureau  after  the  second  act  and  the  final  curtain 
with  exclusive  quotes  from  the  irrepressible  Irish  playwn^ 

;  who  interrupted  the  performance  with  tirades.  .  .  ,  The  Phils- 
'  delphia  DaUy  News  headlined:  “Iran  Queen  Gives  Shah  The 
Heir.”  .  .  .  What  to  wear  at  a  newspaper  Halloween  party  was 
j  solved  by  Ogden  (Utah)  Standard-Examiner  staffers,  who  ap- 
I  peared  in  sh^ts,  disguised  as  ghost  writers. 
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lo2nd  YEAR 


SYRACUSE,  N.  Y.,  FRIDAY,  SEPTEMBER  16,  1960 


THE  POST-STANDARD, 
together  with  the 
(evening)  Herald- 
Jovirnal  and  the  (Sun¬ 
day)  Herald-American, 

represented  nationally 
-  by  - 

MOLONEY.  REGAN  &  SCHMITT 


Get  a  Big  Bonus.. 


FAMILY  ACCEPTANCE! 


The  Post- Standard 


editorial 


New  York  Strike  Threat 

^T^he  officers  of  the  American  Newspaper  Guild  and  the  publishers 
of  New  York  City  dailies  all  knew  how  disastrous  a  strike  woukl 
have  been  at  this  time  not  only  for  everyone  concerned  but  particular¬ 
ly  for  the  public  at  this  stage  in  the  election  campaign.  If  it  had 
forced  city-wide  sus|)ension  of  pidilishing  activities,  as  a  strike  did 
two  years  ago  just  before  Christmas,  the  impact  on  the  publishing 
economics  of  the  newspapers  involved  are  almost  impossible  for  us  to 
predict. 

Fortunately,  sanity  prevailed  and  a  compromise  suitable  to  both 
sides  was  reached  at  the  final  minute.  Management  gave  a  little  more 
than  it  had  offered  and  the  Guild  backed  down  appreciably  from  its 
unrealistic  demand  of  a  10%  wage  increase. 

Contract  negotiations  Iteing  what  they  are,  however,  every  other 
union  in  these  plants,  some  of  whose  contracts  expire  next  month, 
will  expect  a  settlement  equal  to  that  given  die  Guild — $7  wage  and 
welfare  package  spread  over  two  years  plus  other  fringe  lienefits.  If 
they  all  get  the  same,  and  they  probably  will,  it  will  cost  New  York 
newspapers  at  least  an  additional  $7  million  in  wages  alone  over  the 
next  two  years.  The  settlement  ending  the  strike  two  years  ago  also 
was  for  a  $7  package  over  two  years.  By  the  end  of  1962,  therefore, 
newspaper  payrolls  in  New  York  will  be  at  least  $14  higher  than  they 
were  in  1958 — an  increase  of  about  $3.5  million  p>er  year. 

We  wonder  if  newspaper  employes,  union  members  and  others, 
have  any  realization  of  what  this  additional  cost  means  to  the  man¬ 
agements  who  have  to  meet  that  payroll  when  the  operating  profits 
of  some  are  not  as  large  as  the  increased  cost. 

^Fairness  ’ 

Evidence  is  beginning  to  accumulate  showing  that  this  year’s  presi¬ 
dential  election  campaign  is  receiving  objective,  fair  and  unbiased 
news  coverage  in  newspapers. 

Governor  Abraham  Ribicoff  of  Connecticut,  a  DeiiKKrat,  has  said; 
“I  find  the  press  is  reporting  both  sides  of  this  campaign  in  as  fair 
and  informative  a  fashion  as  I  have  ever  seen.”  (E&P,  Oct.  29,  page  6.) 

A  group  of  journalism  professors  at  Western  Illinois  University, 
who  declare  they  are  “predominantly  Democratic,”  have  studied  the 
newspapers  of  Illinois  and  say  they  are  “giving  a  full  and  fair  story 
of  the  presidential  campaign.”  They  say:  “It  is  interesting  to  take 
about  20  of  our  daily  papers  for  one  day  and  to  see  how  the  campaign 
is  handled.  It  is  a  marvel  of  objectivity  and  fairness.” 

It  is  just  as  true  in  the  other  49  states  as  it  is  in  Illinois.  So  far  in 
this  campaign  we  have  been  spared  the  unreasonable  charges  in  recent 
presidential  campaigns.  Numerous  objective  studies  after  those  cam¬ 
paigns  proved  there  wasn’t  any  evidence  to  support  the  charge,  just 
as  there  is  no  evidence  now. 

Why  the  Contempt 

A  WOMAN  reporter  in  Colorado  Springs,  Colo.,  has  lieen  found  guilty 
of  contempt  of  court  and  sentenced  to  jail  for  30  days  for  refusing 
to  divulge  a  news  source.  The  story  concerned  a  {petition  which  charged 
a  former  Chief  Justice  w'ith  taking  a  brilje  four  years  previously  and 
sought  to  reopen  the  case. 

The  story,  however,  was  not  published  until  a  day  after  the  petition 
was  filed  with  the  court  although  the  reporter  admitted  she  had 
possession  of  it  a  day  before  the  filing.  At  the  time  of  publication  the 
document  in  question  was  a  court  record.  Does  the  Colorado  Supreme 
Court  mean  by  its  contempt  citation  that  it  has  the  right  to  demand 
of  a  reporter  what  he  knows  and  where  he  learned  it  even  prior  to 
publication? 
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I  No  man  can  serve  two  masters:  jot 

either  he  will  hate  the  one,  and  lose  tit 
other;  or  else  he  will  hold  to  the  one,  and  I 
despise  the  other.  Ye  cannot  serve  God 
and  mammon. — St.  Matthew,  VI;  24. 
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cartoon  idea  of  the  week 


letters 


HOW  ABOUT  EQUAL  TIME 
FOR  HARRIED  VOTERS? 
Pletcher,  Sioux  City  (Iowa)  Journal 


Short  Sahi 


Headlines: 

Airline  Pilots  Give  Few  Simple  Rules 
For  Bigger,  More  Frequent  Air  Crashes. 

—  Greenville  (S.  C.)  Sews, 

• 

Jury  Hung  in  Bra  Case.  —  Charleston 
(W.  Va.)  Gazette. 

• 

Coca-Cola  Also  Taken  By  Castro.  — 
Indianapolis  (Ind.)  Times. 

• 

Mar>’  Ellen  Herr  Weds  J.  W.  Quick. 

—  Milwaukee  (Wis.)  Sentinel. 

• 

Brown  Stands  Firm  on  Water.  —  Po¬ 
mona  (Calif.)  Progress-Bulletin. 

• 

Lyndon  Drops  In  On  Rocky  Bottom. — 
Son  Francisco  (Calif.)  Chronicle. 
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POOR  OLD  ‘CASE’ 

I  think  every  newspaper  in  the  country, 
especially  those  in  the  New  York  area, 
were  swept  ridiculously  overboard  on  the 
pseudo  throat-clutching  story  on  the  can¬ 
ning  of  Casey  Stengel  as  Yankee  manager. 
Most  papers  ran  the  mentor’s  picture  on 
page  one,  backed  by  maudlin,  gushing, 
columns,  tearfully  protesting  the  banish¬ 
ment  of  “poor  old  Case.” 

Poor,  my  asterisk.  These  weeping 
scribes  would  have  us  believe  that  a 
shaky,  feeble  but  unbowed  old  war  horse 
was  being  turned  out  to  pasture  to  freeze 
in  the  cold;  to  nibble  occasional  crumbs 
off  the  welfare  rolls  and  later  to  die  in 
obscurity.  What  rot.  A  flamboyant  mil¬ 
lionaire  loses  an  85-G-a-year  job  he  needs 
as  badly  as  neckties  and  suddenly  every 
writer  in  the  nation  with  access  to  news¬ 
paper  space  gets  a  lump  in  his  throat. 
Poor  old  Case.  All  he  has  to  fall  back  on 
now  is  a  paw  full  of  booming  oil  wells,  a 
seven  or  eight  figure  bank  roll,  a  bank, 
a  pitiful  IbOG  slice  of  severance  melon 
from  his  heartless  ex-employers  and  one 
thousand  job  offers. 

Nobody  begrudges  Casey  Stengel  his 
hard-won  gains.  More  power  to  him.  He’s 
earned  it  all;  but  why  the  hell  all  this 
journalistic  diarrhea  over  a  man  who 
could  live  an  additional  70  years  and  still 
not  have  the  time  to  fold  all  the  money 
he’s  banked? 

Stengel  has  had  a  full,  exciting  and 
prosperous  life  in  the  public  eye  and  he 
has  the  newspaper  clippings  to  prove  it. 

Dan  O’Malley 

Sew  York  News 

*  *  * 

ASPIRING  JOURNALIST 

Which  is  more  important  for  a  young 
aspiring  journalist — education,  experience 
or  both?  And  in  what  order? 

If  I  knew  what  the  newspaper  hier¬ 
archy  thought  of  this  issue  it  might  help 
me  in  my  particular  instance. 

Having  acquired  my  taste  for  newspa¬ 
per  work  early  in  high  school  I  proceeded 
to  get  as  much  experience  as  possible  by 
working  on  the  school  paper  and  writing 
for  several  community  weeklies. 

After  receiving  my  secondary  diploma. 
I  obtained  a  job  as  a  copy  boy  in  the 
sports  department  of  a  Detroit  daily.  Then, 
on  a  part-time  basis.  I  began  my  college 
studies. 

Anyone  working  and  going  to  school 
will  tell  vou  it  is  a  grind,  but  in  my  case 
it  was  a  particular  strain  since  my  love 
of  newspaper  work  sometimes  tended  to 
interfere  with  my  college  obligations. 

Finally  in  frustration  I  quit  school  and 
took  a  job  as  a  reporter  on  a  large  weekly. 

Now  at  the  age  of  21  I  am  faced  with 
a  difficult  decision. 

I  have  only  a  full  year  of  college  credits, 
which  means  I  still  have  three  to  go  before 
receiving  my  degree.  Yet  for  my  age  I 
have  had  unusual  experience  opportuni¬ 


ties,  many  of  which  the  college  graduate 
would  be  hard  put  to  obtain. 

Currently  I  am  taking  a  few  courses 
in  night  school.  I  would  like  to  return  to 
school  full-time  and  get  my  degree.  Yet, 
financially  this  is  impossible  without  some 
kind  of  support  or  income. 

I  consider  it  somewhat  of  a  sacrifice 
for  me  to  give  up  a  reporting  job  at  sub¬ 
stantial  pay  to  return  to  college.  I  would 
certainly  do  this,  however,  if  1  could. 

If  the  newspaper  profession  is  so  eager 
to  obtain  top-flight  recruits  for  the  future 
why  isn’t  it  willing  to  invest  some  money 
in  future  journalists  like  other  industries 
do? 

This  could  be  done  by  offering  more 
scholarships,  loans,  etc.  Newspapers  could 
provide  summer  and  Christmas  vacation 
employment  and  pay  a  percentage  of 
higher  education  costs.  It  might  be  a 
gamble  but  certainly  one  worth  taking. 

Keith  J.  Pitcher 

644  Selden, 

Detroit,  Mich. 

*  *  * 

FORWARD-THINKING 

Apparently  unwittingly,  R.  B.  McIntyre 
may  have  put  his  finger  on  the  reason  why 
the  Midland  (Tex.)  Reporter-Telegram  is 
so  “forward-looking”  and  “forward-think¬ 
ing,”  as  he  described  it  in  Ad-lines  for 
Oct.  1. 

He  says  it’s  too  bad  the  paper  doesn’t 
accept  the  liquor  ads.  Did  he  stop  to  think 
that  this  could  be  evidence  of  its  forward- 
thinking,  of  its  realization  along  with  sev¬ 
eral  score  other  newspapers  that  they 
don’t  have  to  accept  advertising  which 
they  feel  is  harmful,  in  order  to  survive? 
Silver  Spring,  Md.  Winston  H.  Taylor 
«  «  « 

A  CORRECTION 

On  behalf  of  Advertising  Media  Credit 
Executives  International,  I  wish  to  thank 
you  for  the  coverage  of  our  Chicago  con¬ 
vention  (Oct.  22.) 

In  the  remarks  credited  to  me,  however, 
I  note  that  the  increase  in  costs  of  pay¬ 
roll  in  newspapers  as  well  as  the  increase 
in  revenues  is  attributed  to  a  two  year 
period  as  opposed  to  a  lO-year  period  as 
referred  to  in  my  talk. 

The  rather  large  percentages,  of  course, 
appear  somewhat  ridiculous  for  a  two 
year  period  and  I  feel  that  the  matter 
should  be  clarified. 

Samuel  B.  Goodman,  Jr. 
Washington  (D.  C)  Star 
*  *  * 

GOOD  PRESS  MANNERS 

Your  editorial  (Sept.  24)  “Giving 
Credit  to  Others”  strikes  a  ringing  and 
happy  chord.  It  is  about  time  that  mem¬ 
bers  of  the  press,  generally,  took  a  more 
tolerant  attitude,  one  for  another.  I  no¬ 
tice  more  and  more  examples  of  such 
good  press  manners. 

Frederick  H.  Lewis 

Scarsdalc,  N.  Y. 
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Are  you  using  up  too  much  time  in  tracking  down 
background  information  for  news  stories,  articles 
and  editorials? 


situation,  The  Index  tells  you  exactly  where  to  look 
for  them  in  your  back  issues  of  The  Times.  Because 
each  news  reference  in  The  Index  is  dated,  it  also 
helps  you  locate  items  in  your  own  newspaper,  and 
in  other  publications  you  keep  on  file. 

In  newspaper  libraries  all  over  the  country.  The 
New  York  Times  Index  is  speeding  up  research 
and  cutting  down  waste  motion.  Yet  it’s  not  ex¬ 
pensive!  For  only  $85,  you  can  have  the  twice-a- 
month  issues  for  a  full  year  plus  a  copy  of  the  1960 
Annual  Volume  to  be  published  next  spring.  Or  you 
can  get  the  twice-a-month  issues  only  for  $50  a 
year.  Most  subscribers  want  the  complete  service. 

In  saving  so  much  time  for  your  staff,  your  sub¬ 
scription  will  pay  for  itself  quickly.  Why  not  send 
your  order  in  today? 


That’s  a  problem  The  New  York  Times  Index  can 
help  you  solve. 

Each  twice-a-month  issue  gives  you  the  highlights 
of  what  has  recently  happened  in  every  sphere  of 
activity.  The  news  developments  are  summarized 
in  chronological  order  under  thousands  of  topical 
headings.  No  matter  what  subject  you  are  looking 
into.  The  Index  promptly  comes  up  with  a  wealth 
of  vital  facts. 
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And  when  you  want  the  full  details  of  an  event  or 


®ljc  Netp  Ijork  Simes  3nbex 

229  West  USrd  Street,  New  York  36,  N.  Y. 


Every  Saturday  Since  1 884 


Editor  &  Publisher 

THE  SPOT  NEWS  PAPER 

OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


57%  of  U.S.  Dailies  Back 
Nixon;  16%  for  Kennedy 


GOP  Bloc  Smallest  Since  Hoover; 
Democrats’  Biggest  Since  FDR 


By  Robert  U.  Brown 

Vice  President  Richard  M. 
Nixon  has  the  editorial  support 
of  57.7%  of  the  nation’s  daily 
newspapers  behind  his  cam- 
paipi  for  the  Presidency  while 
Senator  John  F.  Kennedy  is 
supported  by  16.4%  of  the 
dailies. 

Mr.  Nixon’s  editorial  support 
represents  the  smallest  number 
of  newspapers  behind  a  Re¬ 
publican  Presidential  candidate 
since  Editor  &  Pubusher 
started  this  quadrennial  poll  in 
1936.  In  1932  a  less  extensive 
poll  showed  Herbert  Hoover  was 
supported  by  55.5%  of  the  news¬ 
papers. 

Sen.  Kennedy’s  support  is  the 
largest  given  by  daily  newspa¬ 
pers  to  a  Democratic  Presiden¬ 
tial  candidate  since  Franklin  D. 
Roosevelt  had  22%  of  the  dailies 
behind  him  in  his  bid  for  a 
fourth  term  in  1944. 

In  terms  of  daily  circulation, 
Nixon  support  represents  70.9% 


of  the  total  and  Kennedy  sup¬ 
port  15.8%.  This  is  the  smallest 
percentage  of  daily  circulation 
to  support  a  Republican  can¬ 
didate  and  the  largest  to  sup¬ 
port  a  Democratic  candidate 
since  1944  when  Thomas  E. 
Dewey  had  the  backing  of  60% 
of  the  dailies  representing 
68.5%  of  the  circulation  and 
Franklin  Roosevelt  was  sup¬ 
ported  by  22%  of  the  papers 
with  17.7%  of  the  circulation. 

In  1956,  Gen.  Dwight  D.  Eis¬ 
enhower’s  backing  by  72%  of 
the  circulation  included  only 
34.5  million  daily  copies.  Nixon’s 
70.9%  of  the  circulation  adds 
up  to  38  million  copies. 

This  year  26.4%  of  the  pa¬ 
pers  with  13.3%  of  the  daily 
circulation  were  in  the  Inde¬ 
pendent  or  Undecided  column  as 
of  Nov.  2  when  this  survey  was 
concluded. 

E  &  P’s  roll  call  (preliminary 
results  were  publish^  Sept.  17) 


included  returns  from  1,267 
daily  newspapers  or  72.65%  of 
the  1765  daily  newspapers  in  the 
U.S.  Their  circulation  totals 
53,590,834  representing  91.92% 
of  the  total  daily  circulation 
(over  58,000,000)  in  the  U.S. 

Nixon’s  support  comes  from 
731  newspapers  with  38,006,203 
daily  circulation. 

Kennedy’s  editorial  backing 
IS  from  208  newspapers  total¬ 
ling  8,448,677  circulation. 

There  are  nine  states  plus  the 
District  of  Columbia  in  which 
no  editorial  support  for  Ken¬ 
nedy  is  evident  in  the  poll.  They 
are  Connecticut,  Hawaii,  Lou¬ 
isiana,  Maine,  North  Dakota, 
Rhode  Island,  Utah  and  Ver¬ 
mont. 

There  are  only  two  states  in 
which  there  is  no  evident  Nixon 
support  —  Arkansas  and  Utah. 

Of  the  five  daily  newspapers 
in  Utah  every  one  replied  to  the 
E  &  P  poll  in  the  Independent 
or  Undecided  column.  There  are 
five  states  in  which  no  newspa¬ 
per  indicated  it  was  taking  a 
neutral  position. 

There  is  a  growing  number  of 
newspapers  appearing  in  the 
Independent  column  in  Presi- 


THE  ROLL  CALL 
on  newspaper  support  of  the 
candidates  begins  on  Page  10. 

dential  elections.  In  1952  some 
18%  or  250  newspapers  so  re¬ 
sponded  to  an  E  &  P  inquiry.  In 
1956  this  number  rose  to  270  or 
22.7%.  This  year  it  is  328  news¬ 
papers  or  25.9%. 

Four  years  ago  President 
Eisenhower  had  the  support  of 
740  newspapers  (62.33%  of  the 
total)  representing  34.5  million 
daily  circulation  (72.35%  of  the 
total).  Adlai  E.  Stevenson  was 
backed  by  189  newspapers 
(15.08%)  with  about  six  mil¬ 
lion  circulation  (12.82%).  The 
Independents  numbered  270 
with  a  little  over  seven  million 
circulation  —  22.71%  and  14.- 
83%  respectively. 

The  pattern  of  newspaper 
editorial  support  in  the  last 
five  Presidential  campaigns  is 
as  follows: 

1944 

%  Papers  %  Circ. 


Dewey 

Roosevelt 

Dewey 

Truman 

Others 


U.S.  Can’t  Tell  Winners  Nov.  9 
W ithout  This  Newspaper  Program 


60 

68.5 

22 

17.7 

1948 

65 

78.5 

15 

10 

4 

1.5 

1952 

67 

80 

14.5 

11 

1956 

62 

72 

15 

13 
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Unbylined  legpnen,  string  cor¬ 
respondents  and  just  plain 
“extra  help”  by  the  thousands 
will  be  responsible  for  declaring 
the  next  President  of  the  United 
States  elected  some  time  Nov.  9. 
Theirs  will  be  the  task  of  re¬ 
porting  the  vote  totals  from  the 
nearest  to  the  most  far-away 
precincts  where  about  65  mil¬ 
lion  ballots  will  be  cast  Nov.  8 
. .  .  from  Limestone,  Maine,  to 
Niihau,  Hawaii. 

Collection  of  the  vote  in  a 
Presidential  election  is  a  gigan¬ 
tic,  highly  organized  under- 
Inlnng  which  is  basically  and 
tiiditionally  a  newspaper  serv- 
iee,  although  in  recent  years  the 
staffs  of  radio  and  TV  stations 
hxve  been  playing  a  bigger  part 
in  rounding  up  ballot  results. 

editor  6c  PUBLISHER 


In  many  cities  reporters 
merely  have  to  relay  vote  totals 
from  central  spots,  such  as  the 
county  election  bureau  or  police 
headquarters.  But  in  ju^  as 
many  places,  if  not  many  more, 
some  reporter  must  personally 
go  to  the  voting  hall  and  take 
off  the  figures  as  they  are 
counted  by  officials,  either  from 
paper  ballots  or  from  machines. 
This  is  a  job  that  demands  ac¬ 
curacy  and  speed — the  faster 
these  results  are  phoned  to  a 
city  room  or  “election  bureau” 
in  a  newspaper  office  the  sooner 
will  the  nation  know  who  won  at 
the  polls.  The  official  counting 
isn’t  done  until  weeks  after 
Election  Day. 

If  the  polls  that  predict  a 
close  Electoral  vote  for  Vice 
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President  Richard  M.  Nixon  and 
Senator  John  F.  Kennedy  are 
correct,  this  year’s  story  could 
be  a  rewrite  of  the  1916  Election 
when  the  outcome  wasn’t  definite 
until  about  48  hours  after  the 
polls  had  closed. 

Oassic  Story 

A  classic  post-election  news¬ 
room  tale  goes  back  to  that  night 
when,  after  California’s  vote  for 
Woodrow  Wilson  knocked 
Charles  Evans  Hughes  out  of 
the  White  House,  an  AP  man 
called  Mr.  Hughes’  suite  at  the 
Hotel  Astor  in  New  York  to  get 
the  reaction  and  comment  of  the 
candidate  on  the  “upset.” 

A  Hughes  aide  declared :  “The 
President-elect  has  retired  and 
cannot  be  disturbed.” 


“Well,”  said  the  reporter, 
“when  the  President-elect  wakes 
up  in  the  morning,  tell  him  he 
isn’t  President-elect  any  more.” 

In  other  years,  batteries  of 
adding  machines  have  been  set 
up  in  newspaper  offices  to  keep 
running  totals  on  election  re¬ 
sults,  so  that  reporters  might 
grind  out  hourly  replate  bulle¬ 
tins  and  “new  leads”  on  develop¬ 
ments  to  be  printed  in  extras. 
There  was  usually  an  Allen 
Eddy  in  every  office  to  analyze 
fragmentary  votes  and  predict 
the  election  of  one  candidate  or 
another. 

(A  Chicago-trained  political 
reporter,  Allen  Eddy  was  a  very 
real  statistical  person  with  a 
long  period  of  journalistic  ex¬ 
perience.  He  h^  an  uncanny 
knack  of  sensing  trends  in  vote 
tables  and  his  ability  to  foretell 
the  outcome  enabled  the  old 
Knickerbocker  Press  at  Albany 
to  score  many  an  election  night 
beat  over  rivals.) 

(Continued  on  page  67) 


ROLL  CALL — How  Newspapers  Stand  on  Presidential  Choice 


N  Waterbury  Republican 
N  Willimantic  Chronicle 
K  Winsted  Citizen  . 


Turlock  Journal  . 

Ukiah  Journal  . 

Ventura  Star  Free  Frees  . 

Watsonville  Register-Paparonian 

Whittier  News  . 

Willows  Journal  . 

Woodland  Democrat  . 

Yreka  Siskiyou  News  . 


Following  are  the  editorial  com¬ 
mitments  by  daily  newspapers  re¬ 
ceived  by  EAR  up  to  Nov.  2.  "N" 
is  for  Nixon,  "K"  for  Kennedy,  and 
"I"  for  independent  or  uncommitted. 


Merced  Sun-Star  . 

Modesto  Bee  . 

Monrovia  News  Post . 

Monterey  Peninsula  Herald  . 

Napa  R^^ster  . 

Oakland  Tribune  . 

Oceanside  Blade  Tribune . 

Ontario  Report  . 

Orange  News  . 

Oroville  Mercury  Register  . 

Oxnard  Press  Courier  . 

Pasadena  Independent  . 

Pasadena  Star  News  . . 

Paso  Robles  Press  . 

Petaluma  Argus  Courier  . 

Pittsburg  Post  Dispatch  . 

Pomona  Progress  Bulletin  . 

Redding  Record  Searchlight  . 

Redlands  Facts  . 

Redondo  Beach  Breeze . 

Redwood  City  Tribune  . 

Richmond  Independent  . 

Roseville  Frees  Tribune  . 

Sacramento  Bee  . 

Sacramento  Union  . 

Salinas  Californian  . 

San  Bernardino  Telegram . 

San  Bernardino  Sun  . 

San  Diego  Union  . 

San  Diego  Tribune  . 

San  Francisco  Chronicle  . 

San  Francisco  Examiner  . 

San  Francisco  News  Call  Bulletin  . 

San  Gabriel  Valley  Tribune  . 

San  Jose  News  . 

San  Jose  Mercury  . 

San  Leandro  News  . 

San  Luis  Obispo  Telegram-Tribune. 

San  Pedro  News-Pilot  . 

San  Rafael  Independent-Journal  . . 

Santa  Ana  Register  . . 

Santa  Barbara  News-Press  . 

Santa  Clara  Journal  . 

Santa  Cruz  Sentinel  . . 

Santa  Monica  Outlook  . 

.Santa  Paula  Chronicle  . 

Santa  Rosa  Press  Democrat  . 

Stockton  Record . 

Sunnyvale  Standard  Mountain 

View  Register-Leader . 

Taft  Midw-ay  Driller  . 

Tulare  Advance  Register  &  Times 


DEUAWAItK 

Dover  Delaware  State  Nt  ws 

Wilmington  News  . 

Wilmington  Journal  . . 


N  COLORADO 

N  Alamosa  Valley  Courier  . 

N  Bcmlder  Camera  . 

N  Canon  City  Record  . 

I  Colorado  Springs  Free  Press  . 

N  Denver  Post  . . 

I  Denver  Rocky  Mountain  News 

N  Durango  Herald  News  . 

K  Fort  Morgan  Times . . 

N  Grand  Junction  Sentinel  . 

N  Grand  Junction  Sun  . 

N  La  Junta  Tribune  Democrat  . 

N  Lamar  News  . 

N  Longmont  Times  Call  . 

K  Loveland  Reporter  Herald  . . . 

N  Montrose  Press . 

N  Pueblo  Chieftain  . 

N  Pueblo  Star  Journal  . 

N  Rocky  Ford  Gazette  . 

N  Salida  Mountain  Mail  . 

N  Trinidad  Chronicle  News  . . . . 


DISTRICT  OK  COLUMBIA 

Washington  News  . 

Washington  Poet  . 

Washington  Star  . 


ALABAMA 
Birmingham  Post-Herald 

Birmingham  News  . 

Decatur  Daily . 

Dothan  Eagle  . 

Florence  Times  . 

Florence  Tri-Cities  Daily 

Huntsville  Times  . 

Jasper  Mountain  Eagle  . 

Mobile  Register  . 

Mobile  Press  . 

Montgomery  Advertiser  . 
Montgomery  Journal  . . . 

Opelika  News . 

Selma  Times  Journal  . . . 

Troy  Messenger  . 

Tuscaloosa  News  . 


FIX)  RIDA 

Bradenton  Herald  . 

Daytona  Beach  Journal  . 

Daytona  Beach  News  . 

Deland  Sun  News  . 

Fort  L.auderdale  News . 

Fort  Myers  News  Press . 

Gainesville  Sun  . 

Jacksonville  Times  Union  .... 

Jacksonville  Journal  . 

I.«esburg  Commercial  . 

Marianna  Jackson  County 

Floridian  . 

Melbourne  Times  . 

Miami  Herald  . 

Miami  News  . 

Ocala  Star  Banner  . 

Palatka  News  . 

Palm  Beach  News  . 

Panama  City  News . 

Panama  City  Herald . . 

Pensacola  Journal  . 

Pensacola  News  . . . 

Pompano  Beach  Sun  Sentinel 
St.  Petersburg  Independent  . 

St.  Petersburg  Times  . 

Sanford  Herald  . . 

Sarasota  Herald  Tribune  . . . 

Sarasota  Journal  . 

Tampa  Tribune  . 

Tampa  Times  . 

West  Palm  Beach  Post  . 

West  Palm  Beeich  "nmes  . . . . 
Winter  Haven  News  Chief  . . 


CONNECTICUT 

Bridgeport  Telegram  . 

Bridgeport  Poet  . 

Bristol  Press  . 

Danbury  News  Times . 

Greenwich  Time  . 

Hartford  Courant  . 

Hartford  "Hmes  . 

Meriden  Record  . 

Meriden  Journal  . 

Middletown  Press  . 

Naugatuck  News  . 

New  Britain  Herald  . 

New  Haven  Journal  Courier 

New  Haven  Register  . 

New  London  Day  . 

Norwalk  Hour  . 

Norwich  Bulletin . . 

Stamford  Advocate  . . 

Torrington  Register  . 

Waterbury  American  . . 


Cbarlefl 
Chicago 
Chicago 
CUcago 
Chicago 
Chicago 
Chicago 
Danvilli 
Decatur 
Decatur 
D«  Kail 
Dixon 
DnQuo 
EiKSt 
Qgin  < 
Freepoi 
Galesbi] 
Harriet 
Haai>ea 
Joliet  1 
Kankat 
EewanI 
I  USall 
Lawm 
Uncoil 
Xacom 
Marion 
Martdl 
Moline 
Moline 
Morris 
Mount 
Olney 
Pans  I 
Puton 
Pekin 
Peoria 
Pootia 
Qnincx 
Sobins 
Bockfo 
IMfo 
lock  1 
Savani 
String 
Spring 
Sterlin 
Streab 
Taylor 
Waukc 


ALASKA 
Anchorage  Times  .  . . . , 
Fairbanks  News  Miner 
Juneau  Alaska  Empire 

Ketchikan  News  . . 

Sitka  Sentinel  . 


ARIZONA 

Douglas  Dispatch  . 

Flagstaff  Arizona  Daily  Sun  . 

Mesa  Tribune  . 

Phoenix  Republic  . 

Phoenix  Gazette  . 

Tempe  News  . . 

Tucson  Star  . 

Tucson  Citizen  . 

Yuma  Sun  &  Arizona  Sentinel 


GEORGIA 

Americus  Times  Recorder . 

Atlanta  Constitution  . 

Atlanta  Journal  . 

Atlanta  World  . 

Augusta  Chronicle  . 

Augusta  Herald  . 

Cartersville  Tribune  News  .... 

Columbus  Enquirer  . 

Columbus  Ledger  . 

Cordele  Dispatch  . 

Dublin  Courier  Herald  . 

Gaineeville  'nmee . 

Griffin  News  . 

La  Grange  News  . 

Macon  News . 

Macon  Telegraph  . 

Marietta  Journal  . 

Savannah  News  . 

Savannah  Press  . . . . . 

Thomaaville  Times  Enteri>rise  . 

Tifton  Gazette . 

Waycross  Journal  Herald  . 

West  Point  Valley  Times  News 


ARKANSAS 

De  Queen  Citizen  . 

El  Dorado  Times  . 

El  Dorado  New's  . 

Fayetteville  Northwest 

Arkansas  Times  . 

Harrison  Times  . 

Hot  Springs  Sentinel  R^ord  . 

Hot  Springs  New  Era  . 

Little  Rock  Democrat  . 

Little  Rock  Arkansas  Gazette  . 

Magnolia  Banner  News  . 

Mena  Star  . 

Paragould  Big  Picture  . 

Pine  Bluff  Commercial  . 

Russellville  Courier  Democrat 

Searcy  Citizen  . 

Springdale  News  . 

Stuttgart  Leader  . 

West  Memphis  Times  . 


State-by-State  Lineup  of  Dailies 

KENNEDY  NIXON  0 

STATE  No.  Circ.  No.  CIre. 

Alabama  .  4  45.420  4  411,234 

Alaska  .  4  33,720 

Arizona  .  I  38,785  5  244,882 

Arkansas  .  4  195.542 

California  .  20  471,871  45  3,797  440 

Colorado  3  243,173  II  238,939 

Connecticut  .  3  142,145  13  448  594 

Delaware  .  2  102,509 

Dist.  of  Columbia  . .  I  177  892 

Florida  .  3  199,522  22  841,744 

Georgia  .  9  545,093  8  237,401 

Hawaii  .  2  113.084 

Idaho  .  2  19,393  9  107,898 

Illinois  .  5  53,409  48  3,384,590 

Indiana  .  II  117,554  39  1,061,239 

Iowa  .  2  42,384  27  472,217 

Kansas  .  4  37,103  39  404,828 

Kentucky  .  7  440,535  5  109,425 

Louisiana  .  5  322,424 

Maine  .  4  157,738 

Maryland  .  I  32,413  4  700,542 

Massachusetts  .  7  254.750  15  1,223,038 

Michigan  .  24  1,735,839 

Minnesota  .  I  10.949  19  920,583 

Mississippi  .  3  42,793  4  52,284 

Missouri  .  II  445,040  17  1,238.240 

Montana  .  2  37,149  7  70,379 

Nebraska  .  2  35,174  12  358,494 

Nevada  .  I  13.719  2  21,398 

New  Hampshire  _  I  5,894  4  85  900 

New  Jersey  .  5  241.755  13  931,087 

New  Mexico  .  I  7,202  7  112,593 

New  York  . 9  1,805,179  50  5,878,354 

North  Carolina  .  II  282,433  3  34,274 

North  Dakota  .  8  150,703 

Ohio  .  5  357,105  39  2,831.414 

Oklahoma  .  5  33,449  9  503,804 

Oregon  .  3  39,488  II  525,884 

Pennsylvania  .  5  534,184  53  2,8S4,5W 

Rhode  Island  .  3  45,404 

South  Carolina  4  79,215  4  184,484 

South  Dakota  .  2  21,823  4  113,409 

Tennessee  .  3  184,993  9  720.940 

Texas  .  27  481,445  22  1,589,722 

Utah  . 

Vermont  .  7  80.219 

Virginia  .  I  109,139  II  394.274 

Washington  .  3  35,725  14  790,470 

West  Virginia  .  10  199,487  14  230,200 

Wisconsin  .  3  447,910  IS  449,552 

Wyoming  .  2  14,103  4  39,481 

TOTAL  .  206  8.448.477  731  38,004,203 

%  of  Total  . 14.4  15.8  57.7  70.9 


CALIFORNIA 

Alhambra  Post-Advocate  . 

Anaheim  Bulletin  . 

Bakersfield  Californian  . 

Banning  Record-Gazette  . 

Boyes  Hot  Springs  Review  .... 

Burbank  Review  . 

Chico  Enterprise  R^rd 

Corning  Ob^rver  . 

Corona  Independent  .... 
Culver  City  Star  News 
ucondido  Times  Advocate  . . . 
Eureka  Humboldt  Times  .... 
Eureka  Humboldt  Standard  .. 
Fontana  Herald  News  .. 

Fresno  Bee  . j 

Fullerton  News  Tribune  . 

Garden  Grove  News  . 

Gilroy  Dispatch  . i ” 

Glendale  News  Press  . 

Grass  Valley  Union  . ! !  i 

Hayward  Review  . 

Hollister  Free  Lance  . 

Hollywood  Citizen  News _ 

Huntington  Park  Signal  . 

Indio  News  . 

Inglewood  News  1  ” 

Lancaster  Antelope  Valley 

Ledger  Gaze^ . 

Ix)di  News  Sentinel  . 

Ig>s  Angeles  Examiner  . 

Los  Angeles  Herald-Express  . . 
Ig>s  Angeles  Mirror-News  . . . . 

Los  Angeles  Times  . 

Los  Gfttos  TimsSwObserver  .  , , . 

Madera  News-Tribune  . 

Martinez  Contra  Costa  Gazette 
Marysville  Appeal-Democrat  . , 


HAWAII 

Hilo  Tribune  Herald  .  . 
Honolulu  Hawaii  Hochi 
Honolulu  Hawaii  Times 
Honolulu  Star  Bulletin 


IDAHO 

Boise  Statesman  . 

Burley  Herald  Bulletin  . . . 
Caldwell  News  Tribune  . . . 
Idaho  Falls  Post  Register  . 
Idaho  Fnlls  Post  Register  . 

Kellogg  News  . 

Lewiston  Tribune  . 

Nampa  Free  Press  . 

Pocatello  State  Journal  . . . 
Twin  Falls  Times  News  . . 
Wallace  North  Idaho  Press 


3t  4M9i2  ILLINOIS 

I  38  443  Alton  Telegraph  . 2 

5  I48.K5  Aurora  Beacon  News  . " 

Beardstown  Illinoian  Star  . 5 

5  45,547  Belleville  News  Democrat 

22  310,435  &  Advocate  .  * 

5  337,401  Belvidere  Republican  . 2 

I  4,234  Bloomington  Pantagraph  . ** 

9  254,772  Cairo  Citizen  .  * 

5  125,803  Canton  Ledger  . 2 

I  3,711  Carbondale  Southern  Illinoisan  ....I* 

7  112.802  Casey  Reporter  .  ‘ 

3  14,008  Centralia  City  Sentinel  . 2 

128  7,135,954  ^ampaign  Urbana  Courier . « 

Champaign  News  Gazette  . . 

5.9  13.3  Charleston  Courier  . A 
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Grant,  Oakland  (Calif.)  Tribune 


Indianapolis  Times  . 

Jasper  Herald . . 

Kendallville  News  Sun . 

Kokomo  Tribune  . 

Lafayette  Journal  &  Courier  . . 

Lebanon  Reporter  . 

Linton  Citizen  . 

Loftansport  Press . 

Madison  Courier  . . 

Martinsville  Reporter  . 

Monticello  Herald  Journtd  .... 

Mt.  Vernon  Democrat  . 

Muncie  Star  . 

New  Albany  Tribune  . 

Nobelsville  Ledarer  . 

Peru  Tribune  . 

Plymouth  Pilot  News . 

Portland  Commercial  Review 
Princeton  Clarion  Democrat  . . 

Rensselaer  Republican  . 

Rochester  News  Sentinel  .... 

Rushville  Republican  . 

Rushville  TeleKram  . 

South  Benr  Tribune  . 

Sullivan  Times  . 

Tipton  Tribune . 

Union  CSty  Times  Gazette  . . . . 
Valparaiso  Vidette  Hessenfter 
Vincennes  Sun  Commerciai  . . 

Warsaw  Times  Union  . 

WashinKton  Herald . 

Wa.shinKton  Times  . 


Illinois,  ('Will. 


Cbarleston  News  .  K 

Ohiesgo  American  .  N 

Cbicsgo  Calumet  .  N 

Chicago  Defender  .  K 

Chicago  News  .  N 

Cscago  Sun-Times  .  N 

Chicago  Tribune  .  N 

Danville  Commercial  News .  N 

Decatur  Herald  .  N 

Decatur  Review  .  N 

Ds  Kilb  Chronicle  .  N 

Dixon  TeleRraph  .  N 

Du  Quoin  Call .  N 

Esst  St.  Louis  Journal .  N 

Qgin  Courier  News  .  N 

Freeport  Journal  Standard  .  I 

Galesburg  Register  Mail  .  N 

Barriaburg  Register  .  I 

Eoopeeton  Chronicle  Herald .  N 

JoliA  Herald  News .  N 

Kankakee  Journal  .  N 

Kevankee  Star  Courier .  N 

la  Salle  News  Tribune .  N 

Uerrenceville  Record  .  N 

Uneoln  Courier .  N 

Macomb  Journal  .  N 

Marion  Republican  .  N 

Maranlles  Press  .  N 

Molina  Argus  .  N 

Molina  Dispatch  .  N 

Morris  Herald  .  N 

Mount  Vernon  Roister  News .  I 

Olnay  Mail  .  I 

Parii  Beacon  News  .  N 

Duton  Record  .  N 

Pekin  Times  .  N 

Peoris  Journal  Star  .  N 

Pontiac  Leader .  N 

Quincy  Herald  Whig .  I 

Sobinnon  News .  I 

Hackford  Star .  N 

Moekford  Register  Republic  .  N 

sock  Island  Argus  .  N 

^vnnna  Times  Journal .  N 

Socingfield  .State  Journal  .  N 

Springfield  State  Register .  K 

Starling  Gazette .  N 

Shwdor  Times  Press  .  N 

^orville  Breeze  Courier  .  I 

"Sukegzn  News  Sun .  N 


IOWA 

Ames  Tribune  . . 

Atlantic  News  Telegraph  . 

Boone  News  Republican  . . 

Burlington  Hawk  Eye  Gazette  .  . 

Carroll  Times  Herald  . 

Cedar  Rapids  Gazette  . . 

Centerville  lowegian  &  Citizen 

Charles  City  Press  . . 

Cherokee  Tim-?a  &  Chief  . 

Clinton  Herald  . 

Council  Blutfs  Nonpareil  . 

Davenport  Oemixirat  . 

Davenport  Times  . 

Des  Moines  Register . 

Des  Moines  Tribune  . 

Elstherville  News  . 

Fairfield  Ledger  . 

Fort  Dodge  Messenger  . 

Fort  Madison  Democrat  . 

Iowa  City  Press  Citizen  . 

Le  Mars  Sentinel  . 

Marshalltown  Times  Republican 

Mason  City  Globe  Gazette  . 

Mount  Pleasant  News  . 

Nevada  Journal  . 

Newton  News  . 

Olewein  Register  . 

OskalcMsa  Herald  . 

Ottumway  Courier  . 

Perry  Chief  . 

Shenandoah  Sentinel  . 

Spencer  Reporter  . 

Washington  Journal  . 

Webster  City  Freeman  Journal 


1960 


INDIANA 

Alexandria  Times  Tribune  .  I 

Asderson  Herald  .  N 

Anderson  Bulletin  .  K 

^cs  Ledger  Tribune .  N 

Je<tford  Times  Mail  .  N 

wcknell  News .  N 

Bloomfield  World  . K 

S^ington  Herald  Telephone . N 

Blun^  News  Banner  .  I 

wuil  Times  .  N 

y‘,uton  Clintonian  .  N 

^"■nbus  Republican  .  N 

^wfordsville  Journal  &  Review  . .  I 

Mutator  Democrat  .  K 

gkhsrt  Truth  .  N 

Call  Leader  .  N 

"Utsville  Courier  .  N 

"snsville  Press  .  N 

Wayne  Journal  Gazette  .  K 

Wayne  News  Sentinel  .  N 

Piiaklin  Star  ....  I 

^  Post  Tribune  ."i .’  I 

"••ben  News  .  N 

ytheld  Reporter  .  I 

ysmsburg  News  .  N 

Times  .  I 

*tttington  Herald  Press  .  N 

l«snapolis  SUr  .  N 

“dianapolis  News  . N 

editor  at  PUBLISHER 


KANSAS 

Abilene  Reflector  Chronicle 

Atchison  Globe  . 

Augusta  Gazette  . 

Beloit  Call  . . 

Burlington  Republican  . 

Chanute  Tribune  . 

Clay  Center  Dispatch  . 

Coffeyville  Journal  . . 

Columbus  Advocate  . 

Concordia  Blade  Empire  ... 
Council  Grove  Republican  . 

Dodge  City  Globe  . . 

El  Dorado  Times  . 

Emporia  Gazette  . 

Fort  Scott  Tribune  . 

Fredonia  Herald  . 

Garden  City  Telegram  .... 

Good  land  News  . 

Great  Bend  Tribune  . 

Hiawatha  World . 

Hutchinson  News  . 

Independence  Reporter . 

lola  Register  . 

Junction  City  Union  . 

Kansas  City  Kansan  . 

Lamed  Tiller  &  Toiler  . . . 
Lawrence  Journal  World  . 

Leavenworth  Times  . 

Liberal  Southwest  Times  . . . 

Lyons  News  . 

Manhattan  Mercury  . 

Neodesha  Sun  . 

Newton  Kansan  . 

Norton  Telegram  . 

Ottawa  Herald  . 

Parsons  Sun  . 

Pittsburg  Sun  . 

Pittsburg  Headlight  . 

Pratt  Tribune  . 

Russell  News  . 

Topeka  Capital  . 

Topeka  State  Journal  . 

Wellington  News  . 

Wichita  Beacon  . 

Wichita  Eagle  . 

Winfield  Courier  . 
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KENTUCKY 

Ashland  Independent  . 

Bowling  Green  Park  City  Newi  .. 

Corbin  Tribune  . 

Covington  Ky.  Poet  &  Times  Star 

Frankfort  State  Journal  . 

Glasgow  Times  . 

Harlan  Enterprise . 

Henderson  Gleaner  &  Journal . 

Hopkinsville  Ky.  New  Era  . 

Lexington  Herald  . 

Lexington  Leader  . 

Louisville  Courier  Journal  . 

Louisville  Times  . 

Madisonville  Messenger  . 

Mayfield  Messenger  . 

Maysville  Independent  . 

Maysville  Public  Ledger  . 

Middleaboro  News  . 

Paducah  Sun  Democrat  . 

Paris  Enterprise  . 

Pikeville  News  . 

Richmond  Register  . 


iltiCK 

OR. 


LOUISIANA 

Alexandria  Town  Talk  .... 

Bastrop  Enterprise  . 

Baton  Rouge  Advocate  _ 

Baton  Rouge  State  Times _ 

Bogalusa  News . 

Crowley  Signal  . 

Monroe  WorM  . 

New  Iberia  Iberian  . 

New  Orleans  States  &  Item 
New  Orleans  Times  Picayune 

Opelousas  World  . 

Ruston  Leader  . 

Shreveport  Times  . 

Shreveport  Journal  . 


FUN  WHEN  IT'S  OVER 
Hungerford,  Pittsburgh  Post-Gazette 


Springfield  Union  . . 
Tauton  Gazette  . . . . 
Wakefield  Item  .... 

Woburn  Times  . 

Worcester  Telegram 
Worcester  Gazette  . . 


^  MAINE 

N  Augusta  Kennebec  Journal 

N  Bangor  News  . 

I  Bath  Times  . 

N  Biddeford  Journal  . 

N  Lewiston  Sun  . 

K  Portland  Press  Herald  .... 
N  Portland  Express . 


MICHIGAN 

Albion  Recorder  . . 

Alpena  News  . 

Ann  Arbor  News . 

Battle  Creek  Enquirer  &  News 

Bay  City  Times  . 

Big  Rapids  Pioneer  . 

Cadillac  News  . 

Detroit  Free  Press  . 

Detroit  News  . 

Detroit  Times  . 

Dowagiac  News  . 

Escanaba  Press  . 

Flint  Journal  . 

Grand  Haven  Tribune  . 

Hillsdale  News  . 

Houghton  Mining  Gazette  . . . 

Iron  Mountain  News  . 

Ironwood  Globe  . 

Jackson  Citizen  Patriot  . 

Ludington  News  . 

Manistee  News  Advo<»te  . 

Marquette  Mining  Journal  . . . . 
Menominee  Herald  Leader  . . . . 

Midland  News  . 

Mt.  Clemens  Monitor  Leader  . 

Muskegon  Chronicle  . 

Niles  Star  . 

Owosso  Argus-Press  . 

Petoakey  News  Review  . 

Pontiac  Press  . 

Port  Huron  Times  Herald  . . . . 

Royal  Oak  Tribune  . 

St.  Joseph  Herald  Press  . 

Sault  Ste.  Marie  News  . 

South  Haven  Tribune  . 

Sturgis  Journal  . 

Traverse  City  Record  Eagle  . . 
Ypsilanti  Press  . 


MARYLAND 

•Annapolis  Capital  . 

Baltimore  News  Post  . . . 

Baltimore  Sun  . 

Cumberland  News  . 

Cumberland  Times  . 

Hagerstown  Herald  . 

Salisbury  Times  . 


N  MASSACHUSETTS 

N  Amesbury  News  . 

N  Attleboro  Sun  . 

N  Boston  Christian  Science  Monitor 

N  Boston  Globe  . 

N  Boston  Herald  . 

I  Boston  Traveler  . 

I  Boston  Record  . 

N  Boston  American  . 

N  Clinton  Item  . 

Fitchburg  Sentinel  . 

Framingham  News  . 

Gloucester  Times  . 

Greenfield  Recorder  Gazette  . . . . 

N  Haverhill  Journal  . 

N  Leominster  Enterprise  . 

I  Lowell  Sun . 

I  Lynn  Item  . 

N  Malden  News  . 

N  Medford  Mercury  . 

N  Milford  News  . 

N  New  Bedford  Standard  Times  . . 

I  North  Adams  Transcript  . 

N  Northampton  Hampshire  Gazette 

N  Pittsfield  Berkshire  £iagle  . 

N  Quincy  Patriot  Ledger  . . 

N  Southbridge  News  . . 

N  Springfield  News  . . 


MINNESOTA 

Albert  Lea  Tribune  . 

Austin  Herald . 

Bemidji  Pioneer  . 

Brainerd  Dispatch . 

Crookston  Times  . 

Fairmont  Sentinel  . 

Faribault  News  . 

Fergus  Falls  Journal  . . . 

Hibbing  Tribune  . 

Little  Falls  Transcript  . . 
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Cheyenne  Wyoming  Elagle  . 

Cheyenne  Wyoming  State  Tribune 

Laramie  Boomerang  . 

Rawlins  Times  . 

Rock  Springs  Rocket  . 

Sheridan  Press  . 

Worland  Northern  Wyoming  News 


N  Editor  Polls  iVetrs 
{  Staff  on  Election 

N  Chicago 

N  W.  D.  Maxwell,  editor  of  the 
j  Chicago  Tribune,  took  an  elec- 
I  tion  poll  in  the  news  depart- 
^  ments  of  the  newspaper. 

N  A  total  of  146  votes  were  cast 
jJ  by  employees.  Nixon-Lodge  re- 
I  ceived  105  votes,  or  73.9  percent; 
jJ  and  Kennedy-Johnson  37  votes, 
N  or  26.1  percent.  One  vote  was 
^  written  in  for  Stevenson,  one 
voter  was  undecided  and  two 
N  ballots  were  spoiled. 


N  Editors  See  Nixon 
^  With  314  Votes 

N 

In  a  poll  among  412  members 
14  of  the  American  Society  of 
K  Newspaper  Editors,  before  Oct. 

20,  this  was  the  election  outlook ; 
jY  Nixon  will  win  28  states,  with 
14  314  electoral  votes.  Kennedy 
N  will  win  19  states,  with  209 
14  electoral  votes. 
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Whoever  Wins,  Press 
Will  Gain  in  Status 


By  Pat  Munroe 


Members  of  E&P’s  Washing-  There  are  no  incidents  this  year 
ton  Bureau  have  traveled  with  like  the  time  in  1956  when  Adlai 


the  two  Presidential  candidates  Stevenson  was  “lost”  in  Los  An- 
in  the  closing  days  of  the  1960  geles  and  a  press  aide  (with  a 


campaign.  This  is  their  report  pretty  girl  on  his  arm)  gaily 
on  the  relations  of  the  candi-  told  reporters  several  hours 


dates  to  the  50-plus  newsmen  later: 


constantly  in  attendance: 


‘Oh,  everything’s  fine.  The 


Writing  recently  in  the  Chi-  New  York  Times  has  the  story.” 


ON  THE  CAMPAIGN  TRAIN— Marie  Smith,  at  left,  of  the  Washiiiy. 
ton  Post,  and  Pat  Munroe,  at  right.  EiP’s  Washington  correspoaderi: 
interview  Mrs.  Pat  Nixon  while  the  Vice  President's  Special  rolled 
through  Illinois. 


cago  Tribune,  Willard  Edwards  Mr.  Klein  probably  has  a 

shade  the  better  of  it,  however,  ries  on 
“.  .  .  the  great  majority  of  principally  because  he’s  had  ex-  with  ma 
the  press,  radio  and  television  perience  before  (1956)  in  nm-  one  stor 
representatives  attending  the  ning  a  national  campaign.  Then,  two  rej 


ries  on  a  first-name  banter  him.  A  stiff  man  socially  and  no 
with  many  newsmen.  There  was  smiler  by  nature,  his  effort*  to 
one  story  going  the  rounds  that  win  over  reporters  always  have 
two  reporters  for  one  large  seemed  a  bit  insincere,  a  bit 


Nixon  expedition  have  staged  a  too,  Mr.  Salinger  seems  to  be  paper  are  so  biased  in  their  obvious.  But  he  has  tried  harder 
premature  victory  celebration  in  burdened  more  than  Mr.  Klein  feelings  that  they  will  hold  a  than  most  politicians  and  if  he 


behalf  of  Sen.  John  F.  Kennedy,  with  the  role  of  part-time  “con-  “Great  Debate”  with  Kennedy  makes  the  White  House,  we’ll 


whom  they  have  favored  from  fidante”  on  campaign  strategy,  and  Nixon  as  the  panel. 


that  the 


the  start. 


This  duty  in  the  GOP  camp  de-  You  hear  talk  around  that  status  of  newsmen  will  come  up 


“The  roaring  response  of  the  solves  on  Jim  Shepley,  who  is  “Nixon  is  aloof  but  Kennedy  sharply  from  the  drop  it  took 
crowds  (to  Nixon)  .  .  .  has  leave  of  absence  as  head  of  always  is  available  to  the  press.”  with  Ike’s  entry  into  office.  Ike 
disturbed  some  of  the  pro-Ken-  Time's  domestic  correspondents.  The  truth  is  that  both  are  work-  always  has  put  on  the  five-star 


nedy  reporters  who  have  already  Salinger,  he  puts  a  ing  under  the  heavy  handicaps  general  bit  for  newsmen. 


interred  the  Vice  President's  ® 
ambitions.  One  eastern  colum-  Wilsi 
nist  was  so  moved  .  .  .  that  he 
left  the  train  to  avoid  the  emo¬ 
tional  strain.” 


lot  of  the  routine  off  on  Don  of  jet-age  campaigning.  The  As  for  Kennedy,  he  is  a 
Wilson,  who  is  on  leave  from  bitter  pressures  of  time  simply  “natural”  in  the  pereonality  de- 

Life.  keep  both  in  orbit  on  a  different  partment.  Unlike  Nixon,  a  large 

^  _  level  than  newsmen  accompany-  number  of  newsmen  have  a 

‘Ditto’  Service  j^g  them.  Gone  are  the  happy  close  social  relationship  to  him 


‘Ditto’  Service 


Oppressive  Suspicion 


The  Kennedy  camp  is  ahead  days  in  1948  when  Harry  Tim-  (Charley  Bartlett,  Chattanooga 


in  one  important  technical  aid: 


man  would  come  back  in  the  Times,  introduced  him  to 


traveled  with  the  Nixon  en-  speeches.  The  Nixon  people 


tourage  in  the  early  phases  of  stumble  along  with  cumbersome 
the  campaign  but  had  been  mimeographing  (corrections  are  wrong  toaay . 


“Well,  boys,  what  did  I  do  cordiality  for  newsmen, 
rong  today?”  Who  is  going  to  win?  We  be- 


Both  Kennedy  and  Nixon  are  lieve  the  press  can’t  lose. 


switched  to  Kennedy,  says:  time-consuming)  whereas  the  Both  Kennedy  and  Nixon  are 

“The  Democrats  are  relaxed  Kennedy  aides  whip  out  tran-  harassed  with  innumerable  de- 
nnd  on,!  oi  4-  I,  scripts  via  a  relatively  uncom-  mands  on  their  time  from  news- 


‘Heavily  Armed  Truce’ 


men  and  from  political  associ-  ^rt  Hoppe,  San  Francisco 


T?  licil  A  Wits  WlLll  lAUn  X  •  •  i.1*  j.  -  - - 

I  felt  an  oppressive  suspicion  of  Senator  Kennedy,  who  was  a  ®  impression  that  chronicle  reporter,  described  the 

the  press.  They  think  newsmen  reporter  for  International  News  make  a  great  effort  to  atmosphere  aboard  the  Nixmi 

^  re _ _  TTT _ 1  v  mTT  .  ▼▼  i  rknlicro  nowcmori  i _ _ i. 


are  out  to  get  their  man  and 
they  may  be  right.” 

A  second  reporter  says: 


Service  as  World  War  II  drew  oblige  newsmen 


to  a  close,  also  has  a  keen  ap¬ 
preciation  for  the  problems  of 
the  daily  newspaper.  He’s  been 


iige  newsmen.  through  Ohio: 

Visit  in  Press  Lounge  .  ^^e  press  lounge  an  ^ 

sistant  press  secretary  glanced 
Certainly,  in  the  next  to  the  from  the  window  and  said  to  a 


Look,  I  ve  already  cast  my  overheard  saying  to  Salinger:  last  week  of  the  campaign,  no  newsman:  “Why  don’t  you  ever 
absentee  ballot  for  Kennedy.  “Watch  out  that  the  boys  don’t  one  could  have  tried  harder  than  do  a  story  on  these  flags?  I’ve 
But  I  didn  t  like  the  way  the  miss  their  early  deadlines  with  Nixon  to  curry  favor  with  news-  never  seen  so  many  of  them. 


press  reacted  while  they  were  tjijg  one”  or  else  “That  could  be  men  on  a  train  whistle-stop  trip.  All  this  talk  against  flagwaving 
watching  the  fourth  debate  on  developed  into  a  good  Sunday  On  his  first  night  out  he  and  — I  don’t  see  anything  wrong 
television.  TMy  kept  saying  backgrounder.”  his  wife  visited  the  press  loimge  with  being  patriotic.  It’d  make 


things  like  ‘Give  it  to  him. 
Jack.’  I  figpire  every  guy  de¬ 
serves  a  fair  shake. 


If  the  publishers  only  knew  single  plane  furnished  by 


backgrounder.”  his  wife  visited  the  press  loimge  with  being  patriotic.  It’d  make 

Newsmen  also  appreciate  the  almost  an  hour.  On  the  a  good  story.” 

fact  that  the  Kennedy  people  night  out  they  made  a  re-  The  newsman  looked  at  mm 

settled  early  in  the  game  on  a  performance.  And  on  the  noncommitally.  The  assistant 

sinffle  plane  furnished  bv  one  seventh  night  out  on  that  par-  press  secretary  suddenly  seemed 


how  emotionally  involved  some  airline.  They  refer  to  the  ma-  ticular  trip  he  spent  an  hour  embarrassed.  It  was  unusual  for 
of  their  reporters  are  for  Ken-  (.^me  as  »  “Vinmo  giving  an  off-the-record  “back-  a  member  of  Nixon’s  staff  even 


nedy  there’d  be  some  real  pink-  C  — 

slipping  going  on.”  Nixon  people  have  fol 


home  away  from  oit-the-record  "bacK-  a  member  ot  JNixon's  stan  even 

VinvA  -fnl  gfound”  session  to  the  press  ac-  to  mention  a  story  to  a  reporter. 


Pres*  Aides  Praised 


1  j  tu  ij  1.  J-  companying  him.  His  wife  was 

lowed  the  old  custom  of  diwy-  always  available  for  private  in- 


So,  the  question  is:  How  are 


ing  the  business  among  several  terviews. 


For  aboard  this  train  there  a 
a  reserve  on  the  part  of  the  1 
staff  and  often  open  disdain  on 


newsmen  treated  by  each  camp 
and  how  do  they  really  feel 
about  the  candidates  ? 


The  Vice  President  was  in  the  part  of  many  reporters  th»t 
Suggested  ‘Panel’  good  form  at  this  session,  some-  amounts  at  best  to  a  heavily 

times  relaxed  into  profanity  and  armed  truce. 

As  for  the  attitude  of  news-  ^^e  point  jokingly  threatened  “I  never  thought  I’d  be  nm- 


“I  never  thought  I’d  be  nm- 


These  are  some  of  our  con-  ”^®*'  toward  the  candidates,  both  to  take  a  long-time  needier  to  ning  for  President  when  I  grt* 

elusions:  have  their  partisans,  although  Alaska  campaigning  and  leave  up,”  the  Vice  President  was  tdl- 

We  have  to  give  top  grades  Jack’s  easy-going  manner  wins  him  there.  ing  a  crowd  from  the  rear  pUf- 

to  both  Herbert  Klein  (Nixon)  him  a  warmer  reaction  from  Nixon  press  relations  always  loi™*  “To  tell  the  truth 

and  Pierre  Salinger  (Kennedy),  people  generally.  Kennedy  car-  have  been  a  major  problem  with  {Continued  on  page  76) 

14  EDITOR  ac  PUBLISHER  for  November  5,  i960 


“Somewhere  along  the  line 
I  got  the  religion.’* 


.  .  no  more  complicated 
than  a  safety  pin  .  . 


“How  ran  you  license  some¬ 
thing  you  can’t  even  define?” 


Defining  PR  Likened  To  Frisking  A  Seal 


By  Robert  B.  McIntyre 

The  day  that  Harry  Carlson,  i 
president  of  General  Public  Re-  c 
lations,  Inc.,  has  to  explain  i 
what  public  relations  is  to  a 
potential  client,  that  will  be  the  i 
day  that  he  voluntarily  and  j 
with  malice  aforethought  will  r 
have  lost  a  potential  client.  s 

That’s  not  to  say  that  Mr. 
Carlson  is  a  difficult  man.  Far  1 
from  it.  That’s  just  the  kind  of  ^ 
down-to-earth  guy  the  head  of 
Benton  &  Bowles,  Inc.’s  public  ^ 
relations  arm  is.  ‘ 

There  are  still  people  who  re-  j 
gard  PR  solely  as  “getting  my 
picture  in  the  paper,’’  or  “gral>  * 
bing  some  free  newspaper  space 
for  my  product,”  or  “keeping 
bad  news  away  from  the  pa-  ] 
pers,”  Mr.  Carlson  said.  “This  is  ' 
the  element  that  doesn’t  under-  ’ 
stand  public  relations  and  isn’t 
worth  wasting  your  time  with. 
Our  clients  know  that  there’s  a 
lot  more  to  public  relations  than 
newspaper  space,  good  or  bad, 
and  that  the  publicity  they  re¬ 
ceive  is  no  better  or  no  worse 
than  they  deserve.” 

PR  Like  Safety  Pin 

Frank,  witty  and  disdainful 
of  PR  “double  talk”  and  “those 
who  mouth  high-sounding 
cliches  from  an  ivory  tower,” 
the  one-time  United  Press  bu¬ 
reau  manager  looks  at  PR  as 
being  “a  part  of  life,  whether 
you  are  an  individual,  a  cor¬ 
poration,  an  association,  an  in¬ 
stitution,  a  newspaper,  a  politi¬ 
cal  party,  or  whatever.”  “Essen¬ 
tially,”  he  said,  “public  rela¬ 
tions  is  no  more  complicated 
than  a  safety  pin,  and  like  a 
safety  pin,  it  can  serve  a  real 
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usefulness  or  hurt  like  the  devil, 
depending  on  what  position  it’s 
in.” 

Mr.  Carlson,  who  joined  GPR 
in  1957  when  the  former  B&B 
public  relations  department 
merged  with  Bums  W.  Lee  As¬ 
sociates  to  form  GPR,  admits 
quite  honestly  that  he  left  news- 
papering  for  public  relations  for 
one  simple  reason — more  money. 

Up  to  then  he  had  been  UP 
bureau  manager  in  several  west¬ 
ern  cities  before  becoming  Paci¬ 
fic  Northwest  news  manager  for 
UP  in  Seattle,  Wash.,  where  he 
directed  news  coverage  of  that 
area  for  six  years.  He  started 
out  in  PR  with  Carl  Byoir  &  As¬ 
sociates  in  San  Francisco  and 
also  worked  in  the  PR  depart¬ 
ment  of  Union  Pacific  Railroad 
in  Los  Angeles.  He  was  vice- 
president  of  Lee  Associates,  in 
charge  of  the  New  York  office, 
at  the  time  it  merged  with 
B&B’s  public  relations  depart¬ 
ment. 

‘Inflated  Egos’ 

“Somewhere  along  the  line,” 
he  said,  “I  got  the  religion.  I  be¬ 
lieve  thoroughly  in  this  business 
and  the  real  need  for  its  intel¬ 
ligent  use.”  One  mystery  re¬ 
mains  to  be  solved  for  Mr.  Carl¬ 
son  —  why  there  are  so  many  in 
his  field  of  endeavor  who  have 
developed  “inflated  egos”  when 
their  ultimate  success  is  based 
primarily  on  matters  of  simple, 
old-fashioned  common  sense. 

This  week.  Editor  &  Pub- 
usher  dropped  a  number  of 
questions  in  Mr.  Carlson’s  lap. 

What  is  public  relations? 

“Defining  public  relations,”  he 


said,  “is  like  frisking  a  seal  — 
you  don’t  come  up  with  much. 
I’ve  read  a  hundred  definitions 
of  public  relations  and  they’re 
all  correct,  but  none  of  them  is 
any  good.  Public  relations  is  a 
matter  of  degree,  not  defini¬ 
tion.” 

Is  public  relations  a  profes¬ 
sion? 

“What  do  they  mean  by  ‘pro¬ 
fession’  —  like  doctors  and  law¬ 
yers  or  halfbacks  and  prize 
fighters?”  Mr.  Carlson  coun¬ 
tered.  “From  what  I’ve  seen  in 
this  business,  you  could  answer 
in  both  ways. 

“To  me,  public  relations  is  a 
business  service,  pure  and  sim¬ 
ple.  Those  who  aspire  to  profes¬ 
sionalism  in  the  sense  that  law 
or  medicine  are  professions  are 
deluding  themselves.  Educators, 
scientists,  lawyers  and  doctors 
must  devote  years  of  study  and 
earn  a  degrree  in  their  special¬ 
ized  field  to  achieve  the  rank  of 
professionalism.  In  public  rela¬ 
tions,”  Mr.  Carlson  went  on, 
“not  1%  of  today’s  practitioners 
have  public  relations  degrees 
and  a  public  relations  degree 
certainly  does  not  make  one  a 
public  relations  professional. 
Public  relations  is,  generally,  a 
respectable,  and  often  an  hon¬ 
orable,  field  of  endeavor,  but 
that  does  not  make  it  a  profes¬ 
sion  in  the  sense  that  the  law  is 
a  profession.  The  term  “profes¬ 
sion”  is  being  used  so  loosely 
these  days  that  it’s  largely 
meaningless,  anyway. 

Can’t  License  PR 

Should  public  relations  people 
be  licensed? 

“No.  How  can  you  license 
something  you  can’t  even  de¬ 
fine? 


“The  practice  of  public  rela¬ 
tions  covers  too  many  subjects 
and  activities  to  be  certificated,” 
Mr.  Carlson  said.  “It  functions 
in  all  areas  of  communication. 
It  is  personal,  collective,  corpor¬ 
ate.  The  ‘Voice  of  America’  is 
public  relations.  So  is  an  off¬ 
hand  comment  by  Casey  Sten¬ 
gel.  Public  relations  sustains  a 
major  department  in  General 
Motors;  it  is  how  the  advance 
man  for  Ringling  Brothers- 
Bamum  &  Bailey  makes  his  liv¬ 
ing;  it  is  radio’s  ‘Lutheran 
Hour,’  Marilyn  Monroe’s  public 
life. 

“You  can’t  license  creative 
thinking,  or  sound  business 
judgment,  or  writing  ability,  or 
the  art  of  presenting  an  idea 
persuasively;  and  yet,”  Mr. 
Carlson  observed,  “all  these 
things  together  make  a  good 
public  relations  man.  Those  who 
would  license  public  relations 
are  worried  about  the  incom¬ 
petents  and  charlatans  who 
wear  the  public  relations  label. 
So  am  1.  But  licensing  won’t 
eliminate  the  imposter,  not  in 
this  generation  anyway.” 

‘Damned  Pretentious’ 

Mr.  Carlson  paused  to  light  a 
cigaret.  During  the  lull  we  dis¬ 
covered  he  attended  Augustana 
College,  Rock  Island,  Ill.,  and 
that  he  now  resides  in  Pelham, 
N.Y.,  with  his  wife  and  two 
sons.  Use  of  the  word  “reside” 
is  a  loose  one.  He  seldom  gets 
home  for  dinner  and  spends  a 
good  part  of  the  weekend 
“catching  up”  on  office  work  at 
home. 

To  sound  him  out  on  his  dis¬ 
dain  of  double  talk  and  hi^- 
sounding  cliches,  we  reminded 

(Continued  on  page  68) 
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6  Texas  Dailies  Will  Offer 
One-Bill  and  Discount  Plan 

5  Basic  Papers,  One  Optional  chronicle  has  a  current  sliding 

i  ’  r  scale  in  operation. 

For  Attractive  ‘Regional  Dish’  Discount  Piie*  up 

The  100-line  group  advertiser, 
Dallas  smaller  only  than  New  York,  for  instance,  earns  1%  off  the 
Publishers  of  dailies  in  Beau-  Los  Angeles,  Chicago  and  Phila-  group  open  rate  if  he  runs  five 


REPRESENTATIVE  for  th,  T»Mi 
Group  it  the  Branham  CompaiiY, 
of  which  E.  F.  Corcoran  (abov«) 
is  president. 


mont,  Dallas,  Fort  Worth,  Hou-  delphia.  times;  2%  if  he  runs  ten  time; 

ston  and  San  Antonio  have  n  o  j  times;  6%  for 

formed  the  Texas  Group  to  offer  Rates  Posted  thirty  times;  8%  for  forty  times, 

a  newspaper  advertising  package  Combined  rates  for  the  basic  ^^^y  times, 

of  space  on  a  one-order-one-bill  groups  total  $2.61  per  line  1,000-line  user  picks  up 

basis,  and  new  bulk  and/or  daily,  and  $2.51  per  line  on  Sun-  ®  discount  for  five  times;  REPRESENTATIVE  foe  th.  Taut  mil 

frequency  discount  structure.  days.'  An  open  rate  of  $2.50  ten  times;  10%  _ for 

The  details  came  in  a  joint  daily  and  $2.41  Sunday  is  offered  twenty  times,  12%  for  thirty  president 

statement  at  a  Dallas  Club  din-  to  any  advertiser  using  the  basic  f™®®?  14%  for  forty  times  and 

ner  meeting  Nov.  1  from  O.  group  on  a  minimum  basis.  Ad-  f^^  o  i  t»  ah 

Eugene  Davis,  president  of  the  dition  of  the  optional  Caller-  Maximum  saving  comes  to  the  Sunday,  are  Beaumont  s  only  an 

Beaumont  Enterprise  and  Jour-  Times  adds  33c  per  line  either  2,400-line  or  full-page  user,  who  ,  80%  of  their  an 

nal;  Amon  G.  Carter  Jr.,  presi-  daily  or  Sunday.  starts  with  a  7%  discount  for  91,000  daily  circulation  home  de-  a 

dent  of  the  Fort  Worth  Star-  Two  separate  rate  structures  Jve  insertions;  jumps  to  10%  for  K. 

Telegram;  John  T.  Jones  Jr.,  are  available,  one  confined  only  ^  nnLuh.?  il.nini  !! 

president  of  the  Houston  C/iron-  to  bulk,  one  combining  bulk  and  thirty  times;  evemng  and  S^^y,  b« 

icle;  John  M.  Runyon,  president  frequency  which  offer  further  forty  times,  and  earns  has  the  largest  metro^htu  se 

of  the  Dallas  Times  Herald,  and  diSnints^’of  up  to  20%  off  the  "maximum  of  20%  off  for  fifty  area  circulation  m  the  South-  oi 

Frank  G.  Huntress  Jr.,  presi-  open  rate,  or  23%  off  the  com-  •  v,.  u  “ 

dent  of  the  San  Antonio  Ex-  bined  rates  of  the  member  news-  straight  bulk  discount  19^,000,  and  Sunday  more  than  « 

press  and  News.  naner<i  card  offers  1%  discount  for  from  200,000. 

-i.  ■  •  1  m,.  I  ,  2,400  to  4,999  lines;  3%  for  The  Times  Herald  has  carried 

Aion  L  The  bulk  rate  card  starts  with  5  000  to  9,999  lines;  5%  for  more  advertising  than  any  other  I 

dish  to  satisfy  the  appetite  of  a  1%  discount  from  the  group  jq  qOO  to  24,999;  8%  for  25,-  Dallas  newspaper  for  34  con-  , 

Sp  nThH.lTSpH  2,400  lines,  and  00b  to  49,999  and  10%  for  50,-  secutive  years, 

the  publisher  stated.  graduates  up  to  a  maximum  10%  qqo  or  more  lines.  The  Star-Telegram,  morning, 

They  were  joined  by  E.  F.  discount  from  the  open  rate  for  discounts  are  for  space  evening  and  Sunday,  is  not  the  . 

Corcoran,  president  of  the  Bran-  50,000  or  more  lines.  ^j^d  frequency  use  during  a  con-  only  newspaper  in  Fort  Worth,  ^ 

ham  Company,  whose  organiza-  The  frequency  rate  card  con-  tract  year.  but  leads  in  circulation  and  ad-  j 

tion  was  named  as  national  tains  discounts  varying  with  the  vertising. 


times.  west,  with  a  total  daily  nearing 

The  straight  bulk  discount  195,000,  and  Sunday  more  than 
card  offers  1%  discount  for  from  200,000. 

2,400  to  4,999  lines;  3%  for  The  Times  Herald  has  carried 


representative,  and  Conway  C.  size  of  the  space  used  and  the  Same  Size  Units  The  Star-Telegram  daily 

Craig,  publisher  of  the  Corpus  frequency  of  insertion.  TTapr<!  of  thp  frpmipnov  and  reaches  87%  of  all  families  who 

^  100-11"®  ad.  for  instance,  volume  discount  plan  must Lhed-  Hv®  1"  the  Fort  Worth  metro- 


act  year.  but  leads  in  circulation  and  ad¬ 

vertising. 

Same  Size  Units  The  Star-Telegram  daily 

Users  of  the  frequency  and  caches  87%  of  all  families  who 


hiiv  in  fh(^  frrniin  ^  inserted  five  times,  earns  a  dis-  ule  the  same  size  units  in  all  ,  oAaAAA 

y  &ro  p.  count  of  1%,  while  a  2,400-line  papers  of  the  group,  but  content  The  Chronicle  now  has  206,000 

For  Regional  Concept  ^*1  inserted  five  times  is  dis-  and  copy  may  differ.  Further-  daily  and  232,000  S^day  Md 

counted  7%  from  the  group  niore,  the  day  and  date  of  inser-  carries  more  advertising  than 


“The  Texas  Group  has  been  open  rate, 
conceived  and  organized  in  re¬ 
sponse  to  the  rapidly  developing  Increasing  Discounts 


tions  may  vary  as  much  as  30  H'®  other  two  Houston  news- 
days  within  the  same  calendar  pap®rs  confined,  and  in  1959 
month,  providing  advertisers  seventh  in  the  nation  in 


regional  marketing  concepts,  and  Qj^  card,  increasing  dis-  with  great  flexibility,  ROP  color.  .  ,  „ 

as  an  aid  in  the  implementation  counts  are  given  for  ads  inserted  One  order  suffices  for  all  five  Antonio,  the  Express 

of  those  concepts,  the  state-  twenty,  thirty,  forty  newspapers,  and  may  be  sent  News,  morning,  evening  ^ 

ment  said.  times.  The  larger  the  through  any  Branham  Office.  S^day,  hM  a  daily  circulation 

“Every  attempt  has  been  made  ad  the  greater  the  discount  al-  The  advertiser  will  receive  one  more  than  148,000,  with 
to  keep  the  group’s  require-  lowed  for  any  number  of  inser-  bill  for  all  group  advertising.  most  70%  of  its  city  ^"®  o'®- 
ments  simple,  and  to  allow  our  tions,  with  breaks  occurring  at  Multiple  products  of  the  same  dehve^. 

^yertisere  a  maximum  of  flexi-  100,  300,  600,  1,000,  1,500  and  advertiser  may  be  combined  for  .  ,  a^^i  ^Tfnan^r 

bihty  and  savings  by  using  our  2,400  lines.  frequency  and  volume  purposes  of  all  daily  "ewspa^r 

newspapers  in  unison.  A  2,400-line  ad,  inserted  50  under  either  of  the  two  rate  iH  ^ 

“We  offer  the  dominant  news-  times,  earns  the  maximum  dis-  plans,  if  they  are  controlled  by  Tomu.!  Thristi  Caller- 

papers  in  the  premium  markets  count  of  20%  off  the  group  open  the  advertiser  through  owmer-  ® 

of  Texas.  Taken  together,  they  rate.  ship.  The  advertiser  may  also  J"'®"’  '^^opposed  its 

form  one  of  the  greatest  Discount  structures  are  iden-  more  than  one  agency  for  coverage  of  its  metro- 

regional  markete  of  the  world,  ^jcai  percentagewise  for  both  th®  placing  of  copy  and  retain  q£  219  000,  and 

a  $7,500,000,000  market.  daily  and  Sunday  advertising.  discounts  accumulated.  more  than  30%  coverage  of  I 

The  Texas  Group’s  five  news-  ^or  the  Beaumont  Enterprise  Color  premiums  and  color  other  counties, 

papers  offer  a  combined  circu-  and  Journal,  the  Dallas  Times  advertising  are  not  wj,en  the  optional  Corpu* 

lation  of  874,260  daily,  and  966,-  Herald,  the  Fort  Worth  Star-  covered  by  the  group’s  discount  christi  Caller-Times  is  added 
WO  if  the  optional  Corpus  Telegram  and  the  San  Antonio  structures.  Texas  Group,  merchan- 

Chnsti  newspaper  is  included.  Express  and  News,  the  new  rate  Rates  are  guaranteed  for  the  disable  coverage  is  extended  to 

The  metropolitan  areas  of  structures  represent  an  abrupt  term  of  any  contract  accepted  167  counties  containing  74%  of 

publication  contain  more  than  departure  from  long  established  by  the  group.  the  state’s  population,  71% 

4,000,000  persons,  and,  united,  policy  of  a  flat  rate  for  general  The  Enterprise  and  Journal,  its  spendable  income  and  71% 

would  rank  fifth  in  the  nation,  advertising.  Only  the  Houston  publishing  morning,  evening  and  of  its  retail  sales. 
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‘Action  Audit’  Helps 
Agency  Help  Clients 

By  Philip  N.  Schuyler 

What  it  calls  its  “Action-  Mr.  Kron  finds  the  audit  most 
Audit”  is  helping  Gotham-Vladi-  useful  in  reviewing  programs  at 
T»«w  inir  Advertising  Inc.,  help  its  frequent  intervals  for  present 
np«iiY,  clients,  according  to  Arthur  A.  clients.  He  suggests  the  reviews 
'^'^1  Kron,  president.  as  a  means  for  making  special 

“The  audit  lists  and  numbers  proposals  that  will  benefit  them, 
about  1,000  different  activities  “Each  proposal  we  make  dif- 
only  an  agency  may  perform  with  fers,”  Mr.  Kron  said.  “None  of 
their  and  for  advertisers  to  implement  them  include  all  the  services  an 
le  de-  a  true  marketing  concept,”  Mr.  agency  can  render. 

Kron  explained.  “All  adver-  “Many  clients  have  us  prepare 


Advertising  News 

SECTION 

Edited  by  Robert  B.  McIntyre 

school,  at  a  salarj’  of  $7.50  a 
week. 

Night  (bourses 

Mr.  Kron  was  15  then.  He 
had  a  knowledge  of  shorthand 
and  a  desire  to  become  an  ad¬ 
vertising  man.  He  immediately 
started  taking  night  courses  in 
advertising  at  Columbia  Uni¬ 
versity  and  New  York  Univer¬ 
sity.  Besides  advertising,  he 
studied  commercial  law,  econ¬ 
omics  and  related  subjects.  After 
11  years,  he  had  his  sheepskin 
and  a  lot  of  extra  credits.  In 
1957,  Dickinson  University 
honored  him  with  a  Doctor  of 
Laws  degree. 

Arthur  A.  Kron  ;yjj.  j^ron  wasn’t  completely 

national  40%  domestic.  dependent  upon  the  weekly  pay 


le  ae-  a  true  marKtauiK  cwiccul,  itii.  iciiucx.  -xv /c;  _ _  •  au  r 

Kron  explained.  “All  adver-  “Many  clients  have  us  prepare  “Marketing  problems  differ  by  [  \  vS  ‘Ld^^Su^et 

enild,  tising-marketing  programs  must  their  promotion  literature;  countries,  of  course,  and  we  ^  ^  jrumpet 

be  tailor-made  for  each  firm  others  have  us  direct  their  co-  have  foreign  experience  that  is  dance  orche<str!» 

olitM  sen-ed  or  problem  faced,  and  operative  advertising.  Some  invaluable  to  many  business  militarv'  band  which  he 

iouth-  our  audit  ser\’es  as  a  means  draw  heavily  on  our  research  concerns  in  these  days  of  ex-  l  i  .  organize 

aring  toward  cutting  a  pattern  that  department.  Others  regularly  Pending  interest  in  exporting,  ,  .  v-  .  , 

than  really  fits.”  provide  an  appropriation  for  Mr.  Kron  said.  He  never  let  his  rnusical  av^ 

u  1-  1  4.-  j  ui-  -4.  cation  interfere  with  the  main 

H4.i;....4i  Puhhc  relations  and  publicity.  Founded  in  19(»a  h.,=i«4«=  y.. _ _ _ _ 


Mill  Heiiig  Ketiiiecl  '  ^ 

“We  make  it  plain  that  the 

The  G-V  copyrighted  “action  review  entails  no  obligation.  We  .  4,.  4.  4.  •  uwo  years  ai  me  ac-enev  ivir 

audit”  was  seven  years  in  build-  realize  that  a  firm’s  advertising  Pany  was  one  fh®  h^st  in  jijidebrant  nromoted  him  to  the 

mg,  and  is  still  in  the  process  of  appropriation  definitely  places  the  mtero^ional  field.  H  was  production  manager 

>t'(*£  refinement  and  expansion,  ac-  a  limit  on  the  number  of  projects  founded  in  New  York  in  1908  by  jjg  ^Iso  began  to  buy  shares  of 

cording  to  Mr.  Kron.  He  had  the  that  can  be  undertaken.  But  tour  pronunent  business  men  agency  stofk  which  were  avail- 

dan’  <’npnal  idea  and  with  Margaret  what  the  action  audit  review  whMe  companies  wwe  doing  to  employes  at  $20  a  share 

^  Eleanor  Stark,  the  agency’s  re-  does  is  to  assure  both  us  and  business  abroad  and  who  wanted  ^  P  ^  ^  ^  • 

lailr  director,  assembled  the  our  clients  that  nothing  is  being  a  firm  to  handle  their  adver-  .  J  ^ 

long  list  cf  literally  “one  thou-  omitted  that  should,  if  it  can  be  Dsing.  They  hired  a  manager  to  bow  Mr.  Kron  explained  the  fact 

sand  and  one  things  an  agency  afforded,  a  part  of  their  cam-  run  the  agency  for  them.  that  by  the  time  he  was  marri^ 

can  do.”  paigns  ”  Gotham  was  merged  m  1926,  he  had  been  able  to 

4»AAA  Miss  Stark  is  still  on  the  alert  tho  mim  '^‘^b  Irwin  Vladimir  &  Co.,  save  $5,000  in  cash,  as  well  as 

for  new  material  to  add  to  the  .  f  ft  ff  the  f^roS'  bounded  in  1939.  Mr.  Vladimir  is  for  additional  education  and 

’  jiiHit  She  .rets  them  fmm  the  ber  of  actions  out  of  the  approxi-  U  of  the  board  and  Mr.  become  a  20%  part-owner  of  the 


nding  interest  in  exporting,”  P^^  organize, 
r.  Kron  said.  He  never  let  his  musical  avo¬ 

cation  interfere  with  the  main 
Founded  in  1908  business  of  becoming  a  com- 

The  Gotham  Advertising  Com-  advertising  man.  After 

inv  was  one  of  the  first  in  y®urs  at  the  agency,  Mr. 


'  long  list  ct  literally  "one  thou-  omitted  that  should,  if  it  can  be  ^sing.  tney  nirea  a  mana 
things  an  agency  afforded,  a  part  of  their  cam-  ^be  agency  for  them, 
can  do.”  naiims  ”  In  19^5  Gotham  was  n 


Miss  Stark  is  still  on  the  alert 
for  new  material  to  add  to  the 


new  iiiaieriai  lo  auu  to  me  ...C  *1,4.  444  4,**.  .4444444.4.44  .4.  •  . 

audit.  She  gets  them  from  the  fnno  li^ed^which  aro  in  chairman  of  the  board  and  Mr.  become  a  20%  part-, 

....t  ..-.oil,...  lately  1,000  listed  which  are  in  president.  Among  other  agency. 


^bnn  agency’s  own  creative  functions  tvniral  nrooram^rangc^from  I^^on,  president.  Among  other 
Td  the  trade  press.  New  books  the  typical  program,  range  from  company,  which 


Covered  All  Bases 


Nothing  Overlooked 


From  production  manager  he 


on  advertising  contribute  others.  ‘  is  owned  by  those  who  run  it. 

She  also  goes  through  speeches  Nothing  Overlooked  are  Richard  C.  Hobbs,  senior  From  production  manager  he 

made  at  advertising  and  sales  ■  j-  vicepresident  in  charge  of  the  moved  successively  up  the 

conventions.  “Having  our  action-audit  Chicago  office;  Frank  A.  Bird-  agency  ladder  to  art  director. 

Numbered  by  the  Dewey  Deci-  available  during  plan  m^ings  vicepresident  in  charge  of  account  executive,  assistant 

mal  system,  the  complete  check  saves  a  great  deal  of  time  as  the  San  Francisco  office,  William  treasurer,  treasurer,  executive 

list  is  subdivided  into  eight  cate-  making  certain  that  no  Ricglane,  vicepresident  and  vicepresident  and  finally  presi- 

gories.  They  are:  product  de-  possible  service  is  overlooked,  supervisor  of  creative  services,  dent  and  managing  director, 
velopment,  packaging,  pricing,  Mr.  Kron  said.  and  vicepresidents  Arch  L.  Mr.  Kron  is  one  of  the 

selling  and  distribution,  product  “When  an  action  is  agreed  Beyea,  Rufus  Choate,  Daniel  C.  founders  of  the  International 

service,  advertising  and  public  upon,  a  notation  is  simply  made  Kauthers,  Evelyn  Ringrose,  An-  Advertising  Convention,  and  is 
relations,  sales  promotion  and  of  its  code  number.  Then,  when  drew  N.  Vladimir,  G.  Ellsworth  past  chairman  of  the  board  of 
merchandising,  and  research.  the  detailed  program  is  pre-  Harris,  Niel  Rourke,  Chester  the  International  Advertising 
“Behind  all  the  action  items  pared  afterwards  the  files  yield  A.  Priest,  secretary  and  Sally  Association,  which  he  also  served 
listed  are  additional  files  and  a  mass  of  useful  information  Allen,  assistant  secretary.  as  chairman  of  the  New  York 
bibliography  which  constitute  that  goes  into  the  final  pro-  These  people  have  all  had  Uhapter.  In  1958  he  was  named 
the  background  data  from  which  posal.”  many  years  experience  in  the  “International  Advertising  Man 

the  audit  data  was  built,”  Mr.  Because  Gotham-Vladimir  has  advertising  agency  field,  which  of  the  Year.”  He  was  chairman 
Kron  said.  through  the  years  welded  to-  accumulated  knowledge  also  of  the  board  of  the  Business 

He  is  not  ready  yet  to  make  gether  a  network  of  156  adver-  stands  behind  the  action-audit.  Publication  division  of  the  Audit 
public  even  examples  of  the  tising  agencies  with  whom  they  Mr.  Kron  himself  started  his  Bureau  of  Circulations  from 
1,000  different  action  items,  are  associated  in  60  countries,  45th  year  with  the  company  in  1954  to  1956. 

Many,  of  course,  are  obvious  and  many  people  considered  the  firm  September.  The  first  job  he  ever  Presently  he  is  chairman  of 
well  Imown.  Mimeographed  and  to  be  exclusively  an  inter-  held  was  as  secretary  to  ..-.w,,,*;™ 
bound  in  book  form,  100  num-  national  agfency.  Mr.  Kron  said  Gotham’s  then  president,  Walter  v  w  ..w  t  w  u 

bered  copies  are  a  closely  that  is  not  the  fact.  Business  G.  Hildebrant.  He  started  work  New  York  World  Trade  Week 
guarded  agency  secret.  is  divided  roughly  60%  inter-  Sept.  16,  1916,  fresh  from  hi^  Committee. 

editor  8c  publisher  for  November  5,  1960 


Presently  he  is  chairman  of 
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AD-lines 

By  Robert  B.  McIntyre 


‘Total  Medium’  Claim 
Hit  by  Agency  Exec 


can  it  be  presented  as  nmn' 
Can  it  be  clotheil  in  the  im 
mediacy  of  daily  journalijn' 
Can  you  present  it  as  a  story 
that  will  steal  the  reader  for  » 
moment  away  from  the  news  of 

,  the  day?  If  not,  then  maybe  von 

The  2nd  Annual  INational  When  newspapers  talk  about  “woolly  conception”  of  the  role  shouldn’t  use  the  newspanm 
Newspaper  Advertising  Seminar  being  “the  total  medium,”  “they  of  the  newspapers  in  national  And  if  so,  maybe  you  are^t 
held  last  week  in  New  York  was  just  aren’t  anything  of  the  sort,”  advertising  because  of  their  fas-  using  them  enough.” 
exciting  proof  that  it  is  possible  Edwin  Cox,  chairman  of  the  cination  with  the  ‘  ‘glamour”  Fred  W.  Adams  of  America 
to  stage  a  meeting  of  advertising  executive  committee  of  Kenyon  media — 'TV  and  magazines.  Motors  Corp.  reported  that 
executives  without  indulging  in  &  Eckhardt,  told  the  second  “Somewhere  along  the  line  we  Rambler  has  moved  frwn  21** 
verbal  incest.  Annual  Newspaper  Advertising  may  have  mislaid  some  of  the  place  in  1968  to  third  place  in 

*  *  *  ^^  .  .  Seminar  last  week.  things  we  once  knew  about  news-  i960  in  the  rankings  of  all  type* 

Keyed  to  the  theme,  “Creativity  He  also  told  the  132  adver-  paper  advertising,  or  at  least  of  product  names  advertised  in 


in  Newspaper  Advertising,”  the  tiser  and  advertising  agency  that  our  progress  in  making  ads  newspapers, 
seminar  was  conducted  by  the  representatives  assembled  to  for  this  medium  may  not  have  “Success  of  the  Rambler  com- 

Bureau  of  Advertising,  ANP.\,  hear  the  latest  on  creativity  in  advanced  as  fast  as  our  vaunted  pact  car  concept  has  been  news 
in  cooperation  with  the  Associa-  newspaper  advertising  that  “We  prowess  in  magazines  and  tele-  and  our  use  of  newspapers 
tion  of  National  Advertisers  and  have  heard  a  good  deal  of  non-  vision,”  he  said.  (E&P,  Nov.  16,  ’57,  page  8)  ha* 

the  .American  Association  of  Ad-  sense  from  our  newspaper  Mr.  Cox  said  he  longed  for  been  a  major  factor  in  raisin* 
vertising  Agencies.  friends  to  the  effect  that  ‘all  the  “ad  writers  of  yesteryear,”  Rambler  to  third-place  in  sales " 

The  day-long  seminar  was  at-  sales  are  local.’  So  is  all  adver-  and  noted  that  ability  “to  write  Mr.  Adams  said, 

tended  by  132  advertising  execu-  tising,  no  matter  what  medium  newspaper  advertising  may  have  As  a  timely  example  of  crea- 
tives  who  were  sufficiently  inter-  carries  it.  Advertising,  as  we  deteriorated,”  because  “the  daily  tive  use  of  newspapers,  James 
ested  in  the  meeting  to  each  ante  know,  never  happens  on  a  newspaper  today  isn’t  as  glam-  R.  Peterson,  brand  supervisor, 
a  $15.00  registration  fee.  printed  page  or  a  television  orous  to  us  as  the  Golden  Girl  cited  Pillsbury’s  use  of  an  eight- 

Of  the  132  present.  72%  repre-  screen.  It  only  happens  in  the  of  Television  or  that  black-eyed  page,  roto  section  used  last  year 

agencies;  28%  repre-  mind  of  a  person.  And  that  is  a  charmer  called  the  full-color  to  feature  the 


sen  ted 


sented  advertisers.  In  addition  to  local  matter — very  local,”  Mr.  gatefold  in  magazines.  recipes  from  its  annual  Pills- 

nine  speakers,  there  were  10  Cqx  said.  “Who  gets  elated  any  more  bury  Bake-Off  (E&P,  Jan.  30) 

guests  from  the  Newspaper  Ad-  The  one-day  session,  conducted  over  plain  type  and  pictures  The  section,  distributed  in  the 
vertising  Executives  Ass<^iation.  by  the  Bureau  of  Advertising,  and  newsprint?  Has  the  daily  Sunday  editions  of  52  news- 
the  .American  .Association  of  ANPA,  in  cooperation  with  the  newspaper  become  Plain  Aunt  papers,  was  recalled  by  91%  of 

Newspaper  Representatives,  AN.A  Association  of  National  Adver-  Jane  to  the  ad-makei*s  of  the  subscribers  two  and  a  half 
and  the  4-A.  tisers  and  the  American  Associ-  60’s?  If  so,  we  have  forgotten  weeks  after  its  publication.  Mr, 

*  *  .*  ation  of  Advertising  Agencies,  one  of  the  most  exciting  things  Peterson  said  that  58%,  or 

Except  for  providing  the  plat-  heard  Mr.  Cox  “welcome  the  in  advertising.”  9,338,000  women,  had  saved  the 

form  and  some  fitting  words  of  fact  that  nowadays  the  news-  Mr.  Cox  said  it  appears  to  recipes,  and  54%,  or  8,694,000 
welcome  front  Bureau  President  paper  fraternity  seems  to  be  him  that  the  mass  of  current  still  had  the  entire  section  in 
Charles  T.  Lipscomb  Jr.,  the  getting  away  from  these  sophis-  national  (as  against  retail)  ad-  their  homes  when  interviewed, 
hosts  remained  in  the  background  tines  and  is  trying  to  help  adver-  vertising  in  newspapers  offeirs  He  said  that  the  section,  based 
listening,  as  adverti^rs  and  tisers  fit  the  newspapers  into  relatively  little  competition  to  on  ABC  circulation  of  16,000,000 
agency  people  discussed  creativ-  what  our  marketers  call  a  logical  the  news  columns  for  the  copies,  projected  to  14,650,000 
ity  in  newspapers  almost  as  ‘media  mix’.”  reader’s  time  and  attention.  readers. 

though  there  were  no  newspaper  Marion  Harper  Jr.,  president  ,  Mr.  Peterson  also  revealed 

advertising  people  m  the  room.  and  chairman  of  McCann-Erick-  Most  Needed  Improvement  that  seven  per  cent  of  1,127,000 
Frankness  was  the  watchword,  ^  said  newspapers  are  The  agency  executive  said  women  had  baked  one  or  more 

r  t  ^  breakthrough  in  that  the  “most  needed  improve-  of  the  recipes  an  average  of 

hardts  Ed  Cox  told  the  meeting  creativity  and  technical  areas  ment”  in  newspaper  advertising  1-43  times  for  a  total  of  1,711,- 
that  when  n^spapers  ulk  about  ^bich  in  the  future  can  be  will  come  through  “rediscovering  000  bakings.  He  added  that  the 
total  medium  they  “highly  rewa^ing.”  the  art  of  newspaper  advertising  section  cost  $24  per  thousand- 

He  said  it  was  a  “great  itself ;  through  developing  a  re-  $3.00  per  thousand  per  page, 

tribute  to  newspapers  that  porter’s  nose  for  news  and  a  Henry  H,  Henley  of  McKes- 
they  continue  as  the  country  s  sense  of  compelling  immediacy  son  &  Robbins  revealed  niore 
largest  medium  by  more  than  ij^  our  copy.  It  will  come  from  details  on  his  firm’s  “Merry 
wo  -  tn  ^^^o-to-one  uguinst  other  media,  an  awareness  of  the  world  and  Christmas  Drug  Store”  promo- 

was  most  reiresmng  to  ^he  bulk  of  whose  advertising  is  the  people  around  us— and  the  fion  in  which  Hi-Fi  newspaper 
us  was  that  di^ussion  o  news-  under  far  less  string-  ^ores  of  the  moment  .  .  .”  color  is  being  used,  as  well  as 

'^rfav  for  the  deadlines;  and  as  well,  de-  Mr.  Cox  indicated  that  adver-  ROP  color  and  black  and  white, 
and  bo  contrast  between  the  tisers  would  be  better  off  if  they  and  in  which  26  manufacturers 

To  havo  TaT  nrrTnoIIl-  advertising  Standards  of  dis-  first  wrote  their  ads  for  news-  are  participating  ( E&P,  Oct  29, 
agencies.  To  have  had  pro-new^  tributors  and  small  retailers  and  paners  and  then  adanted  them  page  24) . 
paper  newspaper  ad  execs  talk  th,.™  Tiationa.]  advertisers  ?  auapteo  tnem 

about  it  would  have  killed  the  national  advertisers  for  TV  or  magazines  rather  He  said  the  ad  will  run  in  118 


being  the 
“just  aren’t  anything  of  the  sort.” 

We  know  that’s  not  what  news¬ 
paper  admen  wanted  to  hear,  but 
that’s  what  Mr.  Cox  thought. 


seminar  s 


acaSerc  flavT  and  large  d^artment  stores.”  than  vi^  versa. 


dailies  and  will  reach  17  mil- 


turn^  it  into  another  media  pitch.  large  department  Mr.  Cox  emphasized  that  lion  gift-conscious  families.  He 


The  mechanics  of  the  meeting  stores  provide  fine  examples  of  choosing  the  newspapers  for  said  proof  that  salesmen 
were  left  to  Whit  Hobbs  vice-  advertising  creativity  and  added  “purely  media”  reasons  too  often  retailers  like  newspapers  is 
president.  Batten,  Barton,  Dur-  “newspapers  may  have  a  leads  to  merely  “adapting”  a  found  in  the  fact  that  73%  of 

Stine  &  '  Osborn  '  who  set  the  justifiable  case  against  magazine  or  TV  campaign,  and  all  drug  store  advertising  ap- 

ground  rules  introduced  the  advertising  agencies  that  do  not  such  “adaptions”  are  almost  pears  in  newspapers, 
speakers,  and 'kept  the  seminar  influence  to  never  distinguished.  Because  of  this  salesman- 

“seminaring.”  improve  the  quality  of  distribu-  “j  air  suggesting,”  he  said,  retailer  enthusiasm  for  new*- 

*  *  *  tor  advertising.”  “that  tliere  should  be  another  papers,  he  said,  “we  picked 

Bureau  program  co-ordinators  Mr.  Cox  advised  his  audience  dimension  in  the  decision  to  use  newspapers  for  this  Christmas 
Allen  B.  Sikes,  sales  service  man-  to  recapture  “the  excitement  of  the  nefwspj,pers — or  in  decisions  promotion.  But  we  needed  a  new 
ager,  and  James  R.  McLauchlen,  daily  journalism”  in  their  news-  as  to  when  to  use  them — and  dramatdc  way  of  using  them." 
manager  of  agency  relations,  are  paper  advertising.  He  charged  this  relates  to  the  suitability  of  He  said  Hi-Fi  proved  to  be  the 

to  be  complimented.  that  advertising  people  have  a  the  story  itself.  Is  it  news,  or  answer, 


i 
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u  in  America  in  total  Advertising 

Cleveland  Plain  Dealer 


RETAIL  SALES  IN  CLEVELAND  AND  ADJACENT  COUNTIES 


CLEVELAND 

COMMODITY  CUYAHOGA  COUNTY 

(000) 

26  ADJACENT 
COUNTIES 
(000) 

TOTAL 

(000) 

Total  Retail  Sales 

$2,347,689 

$1,977,224 

$4,324,913 

Retail  Food 

581.935 

498.319 

1.080.254 

Retail  Drug 

92.487 

59.441 

151.928 

Automotive 

357.776 

368,264 

726.040 

Gas  Stations 

144,966 

161.669 

306.635 

Furniture.  Hsid.  Appliances 

121.723 

86,025 

207.748 

HERE  IS  THE 
COMPACT  MARKET 
WITH  RETAIL  SALES 
LARGER  THAN  ANY 
ONE  OF  35 
ENTIRE  STATES 


(Source,  Sale$  Management  Survey  of  Buying  Power,  May  10,  J960) 

Akron,  Canton  and  Youngstown  Counties  are  not  included  in  above  sales 


RtpresentedbyCresmer&  Woodward,  Inc.,  Sew  York,  Chicago,  Detroit,  Atlanta,  San  Francisco.  Los  Angeles.  Member  of  Metro  Sunday  Comics  and  Magazine  Network. 
Eastern  Retort,  Travel  Representative:  The  Kennedy  Co..  420  Lexington  /tie..  N.  V.  •  9S0/  Collins  Ave..  Miami  Reach  54.  Fla.  *  Source:  Media  Records 


FIRST  in  Cleveland 
in  MEN’S  WEAR 
ADVERTISING^ 


MEDL4FFAIRS 


BBDO  Begins  Change 
To  All-Media  Buyers 


By  Philip  N.  Schuyler 


A  gradual  change  to  a  sys¬ 
tem  that  makei  media  buyei”s 
knowledgeable  in  all  media  is 
taking  place  at  Batten,  Barton, 
Durstine  &  Osborn,  Inc. 

The  switch  was  begun  by 
Herbert  D.  Maneloveg,  who  suc¬ 
ceeded  Fred  Barrett  as  vice- 
president  and  media  director 
last  May.  Mr.  Barrett  retired 
in  December  1959.  He  was  tend¬ 
ing  toward  the  step  Mr.  Mane¬ 
loveg  has  now  taken. 

For  example,  Austin  Brew, 
noted  authority  on  newspapers 
and  for  years  exclusively  de¬ 
voted  to  that  medium  at  BBDO, 
is  now  gaining  knowledge  of 
TV,  radio  and  magazines,  ac¬ 
cording  to  Mr.  Maneloveg.  To¬ 
day  several  other  specialists  still 
remain  on  accounts  currently 
predominantly  devoted  to  one 
medium.  But  they,  too,  are  be¬ 
ing  trained  to  understand  the 
intricacies  of  buying  of  both 
space  and  time,  and  learning 
what  each  media  offers  in  terms 
of  potential  audience  delivery, 
Mr.  Maneloveg  said. 

He  added  that  in  his  depart¬ 
ment  of  170  people,  65  are  buy¬ 
ers,  either  supervisors  or  asso¬ 
ciates.  The  agency’s  total  billing 
is  estimated  at  $220,000,000.  Of 
this  some  20%  goes  to  newspa¬ 
pers;  37%  to  TV;  7%  to  radio; 
35%  magazines;  4%  outdoor, 
7%  farm  and  trade. 

“We  want  all  of  our  buyers 
to  be  able  to  know  what  is  best 
for  the  client  in  the  way  of 
media  in  each  of  the  many  mar¬ 
kets,”  Mr.  Maneloveg  said. 

“Our  function  is  to  get  the 
clients’  messages  properly  and 
forcefully  before  the  best  po¬ 


tential  audiences,  and  hopefully 
at  the  best  possible  price.  Mar¬ 
kets  differ. 

“For  years  newspapers  have 
been  preaching  that  ‘all  business 
is  local.’  I  guess  it  really  is.  Ac¬ 
cordingly,  we  must  look  at  all 
the  different  media  within  each 
market  in  order  to  pick  the  best 
local  media  mix  in  them  for  our 
clients.  In  certain  markets  news¬ 
papers  are  better  than  TV  as 
far  as  market  coverage  is  con¬ 
cerned.  In  others  they  are  not. 
Network  TV  does  not  deliver  a 
level  rating  across  the  country. 
It  has  its  local  peaks  and  val¬ 
leys.  Magazine  coverage  like¬ 
wise.  A  good  media  buyer  should 
be  able  to  study  these  variations 
and  act  accordingly.  If  print  or 
broadcast  isn’t  doing  the  right 
job  in  certain  places,  it  should 
be  balanced  by  one  that  can  do 
the  job.  Newspapers  could  be 
the  answer. 

“The  trouble  is  that  in  most 
markets  newspapers  are  no 
longer  in  real  competition  with 
TV  because  agencies  cannot  get 
the  same  kind  of  necessary  pro¬ 
file  data  on  them  that  we  do 
with  TV,  supplements,  radio  or 
magazines.  Publishers  tell  us: 
‘But  see  how  the  retailers  prefer 
our  newspaper.’  That  isn’t 
enough.  Certainly  newspapers 
tell  readers  where  to  buy  and 
what  are  the  bargain  prices. 
In  national  advertising  we  are 
more  concerned  with  building 
up  a  national  image  with  talk¬ 
ing  directly  with  our  brand’s 
prime  potential  and  to  do  this 
we  must  know  the  kind  of  audi¬ 
ences  that  we  will  reach  through 
the  media  we  use.” 


Mr.  Maneloveg  said  he  con¬ 
tinues  to  be  convinced  that  the 
newspaper  is  a  great  advertis¬ 
ing  media,  but  he  added  that  he 
thought  it  was  being  “terribly 
undersold.”  He  noted  that  TV, 
once  mainly  a  glamor-buy,  has 
become  a  “sound  business-build¬ 
ing  medium,  which,  however, 
must  be  compared  locally  and 
nationally  against  every  other 
availability.” 

“The  trouble  is  we  seldom  get 
the  kind  of  data  from  newspa¬ 
pers  we  need  to  make  the  test,” 
Mr.  Maneloveg  said.  “Since  vre 
have  it  from  TV,  it  gets  the 
business. 

“Throughout  the  country  we 
get  far  more  information  on  TV 
audiences  than  we  do  on  news¬ 
paper  audiences.  In  a  great  ma¬ 
jority  of  local  instances  we  have 
no  real  basis  of  comparison  be- 
tw'een  the  two  media.  We  could 
and  we  should  have  this  infor¬ 
mation. 

“Buyers  today  need  to  know 
more  than  just  the  numbers  a 
TV  program  or  newspaper  or 
magazine  reaches.  We  want  to 
give  a  message  to  those  people, 
one  in  which  they  will  be  really 
interested,  one  which  will  moti¬ 
vate  them  to  buy  what  we  are 
selling.  Therefore,  we  want  to 
know  the  type  of  readers  who 
tune  in  different  programs  or 
who  buy  and  read  different 
newspapers. 

“Newspapers  gave  up  their 
useful  Continuing  Study  of 
Newspaper  Readership.  That  is 
too  bad.  It  should  be  resumed. 
With  few  exceptions  we  do  not 
have  the  information  we  need 
on  newspapers  to  justify  this 
medium,  to  ourselves  and  to  our 
clients.  I  believe  we  could  have 
it  not  only  on  the  whole  newspa¬ 
per,  but  broken  down  into  the 
various  departments  —  news 
pages,  women’s  pages,  food 
pages,  travel  pages,  sports 
pages. 


ing  the  profiles  of  individoa] 
newspaper  audience.-. 


Draw  (A>mplete  HUnks 


‘Profile  of  Millions’ 


Now  available 


FULL  COLOR 


Black  and  3— black  and  2— full  page  units  only 
Tues.  Eve.-Wed.  Morn,  or  Thurs.  Eve.-Fri.  Morn. 


Black  and  1  color  available  Mon.  thru 
Fri.  (minimum  size  1000  lines) 


The  Baltimore  Sunpapers 


“One  of  the  notable  instances 
of  valuable  newspaper  informa¬ 
tion  is  the  ‘Profile  of  the  Mil¬ 
lions’  published  by  the  Neiv 
York  News.  But  it  is  only  ger¬ 
mane  to  the  New  York  market 
and  this  is  the  most  atypical 
market  in  the  country.  This  kind 
of  information  on  local  newspa¬ 
pers  should  be  extended  through¬ 
out  all,  or  at  least,  the  leading 
markets,  and  give  the  buyers  a 
cross  section  of  the  newspaper 
reading  public. 

“As  I  have  suggested  time 
and  again  to  newspaper  repre¬ 
sentatives,  if  they  cannot  get 
the  Bureau  of  Advertising, 
ANPA,  to  assemble  this  kind  of 


“Publishers  who  own  TV  or 
radio  stations,  and  many  of 
them  do,  are  quite  willing  to 
get  this  information  for  their 
broadcast  media.  They  subscribe 
to  Nielsen.  They  si)are  no  ex¬ 
pense  to  get  us  TV  or  radio 
data.  They  pour  money  into  the 
TV  Bureau  of  Advertising  and 
the  Radio  Advertising  Bureau. 
From  their  newspatrers,  how¬ 
ever,  we  draw  a  complete  blank. 

“When  we  buy  network  TV 
we  get  a  fix  on  the  program’s 
profile  in  all  markets  in  whidi 
the  client  is  interested.  We  know 
the  characteristics  of  audiences 
ascertained  by  continuing  and 
up-to-the-minute  re.st>arch.  We 
don’t  know  the  profile  of  news¬ 
paper  audiences  in  the  same 
markets.  If  we  did,  we  might 
be  able  to  justify  the  expense  of 
newspaper  advertising  on  a  fre¬ 
quency  basis,  because,  as  in  the 
case  of  TV,  we  could  learn  the 
cumulative  values. 

“Clients  today  are  marketing 
oriented.  They  do  not  accept  ad¬ 
vertising  aimed  simply  at  the 
highest  numbers.  They  want  the 
numbers  broken  down  into  usa¬ 
ble  characteristics  —  age,  I 
ing  power,  etc. 

“For  instance,  one  client  will 
build  its  advertising  program 
with  a  view  to  projecting  it  pri¬ 
marily  to  people  between  the 
ages  of  15  and  21.  We  can  get 
that  infommtion  from  TV 
thitrugh  Nielsen,  ARB,  or  Tren- 
dex  on  a  progr-am  like  American 
Bandstand.  What  comparable 
data  can  we  get  from  newspa 
peirs?  Hardly  any  at  all. 

“In  time  I  am  sur^  newspa¬ 
pers  will  gear  themselves  to 
pixrvide  agencies  and  their 
clients  with  more  marketing  in¬ 
formation  than  we  get  from 
them  today.  But  now  the  meas¬ 
uring  data  we  get  from  newspa¬ 
pers  is  insufficient  to  put  them 
as  a  mediiun  in  competition  with 
TV  for  national  advertising. 

“There  is  no  reason  why  news¬ 
papers  cannot  show  that  they 
are  a  sound  buy.  We  ask  and 
ask.  But  it  is  like  pulling  teeth 
to  get  what  we  need. 

“The  Sunday  supplements 
have  it.  The  comics  have  it.  But 
if  you  ask  for  a  readership  pro¬ 
file  of  a  daily  newspaper  you 
generally  get  nothing  at  all," 
Mr.  Maneloveg  said. 


Les  Chilly  Named 

Tobonto 

Les  Chitty  &  Associates  Ltd., 
newspaper  representatives,  have 


National  Representatives: 

Cresmer  d  Woodward,  Inc _ New  York,  San  Francisco,  Los  Angeles 

Scolaro,  Meeker  &  Scott— Chicago,  Detroit 


data  for  them  nationally,  they  been  appointed  national  adve^ 
should  do  it  for  themselves,  for  tising  representatives  of  the  SU 
the  newspapers  they  represent  John's  (Nfld.)  Evening  Tek- 
and  join  with  other  newspaper  gram  and  the  Comer  Brook 
representatives  to  keep  enlarg-  (Nfld.)  Western  Star. 
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a|DIV1SION|OF  the  COPLEY  PRESS,  INC. 


•  ADVANCING  the  field  of  newspaper  communications  by  filming  every  aspect  of  modern  newspaper 
publishing  and  capturing  the  variety,  tempo  and  mood  of  modern  newspapers.  •  BENEFITING  educators 
in  the  fields  of  Journalism  and  Printing  by  illustrating  specific  newspaper  techniques  and  procedures. 

•  CONTRIBUTING  to  the  life  stream  of  the  community  and  the  nation  by  introducing  new  areas  and 
experiences  In  thought  and  culture. 

All  prints  are  in  color,  sound  on-film,  16mm,  and  are  available 
without  charge  as  another  part  of  The  Copley  Newspapers  active 
public  service  to  educators  and  to  the  newspaper  profession. 


CURRENTLY  AVAILABLE:  "ROP  COLOR” 

“FROM  TYPE  TO  PAPER” 

“CITY  ROOM” 

“CLASSIFIED;  AMERICA’S  MARKET  PLACE” 
“THE  COPLEY  PRESS” 

“THE  MOST  IMPORTANT  CORNER  IN  THE  USA” 
“BORREGO  SPRINGS” 


IN  PRODUCTION:  “TRIBUNE  DEADLINE” 


‘Exposes’ 
Theory  of 
Daytime  TV 

Don  Leonard,  retail  advertis¬ 
ing  manager  of  the  Bridneport 
(Conn.)  Post,  recently  told  a 
meeting  of  the  New  England 
Newspaper  Advertising  Execu¬ 
tives  Association  in  Boston  that 
daytime  TV  operates  on  the 
theory  that  “any  woman  who 
is  fool  enough  to  watch  it  should 
be  treated  like  a  fool.” 

He  said  he  had  learned  this 
the  hard  way  —  while  recuper¬ 
ating  in  the  hospital  from  an 
operation.  He  had  a  TV  set  in 
his  room,  he  said,  “and  there’s 
no  question  about  whether  the 
operation  or  the  TV  caused  me 
the  greater  suffering. 

“Daytime  TV  operates  on  the 
theory  that  any  woman  who  is 
fool  enough  to  watch  it  should 


be  treated  like  a  fool.  The  com¬ 
mercials  are  incessant  and  in¬ 
sulting,”  Mr.  Leonard  said. 

“You  watch  a  program  called 
Concentration,  which  could  be  a 
fascinating  show,  and  any  pos¬ 
sible  concentration  either  by  the 
contestants  or  the  audience  is 
out  of  the  question.  There  were 
commercials  for  nine  different 
things,  back  to  back,  front  to 
front,  on  top  of  each  other.  I’m 
sure  this  program  isn’t  rigged. 
There  are  so  many  commercials, 
the  contestants  don’t  have  time 
to  cheat.  And  then,  one  day  as 
I  watched,  a  bell  rang  and  the 
announcer  said,  ‘I’m  sorry,  we 
don’t  have  time  today  to  finish 
our  game.’ 

“The  answer  to  people  like 
me,”  Mr.  Leonard  continued,  “is, 
Why  watch,  if  you’re  so  supe¬ 
rior?  Why  don’t  you  get  up 
and  go  to  work  where  you  be¬ 
long?  It  sells,  doesn’t  it?  To 
which  I  say,  how  long  would  a 
good  newspaper  or  magazine 
last  if  they  put  out  such  a  lazy, 
sloppy  product,  so  full  of  bad 


advertising  that  they  had  to 
leave  some  of  their  articles  and 
stories  unfinished  in  order  to 
crowd  them  all  in. 

“And  I  also  say,  if  this  is 
what  advertising  really  is  — 
cheap  and  empty  and  distaste¬ 
ful  —  then  I’m  ashamed  of  it, 
and  I’m  in  the  wrong  business. 
...  I  believe  that  people  are 
constantly  looking  for  some¬ 
thing  Ijetter.  And  constantly 
finding  it.  That’s  progress.  I  be¬ 
lieve  that  progress  is  thataway 

—  up  —  and  that’s  the  way  I 
want  advertising  to  go.  I  want 
us  to  continue  to  raise  our  aim 

—  and  the  quality  of  our  out¬ 
put  —  and  the  level  of  our  busi¬ 
ness.  I  want  to  give  people  more 
of  what  they’re  looking  for.  Ad¬ 
vertising  that  takes  the  trouble 
to  like  them.  I  want  advertising 
to  be  warmer  and  friendlier  and 
fresher  and  timelier  and  more 
helpful  and  more  personal. 

“A  housewife  in  a  supermar¬ 
ket  is  a  lonely  girl.  There’s  no 
friendly  grocer  at  her  elbow  to 
help  her.  There  are  5,000  items 


THIS  IS  TULSA  . . . 

GROWING  FASTER  THAN  LOS  ANGELES! 
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TULSA — one  of  the  50  largest  cities 
in  America  .  .  .59th  largest  metropolitan 
area  .  .  .  Effective  Buying  Income  of 
$772,182,000  .  .  .  and  it's  all  covered 
like  a  blanket  by  The  Tulsa  World  and 
The  TulsaTribune  (which  carry  more  ad¬ 
vertising  than  any  other  newspaper  in 
Oklahoma). 


RATE  OF  CHANGE 

Ten  fastest-growin9 
cities,  1950-'60 

o 

Five  largest  cities: 

Growth  since  '50 

□ 

Decrease  since  '50 

■ 

TULSA  WORLD 


MORNING  EVENING  SUNDAY 

Represented  Nationally  by  The  Branham  Co.,  Otfices  in  Principal  U.S.A.  Cities 


on  the  shelves.  And  last  year 
6,000  new  items  were  introduced 
to  her.  That’s  20  new  prodncti 
every  single  shopping  day.  Thii 
is  a  real  confused  character,  and 
she  needs  help,”  Mr.  LeoMrd 
went  on. 

“Consider  for  a  moment  the 
state  of  her  crowded  mind  as 
she  lugs  through  the  crowded 
aisles.  She  is  worried  about  her 
tired  blood,  and  the  laxative 
habit,  and  denture  breath,  and 
lower-back  pains,  and  clogged 
sinuses,  and  rough,  red  hands. 
Her  hair  is  dull,  her  pores  are 
large,  her  skin  is  dry,  her  scalp 
is  itchy.  Her  stomach  valve 
keeps  letting  out  more  A’s  than 
B’s,  and  her  stomach  acid  keeps 
burning  holes  in  her  handker¬ 
chief.  She’s  never  felt  really 
clean  before,  and  even  now  she 
only  feels  half  safe.  Worst  of 
all,  it  turns  out  that  her  bra 
isn’t  a  living  bra;  for  some  rea¬ 
son,  it  just  lies  there.  Adver¬ 
tising  did  all  this  —  what  a 
mess  we’ve  made  of  mother. 
Isn’t  it  time  we  stopped  yelling 
,  at  her  and  naggfing  her  and  con¬ 
fusing  her  and  talking  down  to 
her  and  boring  her?” 

According  to  Mr.  Leonard,  ad¬ 
vertising  in  the  ’60’s  must  be 
“simple,”  “flattering  and  friend¬ 
ly”  and  “fresh.” 
i  “Surprise  your  client  —  and 
your  audience  —  by  doing  sur¬ 
prising  ads,”  he  urged.  He 
pointed  out  that  both  competi¬ 
tors  and  customers  are  chang- 
1  ing.  “They’re  growing  smarter 
j  every  day,  too.  .  .  . 

■  “Surprise  ’em  in  the  60’g, 
Surprise  your  client  by  doing  it 
exactly  the  way  he  asked  you 
to  do  it  —  plus  the  way  you’d 
\  do  it  if  it  were  your  money, 

I  He’ll  be  surprised,  and  maybe 
j  you  will  be,  too,”  Mr.  Leonard 
said. 


London  Newspapers 
To  Pay  15%  Fee 

Associated  Newspapers  Ltd. 
of  London  announced  this  week 
that  they  will  pay  16%  commis¬ 
sion  to  all  NPA  recognized  ad 
agencies  on  new  advertising 
contracts.  Up  to  now  the  group 
has  been  paying  10%. 

The  new  commission  rate  wil 
apply  to  the  Daily  Mail,  the 
Evening  News,  the  Sunday  Dis¬ 
patch  and  the  Daily  Sketch. 

At  the  same  time  the  indi¬ 
vidual  newspai)ers  of  the  Asso¬ 
ciated  Newspapers  Group  an¬ 
nounced  “adjustments”  to  ai 
rates  “following  a  rise  in  nei 
sales  as  a  result  of  recent  in 
corpx>rations.” 

According  to  Charles  W.  V 
Truefitt,  advertising  director  oil 
ANG,  existing  contracts  will  be| 
honored  until  Nov.  30. 
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”Daily  newspapers  consistently  give  us 
more  mileage  for  our  advertising  dollar’’ 


R.  A.  McNair,  Vice-president  and  General 
Manager  of  Gerber  Products  of  Canada, 
Limited,  says: 

"Time  and  again  daily  newspapers  have 
proven  the  value  of  their  flexibility  and 
mass  concentration  in  moving  Gerber  merchandise  from 
the  shelves  of  retailers. 

In  today’s  highly  competitive  marketing  race . . .  over 
a  period  of  years  .  . .  daily  newspapers  have  been  the 
backbone  of  Gerber  advertising.” 


CANADIAN  DAILY  NEWSPAPER  PUBLISHERS  ASSOCIATION 

55  University  Av*nu«,  Toronto  I^Ontorio  I  Macdonald,  General  Manager 


WE  SPEAK 
YOUR  LANGUAGE 


...  if  you  want  to 
talk  increased  sales 
in  the  nation's  2nd 
largest  market 

When  you  want  to  talk 
sales  up  in  this  great  mar¬ 
ket,  you  need  the  Long 
Beach  part  to  do  it. 

Talk  Long  Beach  retail  sales 
for  example.  Per  capita  re¬ 
tail  sales  amount  to $1,627 
in  Long  Beach-Lakewood. 
This  figure  substantially 
surpasses  that  of  the  Met¬ 
ropolitan  Area  ($1,479) 
and  that  of  the  State  of 
California  ($1 ,447). 

The  Los  Angeles-Long  Beach 
Metropolitan  Area  cannot 
be  adequately  covered  by 
your  advertising  without  the 
Long  Beach  Independent, 
Press-Telegram  because  it 
reaches  nearly  7  out  of  10 
families  in  the  Long  Beach 
city  zone  of  over  half  a 
million  people.  No  “out¬ 
side”  daily  reaches  even  1 
out  of  1 0. 

Talk  to  Long  Beach  peo¬ 
ple  through  their  news¬ 
paper,  the  Independent, 
Press-Telegram  and  get 
the  COMPLETE  audience. 

Sources:  Scil«t  Mana9*in«nt  Survey  of 
Buying  Powor«  1960.  Audit  Buroou  of 
Circuiotiont. 

Independent 


^regSi-Celegram 


Morning  evening  Sunday 

LONG  BEACH,  CALIFORNIA 
THE  IHTERHATIOHAL  CITY 

Represented  nationally  by 
RIDDER-JOHNS,  INC. 

MEMatN  METRO  COMICS  GROIIR 


Home  Audit 

Lorillard  Assigns  2  will  Cover 
i  Cigarets  To  (rrey  Market 


I  Grey  Advertising  Agency, 

I  Inc.,  has  been  named  to  handle 
advertising  for  P.  Lorillard 
Company’s  Old  Gold  Spin  Filter 
and  Spring  cigaret  brands. 

Adv’ertising  of  Lorillard’s 
Kent,  Newport  and  Old  Gold 
Straights  brands,  w’hich  account 
I  for  the  company’s  major  ad  ex- 
;  penditures  of  some  $32,000,000, 
will  be  handled  by  Lennen  & 
i  Newell,  Inc.,  which  has  handled 
'  all  Lorillard  advertising  since 
I  1957. 

“Until  now,”  Lewis  Gruber, 
Lorillard  board  chairman  said  in 
making  the  announcement,  “all 
of  our  advertising  has  been  con- 
I  centrated  in  one  agency  and  that 
;  arrangement  has  proved  emi- 
:  nently  satisfactory  until  recent¬ 
ly  when  the  line-up  of  our  prod¬ 
ucts  changed  .  .  . 

“We  have  decided  that,  for 
maximum  benefit  to  each  of  the 
brands  involved,  it  is  wisest  to 
put  certain  of  our  products  in 
,  another  agency  .  .  .  With  com- 
'  petition  for  the  smoker’s  favor 
becoming  ever  more  intense,  it 
became  apparent  that  our  com¬ 
peting  brands  would  be  best 
served  by  competing  agen- 
;  cies  .  .  .” 

Lorillard’s  newspaper  expen¬ 
ditures  for  four  of  its  brands  in 
,  ’59  looked  something  like  this: 
i  Kent,  $3,844,277;  Lorillard, 
$142,095;  Newport,  $1,054,290; 
and  Old  Golds,  $883,858. 

!  Agency  Oflfers  Clients 
Financial  PR  Service 

Ketchum,  MacLeod  &  Grove, 
Inc.,  advertising  and  public  re¬ 
lations  agency,  has  opened  a 
j  Financial  Information  Service  in 
its  New  York  office  to  conduct 
specialized  financial  PR  for  the 
agency’s  clients. 

David  Jenkins,  formerly  as¬ 
sistant  managing  editor  of 
Moody’s  Stock  Survey,  has  been 
named  to  head  up  KM&G’s  new 
service. 

BBDO  Gets  ‘Nifty’, 

New  Lever  Cleanser 

Batten,  Barton,  Durstine  & 
Osborn,  Inc.,  has  been  named  to 
handle  advertising  for  “Nifty,” 
Lever  Brothers’  new  liquid 
scouring  cleanser. 

The  product  made  its  test 
market  debut  Oct.  27  in  Madi¬ 
son,  Wis.,  and  Wichita,  Kans., 


backed  by  newspaper  and 'spot 
TV  advertising. 

Agency  Roundup  .  .  . 

•  Miss  Jacqueline  Hunt,  for¬ 
merly  media  director  at  Sudler 
&  Hennessey,  Inc.,  has  joined 
Burdick  &  Becker,  Inc.,  as  as¬ 
sociate  media  director. 

»  « 

•  Robert  W.  Tannehill,  pre¬ 
viously  an  account  supervisor 
and  vicepresident  at  Compton 
Advertising,  has  joined  Smith/ 
Greenland  Company  as  vice- 
president  and  marketing  direc¬ 
tor. 

*  *  * 

•  Howard  W.  Fitzpatrick, 
formerly  with  the  Boston 
(Mass.)  Post,  has  joined  the  PR 
department  at  Doherty,  Clifford, 
Steers  &  Shenfield,  Inc. 

*  *  * 

•  Jeanette  Le  Brecht,  chief 
media  buyer  at  Grant  Advertis¬ 
ing,  Inc.,  has  been  named  a 
vicepresident  of  the  agency 
which  she  joined  last  August 
following  12  years  as  director  of 
print  media  for  Cohen  &  Ale- 
shire,  Inc. 

*  *  * 

•  Fuller  &  Smith  &  Ross  and 
Westinghouse  Electric  Corp. 
have  parted  ways. 

*  *  ♦ 

•  William  E.  McKeachie  will 
retire  at  year’s  end  as  president 
of  McCann-Marschalk  Co.,  fol¬ 
lowing  31  years  w’ith  McCann- 
Erickson,  Inc.  Stuart  D.  Wat¬ 
son,  chairman  of  McCann-Mar- 
shalk,  will  assume  the  title  of 
president. 

*  *  * 

•  Jack  K.  Carver,  former 
vicepresident  and  associate  me¬ 
dia  director  of  Doherty,  Clif¬ 
ford,  Steers  &  Shenfield,  has 
been  named  associate  media  di¬ 
rector  of  Lennen  &  Newell,  Inc. 

• 

Los  Angeles  Times 
Has  Discount  Plan 

Los  ANGEI£S 

The  Los  Angeles  Times,  be¬ 
ginning  Jan.  1,  will  offer  a  na¬ 
tional  frequency  and  volume 
discount  for  advertisers  on  a 
26-week  contract. 

The  discount  applies  to  adver¬ 
tisers  who  place  6  or  more  in¬ 
sertions  during  the  26-week 
contract  period.  Discounts  range 
from  2%  for  minimum  per¬ 
formance  to  15%  for  a  schedule 
of  full  pages. 


Washincton 

Interviewing  for  the 
ton  Post  Audit  of  Home  pmi. 
chases  got  under  way  this  month 
in  the  metropolitan  mailcet  of 
2,000,000  people. 

The  continuing  Audit  of  Home 
Purchases  measures  what  WeA- 
ington  area  families  are  buyia^ 
and  where  they  buy  it.  It  also 
measures  marketing  characteris¬ 
tics  such  as  income,  educatiaii 
age  groups,  home  ownership,  o^ 
cupation,  families  with  children 
by  child  age  group  and  others. 

Commodities  measured  in  the 
study  include  68  grocery  classi¬ 
fications,  13  toiletry  and  cos¬ 
metic  commodities,  5  automothe 
commodities  including  new  and 
used  cars,  12  home  fumidiings 
and  appliance  commodities,  II 
ready-to-wear  and  piece-goods 
commodities  and  6  miscellaneoB 
commodities  including  liquor, 
beer  and  wine — all  commodilf 
classifications  are  measured  1^ 
brands. 

Quarterly  Interviews 

Interviewing  is  done  on  a 
quarterly  basis  and  1500  inte^ 
views  will  be  completed  four 
times  per  year  during  a  10-week 
period  in  each  quarter.  Eadi 
quarterly  sample  of  1500  honas 
is  different  and  is  representatin 
of  the  market.  A  total  of  6,000 
interviews  of  different  families 
will  be  completed  at  the  end  of 
each  year. 

Tabulations  will  be  made  four 
times  per  year  on  high  frequency 
purchase  commodities  such  as 
gpxTceries,  toiletries  and  beer, 
while  “less-frequent”  purchase 
commodity  data  will  be  available 
twice  each  year.  First  reports 
as  a  result  of  the  last  quarter  of 
1960  interviewing  will  be  avail¬ 
able  Jan.  15,  1961. 

The  Audit  of  Home  Purchases 
is  similar  in  many  respects  to 
that  of  the  Los  Angeles  Times 
Continuing  Home  Audit.  It  is 
designed  to  assist  manufacturers 
and  their  representatives,  ad¬ 
vertising  agencies,  retailers,  dis¬ 
tributors  and  fo^  brokers  in 
evaluating  their  current  sala 
position  on  a  continuous  basis  in 
the  Washington  market.  The 
Audit  is  being  conducted  by  Carl 
J.  Nelson  Research,  Inc. 

Joseph  Lynch,  promotion  man¬ 
ager  of  the  Post  said  it  ^ 
provide  advertising  agencies 
with  a  real  opportrmity  to  test 
and  measure  products,  ^le^ 
chandising  ideas  and  adver 
tising. 
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All  a  gal  has  to  do  is  go  to  Roch¬ 
ester,  New  York,  and  marry  the 
man  in  the  street.  He’s  the  SKILL- 
ionaire.®  He  works  in  one  of  Roch¬ 
ester’s  precision  industries. 

The  SKILLionaire  is  a  go-getter. 
He  earns  considerably  more  than 
the  national  average,  and  keeps 
earning  it  in  the  city  with  the  low¬ 
est  labor  turnover  of  any  indus¬ 
trial  American  city. 

The  SKILLionaire  is  healthy. 
His  lost  time  is  half  of  the  U.S. 
average. 

The  SKILLionaire  is  a  good 
citizen.  He  exceeded  the  national 
average  vote  by  19%  in  1956,  and 
his  city  has  the  lowest  crime  rate 
of  any  city  its  size. 

The  SKILLionaire  is  charitable. 


Howto 
marry  a 

SKILLionaire 


He  prides  himself  on  the  highest 
per  capita  giving  to  the  Commu¬ 
nity  Chest. 

The  SKILLionaire  lives  it  up. 
His  household  has  an  average  of 
$7,172  annual  spendable  income, 
and  he  likes  to  buy.  He  regularly 
keeps  Rochester  retail  sales  per 
capita  booming  far  above  the  na¬ 
tional  average. 


It’s  easy  to  catch  the  eye  of  the 
SKILLionaire.  Almost  every  fam¬ 
ily  in  metropolitan  Rochester 
reads  one  or  both  of  our  news¬ 
papers— not  to  forget,  either,  a 
six-county  area  where  our  pene¬ 
tration  is  definitely  superior  to 
that  of  any  other  medium. 

Really  interested?  We’ll  be  glad 
to  tell  you  more  about  the  SKILL¬ 
ionaire,  his  market,  and  the  news¬ 
papers  he  reads. 

ROCHESTER  TIMES-UNION  and 
DEMOCRAT  and  CHRONICLE, 
Members:  Gannett  Group  of 
Newspapers.  Represented  by 
Gannett  Advertising  Sales,  Inc., 
New  York,  Philadelphia,  Hart¬ 
ford,  Syracuse,  Chicago,  Detroit, 
San  Francisco. 


RETAIL  SURVEY 


More,  Earlier  Ads 
Keynote  Yule  Plans 


More  than  half  of  268  re¬ 
tailers  around  the  country  ex¬ 
pect  to  do  more  Christmas 
business  this  year  than  in  1959, 
according  to  an  industry  survey 
conducted  by  member  news¬ 
papers  of  the  Bureau  of  Adver¬ 
tising,  ANPA. 

Fifty-seven  percent  of  these 
retailers,  selling  in  110  markets, 
said  they  thought  their  Christ¬ 
mas  business  volume  would  in¬ 
crease  about  7.5%.  Another  30% 
felt  business  would  be  about 
the  same  as  last  year,  while 
13%  believe  their  volume  will 
fall  off  about  10%. 

These  figures  show  a  general 
feeling  that  business  will  be  off 
slightly  this  year,  when  com¬ 
pared  with  retailer  sentiment  ex¬ 
pressed  in  a  similar  survey  last 
year.  The  merchants  also  feel 
that  their  profit  picture  will  also 
be  tight. 

Although  thedr  mood  might  be 
characterized  as  cautious  opti¬ 
mism,  retailers  generally  are 
not  discouraged  by  the  Christ¬ 
mas  ’60  picture. 

In  the  face  of  this  tougher 


in  Westchester 
tbejorieui  is  important 

WESTCHKHTBRb  MORNING  NKWSmPSR 

DAILY  TRADER 

55  Church  Sf.,  White  Plains,  N.  Y. 


RCPMCSCMTCO  NATIONALLY  OY 

RALPH  R.  MULLIGAN 
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business  climate  mei^chants  are 
going  to  try  two  tactics:  they 
intend  tC'  advertise  harder  and 
they  will  begin  their  Christmas 
promotion  push  at  an  earlier 
date. 

Earlier  Promotions 

The  old  retailing  rule  of 
thumb  that  had  Christmas  pro¬ 
motions  starting  right  after 
Thanksgiving  seems  to  have 
gone  the  way  of  arm  garters 
and  celluloid  collars.  A  mere 
20%  of  retailers  will  wait  until 
after  Thanksgiving  to  start 
Yule  promotions.  About  29% 
will  start  between  Nov.  15  and 
Thanksgiving,  and  the  majority 
—  51%  —  will  be  promoting 
Christmas  sales  before  Nov.  15. 
Some  16%  of  those  surveyed 
will  start  Christmas  promotion 
earlier  this  year  than  last. 

Over  two-thirds  of  the  re¬ 
tailers  fear  that  the  customer 
is  going  to  be  harder  to  sell  this 
year  than  last.  Various  reasons 
are  advanced  for  this  expected 
tightening  of  the  market. 

Bigger  Ad  Budgets 

Instead  of  accepting  the  situa¬ 
tion  complacently,  more  than  a 
third  of  the  merchants — 35.1% 
— are  going  to  increase  their  ad¬ 
vertising  budgret  in  a  stronger 
bid  for  business.  The  average 
advertising  increase  planned  is 
about  10%.  Another  54.7%  will 
maintain  advertising  at  last 
year’s  level,  while  only  10.2% 
expect  to  trim  the  ad  budget  an 
average  10%. 

This  year,  as  last,  soft  goods 
merchandise  lines  are  being 
counted  on  to  make  the  biggest 
percentage  gains  at  Christmas. 
Women’s  wear  was  cited  by 
24.4%  of  the  retailers  as  the 
biggest  single  volume  gainer; 
21.5%  mentioned  men’s  wear. 

As  in  previous  years,  mer¬ 
chants  will  again  turn  to  the 
daily  newspaper  as  their  basic 
Christmas  advertising  medium. 
More  than  half  the  retailers 
surveyed — 53.9%  to  be  exact — 
will  put  nine-tenths  of  their 
media  ad  budgets  in  newspapers 
;  and  another  23.8%  will  put 
80-89%  of  their  ad  dollars  in 
newspaper  advertising. 

New  Yule  Presentation 

The  Bureau’s  Christmas  busi¬ 
ness  survey — now  in  its  seventh 
consecutive  year — is  part  of  an 
annual  drive  to  highlight  Christ¬ 
mas  selling  opportunities.  Fea- 
[  tured  this  year  is  a  folder-pres¬ 


entation,  “Follow  the  ‘5  Profit  tional  ventures  including  ingfi. 
Pointers’  To  More  Christmas  tutional  and  low-retum  adver- 
Business,’’ now  being  distributed  tising  plus  special  fashion 
to  retailers  through  Bureau  shows. 

member  daily  newspapers.  In  response  to  this  trend,  Ed- 

The  presentation  shows  in-  ward  F.  Engle,  division  man- 
creased  selling  opportunities  ager,  warned  that  it  has  taken 
available  to  merchants  who  fol-  several  years  to  Imild  store 
low  a  suggested  plan  for  more  images  so  that  consumers  can 
productive  advertising.  differentiate  one  from  the  other. 

“To  junk  this  approach  now 
Favorable  Meat  Ima|;e  would  be  short-sighted,”  he  said. 
Goal  of  Ad  Series  eliminate  those  aspects  of 

retailing  that  make  the  individ- 
The  problem  of  projecting  a  ual  store  stand  out  would  be 
favorable  meat  image  is  being  foolhardy  and  totally  without  re¬ 
answered  with  the  creation  of  gard  to  the  history  of  success- 
new  advertising  tools  now  avail-  ful  department  store  promo- 
able  to  supermarkets.  A  new  tional  techniques.” 
series  of  store  personality  ads 

(see  cut)  stressing  meat  depart-  Higbee’s  To  Promote 
ment  features  has  been  prepared  r  c-  i« 

^RhapMMly  of  Steer 

A  seven-column  ad  in  the 
Cleveland  (Ohio)  Plain  Dealer 
ME  of  Nov.  6  will  be  used  by  Hig- 

"  bee  Company  to  announce 

^  “Rhapsody  in  Steel,”  a  store- 

Expprt?  wide  promotion  staged  in  co- 

operation  with  U.  S.  Steel  Corp. 

Higbee’s  is  the  first  of  sev- 
stores  throughout  the 
U.  S.  to  present  this  event  which 
^1  is  actually  a  three-way  promo- 

sponsored  jointly  by  U.  S. 

■ "  Steel,  key  department  stores, 

_  _ _  _  ___  and  selected  vendors  in  each 

other  seven  column  ads 

- — Higbee’s  will  appear  Nov. 

7,  9,  11,  12  and  13,  in  both  the 
Stork  Namk  Plain  Dealer  and  the  Cleveland 

-  Press.  In  addition,  Higbee’s  will 

run  five  or  six  major  merchan- 
by  Elizabeth  Heaslip  Morse  for  dising  ads,  featuring  steel  prod- 

Herbert  A.  Morse  Associates,  ucts. 

New  York  promotion  consxdt-  • 

The  campaign  is  being  run  on  Lack  of  Car  Secrecy 
an  exclusive  basis  in  more  than  Hurt  Sales,  Dealers  Say 

150  marketing  areas  by  super-  Atlantic  City,  N.  J. 

markets  of  all  sizes.  The  series  ,  ,  ....  ....  , _ _ 

Lack  of  the  traditional  secrecy 
bnngs  the  total  campa  gn  to  previously  surrounded 

30  newspaper  ads,  equally  di-  j  i  ^  ui  j  k., 

.j  j  u  .  j  i-  new  car  models  was  blamed  by 

vided  between  the  dramatiza-  ..  xt  t  a  * _ nJc 

..  .  ,.u  •  f  i.  the  New  Jersey  Automotive 

tion  of  the  images  of  meat,  pro-  ^ 

.  j  .  1  j  Trade  Association  for  lack  of 

duce,  and  store  personnel  and  .  .  .  .  ,  ,  _ .  „ 

^  interest  in  1961  models  and  a 

services.  .  ,  ,  . 


In  some  cities  sunermarkets  '^ck  of  sales, 

in  some  cities,  supermarkets  organization  blasted  the 

run  the  campaign  as  early- week  ,  uv  -a  .... 

. .  .  advance  publicity  given  the  new 

promotion;  in  others,  the  cam-  this  year  in  a  resolution 

paigns  store  personality  f^-  J  convention  here 

tures  are  made  a  part  of  the  Oct  24  and  25. 
supermarket  s  regular  Thursday  Manufacturers  were  urged  to 
merchandise  newspaper  ads.  ^  publicity  in  the 

Tests  of  the  ads  have  showed  _ _ j.j  au.k 


them  to  be  exceptionally  pro¬ 


future.  It  was  recommended  that 
new  cars  be  introduced  within 


ductive  in  attracting  customers.  ^ 

.  prior  information  to  the  public. 

Stores  Wamecl  Against  ^ 

Cutting  Promotions 

c*  rr%  TkM  1  • 


The  Sales  Promotion  Board  of 
Directors  of  the  National  Retail 


To  Oversee  Media 

Joel  Stivers  has  left  Young  4 


Merchants  Association,  meeting  Rubicam,  Inc.,  where  he  was  an 
recently,  took  notice  that  as  a  account  executive,  to  join  the 
result  of  business  conditions.  Best  Foods  Division  of  Com 
some  stores  were  considering  Products  Sales  Company  as 
elimmation  of  certain  promo-  media  supervisor. 
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THE  WINNERS! 

Camden  to  the  South... 
Plainfield  to  the  North 


The  world's  most  famous  COURIER,  Paul 
Revere,  would  find  the  going  rough  if  he 
had  to  compete  with  the  Gannett  Com¬ 
pany's  COURIERS  in  New  Jersey. 

In  addition  to  winning  the  coveted  top 
award  in  the  nationwide  NEA  contest  in 
1959,  the  Courier-Post  walked  off  with  ten 
awards,  including  the  number  one  spot 
for  Distinguished  Public  Service  in  the 
recent  New  jersey  Press  Association's  Better 
Newspaper  contest,  and  the  Courier-News 
took  home  eight. 

New  Jersey’s  favorite  COURIERS  are  at¬ 
tracting  more  readers  than  ever  in  their 
circulation  class  (Courier-Post — over  80,000, 
Courier-News  over  40,000)  and  ...  at  the 
same  time  are  piling  up  an  impressive  list 
of  advertising  and  editorial  awards. 

Proof  positive  that  good  newspapering  pro¬ 
duces  results  ...  all  the  way  around. 


COURIER-POST  COURIER-NEWS 

CAMDEN  1,  NEW  JERSEY  PLAINFIELD,  NEW  JERSEY 

TWO  GREAT  GANNETT  NEWSPAPERS 


Represented  Nationally  by  the  Gannett  Advertising  Sales,  Inc. 

NEW  YORK  •  SYRACUSE  •  DETROIT  •  HARTFORD  •  CHICAGO  •  SAN  FRANCISCO  •  PHILADELPHIA 
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AD  CAMPAIGNS 

Seagram  Sets  Heavy 
Holiday  Schedule 


Color  Sjjeeds 
Food  Coupon 
Redemption 


Advertising  of  unprecedented 
scope  and  power  will  spearhead 
Seagram-Distillers  Company’s 
massive  holiday  merchandising 
program  for  Seagram’s  7  Crown 
Whiskey,  Seagram’s  V.O.  Cana¬ 
dian  Whisky  and  Seagram’s 
Extra  Dry  Gin  (via  Wanvick  & 
Legler,  Inc.). 

i  Total  newspaper  and  maga- 
I  zine  advertising  for  the  three 
j  brands  during  the  five-week 
i  period  preceding  the  holiday  will 
represent  “The  greatest  concen¬ 
tration  of  consumer  advertising 
i  in  this  period  in  the  history  of 
the  industry.” 

Seagram’s  7  Crown  will  be 
supported  by  an  extensive  news¬ 
paper  campaign  which  will  fea¬ 
ture  four-color,  full  pages  and 
two-color,  1,000-line  ads  in  more 
than  600  newspapers  in  590 
markets,  reaching  a  combined 
circulation  of  some  42,800,000. 

Newspaper  holiday  advertising 
;  for  Seagram’s  V.O.  will  appear 
i  in  more  than  200  newspapers 
I  and  will  also  feature  four-color, 

'  full  pages  in  major  markets. 

‘Bumper-T  o-Bumper’ 

Car  Preview  in  Color 

Minneapolis,  Minn. 

[  Readers  of  the  Minneapolis 
Star  saw  a  “bumper-to-bumper” 

!  color  preview  of  the  1961  Amer¬ 
ican-built  cars  on  the  Star’s 
picture  page  Sept.  20  through 
Oct.  18.  Four  and  five-column 
wide  color  photos  of  28  makes 
and  models  appeared  before  the 
new  cars  were  publicly  dis¬ 
played. 

“This  is  probably  the  most 
I  extensive  color  preview  of  the 
1 1961  models  seen  in  any  daily 
newspaper,”  said  Herb  Germar, 
Star  picture  editor. 

Campaign  Roundup  .  .  . 

•  Newspapers  in  key  national 
i  markets  are  being  used  in 

Qwip’s  annual  fall  promotion 
(via  Honig-Cooper  &  Harrington 
I  Advertising) .  A  series  of  490- 
line  ads  will  present  an  adver- 
I  tising-merchandising  plan  with 
a  “pearls  for  the  girls”  theme. 
«  *  « 

•  Three  different  ways  to  give 
I  famous  Old  Forester  Kentucky 

Bourbons  for  Christmas  are 
highlighted  in  ads  which  will 
appear  in  major  newspapers 

!  across  the  nation,  starting  in 

j  November. 

«  «  * 

•  Newspapers  will  carry  the 


major  portion  of  the  biggest 
holiday  advertising  campaign 
ever  conducted  for  Macnish  V. 
L.  Scotch  Whisky  (via  Beckman 
Koblitz,  Inc.). 

«  «  « 

•  Jantzen  Inc.  will  again  fea¬ 
ture  nationally-prominent  sports 
figures  in  ads  for  its  1961  men’s 
summerwear  lines,  utilizing  the 
theme  “Sportswear  for  Sports¬ 
men.”  Publications  include  Look, 
New  Yorker,  Sports  Illustrated, 
True,  Esquire,  Playboy  and  the 
Sunday  magazines  of  the  New 
York  Times,  Chicago  Tribune 
and  Los  Angeles  Times. 

• 

180-Page  Section 
Fetes  MIT  Centennial 

Boston 

The  Boston  Sunday  Herald  on 
Oct.  30  published  a  four-color, 
180-page  special  rotogravure 
section  commemorating  the  first 
century  of  Massachusetts  Insti¬ 
tute  of  Technology. 

The  stapled,  one-pound-two- 
ounce  section  is  believed  to  be 
the  largest  of  its  kind  ever  pub¬ 
lished  by  a  newspaper.  Ten 
Herald-Traveler  advertising  and 
editorial  staff  members  worked 
full-time  for  three  months  on 
the  section,  which  boasted  219 
advertisers. 

The  section  traced  growth  of 
the  institute  from  its  founding 
April  10,  1861,  to  the  eve  of  its 
“second  century  of  science.”  The 
cover  contained  a  full-color 
aerial  view  of  MIT  campus  in 
Cambridge  overlooking  the 
Charles  River. 

• 

Advertising  Guide 

Garden  Gro\tb,  Calif. 

The  University  of  California’s 
Department  of  Journalism,  Los 
Angeles,  has  published  a  paper 
on  newspaper  marketing  written 
by  Sam  Campbell,  a  staff  re¬ 
porter  of  the  Daily  News  here. 
The  study  is  titled  “Newspaper 
Circulation  Boundaries  for  Sub¬ 
urban  Population;  A  Guide  for 
Efficient  Advertising.” 

• 

Teachers  Welcomed 

The  Grand  Junction  (Colo.) 
Daily  Sentinel  of  Oct.  19  carried 
a  10-page  Education  Section  to 
welcome  members  of  the  Col¬ 
orado  Education  Association  at> 
tending  their  annual  convention. 
Advertising  was  keyed  to  the 
conventioneers. 


Milwaukee,  Wii 

During  the  recimt 
Meals  Build  Better  Families" 
campaign,  the  Milwaukee  Jour¬ 
nal  carried  92  pages  of  editorial 
and  advertising  color.  Part  of 
this  was  an  exclusive  series  of 
eight  full-color  pages  of  “go- 
together”  food  products  in  break¬ 
fast,  lunch  and  dinner  settings. 
Redemption  of  coupons  contained 
in  these  ads  is  running  far 
ahead  of  similar  promotions,  ac¬ 
cording  to  The  Journal. 

Success  of  the  program  has 
been  attributed  to  a  combination 
of  factors  not  the  least  of  which 
were  efforts  by  the  Journal  to 
offer  manufarturers  and  re¬ 
tailers  a  specific  way  to  tie  in 
with  the  Better  Meals  promo¬ 
tion.  Ads  in  the  series  were 
conceived  and  executed  in  their 
entirety  by  the  newspaper. 
Further,  only  items  were  used 
in  the  campaign  with  extronely 
high  store  distribution. 

Merchandising  Aids 

In  backing  the  “Better  Meals 
Build  Better  Families”  national 
campaigpi,  the  Journal  provided 
ad  reprints,  store  banners  and 
other  merchandising  material 
In-paper  promotion  included  a 
“kickoff”  gravure  ad  plus  sever¬ 
al  full-color  presentations  during 
the  campaign  period.  A  kickoff 
dinner  was  held  at  the  start  of 
the  campaign  outling  the  pro¬ 
gram  to  key  retailers  and  manu¬ 
facturers. 

One  store  sponsored  a  cooking 
school  and  another  had  a  store¬ 
wide  sale  timed  to  coincide  with 
the  peak  of  the  program. 

The  president  of  one  large 
food  chain  in  the  area  com¬ 
mented:  “Our  sales  volume, 
customer  appreciation  and  store 
personnel  enthusiasm  were  tre¬ 
mendously  accelerated  by  the 
color  tabloid  section  run  in  the 
Journal.  The  eight-page  tabloid 
marked  a  new  high  in  the  pro¬ 
motion  of  our  stores.  I  feel,  too, 
that  it  was  a  new  high  in 
national  presentation  of  individ¬ 
ual  store  ‘Better  Meal’  events.” 
• 

Canadian  Color  Up 

Toronto 

Total  color  linage  in  Canadian 
newspapers  for  the  first  six 
months  of  1960  exceeded  11,500,- 
000  lines,  according  to  a  report 
by  the  Canadian  Daily  Newspa¬ 
per  Publishers  Association.  Both 
the  number  of  color  ads  and 
linag^e  increased  2%. 
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Announcing  a 
revision  in  volume 
and  frequency  discounts 

Effective  January  1,  1961 

_ No  change  in  basic  rate 

Many  years  ago  The  Toledo  Blade  and  Times  were  among  the 
few  newspapers  that  pioneered  volume  and  frequency  discounts 
for  National  Advertisers. 

In  common  with  many  other  newspapers,  we  now  join  in  an  effort 
‘to  establish  a  uniformity  in  those  discounts. 

Effective  January  1,  1961,  our  volume  discounts  will  be  changed 
slightly  to  agree  with  those  now  being  used  by  many  progressive 
newspapers  throughout  the  country,  and  our  frequency  discounts  will 
conform  to  the  pattern  commonly  known  as  Continuity-Impact  Discounts 
(C-l-D).  THERE  IS  NO  CHANGE  IN  OUR  BASIC  RATE.  Some  of  the  new 
discounts  result  in  a  slight  rate  increase  and  others  in  a  slight  decrease. 

We  take  this  step  in  the  belief  that  it  will  be  more  acceptable  to 
advertisers  and  agencies  in  that  it  conforms  to  a  rate  pattern  that  we 
believe  will  emerge  as  one  used  by  most  newspapers. 


TOLEDO  BLADE  and  TIMES 
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CLASSIFIED  CLINIC 

Classified  Needs 
Better  Phone  Selling 

By  Daniel  L.  Litmel 


The  airlines  are  creating 
a  better  telephone  impression 
than  are  classified  ad  takers  and 
solicitors,  according  to  Ted 
Johnson,  head  of  the  Sell-0- 
Phone  Woricshop,  author  of 
many  books  on  telephone  selling. 

Speaking  before  the  New 
York  Classified  Advertising 
Managers  recently  he  said  that 
consultations  with  groups  of 
classified  advertisers  prior  to  his 
appearance  before  the  CAMs  re¬ 
sulted  in  a  series  of  comments 
such  as:  “The  classified  girls 
are  apparently  taken  right  off 
the  street  —  poorly  trained; 
very  sloppy;  poor  tone;  ask  too 
many  unimportant  questions; 
frequent  misquotation  of  rates, 
and  the  use  of  high  pressure 
tactics”. 

Another  complaint  Mr.  John¬ 
son  mentioned  was  the  annoy¬ 
ance  of  having  an  ad  taker  ac¬ 
cept  an  ad  only  to  have  a  super¬ 
visor  or  censor  call  back  and  say 
the  copy  is  “unacceptable.”  Such 
factors,  he  said,  are  alienating 
advertisers  and  causing  many  to 
seek  other  means  to  satisfy  their 
wants.  He  referred  to  a  large 
sales  organization  where  the 
sales  manager,  disgusted  with 
the  service  he  had  received, 
hired  his  last  hundred  men 
without  the  use  of  classified. 

Mr.  Johnson,  who  has  been 
engaged  in  telephone  sales 
training  since  1933,  said  tele¬ 
phone  selling  is  not  as  effective 
an  instrument  for  sales  today  as 
it  was  15  or  20  years  ago.  “Peo¬ 
ple  will  no  longer  buy  simply 
because  people  call  them  on  the 
phone,”  he  said.  “At  that  time 
a  telephone  solicitation  was  in 


the  nature  of  a  shock.  It  stymied 
their  mental  processes  to  have  a 
pitch  directed  at  them  by  tele¬ 
phone  —  and  they  bought”. 
With  the  growing  use  of  tele¬ 
phone  selling,  he  said,  careful 
training  of  solicitors  is  essential 
to  success. 

The  three  basic  parts  of  a 
good  telephone  solicitation,  ac¬ 
cording  to  Mr.  Johnson,  are: 

1.  The  greeting  —  At  this 
point  the  solicitor  indicates  who 
is  calling;  determines  to  whom 
he  is  speaking  and  states  the 
subject  of  the  call. 

2.  Hinge  —  States  reason  for 
calling.  Gives  benefits  prospect 
may  obtain. 

3.  Action  —  Answers  objec¬ 
tions  and  tries  to  point  out  rea¬ 
sons  for  immediate  action.  At 
this  iKjint  a  “device”  or  “gim¬ 
mick”  is  frequently  used;  “We 
still  have  time  to  start  your  ad¬ 
vertisement  in  tomorrow’s  pa¬ 
per”  for  example. 

“Don’t  hang  up  as  soon  as  you 
get  the  order,”  Mr.  Johnson  ad¬ 
vised.  “In  face  to  face  selling,” 
he  said,  “it  is  axiomatic  to  leave 
as  soon  as  the  order  is  taken, 
but  on  the  telephone,  it  is  bet¬ 
ter  to  wait  until  the  prospect 
has  asked  any  further  questions 
he  might  have  had.  This  creates 
a  greater  feeling  of  confidence 
since  the  only  instrument  be¬ 
tween  the  customer  and  the  ad¬ 
vertiser  has  been  a  voice  on  the 
phone.” 

Too  frequently  “unauthorized 
orders”  are  the  result  of  the 
solicitor  beating  a  too  hasty  re¬ 
treat  after  the  sale  has  pre¬ 
sumed  to  have  been  consum¬ 
mated.  Actually,  the  unauthor¬ 
ized  orders  result  from  a  mutual 
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misunderstanding  that  the  solic¬ 
itor  or  ad  taker  should  clear  up 
before  saying  good-bye. 

*  *  « 

The  Supervisor  Says: 

This  is  one  of  a  series  of  tele¬ 
phone  sales  tips  by  phone  room 
supervisors  of  the  twenty  lead¬ 
ing  classified  newspapers. 

This  week’s  expert  is: 


Alvina  Jorgensen,  Minneapo¬ 
lis  Star  and  Tribune. 

“Almost  a  year  after  I  ap¬ 
plied  for  classified  telephone 
sales  work,  I  embarked  upon  a 
classified  career  by  accepting  a 
part  time  Saturday  morning  job 
at  the  Minneapolis  Tribune  in 
March  1941.  A  month  later  I  ac¬ 
cepted  a  full  time  job  doing  cler¬ 
ical  work  in  the  classified  de¬ 
partment,  but  continued  to  take 
want  ads  on  Saturday  morning. 
Two  months  later  the  Minneapo¬ 
lis  Tribune  was  merged  with  the 
Star  Journal. 

“I  applied  for  phone  room 
sales  work  with  the  newly  con¬ 
solidated  Star-Joumal-Tribune. 
After  the  fourth  or  fifth  at¬ 
tempt  I  was  accepted  as  a  part 
time  phone  room  ad-viser.  Six 
months  later,  in  December  1941, 
I  was  working  full  time  as  a 
voluntary  ad-viser.  A  year  later, 
in  1942,  I  became  night  phone 
room  supervisor  and  in  1945 
was  promoted  to  days  as  assist¬ 
ant  phone  room  supervisor.  I 
held  that  position  until  1952 
when  I  was  promoted  to  phone 
room  supervisor  where  my  re¬ 
sponsibilities  involve  supervi¬ 
sion  of  65  full  and  part  time 
ad-visers  in  a  36-position  phone 
room. 

Her  advice: 

“Select  sales  personnel  care¬ 
fully.  Be  sure  they  are  amiable, 
capable  and  eager.  Make  clear 
to  the  new  employees  what  is 
expected  of  them  so  they  have 
a  definite  objective.  Good  incen¬ 
tive  plans  are  essential. 

“Most  important,  of  course,  is 
training  and  endless  retraining. 
Keep  the  morale  of  the  sales¬ 
people  up  and  maintain  har¬ 
mony  and  esprit  de  corps. 

“There  is  no  shortcut  to  suc¬ 
cess!” 


Balky  Car  Helps 
Anglo-U.S.  Ties 

Portsmouth,  N.  H. 

The  Portsmouth  Herald  hai 
employed  an  English  reporter 
Lawrence  J.  Masidlover  of 
London,  for  a  year  in  an  effort 
to  improve  understanding  be¬ 
tween  Britain  and  the  United 
States. 

It  happened  because  the  car 
of  Eric  Frankland,  an  EnglUh- 
man  now  with  the  fiottoa 
(Mass.)  Traveler’s  copydeek, 
broke  down  at  Rye  Beadi,  N.  H., 
last  Summer.  Mr.  Frankland 
sought  help  at  the  nearby  home 
of  Herald  publisher  J.  D.  Hart¬ 
ford.  'The  two  men  got  to  talk¬ 
ing  about  newspapers  and  Mr. 
Hartford  promised  to  offer  an 
Englishman  a  year’s  employ¬ 
ment,  should  one  be  interest^  in 
coming  to  the  U.  S.  About  150 
applied. 

• 

Gorkin’s  Telephone 
Line  Idea  Favored 

Vice  President  Richard  M. 
Nixon,  Senator  John  F.  Ken¬ 
nedy  and  Soviet  Premier  Nikita 
Khrushchev  look  with  favor  on 
a  direct  telephone  line  between 
the  White  House  and  the  Krem¬ 
lin.  Such  a  line  to  help  premt 
accidental  nuclear  war  was  pro¬ 
posed  by  Parade’s  editor,  Je« 
Gorkin,  in  an  open  letter  to 
President  Eisenhower  and  Mr. 
Khrushchev  earlier  this  year. 

The  Presidential  candidatee 
endorse  the  idea  in  this  wedi’i 
magazine.  Mr.  Khrushchev  n- 
marked:  “It  is  a  good  idea.” 

• 

Achievement  Award 

I 

BOOTW 

The  Boston  Sunday  Globe 
was  awarded  a  Certificate  of 
Achievement  from  Secretary  of 
the  Army  Wilbur  M.  Brueker! 
in  recognition  of  the  Globe’s) 
contribution  to  National  Defense) 
in  fostering  better  public  un-1 
derstanding  of  the  role  and  mis-l 
sion  of  the  U.S.  Army.  The 
presentation  was  made  to  W. 
Davis  Taylor,  publisher  of  the 
Globe,  for  a  special  Sunday  roto¬ 
gravure  supplement  on  Dec.  6, 
1959,  entitled,  “Power  foi 
Peace.” 

• 

McCormick  Place 

Chicaco 

The  opening  of  McCormick 
Place,  Chicago’s  new  $35-inilliOB 
exposition  center,  will  be  pre¬ 
viewed  on  Nov.  13  in  a  72-pap 
rotogravure  supplement  pub¬ 
lished  jointly  by  the  Chicago 
Tribune  and  Chicago’s  Ameri¬ 
can.  Distribution  will  give  the 
supplement  a  circulation  of  ap¬ 
proximately  1,823,000  copies. 
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Telephone  service  has  never  been 
so  fast,  convenient  and 
dependable  as  it  is  today 


. . .  and  it’s  going  to  be  better ! 


Two  'fiords— growth  and  change— describe 
major  trends  in  the  Bell  telephone  business. 
There  is  more  of  every  kind  of  service  for 
more  people.  And  more  and  more  new  things 
are  coming  along  all  the  time. 

Direct  Distance  Dialing  is  bringing  a  new 
era  of  speed  and  convenience  in  Long  Dis¬ 
tance  calling. 

Nearly  24,000,000  customers  can  now  dial 
Long  Distance  calls  direct  to  39,000,000  tele¬ 
phone  numbers  in  the  United  States  and 
Canada. 

New  underseas  cables  make  it  easy  to  talk 
across  oceans  as  clearly  as  a  call  across  town. 

An  entirely  new  era  in  communications 
for  business  is  being  opened  up  by  the  Bell 
System’s  Data-Phone  service.  It  enables  elec¬ 
tronic  business  machines  to  “talk”  to  each 
other  over  regular  telephone  lines.  Some  day 
there  may  be  more  of  those  calls  than  calls 
between  people. 

Those  are  some  of  the  new  services.  Just 
a  few  of  the  other  newer  things  are  shown  on 
the  right. 

There’s  much  more  to  come  .  .  .  from  re¬ 
search  and  development,  from  the  invest¬ 
ment  of  millions  of  dollars  of  new  capital, 
and  from  the  Bell  System’s  never-ending 
desire  to  give  you  the  best  and  the  most 
telephone  service  in  the  world. 


CALL  DIRECTOR  TELEPHONE 

With  the  touch  of  a  button  you  can 
connect  other  office  telephones,  set  up 
interoffice  conference  calls,  add  other 
office  extensions  to  incoming  calls. 
Two  models.  18  and  30  push  buttons. 
Many  thousands  already  in  service. 


THE  PRINCESS 

It’s  little!  It’s  lovely!  It  lights!  A  new 
compact  extension  telephone  for  any 
room  in  the  house.  A  tremendous  suc¬ 
cess  all  over  the  country.  Available  in 
white,  beige,  pink,  blue  and  turquoise. 


BELLBOY  SERVICE 

One  of  the  newest  Bell  System  serv¬ 
ices.  A  person  away  from  the  telephone 
hears  a  tone  signal  (sent  from  the  tele¬ 
phone  exchange)  on  a  pocket  radio 
receiver.  Alerts  him  to  call  his  home 
or  office  to  get  a  message.  Now  avail¬ 
able  in  14  major  cities. 


HOME  INTERPHONE 

Lets  you  call  any  other  room  in  the 
house  that  has  a  phone.  Or  switch  out¬ 
side  calls  to  another  phone.  Also  lets 
you  answer  the  door  from  any  phone. 
Microphone  in  telephone  and  speaker 
on  wall  beside  each  telephone  enable 
person  in  other  room  to  talk  back 
without  lifting  receiver.  Will  be  avail¬ 
able  nationally  next  year. 


BELL  TELEPHONE  SYSTEM 


PROMOTION 


Experience  Walking 
On  ‘Main  Street,  USA’ 


By  George  Wilt 

It’s  always  a  big  help  for  a 
newspaper  about  to  embark  on  a 
new  venture  to  know  what 
somebody  else  has  done  on  the 
same  promotion.  Whether  it’s  a 
new  feature  or  supplement  being 
added  or  a  new  event  or  contest 
being  launched,  a  newspaper  and 
its  promotion  staff  can  always 
profit  by  the  experiences  of 
somebody  else  who’s  been 
through  the  same  mill. 

The  Huntington  (W.  Va.) 
Newspapers  recently  sponsored 
“Main  Street,  U.  S.  A.,”  the 
Henry  Ford  Museum  and  Green¬ 
field  Village’s  exhibit  of  old  and 
new  shops  and  stores  which  is 
on  a  five-year  tour  around  the 
country.  Bill  Bess,  promotion 
manager  for  the  Huntington 
Newspapers,  has  passed  along 
his  promotion  outline  for  the 
event. 

First  announcements  of  the 
event  appeared  as  page  one 
stories  in  Sunday  editions  two 
and  a  half  weeks  before  the 
opening  of  “Main  Street.”  Sev¬ 
eral  large  promotion  ads  ap¬ 
peared  during  the  first  week  in 
both  morning  and  evening  edi¬ 
tions.  Another  front  page  piece 
told  of  the  event  on  the  follow¬ 
ing  Sunday.  During  the  next 
week,  either  a  news  story  or 
advertisement  appeared  every 
day,  morning  and  evening,  and 
this  schedule  continued  right 
on  up  to  the  opening  day.  Page 
one  treatment  continued  right 
on  through  the  four-day  exhibit. 

Other  Media  Used 

“We  used  a  reasonable  amount 
of  TV  and  radio,”  stated  Bess, 
emphasizing  that  the  three  days 
use  of  broadcast  promotions 


limited  to  the  newspaper-owned 
stations  might  not  have  been 
necessary. 

Window  posters  promoting  the 
event  were  used  extensively  on 
school  bulletin  boards,  and  al¬ 
though  the  exhibit  was  billed  as 
a  tribute  to  retail  merchants, 
the  use  of  the  posters  met  with 
very  little  enthusiasm  from  re¬ 
tailers. 

A  county-wide  direct  mail  pro¬ 
gram  was  directed  to  school 
principals,  and  to  county,  dis¬ 
trict  and  city  superintendents  in 
13  counties  in  the  circulation 
area.  Form  letters  urged  school 
groups  to  schedule  visits  to  the 
exhibit,  and  urged  them  to  send 
for  additional  information  sheets 
and  booklets  on  “Main  Street, 
U.S.A.”  A  follow-up  mail  cam¬ 
paign  urged  specific  time  reser¬ 
vations  by  school  groups. 

The  booklets  mailed  to  the 
schools  and  the  window  cards 
were  part  of  a  promotion  kit 
prepared  by  the  Lee  Howard 
Advertising  Agency,  Miami 
Beach,  Florida,  which  the  Hunt¬ 
ington  Newspapers  found  very 
helpful. 

A  parade  of  ancient  automo¬ 
biles,  alternating  with  the  new 
’61  models,  heralded  the  exhibit 
through  the  streets  of  Hunting- 
ton.  Signs  on  the  vehicles  pro¬ 
claimed  the  slogan,  “See  more 
of  the  old  and  new  in  ‘Main 
Street’  at  the  C.  &  O.  Depot.” 

The  antique  auto  owners 
group  was  delighted  to  coop¬ 
erate. 

Needless  to  add,  the  local  auto 
dealers  weren’t  reticent  about 
parading  their  newly  released 
models,  too. 

“Downtown  merchants  took 


LOUIS  T.  KLAUDER  AND  ASSOCIATES 

CONSULTING  ENGINEERS 

specialists  in  the  design  of 
newspaper  and  similar  type  plants 


Camden  Courier  Post 
Philadelphia  Daily  News 
Passaic  Herald  News 
W.  B.  Saunders 


Bristol  Daily  Courier 
New  Brunswick  Home  News 
Paterson  Evening  News 
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more  than  passing  interest  in 
the  event,”  Bliss  added,  “with 
some  conducting  sales  on  open¬ 
ing  day,  and  doing  a  worthwhile 
amount  of  additional  adver¬ 
tising.” 

Many  retailers  dropped  “Main 
Street”  notices  into  their  ads. 
In  return  for  the  merchants 
cooperation,  a  few  thousand 
additional  papers  were  distrib¬ 
uted  to  non-subscribers  through¬ 
out  the  county  and  dty  on  the 
day  preceding  the  sales. 

The  prime  promotion  arranged 
by  the  merchants  themselves  in¬ 
volved  a  drawing  for  a  new 
model  compact  car,  with  con¬ 
testants  required  to  deposit 
signed  coupons  in  entry  blanks 
located  in  the  stores  of  cooper¬ 
ating  merchants.  The  drawing 
for  the  car  was  held  on  the 
closing  night  of  the  exhibit,  on 
the  court  house  lawn. 

Bliss  suggested  that  this  phase 
of  the  promotion  would  have 
been  even  more  successful  with 
entry  coupons  available  at  the 
exhibit,  too,  and  requiring  a  trip 
to  the  participating  stores  to 
deposit  the  blanks. 

Huge  signs  at  the  exhibit  site 
were  used,  pointing  out  the 
newspaper’s  sponsorship  of  the 
event.  C.  &  O.  special  police 
handled  the  policing  of  the  ex¬ 
hibit,  assists  by  city  forces. 
The  local  power  company  co¬ 
operated,  providing  floodlighting 
at  night  for  the  gaily  decorated 
cars. 

College  sorority  girls  served 
as  hostesses  in  Huntington. 
Mimeo  copies  of  the  co-eds’ 
schedules  were  prepared  by  the 
paper,  which  paid  all  expenses 
incurred,  and  added  a  substan¬ 
tial  donation  to  their  sorority 
treasury,  plus  candy  for  the 
girls. 

The  Huntington  papers  ar¬ 
ranged  for  many  other  more 
routine  aspects  of  the  promo¬ 
tion,  including  a  proclamation 
from  the  mayor,  luncheon 
speeches  by  the  curator  of  the 
exhibit,  and  plans  for  an  elabor¬ 
ate  opening  ceremonial.  35,000 
turned  out  for  the  grand  open¬ 
ing. 

One  small  item  they  over¬ 
looked,  however.  They  forgot  to 
keep  it  from  raining.  The  35,- 
000  spectators  got  drenched. 

Note  to  prospective  exhibitors: 
Check  the  weather  predictions. 
* 

IN  THE  BAG 

GROWTH  STORY— Six  page 
folder  from  the  Berea  (Ohio) 
News  tells  of  the  dramatic 
growth  of  the  greater  Cleveland 
area,  pointing  up  a  103%  rise  in 
suburban  population  during  the 
past  10  years.  A  very  compre¬ 
hensive  job  from  this  suburban 
weekly. 


FILE  FOLDER — Tlie  Rockford 

(Ill.)  Newspapers  comes  up  •with 

a  comprehensive  Market 
file,  containing  data  m  13  cate, 
gories.  Included  are  lufomudion 
such  as  number  of  >  harge  ac¬ 
counts  at  each  of  the  market’s 
stores,  weather  data,  postal  re¬ 
ceipts,  real  estate  transfers, 
credit  calls,  lists  of  distributoia 
and  jobbers,  plus  the  usual  popu. 
lation,  retail  sales,  income,  m- 
ployment  and  other  market  data. 

«  *  « 

MUSIC — A  record  crowd  of 
14,100  attended  the  14th  arnnial 
Herald  News  Band  Festival 
conducted  Tuesday  evenings, 
Oct.  11-18,  at  Clifton,  N.  J. 
Thirty-one  high  school  football 
marching  bands  participated. 

*  *  * 

RACING — A  record  crowd  of 
80,000  attended  the  third  an¬ 
nual  Grand  Prix  for  Sports  Cars 
at  Riverside,  Calif.,  Oct.  16, 
sponsored  by  the  Los  Angeles 
Times  and  Mirror.  Proceeds  of 
the  event  were  earmarked  for 
charities.  The  event  attracted 
86  drivers  from  all  parts  of  the 
United  States  and  from  Great 
Britain,  Sweden,  Germany  and 
Canada. 

«  «  « 

SURVEY  —  The  Pasco-Ken- 
newick  (Wash.)  Tri-'City  Her¬ 

ald  had  Western  Union  make  a 
survey  a  few  months  ago.  The 
resulte  showed  that  9.1%  of  the 
radio  sets  were  on  but  only 

1.6%  of  the  respondents  could 
identify  the  advertiser. 

*  «  « 

ATTITUDES— Over  88%  of 
Cincinnati  residents  consider 
newspapers  “some  good,”  “quite 
good”  or  “extremely  good,”  ac¬ 
cording  to  a  survey  made  by 
Stephen  H.  Wilder  Foundation: 
52.6%  of  those  surveyed  con¬ 
sidered  newspapers  “extremely 
good,”  27.6%  rated  them  “quite 
good”  and  8.6%  thought  of  them 
as  being  “some  good.”  Only 
3%  rated  them  “extremely  bad," 
while  4.7%  had  no  strong  feeling 
in  either  direction. 

The  study  showed  that  women 
were  slightly  more  favorable  in 
their  attitude  toward  news¬ 
papers  than  men.  465  womm 
rated  them  as  “good”  in  vary¬ 
ing  degrees,  while  only  422  men 
so  rated  them. 

• 

Rebuilding  Told 

SUSANVILLE,  Calif. 

The  Lassen  Advocate,  which 
returned  to  weekly  publicatiwi 
after  a  period  as  a  daily,  is  now 
a  semiweekly.  The  new  growth 
is  paced  to  meet  expansion  but 
production  will  be  maintained  at 
at  an  even  flow,  reports  Richard 
L.  Meyers,  publisher.  He  at¬ 
tributed  the  drop  back  from 
daily  status  to  problems  imposed 
by  production. 
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Division  of  Fairchild  Comoro  ond  /nsfrumonf  Corp. 


I  Please  send  me  a  free  copy  of  "New  Scon-A-Grover  lllustrotor,  | 
I  More'  Versatile  Than  Ever  Before."  i 


SCAN-A-GRAVER^.  SCAN-A-SIZER 


Electronic  En9ravin9  Mochines 


District  Offices:  Eostchester,  N.  Y.;  Atlanta,  Go.; 
Chicago,  III.;  Los  Angeles,  Calif.;  Toronto,  Ont. 


THIS 
IS  WHAT 
PROHT- 
MINDED 
USERS  SAY 
ABOUT 


“Offers  tremendous  speed  and  enlarging  advantages.  Engravings  are  excellent. 
Our  advertising  salesmen  are  able  to  offer  ‘next  day’  insertions— complete  with 
engravings.  This  pleases  our  staff  tremendously.” 

—Lee  Cheneler,  Photo  Chief,  Pekin  (Illinois)  Daily  Times 

“Enlarging  feature  is  a  real  boon.  VVe  make  considerable  use  of  both  enlarging 
ratios.  Enlarging  a  portion  of  a  print  frequently  turns  a  good  picture  into  a  great 
one  by  emphasizing  the  center  of  interest.  Mighty  handy,  too,  for  making  one 
column  ‘mug’  shots  from  a  group.” 

—Charles  A.  Mitchell,  Brookings  (South  Dakota)  Register 

“Has  resulted  in  a  notable  increase  in  our  advertising  and  outside  commercial 
work.  Makes  2,  3  or  4  column  cuts  from  Polaroid  shots.  We’re  happy  . . .  we  get 
more,  better  and  larger  pictures  into  the  Rec'ord  every  day.” 

—Robert  Hancock,  Bminess  Manager,  Chelsea  (Mass.)  Record 

These  are  just  a  few  of  many  enthusiastic  comments  made  by  users  of 
Fairchild’s  new  Scan-A-Graver  Illustrator.  More  versatile  than  ever,  it  gives 
you  a  choice  of  same-size  halftone  engravings  or  two  ratios  of  enlargements 
—automatically.  Now  you  can  print  bigger  pictures  without  the  time  and 
cost  of  photo  copying  and  enlarging.  Mail  coupon  today  for  new  20-page 
descriptive  booklet. 


NEW  SCAN-A-GRAVER’  ILLUSTRATOR 


SDX  Submits 
New  Set-Up 
To  Chapters 

Chicago 

The  proposed  re-org^aniza- 
tional  structure  of  Sigma  Delta 
Chi,  professional  journalistic 
fraternity,  has  been  submitted 
to  professional  and  underg^du- 
ate  chapters  in  advance  of  the 
national  convention  in  New 
York,  Nov.  30-Dec.  3. 

Changes  proposed  already 
have  the  approval  of  the  Execu¬ 
tive  Council,  but  are  subject  to 
final  ratification  by  delegates. 
While  placing  greater  emphasis 
on  imderg^raduate  chapter  activi¬ 
ties,  the  new  program  also  calls 
for  an  increase  from  $5  to  $10 
in  annual  dues  for  professional 
members. 

Another  change  calls  for  the 
present  designation  of  profes¬ 
sional  journalistic  fraternity  to 
Sigma  Delta  Chi,  The  Society 
of  Journalists.  The  Executive 
Council  would  be  replaced  by  a 
board  of  11  regional  directors. 

The  new  set-up  is  based  on 
recommendations  made  by  Mc- 
Kinsey  &  Company,  Manage¬ 
ment  consultants.  President  V. 


iFRESJDSNTi 


vn  i\ 


M.  Newton  Jr.,  Tampa  (Fla.) 
Tribune,  said. 

The  Council  named  Warren 
K.  Agee,  formerly  dean  of  West 
Virginia  University  School  of 
Journalism,  as  executive  officer 
(new  title),  effective  Nov.  1. 
Mr.  Agee,  former  Ft.  Worth 
(Texas)  Star-Telegram  re¬ 
porter  and  a  journalism  teacher 
since  1948,  succeeded  Victor  E, 
Bluedom,  who  resigned  last 
May. 

• 

Room  for  Expansion 

Denver 

The  Rocky  Mountain  News, 
through  its  property-owning 
Denver  Publishing  Co.,  has  pur¬ 
chased  for  $67,500  the  five  lots 
at  1415  through  1725  Delaware 
St.  to  be  “developed  for  the  bene¬ 
fit  of”  the  News,  according  to 
B.  W.  Lewis,  business  manager 
of  the  Scripps-Howard  morning 
daily. 

To  Honor  Cershman 

Chicago 

The  22nd  annual  dinner  of  the 
Chicago  Press  Veterans  Associa¬ 
tion  Nov.  17  will  be  open  to  all 
who  wish  to  pay  homage  to 
Isaac  Gershman,  managing  edi¬ 
tor  of  the  City  News  Bureau 
and  Press  Veteran  of  the  Year 
for  1960. 


MR.  AND  MRS.  Sublette  (Bob  and  Marilyn)  collected  trophiet  in  the 
Press  Club  of  New  Orleans  competition.  Bob,  at  left,  won  for  critical 
reviews;  Marilyn,  next,  took  the  prize  for  features;  Vincent  P.  Randtno 
Jr.,  next  in  line,  took  first  in  news  story  class;  and  Peter  Rnney,  at  ri9ht, 
in  sports  feature  and  column.  Other  newspaper  prizewinners  ware; 
George  W.  Healy  Jr.,  series;  Fritz  Harsdorff,  feature;  Walter  Good- 
stein,  business;  Podine  Schoenberger,  medical  story;  Bob  Roasslar, 
sports  news;  Patsi  Farmer,  women's  interest;  Al  Wilke,  headlines;  David 
Zinman,  humor;  Richard  W.  Tolbert,  pictures. 
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trademark  and  needs  a  cap  "T'l 


TELETYPE 

CORPORATION 

suMoiAftv  OP  W€sttn$  EltctFK  Cotttpaoy  imc. 


DEPT.  521..  5S5S  TOUHY  AVE..  SKOKIE.  ILL. 


Hatpin  Pricks 
Experts  ’  Status 

Utica,  N.  Y. 

The  Observer-Dispatch  started 
a  weekly  football  forecast  this 
year,  and  learned  that  some  ex¬ 
perts  just  aren’t — experts  that 
is. 

A  model-school  operator,  Mrs. 
Cecelia  Jones,  ranks  right  up 
there  with  members  of  the  0-D 
and  Press  sports  staffers,  when 
it  comes  to  picking  college  win¬ 
ners. 

Mrs.  Jones  said  she  has  seen 
only  one  football  game,  but  Len 
Wilbur,  veteran  sports  editor, 
doubts  her  so-called  lack  of 
knowledge. 

After  five  weeks,  Mrs.  Jones 
has  a  44-right,  26-wrong  record; 
Wilbur  a  48-right,  22-wrong 
mark.  They  both  rank  higher 
than  NEA’s  Major  Hoople  (43- 
27)  against  whom  the  staff  is 
picking. 

A  Stickler 

Mrs.  Jones  won’t  reveal  her 
method  of  picking  winners,  but 
rumors  have  it  she  uses  a  hatpin. 

Hoople,  Wilbur,  Mrs.  Jones 
and  four  sports  staffers  pick  15 
games  each  Friday.  The  format 
is  a  griant  box,  with  half-column 
'  pictures  of  the  forecasters. 

I  I  Monday  a  humorous  story  tells 
i  what  happened. 

The  idea  for  the  local  fore¬ 
casting  came  from  Circulation 
Director  Art  Vaeth.  The  amend¬ 
ment  (to  have  a  pretty  woman 
with  little  knowledge  of  the  grid¬ 
iron  game  included)  came  from 
Executive  Editor  Mason  Taylor. 

It’s  been  a  well-received  fea¬ 
ture  in  Utica.  But  it  may  have 
I  wrecked  the  halo  of  wisdom  that 
I  is  supposed  to  surroimd  men  in 
;  the  sports  department. 


TV  Cameras 
At  City  Hall 
Crowd  Press 


Chicago 

Things  are  a  bit  crowded  in 
the  press  section  at  the  City 
Hall  since  the  radio  and  tele¬ 
vision  newsmen  have  moved  in 
with  equipment. 

After  considerable  deliben- 
tion.  Council  aldermen  have 
agreed  to  let  radio  and  TV  into 
the  meetings  to  cover  whatever 
portions  they  choose  for  news 
purposes.  The  privilege  stands, 
however,  only  through  Dec.  31, 
when  it  comes  up  again  for  re¬ 
consideration  by  the  Council. 

Jay  McMullen,  Chicago  Daily 
News  reporter,  has  complained 
that  the  way  the  cameras  were 
arranged  made  it  difficult  for  a 
reporter  to  leave  the  press  box, 
either  to  phone  spot  news,  or  to 
confer  with  alderman  in  the 
council  chambers. 

Bleeding  Hands? 

In  a  broadcast,  Len  O’Connor 
of  WNBQ  said:  “You  would 
think  that  the  newspapers  paid 
rent  to  occupy  space  over  at 
City  Hall  .  .  .  They  (reporters) 
fall  all  over  themselves  getting 
over  here  on  time  when  we  give 
them  a  chance  to  make  a  few 
dollars  on  one  of  our  panel 
shows.  They  only  bite  the  hand 
that  is  feeding  them  when  they 
are  not  getting  fed.” 

In  his  Saturday  column,  Mr. 
McMullen  retorted:  “On  some  of 
these  TV-radio  deals  you  don’t 
even  get  carfare.  And  to  the 
best  of  any  City  Hall  reporter’s 
recollection,  they  call  us.  We 
don’t  call  them.” 
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THE  POINT  OF  DECISION  •  THE  AREA  OF  INFLUENCE 

CORPUS  CHRI8TI  CALLBR  AND  TIMBS  COPTIONAL) 

SEE  YOUR  BRANHAM  MAN  FOR  DETAILS 


Resort  City 
Gets  Touchy 
On  Publicity 

Atlantic  City,  N.  J. 

This  resort  city’s  Convention 
Bureau  “blajcklisted”  the  local 
Associated  Press  Bureau  for  a 
brief  period  recently  in  retalia¬ 
tion  for  its  refusal  to  “cooper¬ 
ate”  in  suppressing  a  story 
which  the  Bureau’s  director 
deemed  “embarrassing”  to  the 
City  and  to  an  educators’  con¬ 
vention  group. 

Andrew  Meisels,  AP  corre¬ 
spondent,  was  told  by  Conven¬ 
tion  Bureau  chief  Wayne  Stet¬ 
son  that  his  name  has  been 
dropped  from  the  Bureau’s  mail¬ 
ing  list  because  he  wouldn’t 
“play  ball”  and  “kill”  a  Febru¬ 
ary  story  concerning  two  edu¬ 
cators  attending  a  convention 
here  who  became  involved  with 
two  prostitutes. 

The  case,  which  became  a  mat¬ 
ter  of  public  record  when  police 
apprehended  the  two  women, 
was  reported  on  the  AP  wire 
without  naming  the  men  in¬ 
volved,  both  of  whom  were  at¬ 
tending  the  annual  meeting  of 
the  American  Association  of 
School  Administrators. 

Mr.  Stetson  castigated  Mr. 
Meisels  after  the  story  had 
moved  on  the  AP  wire,  calling 
him  “stupid”  for  moving  a  story 
so  injurious  to  the  City’s  con¬ 
vention  business  and  to  the 
AASA. 

“I  made  it  clear  to  Mr.  Stet¬ 
son  that  my  function  here  is 
to  report  the  news,  not  to  act 
as  a  publicist  for  Atlantic  City,” 
Mr.  Meisels  explained. 

Name  Taken  Off  List 

When  Mr.  Meisels  phoned  the 
Convention  Bureau  recently  to 
inquire  why  he  had  not  received 
the  most  recent  copy  of  the  con¬ 
vention  schedule,  usually  mailed 

^’^^COLORMATIC* 

The  press  unit 
that  gives  newspapers 
an  entirely  new  standard 
of  printing  quality! 


semi-annually  to  each  newspaper 
and  correspondent,  he  was  told 
that  his  name  had  been  removed 
from  the  mailing  list. 

The  situation  was  ironed  out 
somewhat  by  Sam  Schor,  presi¬ 
dent  of  the  Press  Club  of  At¬ 
lantic  City,  who  obtained  Mr. 
Meisels’  reinstatement  on  the 
mailing  list. 

Reporters  have  had  frequent 
run-ins  with  quasi-official  city 
representatives  and  business 
leaders  during  the  past  18 
months,  beginning  with  the  out¬ 
break  in  September,  1959,  of  an 
encephalitis  epidemic  in  South 


Jersey  which  resulted  in  21 
deaths  in  this  area. 

Although  no  actual  cases  were 
reported  among  Atlantic  City 
residents,  many  of  those  stricken 
were  taken  to  the  Atlantic  City 
Hospital,  and  stories  during  the 
month-long  duration  of  the  epi¬ 
demic  carried  resort  datelines. 

Some  decline  in  business  ac¬ 
tivity  in  September,  1959,  was 
attributed  by  local  hotel  oper¬ 
ators  and  other  business  people 
to  the  “unfortunate  publicity” 
given  this  major  news  story,  and 
pressure  was  exerted  to  keep  it 
from  being  written  here. 


‘G.E.  Spy’  with  Press  Card 
Unmasked  at  Mayor’s  Parley 


Philadelphia 

A  recent  running  battle  be¬ 
tween  Mayor  Richardson  Dil- 
worth  and  the  General  Electric 
Co.  regarding  protection  and 
privileges  at  G.E.’s  strike-lx)und 
Switchgear  plant  here  was 
climaxed  on  Oct.  25  when  a 
“G.E.  spy”,  posing  as  a  reporter, 
was  unmasked  at  a  press  con¬ 
ference. 

The  previous  day,  in  stories  in 
the  Philadelphia  dailies.  Mayor 
Dilworth  accused  General  Elec¬ 
tric  of  “threatening  Philadel¬ 
phia”  and  said  Board  Chairman 
Ralph  J.  Cordiner  was  guilty  of 
“the  worst  kind  of  blackmail  I 
have  ever  seen.” 

The  mayor  charged  that  dur¬ 
ing  the  recent  strike  G.  E. 
threatened  to  move  its  huge 
plant  out  of  the  city  unless  the 
city  saw  to  it  that  workers  could 
go  through  picket  lines. 

City,  company  and  union  of¬ 
ficials  had  worked  out  a  perfect 
arrangement  for  handling  the 
strike  but  “they  (G.E.)  wanted 
violence”,  Mayor  Dilworth 
charged  in  a  talk  to  business¬ 
men. 

The  General  Electric  Co.  re¬ 
plied  with  full-page  ads  inquir¬ 
ing  if  union  threats  were  above 
the  law.  The  Mayor’s  plan  for 
peace  on  the  picket  line  would 
deprive  G.E.  non-striking  em¬ 
ployees  of  their  legal  right  to 
work,  the  company  asserted. 

The  “G.E.  spy”  turned  up  at 
a  press  conference  called  the  fol¬ 
lowing  day  by  the  Mayor  to 
answer  G.E.’s  ad. 

The  pseudo-reporter,  who  ar¬ 
rived  at  the  conference  with  lo¬ 
cal  reporters,  was  not  known  to 
Cliff  Brenner,  the  Mayor’s  press 
.secretary.  When  Mr.  Brenner 
challenged  the  man  at  the  start 
of  the  conference,  he  showed 
him  a  press  card  issued  by  the 
Delaware  State  Police.  The  card 
bore  the  name  of  Wycoff. 

Mr.  Brenner  left  the  room  and 
the  conference  proceeded.  Mr. 


Brenner  returned  in  five  min¬ 
utes  and  informed  the  stranger 
that  the  Wilminffton  Journal 
Every  Evening  said  that  a 
Wycoff  had  been  a  summer 
replacement  there  but  they  did 
not  now  know  of  his  where¬ 
abouts.  The  man  asked  if  he 
should  leave  and  Mr.  Brenner 
and  then  the  mayor  asked  him 
if  he  was  in  the  employ  of  Gen¬ 
eral  Electric.  The  stranger 
Iwlted  for  the  door  and  Mayor 
Dilworth  shouted,  “Get  him!” 

The  Mayor  then  instructed 
Mr.  Brenner  to  call  the  police 
and  have  the  intruder  arrested 
if  he  had  to. 

After  stopping  in  the  Mayor’s 
office  foyer,  the  stranger  was 
questioned  at  length  by  Dil¬ 
worth  and  Brenner  and  finally 
admitted  he  was  on  G.E.’s  pay¬ 
roll. 

In  an  answer  to  inquiries  at 
the  G.E.  plant  as  to  whether 
they  had  sent  a  man  to  crash 
the  press  conference,  company 
officials  said  “they  were  looking 
into  the  matter.” 

The  controversy  tapered  off 
with  the  return  to  work  of  G.E. 
strikers  and  a  truce  seemed  to 
have  been  accomplished  with 
the  appearance  on  Oct.  29  of  a 
full  -  page  ad  congratulating 
(somewhat  tongue-in-cheek)  the 
Mayor  for  recent  newspaper 
statements  that  in  the  event  of 
strikes,  “every  company  in  the 
city  has  been  assured  complete 
and  fair  protection.” 

Creed  Black,  executive  editor 
of  the  Wilmington  newspapers, 
said  he  had  received  an  explana¬ 
tion  from  a  G.E.  official  that  the 
abuse  of  the  press  card  was  the 
work  of  someone  who  was  “over- 
zealous,”  and  the  card  had  been 
destroyed. 

“The  lesson  we  have  learned,” 
Mr.  Black  stated,  “is  that  we 
should  be  scrupulously  careful 
in  picking  up  the  press  cards  of 
any  staff  members  who  leave 
our  employment.” 


News  Stoop 
Is  Basis  for 
Political  Ad 


Exclusive  disclosure  by  The 
Lynn  (Mass.)  Daily  Item  on 
Oct.  17  of  facts  in  refutation  of 
charges  made  during  the  cur¬ 
rent  gubematorial  campaign  led 
to  widespread  reproduction  of 
the  front-page  banner  headline 
story  as  a  political  advertise¬ 
ment  in  daily  newspapers 
throughout  Massachu.setta 

The  copy  ran  in  l,5()0-line  size 
in  43  newspapers  at  a  cost  of 
approximately  $25,000. 

One  of  the  candidates  charged 
that  his  opponent  had  used  his 
office  as  state  commissioner  of 
public  works  to  secure  a  school 
building  contract.  The  Item’s 
investigation  of  court  proceed¬ 
ings  involving  award  of  the  bid 
proved  that  the  accu.sed  candi¬ 
date  had  not  become  commis¬ 
sioner  until  six  months  after  the 
contract  was  awarded  to  his 
firm. 

Union.,  Politiciann 
Agitate  for  Daily 

Lynn,  Mass. 

Rumors  were  current  this 
week  that  another  daily  news¬ 
paper  will  be  launched  in  this 
city  of  100,000  which  had  two 
dailies  until  last  Jan.  8. 

The  reports  followed  attacks 
by  Democratic  party  leaders 
and  organized  labor  on  the  Daily 
Evening  Item,  which  purchased 
and  suspended  the  Telegram- 
News  last  January. 

Secretary  of  State  Joseph  D. 
Ward,  Democratic  nominee  for 
Governor,  received  a  minute 
long  ovation  at  a  dinner  when 
he  criticized  the  Item.  Earlier, 
he  had  visited  the  Item  offices 
and  challenged  the  managing 
editor  or  publisher  to  debate  his 
charges. 

Thomas  B.  McQueeney,  presi¬ 
dent  of  the  electrical  workers, 
announced  publicly  that  his 
union  will  support  any  drive  to 
start  another  daily  in  Lynn. 

At  the  same  time  the  union 
was  reportedly  urging  members 
to  cancel  subscriptions  to  the 
Item. 

A  delegation  from  Lynn  Cen¬ 
tral  Labor  Council  recently 
went  to  the  Item  offices  and  told 
Managing  Editor  Charles  E. 
Gallagher  that  the  Council  was 
displeased  with  treatment  being 
received  in  the  Item  news  col¬ 


umns. 

Former  employees  of  the  Tele¬ 
gram-News  launched  the  .Sun- 
day  Post  last  Feb.  14  and  that 
paper  has  prospered. 
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“(htr  Years  of  Retailing 
nave  Shown  Us  the  Big 
Plus-Business  Market 
i  )utside  Spokane. 

'To  achieve  maximum  sales 
volume,  an  alert  retail  store  must 
look  beyond  its  metropolitan 
market  for  plus  business.  For 
many  years.  The  Crescent  has 
used  The  Spokesman-Review  and 
Spokane  Daily  Chronicle  to  de¬ 
velop  mail-order  business  as  well 
as  store  traffic.  Today  a  substan- 
tian  portion  of  our  volume  comes 
from  customers  throughout  the 
80  thousand  square  mile  area 
served  by  these  papers." 

R.  A.  Paterson, 

president  and  general  manager 
The  Crescent, 

Spokane,  Washington 


Marketing  men  agree  the  true  measurement  of  a  market 
is  people  and  the  money  people  have  and  spend.  Also,  that 
buying  hahits  as  well  as  common  social  and  business  inter¬ 
ests  transcend  imaginary  boundaries.  Because  Spokane  is 
289  miles  or  more  from  cities  of  comparable  size,  it  is  the 
social  and  trading  center,  the  “Big  City”  for  over  a  million 
people  in  36  counties.  This  is  why  the  market  cannot  be 
measured  by  Spokane’s  metro  figures  . .  .  why  it  is  4  times 
as  big  as  it  looks. 

Spokane’s  two  newspapers.  The  Spokesman-Review  and 
Spokane  Daily  Chronicle,  are  “local”  papers  to  families  in 
this  big  marketing  area.  Few  newspapers,  anywhere,  sell  so 
large  a  maricet.  Few  enjoy  the  almost  complete  domination 
of  a  market  where  over  a  million  people  live  . . .  where  the 
buying  income  exceeds  $2  billion. 

You  easily  . . .  effectively  sell  this  important  market  with 
The  Spokesman-Review  and  Spokane  Daily  Chronicle. 
They’re  an  economical,  one  “Newspaper-Buy”  —  an  “A” 
schedule  must. 


Break -Down  of 
the  Total  Market 
You  Sell  with  the 
Spokane  Dailies 


IDAHO 


24  County  Hclail  Total  36  County 
Trading  Zone*  Spokane  Market 


Metropolitan 

Spokane 


*  24  complete  counties  shown.  Latest  data,  with  exception  of  cir¬ 
culation,  unavailable  for  parts  of  counties  defined  by  A.B.C, 

Souree;  Sales  Management,  July  10,  1960 


POPUUTION 

291,100 

685,400 

1,159,200 

NET  INCOME 

$578,498,000 

$1,315,099,000 

$2,118,727,000 

Advertising  Representatives:  Cresmer  A  R'lutdss/ard,  Inc.,  Saniiay  Spokesman- Review  carries  Metro  Sunday  comics  and  This  Week  magazine. 


FAMOUS  WRITERS  SCHOOL 


Westport,  Conn,  put  down  about  10,000,000  , .  tesieci  m  i^ues- 

“Too  much  writing  is  miser-  words  on  how  to  write  for  the  four,  while  the  correct  use 

able.”  four  different  courses-fiction,  of  similar  words,  such  as  «#ccf 

Albert  Dome,  advertising  ar-  nonfiction  (that  will  include  e#ec,  recedes  a  ention  in 

.ist  turned  educator,  qualified  newspaper  writing,  publicity,  umber  ive.  uin  er  six  as  s 

,1 _ _ u,.  •  _4.-  I  for  revision  to  make  sense  out 

the  assertion  by  saying  that,  of  magazine  articles,  TV  and  sentences  One  reads- 

course,  he  was  not  referring  to  radio  scripts)  advertising  and  .  t  ..i.' 

the  writing  of  American  au-  business.  These  words  were  ^ 

thors,  magazine  writers,  news-  edited  down  to  1,500,000  to  be-  udwrtising  repo  o  my  e- 
papermen  and  women,  or  ad-  come  textbooks.  A  taker  of  each  .. 

vertising  copywriters.  course  will  get  four  volumes  of  ^  visit  to  Europe, 

“I  mean  those  people  who  the  10  that  have  been  prepared,  ®  o  ce  c  osed  or  a 

want  to  write  and  don’t  know  plus  a  fifth  on  how  to  market  ^ 

how,”  he  said.  iheir  work.  .. 

To  this  deep  pool  of  misery,  “Furthermore,  we  will  insist  ^  ® 

Mr.  Dome  is  offering  his  Fa-  that  our  Guiding  Faculty  ac-  newspapers  and 

mous  Writers  School  that  will  tually  gpiide  the  professionals  niagazines  ey  rea  . 
start  teaching  writing  by  mail  on  our  regular  staff,”  Mr.  Car-  Advertising  Respons<- 

from  a  $400,000  building  here,  roll  said.  “On  a  rotating  sched- 

in  January.  Mr.  Dome  calls  this  ule,  one  of  the  12  will  be  at  the  To  get  people  to  apply,  adver- 
baby  sister  of  his  Famous  Ar-  school  at  frequent  intervals  to  tising  started  several  weeks 
tists  School,  founded  13  years  make  certain  the  standards  they  The  first  year’s  appropria- 

ago  and  now  with  an  enroll-  have  set  are  being  maintained  tion,  according  to  Mr.  Dome, 
ment  of  20,000  grossing  about  and  to  conduct  seminars  for  the  will  be  about  $200,0(M).  Leonard 
$7,000,000  a  year  “a  practical  faculty.”  Reiss  is  advertising  director, 

answer  for  learning  writing.”  These  12  also  passed  upon  und  the  agency  is  Wunderman, 

Directing  it  is  Gordon  Car-  and  made  suggestions  for  the  Ricotta  &  Kline.  The  first  ads 
roll,  former  Coronet,  Time  and  talent  test  to  which  applicants  appeared  in  some  Sunday  sup- 
Reader’s  Digest  editor,  and  to  the  school  are  subjected.  plements  and  in  a  few  magfa- 
newspaperman,  who  started  in  “But  whether  or  not  they  zines. 

1956  to  get  things  in  order.  Mr.  pass,  you’ll  take  them  if  they  About  15,000  persons  have 
Carroll’s  first  act  was  to  select  have  the  money  to  pay  the  responded. 

a  “big  name”  Guiding  Faculty  cost?”,  you  say.  Split-mns  of  two  ads  so  far 

of  12.  Eventually  he  will  have  “No,  that’s  not  tme”,  Mr.  shows  that  the  ad  picturing  the 
a  woirking  faculty  that  will  grow  Dome  replied.  “In  the  artist  gruiding  faculty  seated  at  one 
from  50  to  100  professional  schools  the  rejects  average  table  pulls  much  better  than 
writers  whose  home  projects  and  15%.  We  expect  it  will  be  the  one  with  individual  portraits, 
personal  criticisms  will  flow  out  same  among  student  writers.”  According  to  his  associates, 
to  individuals  all  over  the  demand  for  per^ 

country.  *  alent  1  est  fection  is  the  real  answer  to  the 

“I  know  by  intuition  and  by  The  talent  test  for  the  writ-  j 

talking  to  hundreds  of  people  ing  school  consists  of  10  multi-  started  after  he  had 

during  the  past  five  years  that  pie  questions,  six  of  which  re-  earning  no  less 

a  good  home  study  course  in  quire  answers,  the  other  four  ^  drawing 

writing  will  be  a  success,”  Mr.  allowing  for  choice.  Each  can-  Frigidaire, 

Dome  said.  didate  is  invited  to  send  in  a  P*y»nouth,  John  Hanc^k  Life 

typed  copy  of  two  pages  of  any  Insurance  Company  and  others. 

Cost  of  Course  •  unpublished  manuscript  for  ..  Young  artists  used  to  bring 

J  4.  •  ,  ■  their  work  to  me  for  criticism 

It  will  cost  each  one  taking  editorial  criticism.  j 

the  planned  three-year  course  Question  one  ^ks  the  appli-  Dome  said.  “In  our  Artists 
$418.50  cash,  or  $478.50  with  a  ^  complete  six  similes  Schools  we  do  just  this  same 

typewriter.  It  will  be  more  if  (strong  as  ._  ._.)  without  con-  simple  thing--professional  ar- 


7  points 
de  repere... 

Nous  vous  invitons  a  demandez  par 
6crit  la  remise  a  vous  de  ces  points 
de  repere.  Nous  croyons  trn  sinc^ 
rement  que  vous  serez  de  notre  avis, 
a  savoir  que  les  unites  de  pressc 
Colormatic*  vous  apporterons  des 
benefices  augmentes . . .  aujourdliui 
commes  dans  les  decades  li  venir. 


We  invite  you  to  write  for  these 
facts.  We  sincerely  believe  you’ll  be 
convinced  that  the  revolutionary 
Colormatic*  press  units  will  assure 
you  greater  profits . . .  now  and  in  the 
decades  to  come. 


Wir  fordern  Sie  auf,  diese  Tatsa* 
chen  bei  uns  einzuholen.  Wir  sind 
der  aufrichtigen  Ansicht,  dass  Sie 
ueberzeugt  sein  werden,  dass  die 
umwaelzenden  Colormatic*  Druck- 
einheiten  Ihnen  groessere  Gewinne 
sichem  werden... jetzt  und  in  den 
kommenden  Jahrzehnten. 
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DA13ENS  NYHETER 

Contrdle  les  7  points  de  repere  — 

et  passe  une  commande  pour  Colormatics” 


Checks  7  facts -and  orders  Colormatics* 


Manufacturer  of  Colormatic  Units  in  Europe 


AMPRESS,  S.A 

AFFILIATE  OF  R.  HOE  &  CO.,  INC. 


these 
’ll  be 


mary 
ssure 
in  the 


Prueft  7  Tatsachen  — und  bestellt  Colormatics’^ 


Chez  Dagens  Nyheter,  le  plus  pres- 
tigieux  quotidien  matinal  de  la  &an- 
dinavie,  les  gens  de  I’administration 
de  meme  que  le  personnel  clef,  ont 
effectue  une  comparaison  meticu- 
leuse...apr»  quoi  ils  ont  examine  et 
encore  verifie  les  7  points  de  repere, 
tout  cela  suivi  d’une  commande  pour 
les  unites  de  presse  ROP  Colormatic. 
Ecrivez  ce-jour  meme  pour  nous  de- 
mander  la  remise  des  7  points  de 
repere  concernant  Colormatic,  la 
nouvelle  presse  qui  a  provoque  une 
revolution  dans  I’industrie. 

Nous  croyons  trw  sincerement  que 
vous  serez  du  meme  avis,  a  savoir 
que  Colormatic  vous  assurera  des 
Mnehces  augmentes...et,  bien  sur, 
des  caracteristiques  de  fonctionne- 
ment  plus  parf&ites... aujourd’hui 
comme  dans  les  annees  d  venir. 
Ecrivez  a  Ampress,  S.A.,  Place  Du 
Molard,  Geneve,  La  Suisse. 


At  Dagens  Nyheter,  Scandinavia’s 
leading  morning  paper,  management 
and  key  mechanical  personnel  made 
the  painstaking  comparisons... then 
they  checked  and  rechecked  the  7 
facts  and  ordered  Colormatic  ROP 
press  units. 

Write  today  for  those  7  facts  about 
the  Colormatic  — the  new  press  unit 
that  has  revolutionized  the  industry. 
We  sincerely  believe  you’ll  agree  that 
the  Colormatic  will  assure  you 
greater  profits... and  superior  oper¬ 
ating  characteristics ...  now  and  in 
the  decades  to  come.  Write  to 
Ampress,  S.A.,  Place  Du  Molard, 
Geneva,  Switzerland. 


Bei  Dagens  Nyheter,  dem  fuehren- 
den  Morgenblatt  Skandinaviens  zog 
die  Geschaeftsleitung  und  das  in  den 
mechanischen  Schluesselstellungen 
beschaeftigte  Personal  sorgfaeltige 
Vergleiche . . .  damach  prueften  sie 
und  ueberprueften  nochmals  die  7 
Tatsachen  und  gaben  Colormatic 
ROP  Druckeinheiten  in  Auftrag. 
Schreiben  Sie  heute,  um  die  7 
Tatsachen  betreffs  Colormatic  —  der 
neuen  Druckeinheit,  welche  die  In¬ 
dustrie  revolutioniert  hat,  zu  erhal- 
ten. 


Wir  sind  der  festen  Ueberzeugung, 
dass  Sie  uebereinstimmen  werden, 
dass  die  Colormatic  Ihnen  groessere 
Gewinne  bringen  wird...und  ueber- 
legene  Betriebseigenschaften . . .  jetzt 
und  in  den  kommenden  Jahrzehnten. 
Schreiben  Sie  an  Ampress,  S.A., 
Place  Du  Molard,  Genf,  Schweiz. 


FAIRCHILD 

news 


Marvin  Caplan,  a  reporter  with 
Fairchild’s  Washington  bureau  now 
on  a  business  tour  through  Africa, 
is  establishing  news  coverage  in  key 
African  cities  for  the  Fairchild  News 
Service.  He  has  engaged  Dr.  J.  0.  T. 
Squire  to  represent  the  company  in 
Accra,  Ghana;  and  Miss  Shade 
Thomas  in  Lagos.  Nigeria. 


Jack  Rengstorff  has  joined  the  edi¬ 
torial  staff  of  FOOTWEAR  NEWS 
as  fabrics  editor  and  assistant  to 
John  Ameer,  footwear  production 
editor.  He  was  formerly  editor  of 
“Pacific  Coast  Review,”  a  trade  pub¬ 
lication  serving  the  f<M)d  and  bever¬ 
age  industries  on  the  West  Coast. 


Fairchild’s  Business  B<H>k  Division 
has  just  published  a  new  book — 
How  to  Promote  an  Infants’  & 
Children’s  Wear  Store — to  serve  as 
a  guide  for  the  successful  operation 
of  a  children’s  wear  store.  Written 
by  Murray  Raphel,  the  book  covers 
basic  principles,  ideas  and  sugges- 
tiO.js  to  guide  merchants  in  promot¬ 
ing  their  stores.  Price  $2.75  a  copy. 


WOMEN’S  WEAR  DAILY  colum¬ 
nist,  Samuel  Feinberg,  was  one  of 
the  featured  speakers  Nov.  1  at  the 
luncheon  forum  of  the  Retail  Club 
of  the  New  York  City  Community 
College  at  the  Pierre  Hotel.  Mr. 
Feinberg,  who  is  the  author  of  Fair- 
child  book,  “W'hat  Makes  Shopping 
Centers  Tick,”  discussed  urban-sub¬ 
urban  development. 


Executives  Named 
For  Hupco  Papers 

Huntington,  W.  Va. 

The  appointments  of  Ray¬ 
mond  Brewster  as  vicepresident 
and  executive  editor  of  the 
Huntinjfton  Publishing  Co.,  and 
C.  P.  (Pete)  Wilson  as  vice- 
president  and  business  manager 
were  announced  this  week  by 
the  Board  of  Directors  of  the 
company.  Both  are  veteran  ex¬ 
ecutives  of  the  company. 

Mr.  Brewster  rose  from  car¬ 
rier  boy  to  editor  of  the  Her- 
ald-Dispatrh,  joined  the  news 
itaff  of  that  publication  more 
than  31  years  ago.  Mr.  Wilson 
was  first  employed  by  the  com¬ 
pany  30  years  ago  as  a  retail 
advertising  salesman  and  be¬ 
came  advertising  director  in 
1942. 

Mr.  Brewster  will  be  in  ex¬ 
ecutive  charge  of  the  three 
Hupco  newspapers,  the  He.rakl- 
Dhpatch,  the  Advertiser,  and 
the  Sunday  Herald-Advertiser. 
He  will  continue  as  editor  of  the 
Herald-Dispatch. 

• 

I  For  Lon^  Service 

Oklahoma  City 

Long  service  awards  were 
made  to  147  employees  of  Okla¬ 
homa  Publishing  Co.,  publishers 
of  the  Oklahoman  and  Times, 
in  ceremonies  Oct.  23. 

Top  award  went  to  Richard 
G.  Miller,  editorial  columnist, 
who  has  been  with  the  company 
40  years.  Claude  Barrow,  oil 
editor,  received  a  35  -  year 
award,  and  O.  C.  Brown,  public 
relations  director,  received  a  30- 
year  award.  E.  K.  Gaylord,  edi¬ 
tor  and  publisher,  rounds  out  57 
years  of  service  with  the  com¬ 
pany  in  December. 


The  Fairchild  News  Service  staff  for 
Fairchild’s  new  weekly,  METAL¬ 
WORKING  NEWS,  has  been  further 
augmented  with  the  appointment  of 
John  Hornsby  as  news  representa¬ 
tive  in  Birmingham.  England.  W.  J. 
Granberg  has  joined  the  Fairchild 
network  in  Seattle.  Wash.,  to  cover 
for  ELECTRONIC  NEWS  and 
METALWORKING  NEWS. 


In  the  first  nine  months  of  1960, 
home  furnishings  manufacturers  in¬ 
vested  more  advertising  dollars  in 

HOME  FURNISHINGS  DAILY 

than  in  any  previous  nine-months’ 
period  in  the  paper’s  history. 


FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 


Doily  Nawt  Rocerd,  Woman's  Waor  Doily, 
Horn#  FwmisKin9S  Doily,  Suparmorkal  News, 
Man's  Waor,  Foetwaor  Naws,  Oiractorias, 
Matolworkin9  Naws,  Elactronic  Naws,  Books. 


50  YEARS  of  political  reporting  by 
Bernard  L.  Krebs  of  the  New 
Orleans  (La.)  Times-Picayune  mer¬ 
ited  recognition  at  the  Press 
Club's  awards  dinner.  He  received 
a  typewriter  from  the  club,  the 
Capitol  correspondents,  the  Pub¬ 
lic  Affairs  Research  Council  and 
Louisiana  Civil  Service  League. 

W.  D.  Barksdale,  managing 
editor.  Fort  Smith  (Ark.)  Times 
Record  —  to  executive  editor. 
Southwest  American  and  Times 
Record,  a  sister  paper.  He  con¬ 
tinues  to  direct  news  on  both 
newspapers  and  with  some  of 
his  former  duties  as  Times 
Record  managing  editor.  John 
Riddle — to  assistant  managing 
editor.  Times  Record. 

*  *  * 

John  J.  Bovine,  in  charge  of 
financial  advertising,  Miami 
(Fla.)  News — to  administrative 
assistant  to  Russell  E.  Scofield, 
News  advertising  director. 


personal 


On  UNESCO  Teum 

Toronto 

Oakley  Dalgleish,  .ditor  and 
publisher  of  the  Toronto  Globt 
and  Mail,  is  a  member  of  an 
eight-man  delegation  that  will 
represent  Canada  at  the  11th 
session  of  the  United  Nation* 
Educational  Scientific  and  Cul¬ 
tural  Organization  in  Paris, 
Nov.  14  to  Dec.  13. 


New  Atl  ManaiKer 

Hot  Springs,  Ark. 

Marvin  Oaks  will  succeed  the 
late  John  Quincey  Holder  as  ad¬ 
vertising  director  of  the  two  Hot 
Springs  newspapers,  the  Senti¬ 
nel  Record  and  New  Era.  Mr. 
Holder  died  in  an  airplane  crash 
recently.  Mr.  Oaks  has  been  the 
retail  advertising  manager  for 
these  newspapers. 


32  in  Service  Club 

Boston 

Thirty-two  members  joined 
the  Boston  Herald-Traveler 
Quarter  Century  Club  at  the 
club’s  10th  annual  dinner  bring¬ 
ing  the  membership  roll  to  510. 
The  club  includes  25  employees 
and  former  employees  with  more 
than  50  years  of  service. 

*  m  m 

George  Kiseda — from  sports 
to  rewrite,  Philadelphia  (Pa.) 
Daily  News.  Dave  Racher— 
from  Army  service  back  to  police 
beat.  Ray  Me  Bride — from  city 
hall  police  beat  to  courts. 


Award  to  Prof 

Columbia,  Mo. 

The  undergraduate  chapter  of 
Sigma  Delta  Chi  will  pay  for 
Prof.  Eugene  W.  Sharpe’s  trip 
to  the  journalism  fraternity’s 
annual  convention  in  New  York, 
Nov.  30-Dec.  3.  Prof.  Sharp,  a 
member  of  the  University  of 
Missouri  faculty  since  1924,  read 
about  the  students’  “award”  to 
him  in  a  copy  of  the  M issourian, 
of  which  he  is  city  editor. 


5  Hause  Scholars 

I  Edward  J.  Klein,  a  former 
j  copy  boy  and  reporter  on  the 
j  New  York  World-Telegram,  is 
I  one  of  the  five  recipients  of 
I  Frank  J.  Hause  Scholarships  of 
'  $2,000  each  at  the  Columbia 
University  Graduate  School  of 
Journalism.  Others  are  Gerald 
Dryansky,  Kathryn  H  o  I  z  k  a, 
Donald  Danger  and  George  Mer- 
lis,  all  of  New  York. 


ACHIEVEMENT  AWARD— Carl  P.  Wilson,  left,  of  the  Philadelpl>i* 
Bulletin,  president  of  Fourth  Estate  Square  Club,  presents  plaque  t« 
Morns  J.  (Moe)  Schiffman,  right,  circulation  executive  of  the  PhiU- 
delphia  Inquirer.  Looking  on  are  Inquirer  executives  E.  Z.  Dimitma* 
and  Frederick  Chait.  Citation  noted  Mr.  Schiffman's  "achievement  •• 
circulation  director  of  the  Philadelphia  Daily  News." 
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AWARD  from  Correction  Officers 
Benevolent  Association  cites  the 
recipient,  Guy  Richards,  assistant 
city  editor  of  the  New  York  Jour¬ 
nal  American,  for  brilliant  report¬ 
ing  of  the  New  York  Penal  System. 

Rene  D.  V.  Gonzalez  —  to 
news  editor,  Columbia  (Miss.) 
Columbuni  Progrem. 

*  *  * 

R.  M.  Ruddick,  formerly  with 
the  circulation  and  advertising 
departments  of  the  Milwaukee 
(Wis.)  Journal — to  community 
relations  and  publicity  director 
of  United  Air  Lines. 

*  *  * 

Jean  Sprain  Wilson,  former 
woman’s  editor,  Miami  (Fla.) 
Sewit  —  to  assistant  to  the 
woman’s  editor,  the  Associated 
Press  in  New  York. 

a  *  * 

Wray  Weddell  Jr.,  former 
city  reporter,  Austin  (Tex.) 

American-Statesman  —  to  city 
editor,  Austin  Times  Herald. 

Susan  Sherman,  formerly 
classified,  Dallas  (Tex.)  Thnes 
Herald  —  to  classified,  Austin 
Times  Herald. 

*  a  * 

Gordon  N.  Freeman,  retired 
editor  of  the  Pine  Bluff  (Ark.) 
Commercial — to  the  James  H. 
Faulkner  advertising  and  pub¬ 
lic  relations  firm  of  Pine  Bluff. 

*  *  * 

Paul  Sullivan,  religious  edi¬ 
tor  of  former  Cincinnati  (Ohio) 
Times -Star  —  to  Middletown 
(Ohio)  Journal  education  editor. 


Col.  Shinn  Retires. 

Signs  Up  with  USIA 

Washington 

A  20-year  military  career  of 
living  and  telling  the  Army 
story  closed  Oct.  31  for  the 
Army’s  Assistant  Chief  of  In¬ 
formation,  Colonel  Robert  V. 
Shinn.  After  retirement,  he  will 
join  the  Foreign  Service  of  the 
United  States  Information 
Agency. 

A  former  newspaperman  in 
Boston,  New  York  and  Washing¬ 
ton,  Colonel  Conlin  entered  the 
service  from  Arlington,  Virgin¬ 
ia,  in  1942.  He  was  assigned  to 
the  press  section  of  the  Bureau 
of  Public  Relations,  Department 
of  the  Army,  with  the  principal 
duty  of  White  House  press 
coverage. 

In  April,  1944,  Colonel  Conlin 
took  the  first  group  of  Army 
combat  correspondents  to  Bou¬ 
gainville  and  New  Guinea  in  the 
Pacific  Theater.  He  was  with 
the  Sixth  at  Leyte  and  Luzon  in 
the  Philippine  Islands  and  in 
September,  1945,  entered  Japan 
with  the  occupation  forces. 

• 

Frank  Wooten — named  city 
editor  of  the  Oakland  (Calif.) 
Tribune,  relieving  Al  Reck — 
now  on  special  assignments. 

*  *  « 

Al  Efner,  executive  editor, 
Ottumwa  Courier — elected  chair¬ 
man  of  the  Iowa  Associated 
Press  Managing  Editors  Asso¬ 
ciation. 

*  *  « 

George  Hattie,  markets  edi¬ 
tor,  Akron  (Ohio)  Beacon  Jour¬ 
nal — retired  after  34  year.s  with 
the  newspaper. 

*  *  * 

Philip  Kadis  and  Anthony 
Natale,  copy  boys,  Cleveland 
(Ohio)  Press — to  the  police  beat. 

«  *  * 

Richard  Jones,  Cleveland 
(Ohio)  Press — to  the  St.  Louis 
(Mo.)  Post-Dispatch. 

*  *  * 

Bruce  L.  Roberts,  a  former 
foreign  news  editor  for  United 
Press  who  joined  the  sales  force 
of  Equitable  Life  Assurance 
Society  in  1950 — now  coordi¬ 
nator  of  community  relations  in 
the  Press  Relations  Division  of 
the  company.  Christian  Jay 
Guterl,  a  former  Newark 
(N.  J.)  News  bureau  chief — 
promoted  to  editor  of  Agency 
Items. 


ONE-THIRD  ol  th«  reportorial  staff  at  tha  Newport  News  (Va.)  Times- 
Herald  easily  qualifies  for  the  adjective  "attractive."  They  are,  left  to 
right:  Anne  Simmonds,  women's  news;  Phyllis  Bailey,  religion;  and 
Virginia  Biggins,  military. 


At  Seminar  in  India 

Vincent  S.  Jones,  executive 
editor  of  Gannett  Newspapers, 
will  lead  a  discussion  on  news- 
pictures  at  the  first  Asian  Semi¬ 
nar  organized  by  the  Interna¬ 
tional  Press  Institute  in  New 
Delhi,  Nov.  7-18. 

• 

Virginia  Sanders,  formerly 
with  the  Dallas  (Tex.)  Times 
Herald  and  AP  —  to  the  busi¬ 
ness  news  staff  of  the  Dallas 

Morning  News.  Her  husband 

works  for  the  Federal  Reserve 
Bank. 

*  *  * 

N.  S.  (Buddy)  Hayden,  for¬ 
merly  a  reporter  for  the  Albany 
(Ga.)  Herald — to  editor.  Jack- 
son  (Ga.)  Herald. 

*  *  * 

Mark  F.  Ethridge  Jr.,  son 
of  the  Louisville  (Ky.)  Courier- 
Journal  and  Times  publisher — 
to  the  editorial  staff  of  the  De¬ 
troit  (Mich.)  Free  Press. 


Goilwin  Fellow 

The  Earl  Godwin  Memorial 
Fellowship  for  the  1960-61  aca¬ 
demic  year  at  the  Columbia  Uni¬ 
versity  Graduate  School  of 
Journalism  was  awarded  to 
Jerry  Lee  Morrow,  27,  who  has 
worked  for  the  last  three  years 
as  a  writer  and  reporter  for  sta¬ 
tion  WSPD  in  Toledo. 

• 

Walter  Humphrey,  editor. 
Fort  Worth  (Tex.)  Press — 
elected  president  of  Texas  UPI 
Editors  Association. 

•  *  « 

Graham  Smith — to  editorial 
staff.  Canon  City  (Colo.)  Daily 
Record. 

*  *  « 

Lawrence  A.  Kimball,  sports 
desk,  Utica  (N.  Y.)  Press — to 
assistant  director  of  public  re¬ 
lations,  University  of  Vermont, 
succeeding  Raymond  L.  Finb- 
HOUT,  now  alumni  secretary  of 
the  University. 


James  Mitchell,  editor  of  the  Jon  Lewis  Allen,  feature 
Marion  Chronicle  and  Leader-  editor,  Bennington  (Vt.)  Ban- 
Tribune — new  president  of  the  ner — to  state  staff  reporter. 
United  Press  International  Providence  (R.  I.)  Joumal- 

Newspaper  Editors  of  Indiana.  Bulletin. 
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Obituary 


David  E.  Smiley  Dies 
At  81 ;  Retired  Editor 

Tampa,  Fla. 

David  E.  Smiley,  retired  edi¬ 
tor,  died  here  Oct.  26  at  the  age 
of  81.  He  was  former  editor  and 
co-publisher  of  the  Tampa  Daily 
Times. 

Mr.  Smiley,  a  charter  member 
of  the  American  Society  of 
Newspaper  Editors,  began  his 
career  here  at  the  age  of  18. 

He  was  assistant  city  editor 
of  the  Philadelphia,  (Pa.)  Bul¬ 
letin  and  editor-in-chief  of  the 
Philadelphia  Evening  Public 
Ledger,  the  Public  Ledger  and 
the  New  York  Post. 

He  studied  law  at  night  and 
was  admitted  to  the  bar  in  1906. 
• 

Charles  A.  Hazen 
Dies;  Exec  Editor 

Shre\t:port,  La. 

Charles  A.  Hazen,  executive 
editor  of  the  Bhreveport  Times, 
died  Oct.  29  after  a  long  illness. 
He  had  headed  the  news  de¬ 
partment  of  the  Times  since 
1932. 

A  native  of  South  Dakota,  he 
attended  Northwestern  Univer¬ 
sity,  where  he  studied  journal¬ 
ism  and  began  his  career  as  a 
reporter  for  the  Monroe  (La.) 
News-Star  in  1923. 

• 

Eugene  Leggett  Dies; 
Ord  Quiz  Publisher 

Ord,  Neb. 

Eugene  C.  Leggett,  57,  pub¬ 
lisher  of  the  Ord  Quiz,  died  Oct. 
27  after  a  long  illness. 

Mr.  Leggett  attended  the  Uni¬ 
versity  of  Nebraska  and  quit  a 
newspaper  job  in  Lincoln  to  be¬ 
come  editor  of  the  Quiz  under 
his  father,  Homor  D.  Leggett,  in 
1926.  The  paper  has  been  oper¬ 
ated  by  the  Leggett  family  since 
1918. 


Publishing 
Dean  Dies 
In  Oregon 

Grants  Pass,  Ore. 

Amos  E.  Voorhies,  91,  pub¬ 
lisher  of  the  Grants  Pass  Daily 
Courier  for  63  years  and  the 
dean  of  Oregon  publishers,  died 
here  Oct.  27. 

Until  suffering  a  stroke  two 
weeks  ago  the  publisher  had  con¬ 
tinued  on  the  job  every  after¬ 
noon.  He  devoted  his  time  in 
recent  years  chiefly  to  a  weekly 
column  and  to  the  compiling  of 
historical  data. 

Mr.  Voorhies  purchased  the 
Courier  in  partnership  with 
C.  S.  Price  on  July  1,  1897,  and 
became  sole  owner  two  years 
later.  The  newspaper  was  75 
years  old  this  year. 

Under  his  direction  the  Cour¬ 
ier  moved  from  a  wooden  build¬ 
ing  to  successively  improved 
quarters  and  thence  into  a  mod¬ 
em  plant  in  1949.  In  that  time 
the  newspaper,  a  daily  for  50 
years,  went  through  depressions 
and  hard  times  to  a  reported 
status  as  a  million  dollar  prop¬ 
erty. 

•Son  Serves  as  GM 

Earle  E.  Voorhies,  his  son, 
is  general  manager  of  the  Cour¬ 
ier  and  vicepresident  and  secre¬ 
tary  of  the  Courier  Publishing 
Company. 

John  E.  Voorhies,  his  grand¬ 
son,  also  is  a  vicepresident  of 
the  publishing  company.  Now 
27,  John  Voorhies  is  now  learn¬ 
ing  the  business  on  rotating 
tours  of  duty  into  every  part 
of  the  plant. 

The  late  publisher’s  active  di¬ 
rection  of  the  Courier  extended 
into  general  managership  duties 
until  after  his  76th  year.  Dur¬ 
ing  World  War  II  his  son,  a 
veteran  also  of  World  War  I 
and  a  qualified  pilot,  served  in 
the  Army  aviation  service. 

Mr.  Voorhies  is  credited  with 
establishing  KUIN  as  the  first 
radio  station  of  the  Rogue  River 
Valley.  He  was  part  owner  of 
radio  station  KAGI  here  and 
of  television  stations  KBES, 
Klamath  Falls,  Ore.,  KBES, 
Medford,  Ore.,  and  KPIC,  Rose- 
burg,  Ore. 

• 

Charles  D.  Harvey,  64,  for¬ 
merly  a  reporter  on  the  New 
Orleans  (La.)  Times-Picayune 
and  other  southern  newspapers, 
and  head  of  a  national  news¬ 
paper  service  agency  in  Los 
Angeles  and  Houston  before  his 
retirement  in  1950;  Oct.  12. 


Louih  Gollop  Dies; 
Gangsters’  Friend 

St.  Paxil,  Minn. 

Louis  H.  Gollop,  62,  St.  Paul 
newspaperman  who  wormed  ex¬ 
clusive  stories  out  of  notorious 
gangsters  of  the  1930s  died  here 
Oct.  22  of  a  heart  attack. 

His  fairness  in  writing  about 
the  gangsters  won  for  him  their 
praise.  Several  times  as  they 
were  led  away  to  prison  they 
reached  out  their  handcuffed 
hands  to  shake  his. 

Mr.  Gollop  was  sports  editor 
of  the  Duluth  (Minn.)  News 
Tribune  and  reporter  for  the 
Milivaukee  (Wis.)  Journal  be¬ 
fore  coming  to  St.  Paul  in  the 
20s. 

• 

Carolyn  A.  Wilson,  70, 
World  War  One  foreign  corre- 
■spondent  for  the  Chicago  (Ill.) 
Tribune;  Oct.  21. 

*  *  ♦ 

Jack  Bailey,  63,  formerly 
with  the  defunct  Aberdeen 
(S.  D.)  Evening  News,  and  more 
recently  public  relations  man 
for  the  Army  Engineers  in 
Washington,  D.  C.;  Oct.  17. 

*  *  « 

John  E.  King  Sr.,  75,  for¬ 
merly  managing  editor  of  the 
Dallas  (Tex.)  News,  later  the 
head  of  its  Washington  bureau, 
and  more  recently  head  of  the 
Salvation  Army’s  public  rela¬ 
tions  .staff  in  Texas;  Aug.  19. 

*  *  * 

John  .4.  Zeigler,  co-founder 
of  the  Florence  (S.  C.)  Morn¬ 
ing  News,  founder  and  editor  of 
the  Florence  Times,  and  later 
editor  of  the  Florence  Star; 
Oct.  24. 

*  ♦  * 

Walter  A.  Sanders,  53, 
Oklahoma  City  (Okla.)  Okla¬ 
homa  and  Tbnes  assistant  sales 
manager;  Oct.  10. 

*  *  « 

Dave  Young,  58,  former 
news  editor,  Honolulu  (Haw.) 
.Advertiser,  and  a  founder  and 
former  president  of  the  San 
Francisco-Oakland  Newspaper 
Guild;  Oct.  16. 

♦  ♦  « 

Donald  Spaulding,  41,  news 
editor.  Mount  Holly  (N.  J.) 
Herald,  and  formerly  an  as¬ 
sistant  drama  editor  for  the 
New  York  Mirror;  Oct.  26. 

*  *  * 

Estelle  Marie  Kegler 
Wells,  79,  who  wrote  as  Jane 
Dixon  for  the  New  York  Tele¬ 
gram,  United  Press  and  North 
American  Newspaper  Alliance; 
Oct.  22. 

*  * 

Victor  Leo,  54,  New  York 
Journal  -  American  publication 
department  and  second  vice- 
president  of  the  Newspaper 
Guild  of  New  York;  Oct.  25. 

EDITOR  «  PUB 


Cecil  Thomas.  76 

Cecil  Thomas,  editor  of  the 
London  Daily  Mirror  from  I934 
to  1948,  died  Oct.  26  at  his  home 
in  Walmer.  He  was  76. 

• 

Raymond  McCuli.um,  52,  ex¬ 
ecutive  editor,  Alpena  (Mich.) 
News;  Oct.  29. 

*  *  * 

John  Neumaier,  73,  retired 
artist.  New  York  Ni  ws;  Oct.  30 

♦  *  • 

Darsie  L.  Darsie,  64,  feature 
editor,  Los  Angeles  (Calif.) 
Evening  Herald  Express;  Oct 
31. 

*  *  * 

Henry  M.  Paynter,  former 
Chicago  and  New  Yoric  news¬ 
man,  later  with  the  .Associated 
Press  and  Newsiveek  magazine, 
and  more  recently  in  public  re¬ 
lations;  Oct.  29. 

• 

Anti-Communism 
Editorials  Offered 

Hayward,  Calif. 

A  series  of  eight  editorials 
telling  what  the  individual  can 
do  to  work  against  Communism 
was  published  by  the  Daily  Re¬ 
view,  while  the  General  As¬ 
sembly  of  the  United  Nations 
was  in  session  in  Octolxer. 

Publisher  Floyd  L.  Sparks 
said  the  series  departed  from 
customary  anti-Communist  edi¬ 
torials  which  urge  or  command 
governmental  action  against  the 
Red  threat,  but  give  no  emphasis 
to  roles  individuals  can  play. 

'The  editorial  series  was  a 
team  affair  in  which  Mr.  Sparks 
participated  with  Editor  George 
Lower  and  Managing  Editor 
Delmar  Nelson.  The  entire  series 
has  been  made  available  free 
to  other  newspapers. 

• 

Sunday  Price  Up  I 

San  Francisco  i 

Sunday  newspaper  prices  ■ 
went  to  25  cents  here  Oct.  2  : 
in  separate  actions  taken  by  the 
San  Francisco  Chronicle  and 
the  San  Francisco  Examiner. 
Previously  the  quarter  price  had 
been  effective  only  at  points 
more  than  100  miles  distant. 
The  morning  dailies  also  an¬ 
nounced  discontinuance  of  a  col¬ 
lection  every  four  weeks  and  re¬ 
sumed  monthly  collections  for 
home-delivered  newspapers. 

• 

New  Monthly  Paper 

Boston 

La  Notizia  Publishing  Co., 
which  has  been  publishing  an 
Italian-language  daily  here  for 
45  years,  has  established  the 
Boston  Free  Press  as  a  monthly 
newspaper  dedicated  to  the  so¬ 
cial  and  cultural  advancement 
of  Americans  of  Italian  descent. 
G.  N.  Longarini  is  editor. 

LISHER  for  November  3,  I960 
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Teen-age  girls  comprise  the  most  poorly  fed  group  in 
our  population  today  according  to  nutrition  researchers. 
During  this  critical  growth  period,  well  over  half  of  them 
skip  or  skimp  on  breakfast,  the  most  important  meal  of 
the  day.  As  a  service  to  those  advising  teen-age  girls  and 
their  parents,  this  well-balanced,  moderate  low-fat  basic 
cereal  and  milk  breakfast  shown  in  the  chart  below  merits 
consideration.  Its  moderate  low-fat  content  of  10.9  gm. 


provides  20  per  cent  of  the  total  calories.  This  is  in 
keeping  with  the  modern  trend  toward  a  moderate 
reduction  of  dietary  fat  for  all  ages.  For  “Girls,  13  to  15 
years,”  it  is  well-balanced  and  provides  about  one-fourth 
of  the  recommended  daily  dietary  allowances!  The  Iowa 
Breakfast  Studies  demonstrated  that  a  basic  cereal  and 
milk  breakfast  was  nutritionally  efficient  for  the  young 
and  old  alike. 


Recommended  Daily  Dietary  Allowances*  and  the  Nutritional  Contribution  of  a  Basic  Cereal 
and  M.ilk  Moderate  Low-Fat  Breakfast 

Menu:  Orange  Juice — 4oz.; 

Cereal,  dry  weight — I  oz.; 

Whole  Milk — 4  oz.;  Sugar — 1  teaspoon; 

Toast  {white,  enriched) — 2  slices; 

Butter — 5  gm.  {about  I  teaspoon); 

Nonfat  Milk — 8  oz. 


*The  allowance  levels  are  intended  to  cover  individual  variations 
among  most  normal  persons  as  they  live  in  the  United  States  under 
usual  environmental  stresses.  Calorie  ailowances  apply  to 
individuals  usually  engaged  in  moderate  physical  activity.  For 
office  workers  or  others  in  sedentary  occupations  they  are  excessive. 
Adiustments  must  be  made  for  variations  in  body  size,  age, 
physical  activity,  and  environmental  temperature. 


Cereal  Institute,  Inc. :  Breakfast  Source  Book. 

Chicago:  Cere^  Institute,  Inc.,  1959. 

Food  A  Nutrition  Bd.  :  Recommended  Dietary  Allowances,  Revised  1958. 
Natl.  Acad.  Sci. — Natl.  Research  Council  Publication  589,  1958. 

Watt,  B.  K.,  and  Merrill,  A.  L.:  Composition  of  Foods — Raw, 
Processed,  Prepared.  U.S.D.A.  Agriculture  Handbook  No,  8,  1950. 


CEREAL  INSTITUTE,  INC 

135  South  La  Salle  Street,  Chicago  3 

A  research  and  educational  endeavor  devoted  to  the  betterment  of  national  nutrition 


Nutrients 

Calories 

Protein 

Calcium 

Iron 

Vitamin 

A 

Thiamine 

Riboflavin 

Niacin 

equiv. 

Ascorbic 

Acid 

Totals  supplied  by 

Basic  Breakfast 

503 

20.9  gm. 

0.532  gm. 

2.7  mg. 

588  I.U. 

0.46  mg. 

0.80  mg. 

7.36  mg. 

65.5  mg. 

Recommended  Dietary 
Allowances — Girls,  1 3  to  1 5 
Years  (49  kg.— 108  lb.) 

2600 

80  gm. 

1.3  gm. 

15  mg. 

5000  I.U. 

1.3  mg. 

2.0  mg. 

17  mg. 

80  mg. 

Percentage  Contributed 
by  Basic  Breakfast 

19.3% 

26.1% 

40.9% 

18.0% 

n.8% 

35.4% 

40.0% 

43.3% 

81.9% 

The  Weekly  Editor 

FAST  START 

Newsmen  younp  and  old  often 
dream  of  owninff  a  newspaper, 
but  usually  hesitate  to  take  the 
plunge  when  confronted  with 
the  multitude  of  details — and 
dollar  bills — necessary  to  do  the 
job. 

Not  so  with  Vernon  Stewart, 

21-year-old  Texas  Technological 
College  journalism  senior  who 
became  owner  and  publisher  of 
the  Anton  (Tex.)  Four  County 
News  recently.  Mr.  Stewart  is 
continuing  to  work  toward  that 
degree  while  he’s  gaining  experi¬ 
ence — and  it’s  taking  a  16-hour 
day  to  do  it. 

He  purchased  the  Anton  paper 
from  Max  Steger,  publisher  of 
the  Sliallownter  (Tex.)  Star 
r.nd  thereby  became  the  fourth 
owner  of  the  Foiir  County  News  Stewart 

in  less  than  eight  months. 

Announcing  the  change  in  working  part-time  for  Joel 


those  articles  in  a  boys’  maga-  IIIIIIIIIIIIIIIIIIIIIIIIIIIIUIIIIIIIIIIIIIIIIIW 
zine  on  “Clhoosing  a  Career.” 

It  said  that  if  you  wanted  to  TmjIl.3DA.TA 
be  a  newspaperman,  if  you 

wanted  to  write,  the  best  thing  IIUIIIIIIIIIIuniiiM  'lllimmiK 

to  do  was  to  start  writing.  It 

didn’t  say  anything  about  going  YOUTH  AWARD  An  award 
to  journalism  school.  It  just  said,  outstanding  teenagers  has 
“Send  in  something  to  the  local  tioou  established  by  the  Alamo 
paper.”  Heights  (Tex.)  Ncivs,  Honor- 

So,  I  did.  “th®  Teenager  of  the 


THURSDATA 


iiuiiiiiiiiiiuniiiiiiiiniiiiiii^ 


YOUTH  AWARD  -An  award 


paper.”  Heights  (Tex.)  Ncies.  Honor- 

So,  I  did.  “th®  Teenager  of  the 

As  I  remember,  it  was  an  Month,”  it  includes  an  engraved 
account  of  a  basketball  game,  trophy  and  cash  prize  of  $50. 
It  got  printed.  And  I  have  been  “T^nager  of  the  Year”  will 
a  newspaperman  ever  since.  also  be  selected  from  the  12 
It  didn’t  occur  to  me  then,  and  uionthly  winiiers,  and  this  win- 
I  have  never  since  allowed  it  to  "®^  will  ^eive  another  troidiy 
cross  my  mind,  that  the  only  ®  prize.  Judging  \nll 
treason  my  piece  was  printed  was  °®  oased  on  an  all-around  citi- 
because  the  editor  had  nothing  zenship,  and  participation  in 
else  to  fill  the  space.  church,  school  and  community 

Having  one  item  published  activities.  ^  ^  ^ 

was  enough  to  convince  me  that  .  _ _ 

I  was  God’s  gift  to  journalism.  ITALIAN-AMERICANS 


I  was  pretty  soon  writing  all  ,  ^^octor  Aless^dro  Gregorian, 
the  local  news  in  the  Zebulon  1/wyer,  journalist,  diplomat  and 
(N.  C.)  Record.  They  paid  me  fre^o™.  fighter,  has  launched 


$5  a  week  in  the  summertime.  tabloid  the 

I  went  to  high  school  in  the  Philadelphia  (Pa.)  Italian- 

American  Herald.  The  paper 


the  following  w^ks  editira.  Combs  at  Slaton.  Then  he  moved  ifpj  other  duties  as  well  covers  a  three-state  area,  Penn- 

humorously  headlined  the  ^nton  in  FJmary  of  this  Sf  cXiS  one  w?s  M-are  and  M„. 

“Ho  Hum,  A  New  Owner.”  in  my  father’s  drugstore.  That  Jf 


New  Owner.” 


However  he  is  no  stranger  to  j  Combs  who  ^  coincidence,  because  ^*'®  country  wherever 

nowever,  ne  is  no  stranger  to  purchased  the  paper.  He  better  niace  in  lan- American  communities  are 

j  Publicataon  or  the  town.  He  continued  writing  news  rather  news  established.  The  paper  has  over- 

throuSt'teTOrioLOTneSlio  of'',  ®f'‘'^ay  at  the  Bovma  The  c£et  of  poliie  and  the  ““  correspondents  in  ROM, 
^hTnis  FiBt  mnThrdid  IcPaty  sheriff  used  to  hang  V™,  West  Berhm  Munid., 


ian-American  communities  are 
established.  The  paper  has  over¬ 


changes.  First  thing  he  did  was  northwest 


to  change  the  News  back  to  an 


arx>und  there  all  the  time.  We  ^^ris  and  Strasbourg. 


eight  column  fo^at  and  have  It  ^e  busy  between  now  and 
letterpress  printed  at  the  Sluton  graduation  in  June.  But,  he  ex- 
(Tex.)  Slatonite  plant. 


Mr.  Stewart  expects  his  days  ^ok  calls  for  the  doctors.  Visit 


1^  politicians  dropped’  in  to  ^ 

shake  hands.  Farmers  talked  celebration  of  National  News- 


An’d  like  many  wiklv  nub-  ^  ^  about  the  price  of  tobacco  and  Paper  Week  which  coincided 

like  many  weekly  pub  jg  ^  nearlv  evervbodv  opening  of  its  new 

lishers,  he  now  has  his  wife  That  Tbiir<!dqv  be  t/w>k  a  final  co^wn.  in  lact,  nearly  everyooay  Gouvemeur  (N  Y) 

writinir  society  news  and  keen-  ^  •  ^.aarsaay  ne  took  a  nnal  town  went  down  to  the  drug-  ^ue  irourcTTieMr  .} 

wnuing  society  news  and  keep  examination  in  summer  school,  ,t/>re  tor  one  reason  or  another  Tribune  -  Press  staged  four 


ing  books. 


g  uwRs.  finished  putting  out  the  Four  rf„rino- the  week 

In  the  summer  of  1959  he  n _ _ uunng  tne  week. 


‘open  houses”  from  Oct.  19-21. 


County  News,  and  got  married 


’remember  one  ^he  first  was  for  correspond- 


rtbtji-iTiftfl  a.  Tpvsq  ^  i  a  CSH  Still  r0nfl01TlD0r  0116  ,  .  j 

worked  for  Sonny  Graham  and  ppoj^,  zpRULON  which  included  a  luncheon,  was 


Dolph  Moten  on  the  Bovina 

(Tex.)  BUuie,  and  the  High  The  name  of  E.  Clifton  Daniel  emment  leaders  in  the  area;  the 

Plains  Farm  &  Home  agricul-  appeared  on  news  stones  from  doctor  for  him  and  a  story  for  -  customers  and  the 

tural  newspaper.  all  parts  of  the  world  until  he  the  Zebulon  Record.  T  g^eroD  and  a 

“There’s  where  I  got  some  of  was  promoted  to  the  position  of  J"  became  more  inter-  including  a  banquet,  for 

my  best  experience,”  said  Mr.  assistant  managing  editor  of  the  ested  in  the  news  than  in  the  nianufacturers  sunnliers  and 


apparently  holding  his  head  on  I  u  ^ 

UP  FROM  ZEBULON  his  hands.  His  throat  was  whi^  includ^  a  luncheon  was 

The  name  of  E.  Clifton  Daniel  cut  from  ear  to  ear.  I  got  a 


assistant  managing  editor  of  the  to  uie  new^,  ...an  i.i  .z.c  „^nufacturers,  suppliers  and 

New  York  Times.  (He’s  also  the  place  where  I  gathered  it.  I  interested  nrinters  and  nub- 
husband  of  the  former  Margaret  debited  the  drug  store  for  the  ]ighej.g_ 


Stewart.  “They  had  me  doing  a  New  York  Times.  (He’s  also  the  place  where  l  gathered  i 
little  of  everything  on  the  edi-  husband  of  the  former  Margaret  debited  the  drug  store  for 
torial  side.”  This  was  followed  Truman,  daughter  of  HST).  print  shop. 

How  did  he  get  his  .start  in  • 

1.  Russell  Metz  Buys 

This  IS  his  own  story  as  he  ^ 
told  it  recently  at  the  dedication  Reutucky  JNewspaper 
of  the  new  School  of  Journalism  Owingsville 

Paul  I.  Lewis  has  sold 
North  Carolina,  Chapel  Hill.  Rn.th.  Cm.w/w  Ncvut-Otiflnnk 


Thinking  about 
WEB  OFFSET? 


•  WORTH  A  TRY— The  weekly 

ussell  Metz  Buys  Jesup  (Ga.)  Sentinel  will  begin 

entucky  Newspaper  twic^a-week  publi^tion  No^ 

•'  16.  The  new  schedule  will  be 

Owingsville,  Ky.  continued  until  “determined  that 
Paul  I.  Lewis  has  sold  the  it  is  or  is  not  advantageous  to 


A  long,  long  time  ag^maybe  managing  editor  and  assist- 

35  years  ago-I  read  one  of  publisher  of  the  Salem 


Bath  County  News-Outlook  here  both  the  community  and  the 
to  Russell  L.  Metz.  Mr.  Metz  has  Sentinel.” 


about  the  new 
Suburban  Press 


"ANYTHING  CAN  HAPPEN  ON  A  WEEKLY 
NEWSPAPER;  ON  A  COUNTRY  WEEKLY, 
IT  USUALLY  DOES  ' 

so/s  Weimar  Jones,  author  ol 

My  Affair  With  a  Weekly 

Don't  mi&s  these  experiences 
of  e  country  editor. 

JOHN  F.  BLAIR.  Publisher.  404-B  1st  Nat'l 
Bank  Bldg.,  Winston-Salem.  N.  C.  S2.7S 


ant  publisher  of  the  Salem  NUMBER  DOWN,  REIADER- 
Leader  for  10  years;  Mr.  Lewis  SHIP  UP — U.S.  weeklies  are 
published  the  News-Outlook  for  dwindling  in  number  but  have 
the  past  12  years.  a  greater  total  circulation,  ac- 

,  cording  to  a  survey  by  the 

CORRECTION  American  Press  magazine.  They 

now  number  9,025  as  compa^ 
William  J.  Cary  Jr.,  incor-  to  9,800  in  1949.  But  circulati(» 
rectly  identified  as  city  editor  has  climbed  from  16  million  to 
of  the  Portland  Oregon  Journal  21  million.  The  survey  also 
(E&P,  Oct.  22,  page  66),  is  copy  showed  weeklies  will  use  263,- 


editor  of  that  newspaper. 


000  tons  of  print  this  year. 


EDITOR  Be  PUBLISHER  for  November  5,  I960 


Farm-City  Week  provides  a  chance  to 
set  the  record  straight  for  the  public 


President  Proclaims 
Week,  Asks  Understanding 

President  Eisenhower  has  proclaimed  November  18-24 
as  National  Farm-City  Week  and  has  asked  all  citizens  of 
this  country  to  devote  their  attention  to  developing  greater 
understanding  of  the  interdependence  of  the  rural  and 
urban  segments  of  our  society. 

There  are  many  different  days,  weeks  and  months  desig¬ 
nated  to  provide  excuses  —  if  such  are  needed  —  to  pour 
forth  a  flood  of  press  releases  and  oratory  about  some 
group,  product  or  service.  There  are  many  sound  reasons 
why  Farm- City  Week  most  assuredly  does  not  belong  in 
this  classification  as  just  another  of  these  weeks. 

This  year,  especially,  Farm-City  Week  provides  a  very 
excellent  occasion  to  attempt  to  attune  the  nation  to  some 
facts  about  what  is  happening  on  the  nation’s  farms. 
Months  of  political  debate  about  the  so-called  farm  problem 
has  created  much  misunderstanding. 

Solving  Problems  Requires 
Knowing  The  Facts 

Political  argrument  over  national  farm  policy  often  leads 
to  bitterness  and  division  among  our  people.  Many  lose 
sigdit  of  the  fact  that  the  farm  problems  which  are  de¬ 
bated  in  our  national  legislature  are  not  basically  of  the 
fanners’  making,  nor  do  farmers  want  to  depend  upon 
the  government  for  help  any  more  than  other  economic 
groups. 

Since  the  quarrels  over  what  legislative  action  should 
be  taken  often  overshadow  the  many  other  important  de¬ 
velopments  in  agriculture,  it  might  be  well  for  us  to  pause 
during  Farm-City  Week  1960  to  remind  the  public  of  a 
few  facts  about  our  food  and  fiber  supply,  facts  which 
actually  mean  tremendous  benefits  to  the  people  of  this 
nation. 

Such  facts,  for  example,  as  these  which  we  have  taken 
from  the  U.  S.  Department  of  Agriculture’s  excellent  pub¬ 
lication,  “Background  on  the  Food  We  Eat’’: 

•  Most  people  of  the  world  spend  half  their  income 
for  food,  but  we  spent  only  21%  of  our  income  for 
food  in  1959.  If  we  had  bought  in  1959  the  same 
kinds  and  quantities  of  food  we  ate  in  1935-39,  we 
would  have  spent  only  15%  of  our  1959  income  for 
food. 

•  An  hour  of  work  in  a  factory  today  buys  more 
food  than  it  did  20  years  ago.  Pay  for  one  hour’s 
factory  labor  in  1959  bought  17.6  pints  of  milk  but 
an  hour  of  work  in  1939  bought  only  10.4  pints  of 
milk.  Last  year  an  hour  of  factory  labor  bougd^t  2.1 
pounds  of  round  steak,  in  1939  only  1.8  pounds. 

•  From  1947-49  to  April  1960  the  cost-of-living 
index  increased  26.2%  for  all  items.  Food  costs  rose 
19.5%,  considerably  less  than  the  average.  Rent  was 
up  41.4%,  transportation  up  46.1%. 

•  The  farmer’s  share  of  the  food  dollar  in  1959 
was  38  cents,  down  from  40  cents  in  1940,  53  cents 
in  1945. 


from  non-farm  sources.  The  per  capita  income  of  non¬ 
farm  people  was  $2,216.  Net  income  for  one  hour  of 
farm  work,  including  income  from  capital  assets,  was 
$1.29  in  1959,  compared  with  the  average  of  $2.22 
for  one  hour  of  work  in  a  factory. 

•  Productivity  of  the  American  farm  worker  is 
now  growing  more  than  twice  as  fast  as  the  produc¬ 
tivity  of  workers  in  industry.  Since  1950,  output 
per  man-hour  in  non-agricultural  industry  has  risen 
2%  a  year  while  in  agriculture  the  increase  has 
averaged  5%  per  year. 

Farming  Today  Is 
Strictly  Business 

There  was  a  time  in  American  history,  and  not  too 
many  years  ago,  when  farming  was  pretty  much  the  way 
of  life  for  most  families.  Even  city  dwellers  were  often 
part-time  farmers,  having  their  own  vegetable  gardens, 
a  family  cow,  a  few  chickens.  Families  produced  their 
own  food  and  fiber  and  traded  their  meager  excess  sup¬ 
plies  for  what  they  could  not  grow  or  make  on  their  own 
farms. 

Much  has  been  written  about  the  “industrial  revolu¬ 
tion”  which  has  hit  the  nation’s  farms  in  the  past  quarter 
century.  Entirely  new  concepts  of  agriculture  have  re¬ 
sulted,  but  many  problems  have  arisen  along  with  the 
production  progress. 

Almost  four  million  families  are  classified  as  living 
on  farms,  but  20%  of  these  farms  produce  about  80% 
of  the  food  and  fiber  marketed  in  this  country.  This  means, 
of  course,  that  less  than  one  million  of  these  farm  units, 
mostly  operated  by  families,  are  producing  four-fifths  of 
the  farm  produce.  The  full  application  of  present  knowl¬ 
edge  in  farm  science  and  technology  would  probably  re¬ 
duce  the  manpower  needs  much  further. 

These  grains  in  production  efficiency  mean,  for  con¬ 
sumers,  the  finest  food  supply  in  the  world,  at  the  most 
reasonable  cost  in  terms  of  labor  required  to  earn  it. 
Americans  today,  for  a  very  small  percentagre  of  their 
total  earnings,  are  able  to  eat  better  than  the  kings  of 
centuries  past.  Farmers  and  their  fellow  businessmen 
have  worked  together  to  effect  a  revolution  in  produc¬ 
tive  efficiency,  and  farmers  are  working  with  other  busi¬ 
nessmen  today  to  apply  this  same  kind  of  energy  and 
intelligfence  to  solving  marketing  problems.  It  helps,  of 
course,  if  the  public  understands  that  farmers  are  mak¬ 
ing  tremendous  progress  as  part  of  the  total  business 
community  even  though  government  enters  into  farm 
business  as  it  enters  into  many  other  tyi>es  of  enterprise 
through  tariffs,  direct  subsidies,  research,  and  in  many 
other  ways. 


AMERICAN  DAIRY  ASSOCIATION 

Voice  of  tfie  Dairy  Farmart  in  the  Market  Placet  of  America 

20  North  Wacker  Drive 
Chicago  6,  Illinois 

WtiU  5e  happy  to  semf  you  a  copy  of  USDA'S  "Background 
*  *  on  thu  Food  Wo  Eat”  upon  your  request. 


•  The  average  per  capita  income  of  farm  people 
in  1959  was  $965  —  $644  from  farming  plus  $321 


Jet  runway,  Illinois 


Memorial  building,  Wisconsin 


Apartment  building,  Illinois 


for  the  part  they  are  playing 

to  the  nation . . . 
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AITNA  PORTLAND  CIMENT  CO. 

P.O.  Sox  392,  Boy  City,  Mkh. 

ALUNTOWN  PORTLAND  CEMENT  CO. 

$*v«nth  St.  at  Thruway,  Allentown,  Pa. 
alpha  PORTLAND  CEMENT  CO. 

1 5  South  Third  St.,  Boston,  Po. 

ARIZONA  PORTLAND  CEMENT  CO. 

Rillito,  Aril. 

arransas  cement  corp. 

812  Main  St.,  Little  Rock,  Ark. 

ASH  GROVE  LIME  AND  PORTLAND  CEMENT  CO. 

101  West  1 1th  St.,  Kansas  City  6,  Mo. 

USSEMER  LIMESTONE  AND  CEMENT  CO. 

800  Stambough  Bldg.,  Youngstown,  Ohio 
IRITtSH  COLUMBIA  CEMENT  CO.,  LTD. 

540  Burrard  St.,  Vancouver  1 ,  B.C.,  Canada 
CALIEORNIA  PORTLAND  CEMENT  CO. 

612  South  Flower  St.,  Los  Angeles  17,  Calif. 
UNADA  CEMENT  CO.,  LTD. 

P.O.  Box  290,  Station  B,  Montreol,  Que.,  Canada 
COLUMBIA  CEMENT  CORP. 

Zanesville,  Ohio 

COPLAT  CEMENT  MANUFACTURING  CO. 

Coplay,  Pa. 

DEWEY  PORTLAND  CEMENT  CO., 

Division  of  American-Morielta  Co. 

4646  Roanoke  Parkway,  Kansas  City  1 2,  Mo. 
DIAMOND  PORTLAND  CEMENT  CO. 

AAiddle  Branch,  Ohio 
DRAGON  CEMENT  CO., 

Division  of  American-Morielta  Co. 

150  Broadway,  New  York  38,  N.Y. 

GENERAL  PORTLAND  CEMENT  CO. 

1 1 1  West  Monroe  St.,  Chicago  3,  III. 

Florida  Division 
305  Morgan  St.,  Tampa  2,  Fla. 

Peninsular  Division 
1003  National  Bank  Bldg.,  Jackson,  Mich. 

Signal  Mountain  Division 
526  Volunteer  Bldg.,  Chottanooga  2,  Tenn. 

Trinity  Division 

1700  Republic  National  Bank  Bldg.,  Dallas  2,  Texas 
Victor  Division 

618'/^  Madison  St.,  Fredonia,  Kan. 

GIANT  PORTLAND  CEMENT  CO. 

117  South  17th  St.,  Philadelphia  3,  Pa. 

GUNS  FALLS  PORTLAND  CEMENT  CO., 

Division  of  The  Flinikole  Co. 

Glens  Falls,  N.Y. 

GREEN  DAG  CEMENT  DIVISION, 

Pittsburgh  Coke  and  Chemical  Co. 

P.O.  Box  1 645,  Pittsburgh  30,  Pa. 

HALLIBURTON  PORTLAND  CEMENT  CO. 

P.O.  Box  1 200,  Corpus  Christi,  Texas 
HAWREYE-MARQUETTE  CEMENT  CO. 

802  Hubbell  Bldg.,  Des  Moines  9,  Iowa 
HERCULES  CEMENT  CO., 

Division  of  American  Cement  Corp. 

1 530  Chestnut  St.,  Philadelphia  2,  Pa. 


HURON  PORTLAND  CEMENT  CO., 

Subsidiary  of  National  Oypsum  Co. 

1 3lh  Floor,  Ford  Bldg.,  Detroit  26,  Mich. 

IDAHO  PORTLAND  CEMENT  CO. 

Inkom,  Idaho 

IDEAL  CEMENT  CO.  DIVISIONS 
Denver  National  Bldg.,  Denver  2,  Colo. 

Alabama  Division 
256  North  Joachim  St.,  Mobile,  Ala. 

Arkansas  Division 
61 1  Walloce  Bldg.,  Little  Rock,  Ark. 

Colorado  Division 

Denver  Nationol  Bldg.,  Denver  2,  Colo. 

Houston  Division 

575  Son  Jacinto  Bldg.,  Houston  2,  Texas 
Louisiana  Division 

406  International  Trade  Mart,  New  Orleans  1 2,  La. 
Montana  Division 

507  Midland  National  Bank  Bldg.,  Billings,  Mont. 

Nebraska  Division 
680  Insurance  Bldg.,  Omaha  2,  Neb. 

New  Mexico  Division 
131  Adams,  N.E.,  Albuquerque,  N.M. 

Northern  California  Division' 

310  Sansome  St.,  San  Francisco,  Calif. 

Northwestern  Division 
Northern  Life  Tower,  Seattle  1,  Wash. 

Oklahoma  Division 

1384  1st  National  Bldg.,  Oklahoma  City  2,  Okla. 
Oregon  -Division 

309  Lumbermen's  Bldg.,  Portland,  Ore. 

Spokane  Division 

724  Old  National  Bank  Bldg.,  Spokane  1,  Wash. 
Utah  Division 

554  South  Third  West,  Salt  Lake  City  10,  Utah 
INLAND  CEMENT  CO.,  LTD. 

Box  2555,  Edmonton,  Alto.,  Canada 
KEYSTONE  PORTLAND  CEMENT  CO. 

1400  South  Penn  Square,  Philadelphia  2,  Pa. 
KOSMOS  PORTLAND  CEMENT  CO., 

Subsidiary  of  The  Flintkote  Co. 

1 529  Starks  Bldg.,  Louisville  2,  Ky. 

LAFARGE  CEMENT  OF  NORTH  AMERICA  LTD. 

P.O.  Box  25,  Richmond,  B.C.,  Canada 
LEHIGH  PORTLAND  CEMENT  CO. 

Young  Bldg.,  Allentown,  Pa. 

LONE  STAR  CEMENT  CORP. 

too  Park  Ave.,  New  York  17,  N.Y. 

LONGHORN  PORTLAND  CEMENT  CO. 

1 200  Transit  Tower,  San  Antonio  5,  Texas 
LOUISVILLE  CEMENT  CO. 

501  South  Second  St.,  Louisville  2,  Ky. 
MANITOWOC  PORTLAND  CEMENT  CO. 

Manitowoc,  Wis. 

MAROUEHE  CEMENT  MANUFACTURING  CO. 

20  North  Wocker  Drive,  Chicago  6,  III. 

MEDUSA  PORTLAND  CEMENT  CO. 

P.O.  Box  5668,  Cleveland  1 ,  Ohio 


MISSOURI  PORTLAND  CEMENT  CO. 

3615  Olive  St.,  St.  Louis  8,  Mo. 

MONARCH  CEMENT  CO. 

Humboldt,  Kan. 

MONOLITH  PORTLAND  CEMENT  CO. 

643  South  Olive  St.,  Los  Angeles  1 4,  Calif. 
MONOLITH  PORTLAND  MIDWEST  CO. 

643  South  Olive  St.,  Los  Angeles  1 4,  Calif. 
NATIONAL  CEMENT  CO. 

P.O.  Box  3358,  Birmingham  5,  Ala. 

NATIONAL  PORTLAND  CEMENT  CO. 

1 23  South  Broad  St.,  Philadelphia  9,  Pa. 
NAZARETH  CEMENT  CO. 

Nazareth,  Pa. 

NORTH  AMERICAN  CEMENT  CORP. 

41  East  42nd  St.,  New  York  17,  N.Y. 
NORTHWESTERN  STATES  PORTLAND  CEMENT  CO. 
Mason  City,  Iowa 
PEERLESS  CEMENT  CO., 

Divislen  of  American  Cement  Corp. 

1 1 44  Free  Press  Bldg.,  Detroit  26,  Mkh. 
PENN-DIXIE  CEMENT  CORP. 

60  East  42nd  St.,  New  York  17,  N.Y. 

PHOENIX  CEMENT  CO., 

Division  of  American  Cement  Corp. 

3424  North  Central  Ave.,  Phoenix,  Ariz. 

RIVERSIDE  CEMENT  CO., 

Division  of  American  Cement  Corp. 

621  South  Hope  St.,  Los  Angeles  17,  Calif. 

ST.  LAWRENCE  CEMENT  CO. 

P.O.  Box  1 1 56,  Quebec,  Que.,  Canada 
ST.  MARY’S  CEMENT  CO.,  LTD. 

2221  Yonge  St.,  Toronto  7,  Ont.,  Canada 
SAN  ANTONIO  PORTLAND  CEMENT  CO. 

P.O.  Box  4158,  Station  A,  San  Antonio  7,  Texas 
SASKATCHEWAN  CEMENT  CO.,  LTD. 

Box  767,  Regina,  Sask.,  Canada 
SOUTHERN  CEMENT  CO., 

Division  of  American-Marietta  Co. 

602  Protective  Life  Bldg.,  Birmingham  3,  Ala. 
SOUTHWESTERN  PORTLAND  CEMENT  CO. 

1034  Wilshire  Bhrd.,  Los  Angeles  17,  Calif. 
STANDARD  LIME  AND  CEMENT  CO., 

Division  of  American-Marietta  .Co. 

2000  First  National  Bank  Bldg.,  Baltimore  3,  Md. 
STANDARD  PORTLAND  CEMENT  DIVISION, 
Diamond  Alkali  Co. 

1 1 00  Chester  Ave.,  Cleveland  1 4,  Ohio 
UNIVERSAL  ATLAS  CEMENT  DIVISION, 

United  States  Steei  Corp. 

100  Pork  Ave.,  New  York  17,  N.Y. 

VOLUNTEER  PORTLAND  CEMENT  CO. 

P.O.  Box  1190,  Knoxville,  Tenn. 

WHITEHALL  CEMENT  MANUFACTURING  CO. 

1 23  South  Broad  St.,  Philadelphia  9,  Pa. 
WYANDOTn  CHEMICALS  CORP. 

Wyandotte,  Mkh. 


PORTLAND  CEMENT  ASSOCIATION 


HEADQUARTERS:  33  West  Grand  Avenue,  Chicago  10,  Illinois 

A  national  organization  to  improve  and  extend  the  uses  of  portland  cement  and  concrete 
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Prizes  Posted 
For  Ideas  to 
End  Slump 

Huntington,  W.  Va. 

Some  of  the  leading  “idea 
men”  of  West  Virginia  are  being 
invited  to  submit  their  sug¬ 
gestions  for  solving  the  state’s 
unemployment  problems. 

The  eligible  participants  are 
the  300  or  more  editors,  re¬ 
porters,  columnists,  and  other 
writers  on  the  staffs  of  (1.)  the 
state's  31  daily  newspapers  and 
two  wire  news  services,  and  (2.) 
the  staffs  of  the  88  weekly 
newspapers. 

The  contest  is  co-sponsored  by 
the  West  Virginia  Press  Associ¬ 
ation  and  the  West  Virgina  Coal 
Association.  Cash  awards  total¬ 
ling  $1,000  will  be  made  and  the 
winning  ideas  will  be  put  before 
the  1961  session  of  the  State 
Legislature. 

The  entries  will  be  editorials, 
feature  stories,  or  a  series  of 
articles  in  West  Virginia  news¬ 
papers  —  either  telling  how  a 
specific  locality  already  has 
acted  to  solve  its  problem  or 
how  future  action  can  be  taken 
either  on  a  local  or  a  state¬ 
wide  basis. 

The  contest  was  announced 
by  Raymond  Brewster,  presi- 
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BETTER 

than«9 
WORKING  JB 


SAYS 


Patrick  Skene  Catling 


in  this  lighthearted  account 
of  his  globe-trotting  career 
with  the  Baltimore  Sun.  “Do¬ 
ing  the  town”  with  Jane 
Russell  .  .  .  stirring  up  cen¬ 
sors  in  explosive  Macao  .  .  . 
marching  with  triumphant 
Israelis  into  the  Gaza  Strip 
.  .  .  it’s  all  in  this  rousing 
story  of  one  reporter’s  ad¬ 
ventures  “on  the  job.” 

$3.95  at  your  bookstore 

Sike  iAittctnillan  ^otn^an^ 

60  FIFTH  AVENUE,  NEW  YORK  11.  N.  Y. 


dent  of  the  Press  Association 
and  editor  of  the  Huntington 
Herald-Dispatch,  and  Laurence 
E.  Tierney,  Jr.,  president  of  the 
Coal  Association  and  head  of 
the  Eastern  Coal  Corporation, 
Bluefield. 

All  clippings  are  to  be  sub¬ 
mitted  bo  Francis  P.  Fisher, 
secretary-manager  of  the  Press 
Association,  Morgantown,  by 
Jan.  14,  1961.  Winners  will  be 
announced  Feb.  1,  1961. 

Mr.  Fisher  said  the  regular 
West  Virginia  Press  Association 
Better  Newspaper  Contest  is 
being  deferred  for  a  year. 

Law  Seminar 

Lexington,  Va, 

A  law  seminar  for  newspaper¬ 
men  who  cover  the  courts  will 
take  place  Dec.  3  at  Washington 
and  Lee  University  here.  The 
special  session  is  being  spon¬ 
sored  by  Lee  Memorial  Journal¬ 
ism  Foundation  and  the  School 
of  Law  to  provide  newsmen  with 
information  about  the  law  from 
specialists  and  to  promote  ac¬ 
curacy,  clarity  and  interest  in 
writing  and  editing  of  legal 
topics.  The  seminar  will  not 
deal  with  libel  and  other  laws 
concerning  the  press. 

• 

Reporter-Authors 

Chicago 

Three  newspaper  reporters, 
turned  authors,  w'ere  honored  at 
the  33rd  Chicago  Sun-Times 
Book  and  Authors  luncheon.  In 
I  the  group  were  Reiman  Morin, 

[  Associated  Press,  author  of 
“East  Wind  Rising,”  Keith 
Wheeler,  former  Sun-Times  war 
correspondent  and  an  associate 
editor  of  Life  magazine,  for 
“Peaceable  Lane,”  a  novel;  and 
Ishel  Ross,  biographer  and 
former  newspaperwoman,  author 
of  “Silhouette  in  Diamonds.” 

• 

House  Paper  Cited 

Winston-Salem,  N.  C. 

Communique,  a  monthly  publi¬ 
cation  for  employees  of  the 
Winston-Salem  Journal  and  Sen¬ 
tinel  and  WSJS  Television  and 
Radio,  was  named  the  outstand¬ 
ing  newspaper-format  industrial 
publication  by  the  South  Atlan¬ 
tic  Council  of  Industrial  Edi¬ 
tors.  Miss  Ruth  Morgan,  co- 
;  editor,  and  Frank  Clingman, 

;  personnel  director,  accepted  the 
I  trophy. 

• 

Celebrity  Paper  Sold 

^  New  York  Item,  a  weekly  ce- 
I  lebrity  and  sports  newspaper 
established  two  years  ago,  has 
'  been  sold  by  Ray  Wilson  to 
;  Irving  Hudes,  a  book  publisher. 
I  Mr.  Wilson,  a  newscaster  and 
syndicated  columnist,  will  con¬ 
tinue  as  executive  editor. 


I . . .  EDITORIAL  WORKSHOP 

By  Roy  H.  Copperud 

Partners  in  Crime — HI 

(One  in  a  series  dealing  with  the  widely  p^ihlicized 

I  criticisms  of  American  English  by  Henry  George  Strauss, 
Baron  Conesford.) 

1  Take,  as  an  example  of  shift  in  meaning  of  the  kind 
1  Lord  Conesford  has  complained  about,  the  word  nice. 

1  An  older  meaning  was  discriminating,  as  in  “He  has  a 
m  nice  sense  of  values.”  Nice  is  still  understood  in  that 
1  sense,  when  it  is  what  the  context  calls  for.  Most  of  us 
I  today  use  nice  to  mean  pleasant,  as  in  “What  a  nice  day!” 

5  Presently  is  being  used  today  to  mean  both  before  long 
1  and  mnv.  The  fact  that  no  confusion  arises  from  this 
1  divergence  shows  that  context  can  be  decisive  in  deter- 
I  mining  sense.  Shambles  once  meant  slaughterhouse,  but 
M  in  recent  years  people  have  insisted  on  using  it  to  mean 
m  scene  of  wreckage.  The  newest  editions  of  dictionaries, 

M  including  the  great  Oxford  Universal  Dictionary,  admits 
=  shambles  in  this  sense. 

1  Lord  Conesford’s  application  of  Gresham’s  Law  (bad, 
a  or  devalued,  money  drives  good  out  of  circulation)  to 
g  language  is  nonsense.  Bad  money  drives  out  good  only 
M  when  the  difference  in  value  is  recognized,  and  then  the 
a  good  is  salted  away.  What  he  complains  of  is  really  the 
a  supposed  inability  to  tell  the  difference  between  bad  and 
I  good  language.  It  is  easily  demonstrable  that  language 
1  is  governed  rather  by  the  principle  of  the  survival  of 
1  the  fittest.  How  else  is  it  possible  to  explain  the  increas- 
B  ing  richness,  flexibilit>%  and  variety  of  English, 
a  Concerning  slang.  Lord  Conesford  has  remarked: 

B  “Either  it  is  not  very  good,  in  which  case  it  is  short- 
1  lived;  or  it  is  good  and  found  to  serv’e  a  useful  purpose, 

B  in  which  case  it  stays  and  enriches  the  language.”  This 
1  applies  not  only  to  slang,  but  to  linguistic  innovations  of 
B  every  kind.  This  self-regulating  principle  has  been  at 
I  work  for  centuries,  quietly  removing  the  basis  for  the 
B  fears  Lord  Conesford  has  expressed. 

B  Should  we  trust  the  fate  of  the  language  to  such  a 
B  principle,  or  rely  instead  on  censorious  and  myopic 
I  prejudices?  In  the  way  Lord  Conesford  has  applied 
B  descriptiv-es  like  good,  bad  and  corrupt  to  usages  he 
I  disapproves,  he  appears  to  be  making  moral  judgments 
M  in  a  field  where  they  are  meaningless.  He  is  out  of  step 
1  with  the  modem  view  of  language  study,  which  has 
m  abandoned  as  a  waste  of  time  the  effort  to  dictate  how 
3  things  should  be,  and  instead  analyzes  and  describes 
M  the  way  things  are. 

1  As  the  living  thing  Lord  Conesford  concedes  it  to  be, 

B  the  English  language  is  constantly  adapting  itself  to 
B  new  conditions,  sloughing  off  the  old  and  useless,  branch- 
B  ing  out  to  fill  new  needs,  and  making  numberless  experi- 
B  ments.  Many  of  these  experiments  fail,  and  are  dis- 
B  carded — ^not  because  some  critic  condemns  them  on  aca- 
M  demic  grounds,  but  because  they  do  not  fill  a  useful  niche. 

B  In  this  field,  utility  is  the  main  factor.  Finely  reasoned 
B  analogies  based  on  Greek  and  Latin  models  may  be  good 
a  exercise  for  the  mind  of  the  man  who  has  the  background 
1  to  perform  them,  but  as  guideposts  they  are  worthless. 

B  Language,  like  Stephen  Leacock’s  horseman,  is  constantly 
m  riding  off  in  all  directions. 

B  Some  of  the  things  Lord  Conesford  called  corruptions 
1  might  more  exactly  be  described  as  unsuccessful  experi- 
3  ments,  assuming  they  die  out.  If  experiments  in  the  use 
B  of  language  are  more  numerous  in  America  than  in 
B  England,  it  can  only  mean  that  Americans  are  more 
B  inventive.  But  Lord  Conesford  apparently  would  cut  off 
B  the  inventor’s  head  if  some  of  his  experiments  fail. 

B  There  is,  of  course,  a  field  of  commentary  on  shifting 
B  usages.  But  no  one  can  contribute  much  to  that  field  who 
B  indiscriminately  attacks  the  practices  of  an  entire  con- 
B  tinent,  and  doggedly  sets  his  own  opinion  against  estab- 
I  lished  usage.  In  this  connection,  Fowler  concluded,  . 
m  it  can  hardly  be  expected  that  the  susceptibilities  of  so 
B  small  a  minority  [those  who  have  a  command  of  Latin 
1  and  Greek]  should  be  preferred  to  the  comfort  of  mil- 
1  lions  .  .  .” 
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Gains  Scored 
By  Foundation 

Santa  I^osa,  Calit 
Membership  increases  and 
plans  to  expand  its  awards  pro- 
gram  were  announced  at  an- 
nual  sessions  California 

Newspaperboy  Foundation  here 
recently. 

Evert  B.  Person,  Sdnta  Rom 

GAVEL  of  Callfomi.  Newspaper-  Pemocmf,  pre.sid^.  John 

boy  Foundation  presidency  is  re-  McCourtney  OoAiand  Tnlnm, 
ceived  by  John  H.  McCourtney.  was  elected  his  succe.ssor. 
loft,  of  Oakland  Tribune  from  In  further  accord  with  the 
Evert  B.  Person,  assistant  publisher  custom  of  alternating  general 
of  the  Santa  Rosa  Press  Demo-  management  and  circulators  at 
crat.  retiring  president  of  CNF.  ^nF  leaders,  Carroll  Partner, 

Primp  Minister  president  and  editor,  GlendaU 

rrime  ninisier  News-Press,  and  Arvey  Drown, 

In  Hall  of  Fame  San  Jose  Mercury-News,  w«e  = 

Ottawa  named  vicepresidents.  Winston  I 
Prime  Minister  John  Diefen-  Carter  succeed  Charles  Tyler, 
baker  has  joined  the  Newspa-  ®  former  CNF  president,  as  sefr 
perboys’  Hall  of  Fame.  retary. 

Accepting  the  card  of  the  In-  CNF  now  has  74  newspapse  ' 
temational  Circulation  Manag-  members,  Robert  Macklin,  mift- 
ers  Association  which  made  him  aging  director,  reported.  New  i 
the  first  Canadian  charter  mem-  developments  included  a  schol>  | 
her  to  the  Hall  of  Fame,  Mr.  arship  named  in  memory  oi  . 
Diefenbaker  said  that  in  his  Ralph  Kuhn,  Santa  Monica  Out-  j 
start  as  a  carrier  boy  he  de-  look,  a  past  president  of  CCMA 
(2)  knowing  whether  livered  to  100  subscribers.  and  a  former  CNF  director. 

>ur  product  meets  the  delivered  papers  from  the  • 

the  reader  in  specific  Star  and  the  Phoenix  of  Saska-  Operations  Afairngpr 

I  features,  along  with  toon  in  1910-1911,”  he  said.  , 

s,  plus  a  knowledge  of  “I  had  to  go  to  the  station  Birmingham  Ah.  | 

competition  is  offering  each  morning  to  get  my  papers.  A  new  position  of  circulatk)*! 

“One  morning  Sir  Wilfrid  operations  manager,  coveraf. 
s  use  ‘you  and  your  Laurier  arrived  to  lay  the  cor-  transportation  services,  UmI 
Ti  Hiif.pt  mail  offnr+o  nerstone  at  the  University  of  maintenance  and  vehicle  contI«^J 
r  the ‘Big  r  or  Saskatchewan.  has  been  created  by  the  BimrintH 

rour  offer  ”  said  Mr.  News  Co.  and  George  W.  i 

ho  told  of  the  success  station  and  Sir  Wilfrid  bought  Lawrence,  superintendent  of  th* 

nont  (Minn.)  Sentinel  ^  "i.e-  ,  ,  ,  '"a*’*"?  , 

with  such  promotion,  sit  down  and  for  pointed  to  it. 

g  the  paper’s  circula-  minutes  the  Prime  Minister  • 

in  nix  yearn.  ?all'”an‘S'w'’hT."a 

!t8  10%  Return  great  future  it  had.  FARMINGTON,  N.  M. 

p.ii/r  u  “But  don’t  make  the  mistake  More  than  500  copies  of  the 
ixton.  Sentinel  CM,  has  j  Finally,  I  got  worried  Farmington  Daily  Times  eack 

.icular  letter  that  he  about  how  late  it  was  and  the  Monday  are  being  donated  to 

repeatedly,  after  get-  number  of  papers  I  had  to  de-  senior  and  junior  high  school! 

igh  as  10%  returns  on  jiver  and  I  blurted  out:  ‘I’m  for  a  “newspaper  in  the  cla» 

nd  time  around.  Mr.  sorry,  I  can’t  waste  any  more  room”  program,  Voyle  KendiHj 
jinted  out  that  circu-  time  on  you.’  ”  circulation  manager  reports.  | 


ABC  Adopts  Rule 
For  School  Sales 


^f^^COLORMATIC* 

Designed  as  a 
^‘business  machine** 
to  build  profits! 

*TR1DIU1BE 


NEW  OFFICERS  elected  at  the  Mid-Atlantic  Circulation  Managjj 
Association  meeting  recently  at  Greenville,  S.  C.  line  up,  left  to 
W.  G.  Carrington,  Durham  Herald-Sun,  secretary-treasurer;  Ed  F.  MoarA 
Florence  Mornina  News,  convention  secretary;  James  S.  Wagoaif, 
Burlington  Times-News,  vicepresident;  James  F.  Roe  Jr.,  Goldsboro 
News-Argus,  president;  and  Ed  Messick,  Lynchburg  News-Advaaco, 
vicepresident. 


Sunday  to  25c 

New  Haven,  Conn. 
The  New  Haven  Register  has 
increased  price  of  its  Sunday 
edition  from  20c  to  25c. 
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33  million  Americans  are  building  their  futures  at 


kdvlMC*. 


’•  Insured  Savings  and  Loan  Associations. 


PHOTOGRAPHY 


New  Color  Developer 
Speeds  News  Work 


By  Bob  Warner 

Experiments  with  a  portable 
developing  machine  conducted  by 
the  Detroit  (Mich.)  Free  Press 
indicate  that  newspapers  may 
soon  be  able  to  significantly  in¬ 
crease  their  speed  and  efficiency 
in  processing  color  news  pic¬ 
tures. 

The  device,  called  the  “Robo- 
matic,”  is  a  completely  auto¬ 
matic  film  processing  machine 
which  accepts  all  types  and  sizes 
of  film  both  in  color  and  black- 
and-white.  After  testing  the 
equipment  —  manufactured  by 
the  Servotron  Corp. — the  press 
called  it  “an  all-automatic,  fluid- 
drive,  lightweight,  completely 
portable  film  processing  ma¬ 
chine,  tailored  to  the  exacting, 
high-speed  operations  of  a 
modern  metropolitan  news 
paper.” 

The  Robomatic  develops  film 
by  a  hydraulic  operation  which 
is  controlled  by  an  electronic 
brain.  The  entire  process  of 
developing,  fixing  and  washing 
is  completed  in  from  one  to  one 
and  a  half  hours.  Different  films 
are  accommodated  by  adjusting 
the  timing  mechanism  and  add¬ 
ing  or  deleting  units  or  by 
changing  the  size  of  the  tanks. 

No  Darkroom 

Tony  Spina,  chief  photogra¬ 
pher  for  the  Press,  participated 
in  first  tests  of  the  machine 
which  was  invented  by  Philip 
Rosenberg,  a  former  Air  Force 
pilot  and  professional  photogra¬ 
pher  who  now  heads  Servoton. 

Mr.  Spina  said  that  develop- 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 


Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
In  Australia. 

To  koop  in  touch  with  markotin^, 
advertising,  publishing  and  graphic 
arts  in  Australia  road 


msPAPEums 


FmblUh^d  fortnightly 

Annaal  Subscription  to  U.  S.  $8 
II  Hoariltoe  Sf.,  Sydney,  Australia 


ment  of  the  machine  “means 
that  photographers  —  including 
wire  service  staffers — will  be 
able  to  see  their  transparencies 
within  one  and  a  half  hours 
wherever  they  may  be,  in  the 
lab  or  in  the  field,  without 
spending  time  in  a  darkroom.” 
(Loading  must  be  done  in  dark¬ 
ness  but  a  portion  of  the  proc¬ 
essing  procedure  can  be  con¬ 
ducted  in  light). 

“You  can  imagine  what  a 
terrific  advantage  this  machine 
would  have  been  during  the 
political  conventions  in  Los 
Angeles  and  Chicago  where  we 
sweated  it  out  in  a  hot,  tempor¬ 
ary  darkroom  to  get  the  color 


TESTING  first  "compact"  port¬ 
able  color  film  processing  ma¬ 
chine  are  Philip  Rosenberg,  left, 
photographer-inventor,  and  Tony 
Spina,  chief  photographer  of  the 
Detroit  Free  Press. 

out.”  Mr.  Spina  continued. 

“What’s  more,  the  machine 
maintains  time  and  temperature, 
improving  quality  and  virtually 
removing  the  element  of  human 
error.”  All  the  complex  con¬ 
trols  and  automatic  processing 
equipment  are  housed  in  a  25- 
pound,  push-button  machine 
which  stands  only  22  inches 
high  and  is  14  inches  wide.  Mr. 
Rosenberg  said  models  can  be 
built  which  would  fit  into  the 
trunk  of  a  photographer’s  car. 

«  «  « 

SATISFY  EDITOR 

“Please  the  editor  first — then 
yourself.”  That’s  the  advice 
offered  by  Edward  T.  Adams, 
president  of  the  Pennsylvania 
Press  Photographers  Association 
in  the  October  issue  of  the 
PNPA  Press  Bulletin. 

Mr.  Adams  said  that  “many 


back  as  our  film  rocords  go" 
Mr.  Schaeffer  writes.  “Thjg 
eliminates  the  bottleneck  previ¬ 
ously  in  existence,  which  re¬ 
quired  sending  to  tlie  .source  of 
the  original  negative  film  for 
positive  paper  prints.” 

Under  the  old  sy.stem,  Mr. 
Schaeffer  said,  “in  older  to  get 
full  jiage  enlargements  from 
microfilm  the  time  l  equired  to 
send  to  Cleveland  where  the 

original  negative  film  is  stored 
made  it  hardly  worthwhile  for 
members  of  our  staffs.  It  took 
several  days  to  fill  an  order  and 
the  cost  was  $1.50  per  page. 

Using  autopositive  jiaper  not 
CHUMMY — ^Vice  President  Nixon  only  lets  US  do  the  job  right  in 

chats  with  Frank  Cancellare,  UPl  our  own  shop  but  the  cost  is 

photographer,  at  campaign  stop.  35  gents  a  page.” 

times  the  picture  editor  ^rill  use  lENSMAN  ATTAIXED 
a  head  shot  of  the  pnncipal 

rather  than  the  ‘w’ork  of  art’  A  New  York  Daily  Newt 
which  you  so  carefully  planned  photographer,  Frank  Castroal, 
by  using  tricky  lighting  and  a  "^ho  tried  to  photograph  Irish 
super-duper  lens.  If  your  picture  playwright  Brendan  Behan  out¬ 
does  not  tell  the  story  with  all  side  the  theater  where  Behan’s 
extra  added  attractions — what  “'The  Hostage”  is  running, 

good  it  it  ?  said  an  assistant  stage  manager, 

“Naturally,  you  think  the  Perry  Bruskin  struck  him  on  the 
editor  doesn’t  know  what  he  is  head  and  grabbed  his  camera, 
doing.  I’m  afraid  this  is  a  matter  "^he  photographer  swore  out  an 
of  opinion.  After  all,  I’m  sure  assault  charge  against  BruskiiL 
he  must  know.  If  he  doesn’t,  Castroal  said  his  temple  was 
would  he  be  the  boss?  Take  it  bruised  slightly, 
in  your  stride  and  don’t  fret  The  incident  occurred  after 
about  it.”  Behan  spent  an  afternoon  quaff- 

In  the  same  article,  Mr.  ing  champagne  from  a  water 
Adams  writes  about  picture  tumbler,  invaded  the  theater 
qualifications  and  teamwork  in  where  his  play  has  become  a  hit, 
photography.  stalked  the  aisles,  heckled  the 

“A  picture  should  meet  cer-  actors,  sang  a  song  and  made 
tain  basic  qualifications  before  a  speech  praising  America, 
it  should  be  considered  for  pub-  *  ♦  • 

lication.  It  should  be  sharp,  AWARD  WINNERS 

well-lighted,  with  subjects  as  Winners  of  the  1960  Iowa 

close  together  as  possible.  A  Associated  Press  Newsphoto 
little  air  space  around  the  pic-  Contest  were  announced  at  the 
ture  will  simplify  cropping.  annual  meeting. 

“I  don’t  believe  there  is  a  Arnold  Gore  of  the  De$ 
photographer  living  who  likes  a  Moines  Register  and  Tribune 
reporter  to  tell  him  when  and  won  the  sweepstakes  award  with 
how  to  make  his  picture.  I  be-  a  picture  of  Soviet  Premier  Ni- 
lieve  that  one  can  help  the  other  kita  S.  Khrushchev  patting  an 
by  suggestion.  The  photographer  Iowan  farmer  on  the  stomach  , 
on  the  scene  often  sees  and  hears  during  the  Premier’s  visit  to  1 
things  which  could  play  a  vital  Iowa  last  year, 
part  in  the  reporter’s  story  and  Other  winners  were  Bob  Kerns 
vice-versa.  The  reporter  might  of  the  Cedar  Rapids  Gazette  in 
see  something  or  have  a  good  the  features  division  and  Tom 
idea  for  a  picture.  As  a  team,  Merryman,  Cedar  Rapids  Ga- 
the  coverage  of  an  event  would  zette,  in  sports, 
be  far  superior  than  with  each  • 

going  hi,  o™  wny."  Intervietcing  Pupil 

BACK  ISSUES  Called  Intrusion 

A  simple  solution  for  repro-  LONDW 

ducing  pages  from  back  issues  of  Acting  on  a  complaint  by  the 
newspapers  is  described  by  Rex  Kent  Education  Committee, 
Schaeffer,  Librarian  for  the  British  Press  Council  considered 
Rochester  (N.  Y.)  Times  Union  that  the  representatives  of 

and  Democrat  &  Chronicle.  Daily  Mail  were  guilty  of^  in- 

“We  simply  enlarge  positive  trusion  last  March  in  interview- 
microfilm  images  to  full  size  ing  a  pupil  on  the  day  of  an 
(15  X  23  inches)  on  Kodograph  examination.  The  Council  aw 
Autopositive  Projection  paper  frowned  on  the  taking  of  pic* 
and  in  ten  minutes  we  have  a  tures  of  a  pupil  in  a  classnxOT 
dry,  full-page  black-and-white  over  the  objections  of  the  head- 
copy  from  our  editions  as  far  mistress. 
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HIS  SEA  OF  SELF^ATISF ACTION 

represents  the  attitude  of  too  many  of 
your  readers  toward  traffic  accident 
prevention. 

They  believe  safety  is  simply  a  matter 
of  limited  access  expressways  or  a  pat¬ 
tern  of  traffic  lights  and  signs.  They 
usually  agree  that  worn-out  cars  and 
trucks  are  a  menace  and  licenses 
shouldn't  be  so  easy  to  get.  They  will 
even  admit  that  tougher  laws  and  law 
enforcement  might  be  helpful. 

Too  many  of  your  readers  are  eager 
to  make  scapegoats  of  their  roads,  their 
cars,  and  their  officials. 

Engineering  and  enforcement  are  im¬ 
portant,  of  course.  But  accident  preven¬ 
tion  begins — and  ends — with  drivers. 


The  Travelers  Insurance  Companies 
Hartford,  Connecticut 


Tisir 


Miller  Brothers  Barletta  Publishes  Gov.  Faubus  Buys 

El  Mundo  in  Miami  Ex-Opposition  Paper 

Buy  Vt.  Daily  Miami,  Fla.  Little  Rock,  Ark. 

Exiled  Cuban  millionaire  Gov.  Or\'al  Faubus  has  pur- 
PITTSFIELD,  Mass.  Amadeo  Barletta,  whose  Ha-  chased  controlling  interest  in 
Donald  iB.  and  Lawrence  K.  vana  newspaper  El  Mundo  was  the  Arkansas  Recorder,  a  small 
Miller,  publisher  and  editor,  re-  seized  by  the  Castro  government  weekly  devoted  mainly  to  news 
spectively,  of  the  Pittsfield  last  February,  has  resumed  in  around  the  Capital.  A  Page 
(Mass.)  Berkshire  Eagle,  bought  printing  his  paper  here  on  a  One  editorial  by  the  Governor 
the  Bennington  (Vt.)  Evening  weekly  basis.  indicated  he  will  try  to  circulate 

Banner,  effective  Dec.  1.  The  66-year-old  Italian-born  it  statewide.  Editor  Victor  Ray 

The  purchase  was  arranged  publisher  built  up  a  $40-million  announced  he  would  leave  the 
by  acquiring  stock  from  Mrs.  dollar  empire  in  Cuba,  includ-  paper  as  soon  as  a  replacement 
Flora  C.  Howe,  widow  of  Frank  ing  seven  TV  stations,  a  Gen-  was  found. 

E.  Howe,  who  established  the  eral  Motors  agency  and  the  Governor  Faubus  already 
daily  in  1903  by  merging  two  newspaper.  owns  a  weekly  in  Madison 

weekly  newspapers.  El  Mundo  is  the  third  Cuban  County  and  edited  i  t  before 

Frank  E.  Howe  II,  the  found-  newspaper  to  be  published  in  entering  politics, 
er’s  grandson,  will  remain  as  exile  in  Miami.  The  others  are  Formerly  published  by  John 
editor.  With  the  paper  since  Avarice  and  Diario  de  la  Marina,  Wells,  the  Recorder  was  once 
1948,  he  has  served  as  editor  also  printed  weekly.  strongly  anti-Faubus.  It  then 

and  publisher.  Mrs.  Alice  M.  ,  passed  into  the  hands  of  Paul 

Harwood,  a  45-year  Banner  em-  van  Dalsem,  w’ho  was  somewhat 

ploye,  will  continue  as  business  Palmer  Group  BuV8  closer  to  the  Governor.  Mr.  van 

manager.  g  Valli^v  ^ 

The  Banner  employs  34  and  ^  v  alley  weeKlies  Faubus. 


MERCURY  Award  of  the  Amari. 
can  Legion  is  presented  to  Rich¬ 
ard  E.  Berlin,  president  of  tha 
Hearst  Corporation,  by  National 
Commander  Martin  B.  McKnaaHy 
during  Miami  Beach  convention. 
The  citation  noted  Hearst  publi. 
cations'  devotion  to  Americanism. 


JOE*  WHAT  CAM 
WE  6ET  J.R.F0R 
HIS  birthday  ? , 


SUBSCRIRTIOH 


ONE  IN  100  —  Executive  Editor 
Brady  Black  considered  100  appli¬ 
cants  before  he  gave  the  job  of 
fashion  editor  of  the  Cincinnati 
Enquirer  to  Maxine  Blackman, 
above,  formerly  of  the  Houston 
Chronicle  and  lately  on  tha  pub¬ 
licity  staff  of  the  American  Home 
Laundry  Association,  Chicago. 


Buys  Arizona  Papers 

Youngtown,  Ariz. 

Mr.  and  Mrs.  Burton  W. 
Freireich  have  purchased  the 
Young stoum  News  and  the  Sun 
City  Sun  from  Mr.  and  Mrs. 
Sydney  G.  Lambert.  The  new 
owners  chang^ed  the  name  to  the 
News-Sun  and  will  publish 
weekly.  Mr.  Freireich  was  a  re¬ 
porter  on  the  Phoenix  Gazette 
for  10  years  and  winner  of  the 
Arizona  Press  Club’s  top  award 
for  outstanding  sports  writing 
the  past  two.  Mr.  Lambert  will 
continue  to  write  a  regular  col¬ 
umn  for  the  News-Sun. 


Birthday,  anniversary,  whatever  the  occasion.  Editor 
&  Publisher  makes  an  outstanding  gift.  Check  your 
remembrance  list  today  —  and  don't  forget  your 
own  subscription! 

Name  . 

Address  . 

City . Zone . State . 

Company  . 

Mail  check  to 

Editor  &  Publisher 

1475  BROADWAY  NEW  YORK  36.  N.  Y. 

^6.50  a  year,  U.  S.  and  Canada — all  other  countries,  $10.00 


AMERICA’S  ONLY  FRONT  ENGINE  <=>  RP:AR TRANSMISSION  CAR 


FRONT  ENGINE  ^  REAR  TRANSMISSION 


(Gas-saving  4!  50-50  balance!  Seats  six  men!  Priced  with  the  compacts!) 


The  new-size  Tempest  is  primed  to  scoot  on  less  gas! 
Five  hot  versions  of  the  TVophy  4  engine.  110  to  155 
h.p.  Any  choice  will  move  out  in  a  hurry,  sail  up  a 
steep  hill  in  high  gear,  has  the  power  for  quicker, 
safer  passing.  Tempest  has  it! 

Frort  engine  is  balanced  by  rear  transmission. 
(Standard  stick  shift  or  extra-cost  automatic.)  Cuts 
weight  in  the  front.  Easy  steering.  Longer  tire  life. 
Adds  ballast  in  the  rear.  Improves  traction  and 
braking.  No  big  floor  hump.  Indeiiendent  su8p>ension 
at  all  4  wheels.  Most  other  cars  only  have  it  in  front. 
Wide-Track,  too.  Gives  a  solid  stance.  Secure  cor¬ 
nering.  There’s  a  4-door  sedan  and  a  station  wagon. 
Prices  come  close — or  even  beat — the  tags  on  the 
compacts.  If  you’re  figuring  on  a  new  car — figure  on 
a  Tempest.  S^  your  Pontiac  dealer.  Drive  it. 

*With  optional  4-baiTel  carburetor  and  automatic  tranamiasion. 
PONTIAC  MOTOR  DIVISION  •  GENERAL  MOTORS  CORPORATION 


THE  HOT  TOPIC  IS  THE  NEW 

TEMPEST  BY  PONTIAC 


Sept.  Linage 
In  52  Cities 
Declines  2.8% 


SEPTEMBER  Newspaper  Linage — 32  Cities 

(Compiled  EDITOR  &  PCBUSHER  from  Medle  Record  Me 

1959 
Linage 


I7i0 


im 


Total  September  newspaper 
linage  in  52  cities  measured  by 
Media  Records  totalled  240,- 
074,046  lines,  down  2.8%  from 
the  246,914,158  lines  measured 
in  September  of  last  year. 

Total  linage  for  the  year  to 
date  was  up  2.1%,  or  43,944,- 
211  lines  over  the  2,083,526,801 
lines  tallied  in  the  same  period 
of  1959. 

With  the  exceptions  of  Retail 
and  Automotive,  which  were  up 
0.2%  and  0.1%  respectively, 
September  linage  was  off  in  all 
classifications  as  follows:  Dis¬ 
play.  1.9%;  Classified,  5.1%; 
Department  Store,  4.0%;  Gen¬ 
eral,  11.2%  and  Financial,  5.3%. 

City-by-city  figures  follow: 


AKRON,  OHIO 

Beacon  Joumal-e  . 2,5B4,750  2,497,391 

§B*acon  Journal-S  _  975,809  888,078 


1960 

Linage 

Total  Advertising 

September . 

.  240,074,046 

August . 

.  224,124,040 

Year  to  date  . . . 

.2,127,471,012 

Display 

September . 

.  179,169,230 

August . 

.  160,561,229 

Year  to  date  . . . 

.  1,559,578,404 

Classified 

September . 

.  60,904,816 

August . 

.  63,562,811 

Year  to  date  . . . 

.  567,892,608 

Retail 

September . 

.  134,332,761 

August . 

.  123,271,011 

Year  to  date  . . . 

.1,142,168,109 

Department  Store 

September . 

.  48,317,839 

August . 

.  45,488,730 

Year  to  date  . . . 

.  403,782,723 

General 

September . 

.  28,781,517 

August . 

.  21,976,609 

Year  to  date  . . . 

.  250,431,143 

Automotive 

September . 

.  12,253,315 

August  . 

.  11,905,185 

Y ear  to  date  . . . 

, .  126,541,416 

Financial 

September  . 

3,801,637 

August . 

3,408,424 

Year  to  date  . . . 

. .  40,437,736 

%of 

1959 


iU) 

E&P 

Index 


246,914,158 

234,381,274 

2,083,526,801 


97.2 

95.6 

102.1 


98.9 

100.9 

103.2 


DETROIT,  MICH. 

Fra*  Pr*si-fli  .  I,‘>95,03S  IJBlne 

§Fr*«  Press-S  .  353,431  m'lu 

N*wi-*  .  2.404,819  2.lil'lM 

tNewi-S  .  B95,57l  |,8I2'|7} 

Timei-e  .  1.104,241  |  oh'm 

•Tlmei-S  .  :44,213  'lIs.'S 


182,715,214 

166,501,253 

1,531,531,147 


98.1 

96.4 

101.8 


99.5 

100.0 

101.8 


64,198,944 

67,880,021 

551,995,654 


94.9 

93.6 

102.9 


100.7 

103.4 

107.4 


Grand  Total  .  4,499,352  4  244IR 

NOTE:  Part  run  adv.  included': 
Pr*i»-m  1940—1,495,035  (185,477).  hi 

Press-S  1940—353,431  (59,400).  I959-4MM 
(94,494).  News-*  1940—2.404.819  (87^ 
Times-*  1940— I.I04,2U  (75.474).  ' 

'Strike  Notice:  Press  Press  9,  18  2S  24 
News  8,  9,  24,  K,  24.  Times  9,  24’  2^'  24. 


134,044,907 

125,753,818 

1,107,555,623 


100.2 

98.0 

103.1 


101.4 

102.8 

104.4 


50,315,373 

47,467,154 

399,328,975 


96.0 

95.8 

101.1 


95.0 

101.4 

100.6 


32,410,936 

24,389,528 

265,717,890 


88.8 

91.1 

94.2 


89.7 
89.3 

90.8 


12,244,893 

12,958,511 

117,603,680 


100.1 

91.9 

107.6 


101.1 

90.1 

101.7 


4,014,478 

3,399,396 

40,653,954 


94.7 

100.3 

99.5 


110.8 

120.2 

116.0 


Grand  Total  . 

3,530,559 

3,585,449 

ALBANY,  1 

N.  Y. 

**Knickerbocker-News-e 

1,508,974 

1,341,194 

Times  Union-m  . 

1,145,402.. 

1,143,038 

'Times  Union-S  . 

572,549 

536,885 

Grand  Total  . 

3,244,925 

3,021.166 

NOTE:  Part  run  adv. 

included : 

News-e 

1940—1,508,974  (254.292) 

'ALBUOUEROUE,  N.  M. 

Joumalwn  . 

1,429,543 

1,541,905 

(Journal-S  . 

401,745 

445,290 

Tribune-e  . 

1.630,609 

1.549,594 

Grand  Total  . 

3,661,897 

3,554,791 

ATLANTA, 

,  GA. 

Constihition-m  . 

1,770,184 

1,414,751 

Journal-*  . 

2,516,455 

2,497,060 

Journal  A  Const!tution-S 

872,443 

921,541 

Grand  Total  . 

5,159,304 

5,035,372 

ATLANTIC  CITY.  N.  J. 

Pr*ss-m  . 

798,334 

879,309 

“Press-S  . 

191,471 

208,238 

Grand  Total  . 

989,807 

1,087,547 

BALTIMORE.  MD. 

'American-S  . 

464.802 

472,521 

N*ws-Post-e  . 

1,427,512 

1,414,248 

Sun-m  . . 

1,249,949 

1,270,744 

Sun-e  . . 

2,159,804 

2,223,154 

(Sun-S  . 

l.2n,029 

1,244,251 

Grand  Total  . 

.  4,594,098 

4,648,940 

BANGOR,  ME. 

News-m  . 

.  842,504 

BINGHAMTON,  N.  Y. 

Press-e  . 

.  1,447,490 

1,430,796 

§Pr*ss-S  . 

310,991 

341,447 

Mn-Bulletin-m  . 

.  432,074 

398,519 

I960 


1959 


BIRMINGHAM.  ALA.  NOTE:  Part  run  adv.  included:  1940— 

Post-Herald-m  .  1,024,652  1,031,485  3,287,783  (  599,700);  1,347,487  (710,281; 


News-e  .  1,990,304  2,001,917 

fNews-S  .  699,030  488,251 


308,373  (217,473).  1959—3,499,384  (708,247) 
1,473,484  (849,444);  274,433  (183,740). 


Grand  Total  .  3,713,988  3,721,453 

NOTE:  Part  run  adv.  included:  News-e  Enquir^-m 


CINCINNATI,  OHIO 


1940—1,990,304  (79,542).  1959  —  2,001,917  t’Enquirer-S 


(32,251). 


Post  &  Times-Star-e 


2,364,751  2,342,995 
1,230,718  1,222,712 
2,074,788  2,050,041 


BOISE,  IDAHO 

Statesman-m  .  910,340 

**Statesman-S  .  183,340 


Grand  Total 


5,474,257  5,435,748 


923,545 

208,303 


Grand  Total  .  1,093,480  1,131,848 

NOTE:  Statesman  Mom.  and  Eve.  sold 
only  in  combination.  Linage  of  one  edition 
(Mom.)  only  is  shown. 


CLEVELAND,  OHIO 

Plain  Dealer-m  .  2,474,544  2,447,843 

t'Plain  Deaier-S  .  1,557,380  1,488,483 

Press  and  News-e  .  2,944,710  2,843,088 

News-e  .  912,581 


'BOSTON,  MASS. 

American-e  .  473,810 

Record-m  .  744,543 

•Adv*rtiser-S  .  272,779 

Globe-e  .  1,538,441 

Glob*-m  .  1,484,430 


638,044 

707,541 

268,265 

1,445,644 

1,520,544 


Grand  Total  .  7,178,454  7,732,195 

NOTE:  Part  run  adv.  included:  Press 
and  News-e  1960—2,944,710  (118,710).  1959 
—2,843,088  (157,673). 

'The  Press  and  News  merged  effective 
January  25,  I960. 


COLUMBUS.  OHIO 


§Globe-S  .  1,218,747  1,174,526  Dispatch-e  .  2,231,048  2,142,272 

H*rald-m  .  1,340,320  1,545,589  Dispatch-S  .  1,084,241  1,063,394 

ILJ  — -1.1  ,■  I  AVC  AAA  I  lOA  VtA  _ _  ,aA 


DULUTH. 

MINN. 

Heraid-e  . 

884.442 

■4.135 

N*ws-Tribune-m  . 

700.414 

631,101 

N*ws-Tribun*-S  . 

394.850 

381.37? 

Grand  Total  . 

1,979.728 

.174.611 

ELMIRA, 

N.  Y. 

Adv*rtis*r-m  . 

.  390,454 

404,71? 

Star  Gaiette-e  . 

840,744 

103.111 

“Telegram-S  . 

.  226.403 

240.35? 

Grand  Total  . 

.  1,457.603 

1.557.116 

'EL  PASO,  TEX. 

Times-m  . 

.  I.407,2n 

I.4I5IS 

'Tim*s-S  . 

.  350.604 

410,236 

Herald-Post-e  . 

.  1,416,559 

1. 501.531 

Grand  Total  . 

.  3,174,438 

3.344,H0 

ERIE, 

PA. 

News-m  . 

.  1,184,239 

I.2l5.7n 

Times-*  . 

.  1,225,519 

1.332.035 

§Timss-N*ws-S  . 

.  374,920 

406jm 

Grand  Total  . 

.  2,784,678 

2.9S4.0K 

EUGENE 

ORE. 

Register  Guard-e  . . . 

.  1,233,804 

''Register  Guard-S  .. 

242,458 

Grand  Total  . 

.  1,474,242 

FALL  RIVER,  MASS. 

“Herald  News-*  ... 

.  1,081,487 

1.100,135 

FORT  WAYNE,  IND. 

1 

Journal  Gaiette-m  . . 

.  1,237,044 

I.240.IM 

(Journal  Gaiette-S  . 

499,244 

499.IG 

'News  Sentinel-*  ... 

.  1,724,284 

I.TTAtt 

Grand  Total  . 

.  3,440,594 

3.535.4a 

FORT  WORTH.  TEX. 

Star-TeIngram-m  _ 

.  930,138 

l.006Aa 

Star-Telegram-e  . 

.  1,932.474 

l.100,IX 

|Star-T*l*gram-S  .... 

.  599,415 

593.1a 

Prau-o  . 

.  522,840 

550,141 

Press-S  . 

117,134 

IS5BB 

Grand  Total  . 

..  4,102,223 

4.301 M 

NOTE;  Prtss  Evaning  publishad  S  dan 

a  week  only. 

FRESNO. 

CALIF. 

Bee-e  . 

..  1,580,325 

l,549,2M 

§B**-S  . 

..  512,599 

511.1W 

Grand  Total  . 

..  2,092,924 

2.011>63 

GARY 

IND. 

fHerald-S 

Traveler-* 


Grand  Total 


1,075,400  1,190,274  Citizen-*  .... 

1.573.337  1,729,393  Citiien-S  . 

Citiien-Joumal-m  .  894,152 


484,499 

301,162 


Post-Tribune-e  .  1,495,408  l,262,9U 

"Post-Tribun*-S  .  381,291  353,4W 


9,944,047  10,459,884  Ohio  State  Journal-m .  707,193  Grand  Total 


BUFFALO,  N.  Y. 

Courier  Express-m .  1,234,975  1,215,049 

6'Courier  Express-S  ...  807,973  938,199 

(Evening  News-e  .  2,523,902  2,459,076 


Star-w  .  41,424  62,708 


..  1,876,499  1,414,462 


Grand  Total 


Grand  Total  .  4,544,850  4,812,324 


News-m 

[N*ws-S  .  692,526 


GLENS  FALLS,  N.  Y. 

4,274,887  4,983,428  post-Star  (See  Note)..  449,029  612.99? 

NOTE:  Post-Star  Mominq  sold  in  com¬ 
bination  with  Times  Evening.  Linage  ef 


'DALLAS,  TEX.  . . . 

eriifion,  Post-Sar  Morning,  only  is 
given. 


649,194 


limes-Herald-e  .  2,551,581  2,411,270 


CAMDEN,  N.  J. 

Courier-Post-e  .  1,179,454  1,170.268 


'Times-Herald-S  .  604,975  435,202 


Grand  Total 


..  2,390,557  2,170,742 


CHARLESTON,  W.  VA. 

Mail-e  .  1,012,003  1,048,424  2  4lT.270'  (29  781). 

Gaie«*-m  .  1,045,218  1,044,562 

§Gazette-Mail-S  .  247,950  292,701 


Grand  Total  .  4,170,071  5,842,113 

NOTE:  Part  run  adv.  included:  Times 
Herald-e  1960—2,551,581  (30,010).  1959— 


GRAND  RAPIDS,  MICH. 

Press-e  .  2,345.350  2.427,446 

fPress-S  .  510,698  52IJD5 


Grand  Total 


2,854,048  2,956.446 


IMPORTANT  NOTICE 


The  following  linage  tabulations  have 
been  compiled  by  M^ia  Records,  Inc.  for 
exclusive  publication  by  Editor  &  Pub¬ 
lisher.  They  may  not  be  reprinted  or 
published  in  any  form  without  explicit 
permission  from  Media  Records,  Inc. 

Except  where  other  figures  are  specifi¬ 
cally  ^own  the  following  footnotes  apply 
to  Media  Records,  September  I960  Linages: 
'Includes  14,153  lines  AMERICAN  WEEKLY. 
“Includes  34,799  lines  FAMILY  WEEKLY. 
(Includes  42,349  lines  THIS  WEEK. 
(Includes  38,991  lines  PARADE. 

(Includes  105,132  lines  WEEKEND  MAGA¬ 
ZINE. 


CHARLOTTE.  N.  C. 

'News-e  .  1,042.624  958,113 

Observer-m  .  1,516,948  1,498,924 

(Observ*r-S  .  515,912  534,141 


Grand  Total 


3.075,484  2,993,198 


DAYTON,  OHIO  HAMMOND.  IND. 

Journal-H*rald-m  .  1,794,707  1,791,222  Times-*  .  1,283,731  I.^.W 

Grand  Total  .  2,345,171  2,405,489  News-e  .  2,040,997  2,089,633  TImes-S  .  419,578  383,aM 

§News-S  .  424,618  654,825  ^ 


Grand  Total  .  1,703,309  1.610.615 


Grand  Total  .  4,440,322  4,535,480 

HARRISBURG.  PA.  _ 

'DENVER,  COLO.  Patriot-m  .  1,421,243  1, 461,911 

Rocky  Mt.  News-m  ....  1,493,989  1,741,439  spatriot  News-S  .  480,833  374,456 

"Rocky  Mt.  News-S  ..  3M.650  _  35l,«4  * 


CHICAGO.  IU. 

Tribune-m  .  3,287,783  3,499,384 

Tribune-S  .  1,347.487  1,473,484 

(Daily  News-e .  1,924,495  2,078,580 

American-*  .  854.012  1,091,613 

'American-S  .  308,373  276,433 


Post-*  .  2,245,444  2,20,879 

(Post-S  .  765,804  829,134 


Grand  Total  .  1,902,074  1.624,466 


Grand  Total 


5,043,907  5,195,288 


Sun-Times-m  . .  1,374,804  1.424,412  Tritune-e 

§Sun-Tim*s-S  .  549,440  633,293  (R*gist*r-S 


DES  MOINES,  IOWA 

R*gist*r-m  .  727.808  762,524 

.  1,027,842  1,040,083 

.  587,000  589,744 


HARTFORD,  CONN.  _ 

Courant-m  .  1,053,329  1.011.271 

§Courant-S  .  722.111  7I1.W 

Times-*  .  2,004,484  2,167.15? 


Grand  Total  .  9,648,614  10,477,599 


Grand  Total  .  3,781,924  4,002,010 

{Continued  on  page  58) 


Grand  Total  .  2,342.470  2,392,353 
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LOUISVIUE.  KY 
Courier  Journal-m  ....  1.4 IS, 

Courior  Joumal-S  .  787, 

Timas-a  .  1.716, 


,  KY.  NEW  LONDON.  CONN. 

1.415,510  1,450,175  Day-a  .  951,720  958,379 

787,976  787,700 

1,716,263  1,781,707  MEW  ORLEANS,  LA. 

,  rrrn;  Timas-Picayuna-m  .  2,787,831  2,775,487 

3,919,749  4,019,582  t»Tima$-Picayuna-S  ...  773,772  880,856 


OWENSBORO.  KY. 

958,379  Masiangar  S  tnquirar-d  665.521 
**Massanqar  B 

Inquirar-S  .  187  659 


Grand  Total  .  853.180 


HAVERHILL,  MASS. 

Journal-a  .  420,376 

HONOLULU,  HAWAII 

Advartisar-m  .  872,990 

•lAdvartiier-S  .  356,093 


LOWELL,  I4ASS. 

1959  sun-a  .  734,511  679,825 

••Sun-S  .  240,928  368,532 

442,850  Grand  Total  975,439  1,048,357 

LYNN,  MASS. 

501,^  Item-a  .  800,532  712,037 


States  t  lta<n-e 


1,350,043  1,521,653 


PASADENA.  CALIF. 


Star  Bullatin-e 


...  1,504,905  1,617,833 


MANCHESTER,  N.  H. 


§Star  Bullatin-S  .  233,907  Union  Leadar-d  .  '  836,855  .  Mirror-S  . 


Grand  Total  .  4,911,646  5,177,996  /i; .  '.1)«  666  1,334.522 

§lnd«ptnd*nt*St«r  ^ 

- - 2,480,507  iK  i» 

T  u .  ^'oSento  ©rand  Total  .  2,456  642  2  ^8941 

Harald-Tribuna.m  .  927,039  986,472  ‘."•.w 

tHarald-Tribuna-S  PAWTUCKET,  R.  I. 

Mirror-m  .  771,984  794,200  T1ma<.>  ats  >na  a,,... 

4irror.S  .  332,426  341,569  ‘  *  .  ^  ’“"H 


2,967,895  2,478,666 


HOUSTON,  TEX. 


•Naws-S  .  208,117  . 

Grand  Total  .  1,044,972  . 

NOTE:  Tha  Suixlay  News  is  sold  in 


Naws-m  .  1,777,333  1,637,756 

Naws-S  .  1,610,726  1,536,829  journal  Star 

Journal  Amarican-a  ..  1,021,237  1,061,123  ($..  Notal 

'Journal  Amarican-S  ..  336,460  359,155  §jUrnal  Star-S 


PEORIA.  ILL. 


•Chronicla-S  . .  760,727  861,618 

Post-m  .  2,089,377  2,096,503 

tPost-S  .  618,469  599,366 

Prass-a  .  718,664 


optional  combination  with  tha  following  .  ^al'^ia? 


..  1,397,219  I.34t4l| 
••  «8  539  394:(M 


Monday  Union  Leader, 


Post-S  . 

World  Telegram 


Grand  Total  .  6,723,818  6,897,079  '  Appaal-S 

NOTE:  Part  run  adv.  included:  Chron-  Prau-Scimitar  • 
icia-a  1960  -  2,536.581  (80,217).  1959- 

2,582,590  (108,830).  Grand  Total 


599,366  MEMPHIS,  TENN. 

-v  ivanTn*g:iis-;i,-4,;: - 

6,897,079  ^  Appaal-S  664  791  682  004  NOTE:  Post  Evening  published  5  days  a 

Charon-  Pras$-Scimitar-a  l,29o!528  l,243;663  “"'''o  PHILADELPHIA.  PA. 

1959 —  _  _  NOTE:  Part  run  adv.  included:  Mirror-  Bulletm-e  .  2,179,558  2  303  751 

Grand  Total  .  3,808,154  3,832,849  ^  1960  —  771,984  (154,742).  1959  —  794,200  f'Bulletin-S  .  610.518  'tJ3'7« 

.  •  (IH697).  Mirror-S  1960-332,426  (112,437).  Inquirar-m  .  1,911  116  1 96l'm 

MERIDEN,  CONN.  1959  —  341,569  (116,224).  Naws-m  I960—  Inquirer-S  .  1,362,366  IW'flu 

1,948,212  R«;ord  Journal  1 ,777,333  (  844,442).  1959- 1,637,756  (767,822).  Naws-a  .  921,713  7ll'oi1 

1,861,855  (Sea  Note)  _  905  044  800  198  News-S  I960— I,6l0.72i6  (1,123,517).  1959—  -  - 1_ 

1,112,272  NOTE:  Record  Morning  and  Journal  1. 536.829  (1,100,037).  Journal  Amarican-a  Grand  Total  .  6,985,271  7,057120 

979,743  Evening  are  sold  only  in  combination  1960  —  1,021,237  (105,843).  1959-1,061,123  NOTE:  Part  run  adv,  included:  Inquirer- 
327,627  Linage  of  one  adifion.  Record  Morning  (132,630),  Journal  Amarican-S  I960 — 336^460  m  I960 — 1,911,116  (  24,535).  1959—1,968.207 

-  only  is  shown.  (70.050).  1959-359,155  (  75,144).  World  Val.  (30,657).  ' 

6,229,709  ’  B  Sun-a  1960—1,332,754  (  248,934).  1959— 

MIAMI,  FLA.  1,362,881  (232,290).  PHOENIX.  ARIZ. 


Grand  Total  .  1,835.758  1,743506 

NOTE:  Journal  Star  Morning  and  Jw- 


B  Sun-a  .  1,332,754  1,362,881  nal  Star  Waning  sold  in  combinatiea' 

Grand  Total  .......  I S^^  ^’g^'is^bSwr* 


INDIANAPOLIS.  IND. 


Star-m  .  1,765,848  1,861,855 

tStar-S  .  1,045,162  1,112,272 

Timas-a  .  860,934  979,743 

§TImas-S  .  329,527  327,627 

Grand  Total  .  5,787,337  6,229,709 


JACKSON,  MISS. 

Clarion  Ladgar-m  _  856,909 

Clarion  Ledger 

B  Naws-S  .  363,257 

Daily  Naws-e  .  716,367 

State  Times-e  .  622,577 

State  Timas-S  .  153,854 


■■  Rocord  Journal 


MERIDEN.  CONN. 


PHILADELPHIA.  PA. 

Bullatin-a  .  2,179,558  2,303  750 

f'Bulletin-S  .  610,518  tJ3'76t 

Inquirar-m  .  1,911,116  l,960'207 

Inquirer-S  .  1,362,366  1  434067 

Naws-a  .  921,713  710.019 

Grand  Total  .  6,985.271  7,057.020 

NOTE:  Part  run  adv.  included:  Inquirer- 


3,169,856  3,158,233  Split  run  adv.  included:  Naws-m  242,614.  Rapublic-m 


PHOENIX.  ARIZ. 


938,922  §Herald-S  .  953  360  1, 1891649  Naws-S  108,147. 

_  Naws-a  .  1,008,158  1,106,575 

421,382  f News-S  .  336,569  416,270  NEW  YOi 


...  2,611,844  2.387.041 


....  622,577  646,246  Grand  Total  .  5,467,943  5,870,727 

—  153,854  167,039  NOTE:  Part  run  adv.  included:  Herald-m 

, 1960  -  3.169,856  (55,227).  1959  -  3,158,233 
....  2,712,964  2,977,322  (  64,457).  Harald-S  1960—953,360  (42.989). 

1959—1,189,649  (85,168). 


.  336,569  416.270  NEW  YORK  (QUEENS).  N.  Y. 

-  -  Long  Island  Prass-a  ...  1,606,754  1,513,798 

..  5,467,943  5,870,727  |Long  Island  Prass-S  ..  555,189  554,681 


fRapublic-S  .  872,189  797750 

Gaxatta-e  .  2,621,205  2,454.230 


)ng  Island  Prass-a  ...  1,606,754  1,513,798  Total  .  6,105,238  5,639,025 

.ong  Island  Prass-S  ..  S55,I89  554,681  PITTStURGH  PA 

Grand  Total  .  2,161.943  2,068.479 

*Post-Gax.  B  Sun-Tal-S  351.089  . 


JACKSONVILLE,  FLA. 

Tlmas-Union-m  .  2,215,454  2,235,324 

fTimas-Union-S  .  610,760  646,127 

Joumal-a  .  1,024,592  1,065,019 


•  ■‘•f  MIDDLETOWN,  N.  Y. 

■  I  D«''y  Rpcord-m  .  442.956 

•  1.0*5,019  Timas-Harald-a  .  432  266 


Total  .  3,850,806  3,946,470 

JERSEY  CITY,  N.  J. 


Grand  Total  .  875,222 

NOTE:  Daily  Record  Morning  published 
5  days  a  week  only.  Part  run  adv.  in- 


NEWPORT  NEWS.  VA. 

Prass-m  .  1,326,927  1,231.495 

§Prass-S  .  373,628  359,998 

Timas-Herald-e  .  1,144,712  1,134,683 

Grand  Total  .  2,845,267  2,726,176 

NIAGARA  FALLS.  N.  Y. 


Jarsay  Journal-a  .  1,000,823  1,032,373  eluded-  Dailv  Reco'rd-m  I960  — 44*7  9M  Gaxatta-a  .  1,100,369  1,221,328 

NOTE:  Part  run  adv.  included:  Jarsay  (22  MIt  ^  "pcoro  m  iveu  w.v»a  .  154,625  154,520 

Journal-a  1960—1,000,823  (107,173).  1959—  -  - 


Prass-a  .  1,963.364  1,94402 

tPrass-S  .  996,562  908,359 

Sun-Talagraph-a  .  756313 

Sun-Talagraph-S  .  3M,72i 

Grand  Total  .  4.776.335  5,2n,l7l 

NOTE:  (*)  Post-Gaxatte  purchas^  tke 
Sun-Telegraph  affective  with  tha  April 
2Sth  I960  iuua. 


1,032,373  (127,592). 

KANSAS  CITY,  MO. 

Star-a  .  1,602,225  1,700,603 

tStar-S  .  787,329  921,519 

Times-m  .  1.723,921  1,712,393 


MILWAUKEE.  WIS. 

Sentinal-m  .  1,290.500  1,370.380 

'Santinel-S  .  275.696  264,955 


Gaxatta-S  .  154,625  154,520  PORTLAND,  ORE. 

-  -  Oragonian-m  .  1,953,387  l,9l)0.)« 

Grand  Total  .  1,254,994  1,375,848  §*Oregonian.S  .  751,338  739,952 


.  Joumal-a  .  3,097,850  3,302,426  Ledger-Dispatch  B 

.  ’f;.*'’  tJournal-S  .  1,404,435  1,433,176  Portsmouth  Star-a 


NORFOLK.  VA. 


Grand  Total  .  4,113,475  4,334.515 


KNOXVILLE.  TENN. 

Journal-m  .  600,24 

Naws-Santinal-a  .  1,143,88 

§Naws-Santinal-S . 323,94 


600,245  521,176 

1,143,883  1,157,218 


Grand  Total  .  6,068,481  6,370,937 

MINNEAPOLIS.  MINN. 

Tribuna-m  .  1,596,806  1,698,109 

Star-a  .  2,597,746  2,689,788 


Virginian-Pilot-m  . 
fVirginian-Pilot  B 
Portsmouth  Star-S 


1,864,430  2,044.832 
2,093,834  2,166,223 


Oregon  Joumal-a  ....  1,284,920  1,358,213 
(Oregon  Jeumal-S  ....  321,950  349,562 


...  4,31 1, 59S  4,340,075 


4,707,904  4,933,218 


POUGHKEEPSIE.  N.  Y. 

722,163  New  Yorkar-a  .  930,739 

-  "New  Yorkar-S  .  292,051 


2,068,077  2,008,764 


LAWRENCE.  MASS. 


Star-a  .  2  597  746  2  689  788  NOTE:  Part  run  adv.  included:  Ledger- 

(Tribunes  _ .'. . . ...  .ir064'955  r080'9SO  Di»P*fch  B  Portsmouth  Star-a  I960  — 

^  ,374856).  1959-2.044,832  (481.483).  riio»ii»na«  R  I 

Grand  Total  .  5,279,507  5,468,847  .  1.737,556  1,781,717 

NOTE:  Part  run  adv.  included:  I960-  -loumal-m  .  1,231,638  1,105,319 

2,597,746  (161,964).  1959— 2,689,788  (103,900).  Portsmouth  Star-S  1960—749,640  (139,927).  -  - 


NOTE:  Part  run  adv.  included:  Ledger-  Grand  Total  .  1,222,790  1,174,599 


PROVIDENCE,  R.  I. 


Eagla-Tribune-e  .  1,009,19 

LITTLE  ROCK.  ARK. 
Arkansas  Gaxetta-m  ...  1 .029,26! 
SArkaneas  Gaxetta-S  ..  320,48 


Portsmouth  Star-S  I96(> — 749,640  (139,927).  fJoumal-S 
1959— 722,163  (157,713).  Tu«»uni.,  » 


MODESTO,  CAUF. 

I.  ARK.  Baa-e  .  711,961 

1,029,265  1,031,799  §Baa-S  .  189,586 

320,481  383,102  - 

-  -  Grand  Total  .  901,547 

1.349,746  1,414,901 


3,809,119  3,706.4H 


707  345  OAKLAND.  CALIF. 

I73'2I2  Tribuna-a  .  1,959,440  2,080,321  READING,  PA. 

- ^  STribuna-S  .  678^  *50.970  gagla  (Sea  Not.)  M 82,758  1,138,651 


LONG  BEACH,  CAUF.  i'Star-. 

Indepandant-m  .  1,942,292  1,703,312  G^ietta-m 


Jlndapandant  Press- 

Talagram-S  . 

Praes-Talagram-a  . . 


575,863  555,815  l*  Pa*W^I  ’  ! 

1,959,030  1,893,901  La  Petit  Joumal-S 


MONTREAL.  CANADA 

.  2,635,988  2,858,535 

1  .  1,469.682  1,516,762 

i-a  .  2,707,451  2,668,442 


Grand  Total  .  2,638,328  2,731,291 

NOTE:  Part  run  adv.  included:  Tribuna-a 
1960-1,959,440  (63,618).  1959  -  2,080.321 
(111,950). 


Grand  Total  .  4,477,185  4,153,028  Grand  Tot; 

NOTE:  Part  run  adv.  included:  Inda-  NOTE-  (*) 
pandant-m  1960—1,942,292  (242,828).  1959—  vine  linaoe 
1,703,312  (  229.693).  Pr.ss-Telegram-a  I960-  ^ 

1.959,030  (242,828).  1959-1,893,901  (229,693). 


oV!2i  TiT  ii;  OKLAHOMA  CITY.  OKLA. 

Ji'Sr?  Oklahoman-m  .  1,100,809  1,121,624 

205^4  oklahoman-S  .  460.958  489,637 


§Eagla-S  .  278,651  238.2N 

Grand  Tofal  .  1,461,409  1,376,9* 

NOTE:  Eagle  Evening  and  Timas  Horn¬ 
ing  sold  in  combination.  Linage  of  one 
edition  (Eagle  Evening)  is  shown. 

RICHMOND.  VA. 


Grand  Total  .  7.113,037  7,390,462 

NOTE:  (')  Includes  WEEKEND  MAGA- 


Tifn*.  .  .  I  yaa'yjui  l  yan'ann  News  Laadar-a  .  1,804,975  1,721.296 

.  Timas  Dispatch-m  .  i:542;i33  1.491,88) 


LONG  ISLAND,  N.  Y. 


MUNCIE.  IND. 

Press-a  .  831,566 


Nawsday  Suffolk-a  ....  2’,044',II7  1,967,692  . 

Nawsday  Nassau-a  ....  2,207,031  2,205,534  .  ”*.'l» 

Grand  Total  .  4,251,148  4.173.226  .  1,898,108 


VEEKEND  MAGA-  Grand  Total  .  2,806,535  2,891,741  fTimas  DIspatch-S  -  790,048  783,08 

NOTE:  Part  run  adv.  included:  timas-a  j  t  »  i  .  ,aexio 

1960—1,244,768  (133,434).  1959—1,280,480  ©rand  Total  .  4,157,156  3.9N,IH 

IND.  (135,380). 

831,566  835,670  RIVERSIDE.  CALIF. 

839,829  811,689  OMAHA.  NEBR.  Press-Enterprise 

226,713  244,591  «World-Harald  (Sea  Note)  .  1,302,150  l.267.» 

-  -  (sea  note)  .  1,385,495  1,409,712  §Press-Entarprisa-S  ....  279,802  301,579 

1,898,108  1,891,950  fWorld-Harald-S  .  756,617  751,447  -  — — 


*LOS  ANGELES.  CALIF.  .  ^ 

Examinar-m  .  1,815,735  1,980,664  fanner-a 

•Examinar-S  .  799,607  924,831  Tennessaan-ir 

Timas-m  .  3,966,609  3.865,569  Tannessean-S 

fTimas-S  .  2,278,740  2,307,413  _  ^  , 

Harald-Exprass-a  .  1,294,37)  1,362,801  ©rand  Tot 

Mirror-a  .  1,113,860  1,278,119 


NASHVILLE.  TENN. 

ooft  /,j,A  Banner-a  .  1,432,245  1,458,387 

924‘83l  Tennessaan-m  .  1,464,246  1,432,856 

865  569  Tannessean-S  .  487,562  492,710 


Grand  Total  .  2,142,112  2,161,159  NOTE:  Press-Enterprise  Morni 

(#)  World-Harald  told  in  combination  ning  sold  only  in  combination 


Grand  Total  .  1,581,952  1.560.932 

NOTE:  Press-Entarprisa  Morning  B  Eva- 
nq  sold  only  in  combination.  The  Nl- 


Morning  and  Evening,  linaga  of  only  one  Run  Linage  shown  above  is  that  of  ^^9 


492,710  edition  EVENING,  it  shown 


Grand  Total  . 11,268,924  11.719.397  Journal  Courier-m 

NOTE:  Part  run  adv.  included:  Timet-S  Register-a  . 

1960—2,278,740  (677.387).  1959—2  307  413  "Registar-S  . 

(662,274).  TImes-m  1960—3,966,609  (337.2S4). 

1959—2,865,569  (96,784).  Grand  Total  ... 


NEW  HAVEN.  CONN. 

:ourier-m  _  576,755 


3,384,053  3,383,953  ORLANDO,  FLA. 

Star-a  .  1,815,886  1,831.171 

,  CONN.  Santinal-m  .  1,815,886  1,831,171 

576,755  493.471  Santinal-S  .  594,738  666,292 


edition  (Prass-Entarprlso-Moming).  P^ 
run  adv.  included:  Press-Entarprisa  1948— 
1,302,150  (39,420).  1959—1,267,353  (16,031). 


I  59S  96B  I  I  4A4 

'607' 664  '590'284  Grand  Total  .  4,226,510  4,328,634 

- : - L_  NOTE:  Part  run  adv.  included:  1960- 

2,780,387  2,695,219  612,016.  1959—580,123. 


831  171  ROANOKE,  VA. 

6661292  Timas-m  .  1,128,073 

- : —  §Tlmas-S  .  322.226  349,2* 

328,634  World-Nawt-a  .  1,119,342  I.062J6I 


2,569,641  2.434.GI 


EDITOR  3C  PUBLISHER  for  November  5,  1960 


WATERIURY,  CONN. 

Amaricdx-*  .  I,H0,?S7  1,204,577 

R«public«n-S  .  377,074  388,446 

Y,»7i7  1,273,480  Grand  Total  .  1,570,031  1,593,025 

400,742  437,431 

*  macy  wrstchester-rockland 

442,150  481,903  GROUP.  N.  Y.  (10  CITIES) 

.  ~  :L'  .  ,,,  Mamaronack  Timat-a  .  744,595  730,709 

4,270,391  4,518,954  Varnoo  Argu»-a  840,785  914,511 

Naw  Rochalla  Standard- 

.  Star.a  .  923,444  971,314 

oZint,  Cltiiin- 

1,324,872  1,322,410  8,qi»far-a  .  745,159  732,047 

p,«kdim  Star-a  .  453,442  443, 1 U 

Port  Cl^tar  Itam-a  ..  891,011  883,432 

Tarrytown  Nawi-a  ....  772,851  774,019 

Yonkari  Harald  _ 

Statawnao-a  .  982,311  972,994 

Whita  Plaint  Raportar 

Dispateh-a  .  1,085,008  1,159,533 

..........  ........  Rockland  Journal 

2,047,014  2,140,410  Nawt-a  .  488,407 

WASH.  Total  .  8,327,433  7,805,897 

841,844  882,480  NOTE:  Rockland  Journal  Nawt  Includad 
418,041  453,847  j„  Fiqurat.  Not  Availabla  For  1959. 

I  nai  cot  I  nat  ici  ' 


Timat-a  . . . 
Damocrat-d 
Damocrat-S 


Oamocrat  8 

tOaatocrat  8 
Ouanlclt-S 
nmat-Unione 

Oraad  Total 

ROCKFORD.  lU. 

Sttr  (Saa  Nota)  ‘ 

5)ar.S  . 

Srand  Total  . .  . 

NOTE:  Star  Morning  and  Ragittar-Ra- 
pablk  Evaninq  told  in  combination.  Lin- 
Mt  of  only  ona  adition — ^Star  Mornino — 
b  ihown.  Star  Morning  publithad  fiva 
Mat  dayt  only,  axcludinq  Monday. 

SACRAMENTO.  CALIF. 

.  2.144,143  2,032,030 

439,207  381,753 

454,994  425,737 

304,259  300,778  SPOKANE. 

_  Spokatman-Ravia«r-m 

'  Spokatman-Raviaw-S 

ihronicla-a  . 


SEATTLE.  WASH, 

755.341  787,235  Pott-Intalligancar-m  - 

1,941,744  2,022,232  •Poat-Intalligancar-S 

-  -  rimat-a  . 

4,315,749  4,477,444  Timat-S  . 

.  -  Grand  Total  . 

1,235,454  1,113,500 

459,903  491,091  SHREVEPORT, 

-  -  Joumal-a 

1,495,359  1,404,591  Timat-m 
■  ‘  ■  ‘  Timaa-S 


Grand  Total 


Nawt-a  . 

Nawt-Joumal-S 
Journal-m  _ 


Grand  Total  .  1,490,482  1,471,978 

DECATUR,  ILL. 

Harald  8  Raviaw-ma  ..  1,015,938  1,051,834 
Harald  8  Raviaw-S  ...  273,054  329,854 


Grand  Total  .  2,794,423  2,844,047 

SOUTH  REND,  IND. 

Tribuna-a  .  1,532,475  1,557,337 

Tribuna-S  .  534,339  583,273 

Grand  Total 


Grand  Total  .  1,288,994  1,381,488 

Doat  not  includa  FAMILY  WEEKLY. 

EAST  ST.  LOUIS.  ILL. 

Journal-a  .  574,729  507,913 

Journal-S  .  149,087  171,044 

Grand  Total  .  743.814  478,959 


(lilon-ni 
••Oaion-S 

6rand  Total  .  3,544,403  3,340,298 

NOTE:  Union  Morning  publithad  5  dayt 
I  aaak  only. 

Grand  Total 

ST.  LOUIS.  MO. 

Oteba-Damocrat-m  ...  1,402,882  1,414,321  STOCKTON,  CALIF. 

fGloba-Oamocrat-S  ..  448,797  534,744  Racord-a  .  1,443,770  1,481,923 

^.Ditpatch-a  .  2,178,320  2,354,522 

iPoft-Oiipatch-S  .  1,042,841  1,191,815  SYRACUSE,  N.  Y. 

-  Harald-Joumal-a  1,492,154  1,825,735 

Grand  Total  .  5,292,840  5,497,424  §«Harald-Amarican-S  .  503,495  545,004 

NOTE:  Part  run  ad».  includad:  Globa-  Pott-Standard-m  .  949,413  979,708 

Oamocrat-m  1940—1,402,882  (193,297).  1959  fFoat-Standard-S  .  319,403  338,329 

-1,414,321  (190,950). 

Grand  Total 

ST.  PAUL,  MINN. 

Pioaaar  Pratt-m  .  1,212,068  1,309,287  TA( 

'Pienaar  Pratt-S  .  782,334  817,983  Na«rt-Tribuna-a 

Dbpatch-a  .  2,014,878  2,155,501  Nawt-Tribuna-S 

Grand  Total  .  4,009,300  4,282,771  Grand  Total 

NOTE:  Part  run  adv.  includad:  1940 — 

2.tl4.l78  (104.935).  1959— 2.155.501  (144,441).  T 

Tribuna-m 

ST.  PETERSRURG.  FLA.  (Tribuna-S  ... 

*lndapandant-a  .  529,474  433,473  '’Timat-a  .... 

-Indapandant-S  .  228,004  218,979 

rmiaam  .  2,159,754  2,054,705  Grand  Total 

(Timat-S  .  521,431  4l4,n2 

-  -  T< 

Grand  Total  .  3,439,045  3,521,889  'Timot-m  .... 

Blada-a  . 

NOTE:  (*)  Publithad  5  dayt  a  waak  Blada-S  . 


7«T7a«  7a«i7a  WICHITA.  KANS. 

2,321.489  2,423,478  S99.844  994,M3  GREEN  BAY.  WISC. 

•Baacon-S  .  ITI.33I  2S9,M2  Pratt-Gaiatta-a  .  1,334,172  1.275.484 

Eagla-m  .  1,353,104  1,448,422 

Eaqia-a  .  1,225,014  1,148,452  HAVERHILL.  MASS. 

tBagla-S  .  394,073  440,279  Gaiatta-a  .  512,142  449,554 

Grand  Total  .  3.743,390  4,311,348  HUNTINGTON.  W.  VA. 

Advartitar-a  .  9U.485  980,144 

WINSTON  SALEM,  N.  C.  Harald-Ditpatch-m  ...  941.554  973,805 

Journal  (Saa  Nota)  ..  1,198.454  1,012,110  'Harald-Advartiiar-S  .  280,314  288,434 

3,484,445  3,488,778  Journal  B  Santinal-S  ..  354,018  374.132  ,  ,  .  .  . . ;  ,  _ 

-  -  Grand  Total  .  2,158,353  2,2^,385 

^ASH.  Grand  Total  .  1,552,474  1,384,242  'Includat  AMERICAN  WEEKLY  13,834 

1,525,244  1,559,551  NOTE:  Tha  Journal  Morning  and  San-  linat  (1940);  19,248  linat  (1959), 

'379' 178  389’ 194  tinal  Evening  are  told  in  combination. 

'  '  Linage  ot  ona  edition  (Journal  Morning)  HYANNIS.  MASS. 

1  904  422  I  948  745  is  shown.  Capa  Cod  Standard- 

.  ■  Timas-a  .  528,738  504,742 

UA  WORCESTER,  MASS. 

2  027  183  I  987  IM>  Talagram-S  .  480,079  484,541  KENNEWICK-PASCO-RICHLAND.  WASH. 

'tOs'tSI  ’787'849  Talagram-m  .  999,429  914,124  Tri-City  Harald-a  .  400,397  535,475 

829,900  834J24  Gaiatta-a  .  1,255,429  1,247,724  Tri-City  Harald-S  ....  130,732  47,333 

3  540  834  3  411  133  Grand  Total  .  2,734,937  2,448,391  Grand  Total  .  731,129  403,008 

.  .  Doat  not  includa  FAMILY  WEEKLY. 

OHIO  YOUNGSTOWN.  OHIO  c  v 

588,091  491,455  Vindicator-a  .  1,531,482  1,540,281  KINGSTON,  N.Y. 

2,034,341  2,147,111  §Vindicator-S  .  705,349  719,834  Fraaman-a  .  809,420  755,840 

721,540  835,780 

.  -  Grand  Total 

SALEM.  ORE.  Grand  Total  .  3.343.992  3,494,544 

Oregon  Statasman-m  ..  911,574  690,705  NOTE:  (*)  Published  5  days  a  weak 

'^)ragon  Statasman-S  254,447  180,940  only. 

Capital  Journal-a  ....  1,031,894  1,048,321 

-  TORON 

Grand  Total  .  2,197,917  2,119,984  Globe  B  Mail-m 

NOTE:  1959  Figuras  Supplied  By  Pub-  l*Talagram-a  ... 

Inker  Star-a  . 


4)).7M 

.9U.2t7 

.4)4.U7 

718,019 


.057.120 

rquirar. 

.9U,207 


2,234,831  2,280,117  LINCOLN,  NEBR. 

Star-m  .  1,201,200  974,470 

Journal-a  .  1,118.054  1,001,742 

'Journal  B  Star-S  ....  230,034  201,334 

Grand  Total  .  2,549,288  2,177,544 

'Includes  PARADE  38,828  linat  (1940); 
45,951  linat  (1959). 

■344  Mi  380  014  LOCKPORT.  N.  Y, 

150  2^  137  578  *  Journal-a  574,002  513,084 

r.ycM  MADISON.  WISC. 

ay4,77a  bi7,bya  yimat-a  .  1,278,448  1,274,378 

State  Journal-m  .  1,311,401  1,274,772 

I  PA.  Stata  Journal-S  .  412,482  411,950 

I.04I.S72  1,071,714  -  - ! — 

Grand  Total  .  3,002,531  2,943,100 

ENASHA,  WISC.  'Includes  PARADE  38,829  linat  (1940); 
1,424,748  1,394,452  ^.TSS  linat  (1959). 

(  MICH  MOLINE-ROCK  ISLAND.  ILL. 

975,877  1,013,345  Argut-a  .  920,144  989,994 

222,351  240,978  DIspatch-e  .  1,104,238  1,110,844 

I  1 98  228  1  254  343  Grand  Total  .  2,024,402  2,100,840 


I.900.3K 

739,952 

1,358,213 

349.5U 


FIGURES  SUPPUED 
BY  PUBLISHERS 


Amarican-Nawt-a 

Amarican-Nawt-S 


*SAN  ANTONIO.  TEX. 

Eiprats-m  .  1,321,578  1,330,840 

tEiprtit-Newi-S  .  417,104  429,574 

Eiprats-Nawt  (Sat.)  ...  324,807  311,282 

Nawt-a  .  1,424,305  1,437,103 

Ligkt-a  .  1,770,802  1,830,324 

•LIght-S  .  525,315  429,498 

Grand  Total  .  4,187,911  4,348,443 

NOTE:  Expratt  Morning  and  Newt  Eva- 
aiag  publithad  5  dayt  a  weak  only. 

SAN  DIEGO,  CAUF. 

U»loo.m  .  1,798,388  1,495,781 

(Union-S  .  908,419  878,538 

•Tribuna-a  .  2,479,453  2.394.943 

Grand  Total  .  5,184,440  4,949,242 

'SAN  FRANCISCO,  CAUF. 

Q^cla-m  .  1,513,852  1,348,158 

tChronicla-S  .  440,417  421,874 

^inar-m  .  2,014,095  2,024,344 

tiaminar-S  .  807,449  834,118 

Nawt-Call-Bullatin-a  ..  1,121,048  1,393,424 

Grand  Total  .  4,099,081  4,221,938  w^^ 

NOTE:  Part  run  adv.  includad:  Chron-  World-S 
iclam  1940— 1.513.852  (53,412).  1959—  "■ 

I,JG.I58  (14,230).  Grand  Total 

'SAN  JOSE.  CALIF. 

Marcury.m  .  2,001,449  1,737,794 

Nwt-a  .  1,929,224  1,895,047 

(MaicuryJtawt-S  .  573,890  588,513 

Grand  Total  .  4,504,583  4,221,354 

NOTE:  Part  run  adv,  includad:  Marcury- 

"  IHO-^.001.449  (39,893).  1959— l,737.m 
f.425).  Nawt-a  1940-1.929,224  (39,893). 

11*9-1,895,047  (47,425).  Grand  Total  . 2.4 

SAN  RAFAEL.  CAUF.  WASHINGTON. 

Mapandant-Journal-a  I.IOO.IH  1,023,415  Nawt-a  .  1.0 

Po»t>m  .  2«l 

^  SCHKNiCTADY.  Na  Y.  §*Yo«t*S  .  I 

S«Ntam  .  1,183,453  1,181,328  S9ar-a  . 2.7 

^nion  Star-a  .  888,835  832,525  (Star-S  .  1 

Grand  Total  .  2,072,288  2,013.863  Grand  Total  . 8.S 
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9II.5C 

254,854 


Grand  Total  .  4,440,284  7,442,721 

NOTE:  (')  Includes  WEEKEND  MAGA- 
ZINE  linage.  Part  run  adv.  includad: 
Talagram-a  1940—2,421,890  (  52,853).  1959- 
2,754,414  (41,834). 


Grand  Total 


Mirror-a 


TRENTON.  N.  J.  APPLETON-N 

Evening  Timos-a  .  1.175,448  1,125,437  Pott-Cratacani 

"Timet  Advartitar-S  .  373,593  349,834 

Trantonian-m  .  M9,349  739, OM  BAT1 

_  -  -  Enquirer  B  N 

Grand  Total  .  2,418,410  2,214,273  Enquirer  B  N 

NOTE:  Timet  Evening  publithad  5  dayt 
a  weak  only.  Grand  Tota 

TROY,  N.  V.  Bl 

Record  (See  Nota)  ...  1,054,383  1,049,055  Fraa  Prats-m 
NOTE:  Record  Morning  and  Timat- 
Racord  Evening  told  in  combination.  C 

Linage  of  one  adition  (Record  Morning)  Rapoaitory-a 

it  shown.  Rapoaitory-S 


Advartisar-m 

AdvartItar-S 

Journal-a 


1.247.353 

301,579 

:  i.5U.ra 
nq  B  E»a- 
Tha  Fall- 
>f  only  one 
nq).  Fart 
riia  1918- 
1  (14.031). 


Hudson  Dispatch-m 


I960 

1959 

PADUCAH,  KY. 

Sun-Democrat-«  . 

763.602 

705,376 

Sun-Democrat-S  . 

216,496 

235,326 

Grand  Total 

980,098 

940,702 

Includes  FAMILY  WEEKLY  35,000  lines 

(I960);  30,128  lines  (1959). 

PASSAIC-CLIFTON.  N.  J. 

Herald-News-e  . 

1,080,894 

1,068,376 

PENSACOLA.  FLA. 

Journal-m 

1,112,874 

1,056,118 

New$-Journil-S  . 

249,158 

305,172 

News-*  . 

668,896 

632,870 

Grand  Total  . 

2,020,928 

1,994,160 

PINE  BLUFF.  ARK. 

Commarcial-a  . 

632,646 

615,846 

*Commarciai-S  . 

147,882 

125.048 

Grand  Total  . 

780,528 

740.894 

*Doas  not  include  3S.0I4  lines 

FAMILY 

WEEKLY. 

PITTSFIELD, 

MASS. 

Berkshire  Eagle-*  . 

1,058,666 

1,063,062 

POTTSTOWN.  PA. 

Mercury-m  . 

859,586 

808,024 

QUINCY. 

ILL. 

Herald-Whig-e  . 

618,842 

605,710 

Herald-Whig-S  . 

175,518 

188,958 

Grand  Total  . 

794,360 

794,668 

RAPID  CITY.  S.  D. 

Jourisal-d  . 

607,138 

591,332 

Journal-S  . 

171,892 

182,868 

Grand  Total  . 

779,030 

774,200 

SALISBURY. 

N.  C. 

Salisbury  Post-e  . 

556,990 

560,742 

Salisbury  Post-$  . 

158,382 

165,704 

Grand  Total  . 

715,372 

726,446 

SIOUX  FALLS,  S.  D. 

Argus-Leader-e  . 

772,730 

791,364 

Argus-Leader-S  . 

212,198 

233.478 

Grand  Total  . 

984,928 

1.024,842 

SUPERIOR. 

Wise. 

Telegram-a  . 

546,868 

596,792 

TOPEKA,  KANS. 

Capital-m 

888.748 

852,089 

State  Journal-*  . 

828,653 

761,712 

Capital-Journal-S  . 

235,557 

231,644 

Grand  Total  . 

1,952,958 

1.845.445 

TUCSON, 

ARIZ. 

Star-m  . 

1,651,818 

1,526,613 

Star-S  . 

334,036 

289,957 

Citiian-e  . 

1,859,256 

1,713,425 

Grand  Total  . 

3,845,110 

3.529,995 

WAUKEGAN.  ILL. 

News-Sun-a  . 

1,159,606 

1,223,236 

WILMINGTON,  DEL. 

News-Journal-m*  . 

1,630,050 

1,634,565 

WOONSOCKET.  R.  1. 

Woonsocket  Call-e  ... 

716,820 

729,305 

CANADA 

CALGARY,  ALTA. 

Herald-*  .  1,964,421  1,949,702 


EDMONTON,  ALTA. 

Journal-*  .  1,739,259  2,013,901 


HAMILTON.  ONT. 

Spectator-*  .  2,292,339  2,457,559 


KITCHENER-WATERLOO,  ONT. 
Record-*  .  1,396,385  1,313,139 


NORTH  BAY.  ONT. 

Nugqet-e  .  669,755  736,844 


OTTAWA.  ONT. 

Citiien-e  .  1,959,120  1,980,233 

Includes  WEEKEND  MAGAZINE  E 
COMIC  Section. 


SASKATOON.  SASK. 

Star-Phoenix-e  .  1,063,879 


TROIS  RIVIERES,  CUE. 
LeNouvelliste-e  .  725,023 


VANCOUVER,  B.  C. 

Sun-*  .  2,543,159  2,745,645 

Province-m  .  1,312,821  1,358,852 


ADVERTISING  LINAGE 
SERVICE  HGURES 


I960 

1959 

BLUEFIELO.  W.  VA. 

Telegraph-fn  . 

454,872 

478,215 

*Telegraph-S  . 

167,540 

151,539 

Grand  Total  . 

622,412 

629,754 

'Includes  FAMILY  WEEKLY  34.742  lines 

(I960);  29,639  lines  (1959).  NOtE:  Tele- 

gra<n-S  sold  in  combination  with  Sunset 

News-e. 

COLUMBIA, 

s.  c. 

Stat*-m  . 

1,077,991 

922,711 

»Stat*-S  . 

353.408 

378.556 

R*cord-m  . 

698,189 

706,131 

Grand  Total . 

2,129,588 

2,007,398 

'Includes  AMERICAN 

WEEKLY  14,072 

lines  (I960);  19,414  lines 

;  (1959). 

JAMESTOWN 

,  N.  Y. 

Post-Journal-*  . 

862,468 

896,070 

'Includes  FAMILY  WEEKLY  34,742  lines 

(I960). 

LAS  VEGAS, 

,  NEV. 

Nevada  Sun-m  . 

995.798 

841.121 

Nevada  Sun-S  . 

199,314 

148,571 

Grand  Total  . 

1,195,112 

989,692 

MONROE, 

LA. 

World-m 

847,571 

791,303 

World-S  . 

257,553 

232,213 

News-Star-c  . 

810,508 

776,422 

Grand  Total  . 

1,915,632 

1,799,938 

NEW  YORK, 

N.  Y. 

El  DIario  De  Nueva 

York-m  . 

295,422 

262,867 

El  Diario  De  Nueva 

York-S  . 

54,286 

48,469 

Grand  Total  . 

349,708 

311,336 

NORWALK, 

CONN. 

Norwalk  Hour-*  . 

1,010,000 

904,330 

PATERSON, 

N.  J. 

Call-m  . 

872,549 

870,111 

News-e  . 

1,160,894 

1.067.044 

Grand  Total  . 

2.033.443 

1,937,155 

QUINCY,  MASS. 

Patriot  Ledger-e  . 

823,397 

792,525 

SCRANTON.  PA. 

Tribune-m  . 

519,715 

572,018 

'Scrantonian-S  . 

283,684 

328,247 

Grand  Total 

803,399 

900,265 

'Includes  PARADE  38,710  lines  (I960); 

46,466  lines  (1959). 

WILKES-BARRE.  PA. 

Record-m  . 

604,091 

636,656 

Times-Leader-e  . 

1,021,359 

1,083,222 

'Ind*p*nd*nt-S  . 

467,631 

540,551 

Grand  Total  . 

2,093,081 

2,260.429 

'Includes  FAMILY  WEEKLY  34,742  lines 

(I960);  29,639  lines  (1959). 


India  to  Build 
Bagasse  Plant 


Grand  Total  .  3,855.980  4,104,497 

Includes  WEEKEND  MAGAZINE  105.792 
lines  (I960);  110,325  lines  (1959).  Part  run 
30,253  lines  (I960). 


WINNIPEG.  MAN. 

Tribune-*  .  1,517,539  1,463,169 


News  Color  Puts 
Comics  Inside 


Sacramento,  Calif. 

The  sustained  play  of  local 
news  photographs  in  color  which 
has  b^ome  a  hallmark  of  Sac¬ 
ramento  Bee  will  soon  be  ex¬ 
tended  to  its  affiliated  Fresno 
Bee. 

Color  photographs  have  ap¬ 
peared  on  page  one  of  the  Sun¬ 
day  Bee  since  that  edition  was 
launched  in  February,  1959.  The 
women’s  activities  section  also 
regularly  carries  full  color  pic¬ 
tures  on  the  cover  Sunday. 

The  page  one  photographs  in 
full  color  have  nudged  the  color 
comics  into  an  inside  position 
instead  of  the  wrap-around  post. 

New  equipment  at  Fresno  in¬ 
cludes  four  color  cylinders,  two 
color  decks,  two  dual  folders, 
and  eight  reels  of  automatic 
full-speed  pasters.  The  new  press 
is  scheduled  to  begin  operations 
late  in  November.  Immediate 
use  of  its  facilities  in  producing 
full  color  photographs  will  be 
enabled  by  technicians  headed 
by  Charles  Lacure,  mechanical 
superintendent,  and  by  the  staff 
of  color  experts  organized  by 
McClatchy  Newspapers.  This 
staff  includes  three  color  photog¬ 
raphers. 


3  Companies  Offer 
ROP  Color  Mats  Free 


San  Francisco 
A  mill  enabling  India  to  con¬ 
vert  bagasse  fibre  into  newsprint 
by  a  newly  developed  process  is 
planned  as  the  result  of  a  joint 
agnreement  announced  here. 

The  program  is  enabled  by 
establishment  of  new  methods  of 
using  the  sugar  cane  residue  in 
research  conducted  by  Crown 
Zellerbach  Corporation  and  the 
Hawaiian  sugar  industry. 

These  methods  have  been 
established  by  commercial  size 
test  runs  in  Crown’s  Northwest 
facilities  and  by  high  speed  runs 
on  modem  newspaper  presses, 
the  paper  concern  stated. 

The  program  for  India  calls 
for  a  mill  with  a  capacity  of 
60,000  tons  a  year  to  be  built  at 
Kared,  220  miles  from  Bombay, 
at  a  cost  of  $20,000,000. 


Joint  Edition  Tells 
Texas  Growth  Story 


Dallas-Ft.  Worth 
The  story  of  rocketing  pro¬ 
ductivity,  business  and  popula¬ 
tion  in  two  Texas  cities  was 
told  in  an  unprecedented  joint 
edition  of  the  Dallas  Times  Her¬ 
ald  and  the  Fort  Worth  Star- 
Telegram  for  Sunday,  Oct.  30. 

The  edition  was  distributed 
to  all  readers  of  both  newspa¬ 
pers.  The  staffs  of  both  news¬ 
papers  prepared  many  stories 
and  pictures  that  describe  the 
future  for  this  North  Texas 
urban  area. 


Paper  Prints 
Proper!}  Cr 
Tax  Section 


Springheu),  Mass. 

A  44-page  section  containine 
the  1959  and  1960  as.se8sment8 
of  42,000  real  estate  oarcels  lo¬ 
cated  here  was  distributed  by 
the  Springfield  Sunday  Republi¬ 
can  Oct.  30. 

Some  80,000  copies  of  the 
section  were  included  in  copies 
of  the  paper’s  city  edition.  They 
were  a  public  service  in  connec¬ 
tion  with  a  recently  completed 
city  reappraisal  which  resulted 
in  new  assessed  values. 

The  figures  were  secured  from 
the  tabulating  department  of 
the  City  of  Springfield  which 
furnish^  the  newspaper  with 
lO-by-%  inch-wide  fanfold 
sheets  in  which  the  information 
appeared.  The  data  took  up 
about  8"  of  the  width  of  the 
sheet. 

The  Republican  photographed 
the  sheets  and  reduced  the  size 
of  the  printing  so  it  could  get 
four  columns  on  an  eight-column 
page.  The  photographs  were 
then  cut  up  and  pasted  on  page- 
size  cards  and  sent  to  the  en¬ 
graver.  Mats  were  rolled  from 
the  engraving. 


Fullerton,  Calif. 

New  color  offerings  to  news¬ 
papers  without  charge  are  an¬ 
nounced  by  Sta-Hi  Color  Service. 

Hair  color  illustrations  are 
being  made  available  by  Revlon 
in  conjunction  with  the  intro¬ 
duction  of  a  temporary  hair 
color  called  Color  Up. 

(k)lormats  for  three  illustra¬ 
tions  of  holiday  footwear  are 
being  offered  by  Thom  McAn. 

“Build  A  Better  Way  Of  Life 
with  Wood’’  is  the  theme  of  new 
color  mats  offered  free  by  Simp¬ 
son  Building  Products,  Seattle. 

Hallmark  Cards  has  a  series 
on  gift  wrapping. 


Water-Based  Ink 
On  Everyday  Runs 

San  Rafael,  Calif. 

Daily  publication  using  wa-  | 
ter-based  ink  is  under  way  at  | 
the  San  Rafael  Independent-  ' 
Journal  following  the  printing 
of  a  complete  edition  with  the 
new  product  Oct.  13. 

The  ink  was  developed  by 
California  Ink  Company.  The 
product  has  been  used  in  experi-  i 
ments  on  several  newspapeit 
since  May. 

“We  believe  the  blacks  are 
denser  and  that  the  penetratiwi 
of  the  ink  has  many  advan¬ 
tages,’’  Publisher  Roy  Brown 
said.  “Misting  has  been  reduced 
to  a  minimum.’’ 


Religion  Directory 
In  24-Page  Section 


I  Texas  cities  was  Milwaum* 

unprecedented  joint  More  than  2,600  facts  about 
e  Dallas  Times  Her-  churches  and  synagogues  in  the 
Fort  Worth  Star-  Greater  Milwaukee  area  have 
tr  Sunday,  Oct.  30.  been  published  in  the  first  Mil¬ 
an  was  distributed  waukee  Sentinel  Religious  Diree* 
rs  of  both  newspa-  tory,  a  24-page  tabloid  section, 
taffs  of  both  news-  The  section  contained  fea^ 
lared  many  stories  tures  by  Religious  Editor  Paul 
s  that  describe  the  E.  Gustafson  and  Religion  Rt- 
this  North  Texas  porter  James  M.  Johnston,  and- 
12,000  lines  of  advertising. 
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THE  HOPKINS  SYNDICATE.  INC 


CHRISTMAS  STORIES 

Twelve  illustrated  stories  en¬ 
titled  “Old  Fashioned  Christ¬ 
mas,”  warm  with  religious  feel¬ 
ing  and  nostalgia  for  the  farm 
and  small  town  of  years  gone, 
are  offered  by  The  Register  and 
Tribune  Syndicate. 

The  stories  are  written  by 
Paul  Engle,  poet,  author  and 
lecturer.  The  stories  were  writ¬ 
ten  especially  for  newspapers 
and  never  before  have  been  pub¬ 
lished. 

SOVIET  ‘SPY’  SERIES  *  .  * 

Mark  Kaminsky,  the  Ameri-  PERSONNEL 

can  college  instructor  who  was  Richard  Fitz-Gerald,  for  sev- 
convicted  as  a  spy  in  Russia  a  eral  years  with  the  news  depart- 
few  days  ago,  has  written  an  ment  of  the  Chattanooga 
eyewitness  account  of  his  or-  (Tenn.)  Times,  and  Donald  V. 
deal  for  North  American  News-  Anderson,  formerly  with  NBC’s 
paper  Alliance.  The  story  is  jruest  relations  department, 
told  in  five  articles.  joined  the  sales  and  promotion 

Mr.  Kaminsky  is  the  first  staff  of  General  Features  Cor- 
American  ever  convicted  under  poration.  Arthur  Berwick,  re- 
Article  2  —  the  “Espionage  cent’y  with  the  Galveston  (Tex.) 
clause”  —  of  the  Soviet  criminal  News-Tribune  and  formerly  with 
code  who  ever  returned  home  Stars  &  Stripes,  joined  the  edi- 
to  tell  his  story.  torial  staff  of  the  syndicate. 


SYNDIC-A  I'KS  ‘McBRIDE’  OVERSEAS 

"  The  Foreign  Features  Divi- 

f  United  Press  Intema- 

{jrOSOj  rv  lUvnS  tional  has  acquired  foreign  sales 
_  rights  to  the  two-month-old  sea 

Column  OCrCBIl  adventure  strip,  “Thom  Mc¬ 
Bride”  syndicate  in  the  U.S.  by 
John  Cro.^by,  New  York  Her-  the  Copley  News  Service,  San 
jld  Tribune  Syrndicate  television  Diego,  Calif, 
and  radio  columnist  for  nearly  William  Boyd  of  the  Copley 
15  ye€U^,  has  abandoned  his  News  Service  reported  that  71 
specialization  and  will  write  U.  S.  newspapers  already  carry 
hereafter  a  general  column  of  the  new  strip  and  several  addi- 
comment  on  every  facet  of  the  tional  ones  are  committed  to 
nntion’s  social,  economic  and  begin  it  in  January.  Kenneth 
cultural  life.  Sinuns,  writer  for  the  strip,  re- 

The  Crosby  general  column  cently  was  a  co-master  of  cere- 
will  appear  on  Monday,  Wednes-  monies  at  the  11th  anniversary 
day,  Friday  and  Sunday.  of  the  Military  Sea  Transporta- 

,  ,  .  .  tion  Service  in  Washington. 

‘Slir  Oazy’  * 

«  «  « 

‘if  I  limit  myself  to  TV  much 

longer.  I’ll  go  stir  crazy,”  wrote  CHRISTMAS  FEATURES 
the  sometimes  caustic  common-  Christmas  features 

tator.  Television  ^  Sam  young  readers  will  be  mailed 
I^venson  has  remarked  is  Newspaper  Enterprise  As- 
tunung  us  into  a  naticm  of  sociation  to  client  newspapers 
starers.  We  don  t  watch  it,  mid-November.  The  first  is  a 
reaUy.  We  stare  at  ib-uncntic-  Christmas  story  strip  called 
al,  undemanding  half  awake  ..^he  Brightest  Star.”  The  sec- 
and  only  half  alive,  ^e  tele-  jg  ^  Christmas  coloring  con- 
nsion  set  has  ceased  being  an  ^^g^ 
instrument  of  entertainment.  It’s  ,  ‘  ox 

tecome  an  anesthetic.”  Brightest  Star  ’  was 

Mr.  Crosby  is  a  graduate  of  ^itten  by  Jay  Heavilin  and 
Phillips  Exeter  Academy  and  by  Walt  Scott.  It  is  a 

Yale  and  he  was  formerly  a  Christmas  fantasy  about  a 
reporter  for  the  Milwaukee  tailless  fox  named  Reynard  who 
(Wis.)  Sentinel.  lives  in  Bethlehem  at  the  time 


of  the  Nativity.  The  story  starts 
on  Dec.  5  and  runs  for  18  re¬ 
leases.  It  is  four  columns  wide. 

The  Christmas  coloring  con¬ 
test  is  designed  so  that  it  is  both 
a  local  and  national  contest. 
NEA  will  provide  newspapers 
with  mats  for  six  black  and 
white  drawings  featuring  comic 
characters  Morty  Meekle,  Short 
Ribs,  Priscilla,  Sweetie  Pie, 
Alley  Oop,  and  the  Worry  Wart 
(from  Out  Our  Way). 
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Seminar  on  Defense 

Zurich 

The  International  Press  Insti¬ 
tute  has  scheduled  a  Seminar 
for  European  editors  on  strat¬ 
egy,  defense  and  disarmament  in 
London,  Dec.  5-7. 


For  “Little  Sandy  Sleighfoot  Comic 


29  NEW  daily  strips  for  Nov.  21  thru  Christmas  Eve.  The  Advertising  Dep't.,  in  a  number  of 
newspapers  used  "Sandy"  as  an  ad  solicitor.  Some  sold  extra  full  page  ads  using  several 
strips  at  a  time.  Others  sold  blocks  around  a  strip  per  day.  A  highly  successful  Christmas 
appeal. 

This  AD  IDEA  provod  big  hit  in  Bridgoport, 
Conn.  SUNDAY  HERALD,  Pittsburgh,  SUN 
TELEGRAPH  Kdansfiold,  O.,  NEWS-JOURNAL. 
Columbus,  6a.,  LEDGER-ENQUIRER 

TYPICAL  CUENT  NEMTSPAPEItS 

"Uttia  Sandy  Sleighfoot"  story  is  widely  used 
by  public  and  parochial  schools.  The  NEW  plot 
this  year  intensifies  the  suspense  factor. 

Chicago.  SUN-TIMES 
Ottawa,  Ont.,  CITIZEN 
Manila.  P.I..  MORNING-EVENING  NEWS 
New  York,  JOURNAL-AMERICAN 
Denver,  POST 

Dayton,  JOURNAL-HERALD 
Lismore,  Australia,  NORTHERN-STAR 
Aberdeen,  Scotland,  EVENING  EXPRESS 
Shefield,  England,  STAR-TELEGRAPH 
Gary.  Ind.,  POST-TRIBUNE 
Anderson.  S.C.,  INDEPENDENT 
Los  Angeies,  EXAMINER 
Ft.  Wayne.  JOURNAL-GAZEHE 
Bristol,  Conn.,  PRESS 
Kingston,  Jamaica,  DAILY  GLEANER 
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Gallup  Polls  Public 
Opinion  for  25  Years 

By  Ray  Erwin 

Princeton,  N.  J. 

What  does  the  public  think  of 
Nixon  and  Kennedy? 

While  waiting  for  the  final 
and  definitive  answer  of  the 
voters  next  Tuesday,  Dr.  George 
Gallup,  director  of  the  American 
Institute  of  Public  Opinion,  will, 
late  this  week  be  making  a  final 
telegraphic  poll  of  the  nation. 

The  results,  to  be  reported  in 
about  150  client  newspapers,  the 
day  before  election,  will  give 
final  figures  on  the  popular  vote 
division  but  not  the  electoral 
vote.  The  1960  election  report 
will  be  made  a  few  days  after 
the  25th  anniversary  of  the  Gall¬ 
up  Poll. 

Contrary  to  widely  circulated 
and  inaccurate  reports,  the  Gall¬ 
up  Poll  will  follow  its  usual 
practice  this  year  in  predicting 
the  popular  vote  for  each  candi¬ 
date.  If,  in  the  final  poll,  the 
margin  between  the  candidates 
is  great  enough  readers  will  be 
able  to  get  a  good  idea  of  the 
likely  dimensions  of  the  winner’s 
victory  margin. 

In  early  October  the  indica¬ 
tions  were  for  a  close  race  but 
it  was  obviously  impossible  at 
that  time  to  predict  the  voting 
on  Nov.  8.  In  view  of  the  dra¬ 
matic  shift  in  the  last  two  or 
three  weeks  in  all  Presidential 
elections  since  1944,  there  is 
no  certainty  that  the  vote  this 


Donble-dnty  man... 

Quite  by  accident,  Smitty  got  himself  an  extra 
employer.  Two  jobs  are  better  than  one — especially 
on  payday !  But  how  will  it  be  to  have  two  time  clocks 
and  two  bosses?  Millions  of  fans  will  get  double 
chuckles  and  chortles  from  the  amusing  new  twist  in 

Smitty 

by  Walter  Berndt  .  .  .  tbe  comic  strip  of  the  perennially  popular 
office  boy,  always  capable  of  delivering  two  laughs  a  day — 
or  more!  his  brand  of  humor  appeals  to  everybody  .  .  .  both 
sexes,  and  all  ages  .  .  .  gives  readers’  morale  and  circulation 
both  a  lift!  For  proofs  and  prices,  phone,  wire,  or  write 
Mollie  Slott,  Manager  .  .  . 

Chicago  Tribune  "New  York  News 
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year  will  be  as  close  as  it  looked 
in  early  October. 

Landslide  Po»<sible 

In  fact,  the  chances  are  that 
the  victory  margin — particular¬ 
ly  in  electoral  votes — will  be  a 
landslide.  The  electoral  vote 
could  be  estimated  only  if  indi¬ 
vidual  surveys  were  made  in  all 
50  states,  at  prohibitive  cost. 

“Religion,  lack  of  enthusiasm 
for  either  candidate  and  close¬ 
ness  of  the  contest  are  three 
factors  that  were  not  present  in 
past  elections,”  obsen’ed  Dr. 
Gallup.  “There  have  been  no 
great  swings  to  date  in  this 
election  year,  but  there  might 
be  a  shift  in  sentiment  at  the 
very  last.  If  there  is,  our  final 
poll  should  discover  it.” 

Reader  interest  polls  show  un¬ 
usually  high  interest  in  Gallup 
figures  during  an  election  year 
and  newspaper  readers  are 
showing  more  and  more  atten¬ 
tion  to  polls  that  Dr.  Gallup 
makes  in  non-election  years  on 
the  great  issues  of  the  day. 
Many  newspapermen  are  coming 
to  believe  that  a  news  report 
of  what  people  think  is  as  im¬ 
portant  as  a  news  report  of 
what  people  do.  Polls  can  show 
how  the  public  stands  on  issues 
and  if  editors  feel  that  the  public 
is  wrong  because  of  being  poorly 
informed,  a  poll  is  a  tip-off  as  to 
where  more  information  i  s 


Dr.  George  Gallup 


needed.  Revealing  areas  of  ig¬ 
norance  is  one  of  the  many 
sendees  which  the  Gallup  Poll 
performs,  according  to  a  number 
of  editorial  writers.  In  other 
words  the  poll  is  not  just  an 
election-year  “stunt.” 

Early  in  November,  the  Gall¬ 
up  Poll  will  start  reporting  on 
such  questions  as  “What  does 
the  world  think  of  Khrush¬ 
chev?”,  “How  much  do  Ameri¬ 
cans  fear  inflation?”,  “Does  the 
public  see  any  connection  be¬ 
tween  an  unbalanced  budget  and 
the  value  of  the  dollar?”,  “How 
does  the  world  rate  the  United 
Nations  today?”,  “How  about 
American  prestige  abroad?” 
The  public’s  appraisal  of  news¬ 
papers  will  be  reported  as  a  con¬ 
tinuation  of  the  1958  Gallup 
newspaper  survey. 

63  Volumes 

In  connection  with  the  cele¬ 
bration  of  the  25th  anniversary 
a  member  of  the  Gallup  staff 
estimated  that  if  all  Gallup  re¬ 
leases  (three  or  four  a  week) 
were  bound  in  a  book  they 
would  make  65  volumes  of 
factual  information.  All  of  the 
statistical  information,  punched 
on  IBM  cards,  is  available  for 
future  historians,  comprising  a 
record  of  public  opinion  for  a 
quarter  century. 

Dr.  Gallup  began  his  work  on 
an  experimental  basis  in  1933. 
The  first  election  covered  was 
that  of  1936.  There  had  been  a 
rehearsal  in  the  1934  election. 
Previously  he  had  conducted 
readership  surveys  for  the  Des 
Moines  (Iowa)  Register  and 
Tribune  in  1928.  As  a  holder  of 
doctor  of  psychology  and  doctor 
of  philosophy  degrees  he  taught 
I  journalism  for  10  years,  dealing 
i  with  survey  work  and  public 
I  opinion. 

I  “I  sometimes  describe  my 
I  polls  as  having  evolved  as  spon- 
i  taneous  combustion  from  that 
■  work  and  background,”  said  Dr. 

'  Gallup  with  a  laugh  while  being 
asked  about  his  career. 

1  “The  polls  show  through  the 
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years  that  the  public  is  cos- 
sistently  ahead  of  its  leaden. 

In  1935  the  people  voted  to  build 
our  defenses,  especially  in 
air.  If  the  nation’s  leaden  had 
followed  the  people  it  conceir- 
ably  could  have  prevented 
World  War  II.  The  people  weie 
for  conscription  Ixfore  their 
leaders  mentioned  it.  Roosevelt 
was  considered  verj’  courageous 
for  trading  destroyers  to  Brit¬ 
ain.  He  already  knew  the  re¬ 
sults  of  our  poll  before  he  took 
that  action. 

“Americans  are  more  wiling 
to  sacrifice  and  pay-as-you-go 
than  politicians  realize,”  he  con¬ 
tinued.  “The  polls  tend  to  curb 
pressure  groups.  Congressmen 
hear  only  from  interested  mi¬ 
norities  while  carefully  con¬ 
ducted  polls  deflate  claims  of 
pressure  groups.  Polling  shot  to 
earth  the  Townsend  plan  and 
Huey  Long’s  share-the-wealth 
idea.” 

35  Pioneer  Papers 

Thirty-five  leading  news¬ 
papers  underwrote  the  costs  of 
the  Gallup  Poll  in  the  beginning. 
These  35  pioneers  included  pa-  i 
pers  of  all  political  views. 

“The  poll  brought  a  new  di¬ 
mension  to  journalism,”  said 
Dr.  Gallup.  “Reporting  what 
people  think  is  important  in  a 
democracy.  The  poll  widens  the 
scope  of  the  newspaper,  in¬ 
creases  interest  and  stimulates 
thinking  among  readers.  Thou¬ 
sands  of  issues  have  been  polled. 
The  popularity  of  the  Presidents 
has  been  checked  monthly.” 

Dr.  Gallup  said  that  while 
his  polls  apply  a  yardstick— not 
a  micrometer — their  accuracy 
has  greatly  increased.  There  was  ■ 
a  deviation  in  the  1948  election.  ; 
This  is  attributed  in  part  to  a 
last-minute  drop  in  farm  prices 
that  helped  swing  the  farm  vote 
to  Truman. 

Selectivity  is  highly  important 
in  polling,  according  to  Dr. 
Gallup.  Such  variables  as  a^, 
occupation,  sex,  education,  in¬ 
come,  religion  of  persons  polled 
must  be  kept  in  exact  proportion 
to  population  ratios  to  attain  ac¬ 
curacy.  Use  of  “straw  vote”  or 
“raw”  figures  is  considered  the 
cause  of  the  Literary  Digest’s 
disasterous  prediction  of  a  Lan- 
don  victory  in  1936. 

Emery  H.  Ruby  is  the  execu¬ 
tive  editor  of  the  Gallup  Poll. 
John  H.  Fenton,  author  of  "In  j 
Our  Opinion”  (Little,  Brown)—  | 
a  study  of  polls,  politics  and  the 
people  from  1945  to  1960,  i* 
managing  editor. 

Editors  Suggest  Polls 

Mr.  Fenton  said  that  news¬ 
paper  editors  often  suggest 
questions  for  the  Gallup  balloti 
and  readers  do  too.  He  said  that 
it  is  a  great  credit  to  American 
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Mildred  Jeklon 


Her  Job  Is  Puzzling 
But  a  Popular  One 

By  George  A.  Brantlenburg 

Chicago  out  three  Webster’s  Unabridged 
Life  is  just  one  crossword  Dictionaries.  She  also  uses  geo- 
after  another  for  Mildred  Jak-  graphical  dictionaries,  rhyming 
Ion,  former  Chicago  Tribune  dictionaries,  word  books,  refer- 
society  editor,  despite  the  fact  ence  books  on  fables  and  great 
that  she  and  her  husband,  literature,  the  Bible,  and  even 
Proehl,  have  been  happily  mar-  books  on  foreign  phrases. 


Saturday 
November  12 


ried  lo  these  many  years. 


Fortunately  for  the  Jaklons, 


ioumalism  that  client  news-  ,,  ‘5  ^ay  of  saying  live  in  suburban  Lake 

naoers  have  down  through  the  has  been  creat-  Forest,  they  are  both  crossword 

years  printed  Gallup  reports  re-  crossword  Pu^les  for  the  puzzle  fans.  Proehl  is  his  wife’s 

'»ardless  of  whether  they  agree  Tribune  since  1924  and  has  best  friend  and  severest  critic 

irith  the  voters  or  not.  Southern  ^  comes  to  blocking  out 

newspapers,  for  instance,  played  *'®arly  30  years.  Her  efforts  a^d  creating  puzzles.  Both  have 
nrominently,  some  on  their  front  „  ®  editorial  backgrounds,  having 

pajtes,  inten  iews  with  Southern  Tribune-New  York  News  Syndi-  majored  in  journalism  at  the 

Xejrroes  about  their  views  on  ^  other  newspapers.  University  of  Wisconsin,  where 

inteeration.  ®”®  constructed  more  than  they  met  as  students  and  grad- 

All  Gallun  editors  stressed  crossword  pumles  dur-  uated  together. 

All  Gallup  Mitors  stressed  ber  career  as  society  editor 

the  fact  that  their  consecutive  ^  housewife.  Students  of  C.W. 

polls  show  progress  reports  on 

the  political  campaign  as  the  Started  in  1924  They  are  both  students  of 

fortunes  of  the  candidates  rise  x  crossword  puzzle  history,  re- 

and  decline.  They  also  stressed  career  started  in  1924  calling  the  old  New  York  World 


Students  of  C.W. 


the  political  campaign  as  the  Started  in  1924  They  are  both  students  of 

fortunes  of  the  candidates  rise  x  _x  j  ■  moi  crossword  puzzle  history,  re- 

and  decline.  They  also  stressed  career  started  in  1924  calling  the  old  New  York  World  , 

the  importance  of  polls  in  the  ''"^ben  crossword  puzzles  v^re  ^ras  the  first  newspaper  to  print 
post-election  period  in  determin-  i>eginning  to  cateh  on.  One  puzzles. 

ing  the  feeling  of  the  people  ^  ^  Y  ^  Among  crossword  puzzle  fans. 


about  public  problems. 


.  *  . .  V-  r  r  Among  crossword  puzzle  fans, 

13  now  promotion  copy  chief  of  .i.  xu  i.  i  i  > 

- r -  X- -  XU  fii_  u  u  j  X  _i,  i_x-  there  are  those  who  like  em 

“The  Public  Appraises  the  JaWoS  decided^©  amuse  *^®®®  ^‘^®  ’®™ 

Newspaper-1960,”  a  check  of  wo^ing^  crossword  For  years  the  Tribune 

important  trends  since  the  1958  and  the  syndicate  have  gone  on 

Gallup  Newspaper  Survey,  is  the  ^  ^  the  assumption  that  crossword 


important  trends  since  the  1958 

Gallup  Newspaper  Survey,  is  the  ^  eu,,’  v,Mrd  wn«  a  naw  tiic  £L9fituxu^tiuii  txi£tt  urushswuru 

^bject  of  a  post-election  poll.  book  just  published,  but  P^^^les  should  not  appeal  to  ^e 

rae  poll  wdl  answer  such  ques-  ^uldn’t  find  one  So  she  went  upi^r-c^st  intellectuals  but 
Uons  as:  “Does  the  public  think  ^  ber  ‘'"^rtan*.  seg- 

newspapen,  still  are  the  chief  ^he  next  day,  she  took  it  "^®"^  repr^entmg  the  majority 

Murce  of  important  news?  ^  ^be  Tril^  “  ^  P"“‘®  ^hat  is  solvable  by 

How  important  do  Americans  une  was  in  the  market  for  origi-  the  average  reader, 
say  the  newspaper  is  in  their _ , _ , _ .  _  „ _ u_ 


say  the  newspaper  is  in  their 
didly  lives?”  “Is  journalism’s 


nal  crossword  puzzles.  Heir’s  be¬ 
came  the  first  crossword  puzzle 


Readers  Voice  Choice 


prestige  increasing  or  decreas-  published  by  the  Tribune.  When  the  Tribune  recently 

4.-  ^  *  Mrs.  Jaklon  continued  on  her  invited  its  readers  to  register; 

In  sampling  a  cros^section  of  j^b  as  society  editor  and  the  their  preference  for  crossword 

^Dr  "ralhin^intrSd^Id  Tribune  obtained  its  puzzles  puzzles,  the  result  was  a  flood  , 

gn.  Dr.  Gallup  introduce  elsewhere  for  a  while,  but  Mrs.  of  5,764  votes  from  crossword 

several  improvements  in  his  ,  1 1  x  •  *  xu  fnno 

secret  ballot  technique  to  offset  ^^®  ^  *i, 

the  reluctance  of  some  voters  to  ^‘^®"  f «  be^"  Although  a  thousand  of  the 

reveal  their  true  nninion  creating  SIX  a  week  for  the  voters  wanted  more  difflcult 

‘T  don’t  know  anv  other  or-  Western  Newspaper  Union,  for  puzzles,  and  another  200  said 

mni.xx: _ xu-x _ _ x_  which  her  husband  then  worked,  they’d  prefer  easier  nuzzles,  an 


juiization  that  regularly  puts 
itg  head  on  the  chopping  block,” 
observed  Dr.  Gallup  with  grrim 
resignation  at  the  close  of  the 


Western  Newspaper  Union,  for  puzzles,  and  another  200  said 
which  her  husband  then  worked,  they’d  prefer  easier  puzzles,  an 


Special  Puzzle  Contest 


overwhelming  majority  (more 
than  75%)  asked  the  Tribune 
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HAWKINS 

DAY 

An'  this  y'ar,  thar's 
an  EXTRA-HILARIOUS 
ADDED  HANDICAP!! 


SO-ON-^m- \ 

NOVEMeSR  ) 
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resignation  kt  the  close  of  the  Meanwhile,  the  Tribune  had  to  rontinue  publishing  the  puz-  j 
interview.  “We  live  by  laws  of  dropped  puzzles,  but  in  1929  zle  as  usual.” 

probability.  We  know  with  abso-  the  newspaper  decided  to  run  a  The  fact  that  three  out  of 

lute  certainty  that  in  some  fu-  crossword  puzzle  contest.  Mrs.  four  crossword  fans  prefer  her 

bire  election  we  could  be  Jaklon  was  asked  to  create  these  puzzles,  “just  the  way  they  are,” 

wrong.”  particular  puzzles  and  the  re-  is  a  tremendous  tribute  to  the 

By  improvements  in  polling  spouse  was  so  great  that  the  skill  of  Mildred  Jaklon,  who  has 

methods  the  margin  of  error  has  paper  resumed  crossword  puz-  found,  for  instance,  that  foreign 
been  cut  down  to  about  3%.  *  daily  feature.  Mrs.  phrases  infuriate  monolingual ! 

Newspapers  have  nurtured  Jaklon  has  been  creating  them  crossword  puzzle  fans.  She  has, 

and  developed  a  new  science  in  since.  Illness  caused  her  however,  introduced  the  use  of  1 

25  years  of  public  opinion  poll.  ^  retire  from  the  society  de-  blanks,  such  as  “Rock  of - i 

The  Gallup  Poll  is  sold  as  a  partment  in  1931,  but  she  has  and  phrases,  like  “cap  the  cli-  i 

public  opinion  news  service  by  pursued  her  puzzling  assign-  max”  or  “partner  in  crime”  in 

lire  Publishers  Syndicate  of  uient.  order  to  get  variety  into  her  i 

•Sucago.  Over  the  years  she  has  worn  puzzles.  (See  page  61) 
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America's  favorite 
fun-festival  ...  in 
America's  favorite 
daily  comic  strip: 

U'l  ABNER 

by  Al  Capp 
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SCHOLARSHIP  PROGRAM 

53  College  Students 
Try  Journalism  Jobs 


Fifty-three  college  students 
received  on-the-job  newspaper 
training  last  summer  under  a 
new  program  launched  by  the 
Newspaper  Fund. 

Forty-five  newspapers  —  40 
dailies,  5  weeklies  —  cooperated 
in  the  program.  The  students 
came  from  31  colleges  in  all 
sections  of  the  nation. 

The  program  will  be  contin¬ 
ued  in  1961.  The  Newspaper 
Fund  is  hoping  to  double  the 
number  of  participants. 

The  project  was  launched  last 
spring  to  stimulate  interest  in 
journalism  among  young  men 
studying  in  colleges  where  rela¬ 
tively  little  recruiting  or  train¬ 
ing  for  newspaper  careers  has 
been  done. 

130  Applications 

Applications  for  news  jobs 
were  sought  from  students  who 
thought  they  might  be  inter¬ 
ested  in  newspaper  work  but 
who  lacked  the  contacts  and  the 
experience  on  which  to  make  a 
career  decision. 

More  than  130  applications 
were  received.  The  Newspaper 
Fund  served  as  a  clearing  house 
for  applications.  It  screened 
them  and  channeled  those  whom 
its  directors  thought  worthy  of 
consideration  to  a  group  of 
newspapers  who  were  willing  to 
employ  one  or  more  of  the 
trainees  during  the  summer 
months. 


these  colleges  working  on  news 
staffs  while  they  are  still  in  col¬ 
lege  that  we  would  direct  their 
interests  toward  journalism  and 
perhaps  open  a  new  source  of 
greatly  needed  talent. 

“To  our  great  satisfaction, 
the  list  grew  to  a  total  of  53 
students  working  on  45  different 
newspapers  in  all  parts  of  the 
country.  The  interest  among 
students  was  far  greater  than 
we  had  anticipated.  We  could 
have  doubled  the  number  of  ap¬ 
plicants  with  very  little  addi¬ 
tional  effort.” 

The  letters  which  the  News¬ 
paper  Fund  has  received,  both 
from  the  college  students  and 
the  editors,  summarize  the 
progress  of  the  effort. 

Maurice  Compton,  managing 
editor  of  the  San  Gabriel  Valley 
Daily  Tribune,  West  Covina, 
Calif.,  said:  “Both  the  boys  we 
had  under  this  program  have 
gained  a  great  deal  from  it.  The 
newspaper  also  benefited.  I 
think  we  have  a  couple  of  news¬ 
paper  recruits  in  these  boys  — 
in  fact,  we  may  have  them  on 
the  Tribune  staff  one  of  these 
days.” 

James  A.  Woodworth,  assist¬ 


ant  editorial  director  of  West¬ 
chester  County  Newspapers, 
White  Plains,  N.Y.,  wrote:  “We 
are  frank  to  say  we  could  not 
be  more  pleased  with  the  work 
of  Stone  (Ronald  Stone,  a  Ham¬ 
ilton  College  student).  If  the 
Newspaper  Fund  succeeds  in 
sponsoring  and  developing  a 
succession  of  young  Stones,  it 
cannot  help  but  provide  a  lift 
for  the  entire  industry.” 

Valuable  Member  of  Staff 

Mel  Sayre,  city  editor  of  the 
Seattle  Times,  commented,  “I 
had  expected  a  trainee  who 
would  be  of  little  practical  use 
to  us;  an  observer,  learning  the 
ropes.  On  the  contrary,  Richard 
Goff  quickly  became  a  valuable 
member  of  our  staff.  He  not 
only  did  creditable  work,  but 
showed  a  great  deal  of  enter¬ 
prise  and  imagination.  It  has 
been  a  pleasure  to  have  him 
with  us.” 

Frank  Angelo,  managing  edi¬ 
tor  of  the  Detroit  Free  Press, 
termed  the  training  proposal 
“an  excellent  idea”  and  said  he 
was  delighted  “the  Free  Press 
was  able  to  participate  this  past 
summer.” 

Eugene  Dunphy,  a  DePauw 
student  who  worked  on  the  Col¬ 
umbus  (Ind.)  Evening  Republi¬ 
can,  wrote:  “I  consider  my  sum¬ 
mer  with  the  Evening  Republi¬ 
can  the  turning  point  in  my  life. 
After  10  weeks  employment  on 
this  newspaper,  I  have  definite- 
(Continued  on  jmge  66) 


Tampa  Times  Replates 
For  Campus  Newspaper 


The  individual  newspaper 
made  final  choice  of  the  student 
and  offered  him  the  summer  job. 
All  arrangements  for  salary, 
hours  and  duties  were  made  be¬ 
tween  the  trainee  and  the  news¬ 
paper  employing  him. 

As  an  attraction  to  the  young 
men,  the  Newspaper  Fund, 
which  is  supported  by  grants 
from  the  Wall  Street  Journal, 
offered  each  accepted  applicant 
a  $500  scholarship  toward  his 
next  year’s  college  expenses 
upon  the  successful  completion 
of  the  summer’s  work. 

^Most  Encouraging' 

Don  Carter,  executive  direc¬ 
tor  of  the  Newspaper  Fund, 
said  the  initial  summer’s  efforts 
with  the  program  have  been 
“most  encouraging.” 

“When  we  began  work  on  it, 
we  had  hoped  we  might  place 
about  15  promising  young  men 
on  newspapers  for  summer 
work.  We  felt  if  we  could  get  a 
few  top-quality  students  from 


Tampa,  Fla. 

The  Tampa  Times  offered  to 
give  an  assist  to  student  journal¬ 
ists  at  the  new  University  of 
South  Florida,  which  opened 
Sept.  26. 

The  Times’  offer,  extended  by 
Vic  Leavengood,  circulation 
manager,  and  Bennett  DeLoach, 
managing  editor,  to  the  USF 
journalists  was  something  like 
this:  Students  would  produce 
all  copy  for  a  full  front  page 
once  a  week.  The  Times  would 
replate  its  front  page  between 
regular  editions  and  run  a  spe¬ 
cial  “University  of  South  Flori¬ 
da  Campus  Edition.”  Distribu¬ 
tion  would  be  made  at  the  Uni¬ 
versity  Center  at  noon  when 
peak  traffic  was  moving  from 
classes  to  the  cafeteria. 

The  first  student-produced 
edition  hit  the  campus  at  noon. 
Sept.  26.  To  date  ^e  students, 
with  the  Times’  help,  haven’t 
missed  an  edition  although  a  few 
deadlines  have  been  stretched 
and  made  fuzzy. 


While  some  of  the  students 
look  to  the  day  when  they  might 
have  their  own  paper,  they  are 
finding  the  present  setup  real 
challenging  in  meeting  “big 
paper”  deadlines  and  dealing 
with  the  city  room,  editors,  the 
problems  of  the  composing  room, 
and  circulation. 

Student  members  working  on 
“The  Page”  are  members  of  a 
Functional  English  Class,  who 
have  a  definite  interest  in  jour¬ 
nalism.  Teaching  the  class  and 
serving  as  adviser  to  the  jour¬ 
nalistic  project  is  George  H. 
Miller,  assistant  professor,  a 
former  Midwest  newspaperman. 

Working  with  the  students  as 
they  clear  their  copy  through 
the  city  room  is  Doyle  Harville, 
veteran  Times  staffer.  He  is 
generous  with  his  suggestions 
as  to  “now  it  can  be  improved 
by  doing  it  this  way.”  There  are 
25  members  of  the  class.  More 
than  twice  that  number  wanted 
in.  :• 


Professor  Seeks  Boys 
For  Journalism  Clmses 

I’' ebw),  Cdto. 

More  interest  among  feyg  in 
high  school  journalism  activities 
is  needed  to  insure  an  adequate 
supply  of  newsmen,  according  to 
John  T.  Mitchell,  assistant  pro- 
fessor  of  journalism  at  the  Uni¬ 
versity  of  Colorado. 

He  has  been  visiting  Colorado 
high  schools  to  imi)rove  liaison 
between  the  College  of  Journal¬ 
ism,  and  the  state’s  high  schools 
and  newspapers. 

Mr.  Mitchell  said  he  found 
publishers  concerned  with  the 
shortage  of  qualified  journalists. 
He  also  discovered  more  interest 
among  women  than  men  in  jour¬ 
nalism  careers.  High  school  stu¬ 
dent  publications  are  predomin¬ 
ately  staffed  by  girls. 


J'School  Faculty 
Goes  to  Daily 

Carbondau:,  Ill. 

A  unique  extension  course 
was  started  recently  by  the 
journalism  department  of 
Southern  Illinois  University  for 
the  Cairo  (Ill.)  E vening  Citizen. 

All  six  members  of  the  jour¬ 
nalism  department,  headed  by 
Dr.  Howard  R.  Long,  are  par¬ 
ticipating  in  a  12-session  exten¬ 
sion  course  in  journalism  for 
the  employees  of  the  Citizen. 
Martin  Brown,  acting  manager 
for  the  Cairo  daily,  worked  out 
details  of  the  course  with  Dr. 
Long. 

For  two  hours  on  12  Monday 
nights  between  Oct.  24  and  Fek 
6,  the  journalism  staff  will  take 
classes  with  the  Citizen  staff 
which  has  an  enrollment  of  a 
dozen  employees.  Mr.  Brown’s 
objective  is  for  employees  in  one 
department  to  understand  the 
work  of  other  departments. 

• 

Weekly  Journalism 
Classes  Begun  on  TV 

A  weekly  journalism  course 
was  begun  Oct.  22  by  the  (Co¬ 
lumbia  University  Graduate 
School  of  Journalism  in  coopera¬ 
tion  with  WNTA-TV  on  Channel 
13  from  10:30  to  11  A.M.  The 
initial  guest  was  Arthur  Mas- 
solo,  political  correspondent  for 
the  New  York  Post. 

Prof.  Penn  T.  Kimball,  d 
Columbia  said  “The  Working 
Press”  plans  to  cover  such  topics 
as  writing  a  new  lead  for  a  run¬ 
ning  story,  how  a  story  changes 
from  the  time  it  leaves  the 
writer’s  typewriter  until  such 
time  as  the  paper  goes  to  press, 
the  influence  of  other  news¬ 
papers  on  editorial  content, 
what  information  to  use  and 
what  data  to  keep  out  of  print 
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Seattle  Car  Dealers  ^ 

1  T  I  D  ^  column  inch,  daily  or  Sunday. 

Offered  Local  Kate  The  Post-Intelligencer  is  rep- 

Se:attle,  Was.h  resented  by  Hearst  Advertising 

The  Seattle  Times  and  the  Service.  The  Times  is  repre- 

Seatth  Post-Intelligencer  are  sented  by  O’Mara  &  Ormsbee. 

offering  the  retail  rate  to  new  • 

or  used  car  dealers  instead  of  171  c  1  tr 
the  traditional  national  rate,  ac-  ^“1?  Heavy 

cording  to  announcements  made  Rockford,  Ill. 

last  we^  by  both  dailies.  The  Rockford  Morning  Star 

The  Times’  announcement,  and  Register-Republic  have  sold 

signed  by  Russell  W.  Young,  ad-  more  than  3,800  new  50-star 

vertising  manager,  noted  that  flags  in  their  public  service  cam- 

his  paper’s  national  rate  is  $9.24  paign.  The  project,  which  be- 

Jacksonville,  Fla.  an  inch  daily,  $9.52  on  Sunday,  gan  on  Constitution  Day,  Sept. 

Don  Martin,  director  of  pub-  The  local  rate  for  an  auto  dealer  17,  was  to  have  ended  the  week 

lie  relations  and  advertising  for  using  1,000  inches  a  year  is  before  Veterans  Day,  Nov.  11, 

but  sustained  public  response 
A.  L.  Brock,  advertising  man-  has  been  so  great  that  flags  will 

board  of  directors  of  Florida  ager  of  the  Post-Intelligencer,  be  offered  as  long  as  there  is 

Publishing  Co.,  publishers  of  said  the  open  rate  for  national  public  demand  for  them.  The 

the  Florida  Times-Union  and  is  $8.96  an  inch;  the  local  rate  flags  are  sold  in  a  kit  with  ac- 

Jacksoni’ille  Journal.  for  an  advertiser  contracting  to  cessories  for  $3. 


E.  L.  Kurth  Dies;  Burgeson  with  ua 

No.  Hollywo< 

Developed  MiU 

Titpkin  Tex  Advertising, 

■  appointed  advertising 
Ernest  1..  Kurth,  on^e  of  the  Valley  Times  Tc 

principal  niovere  m  the  estob-  Lindley, 

lishment  of  the  South  s  fir^  signed.  The  Valley  Ti 
newsprint  mill  at  Lufkin,  died  subsidiary  of  the  Mi 
Ort.  26.  He  was  75.  ^  Tribune. 

Mr.  Kurth  was  bom  in  Polk 
County,  Te-xas,  the  son  of  a  • 

German  immigrant.  He  spent  Elected  to  Board 
his  entire  life  in  Texas.  He  be- 
j(tn  his  employment  with  the 
Angelina  County  Lumber  Com- 

nanv  at  Lufkin  in  1907  and  be-  ,  ^  ^  .  . 

its  president  in  1943.  the  Atlantic  Coast  Line  Rail-  $6.30  daily  or  Sunday. 
Mr  Kurth.  who  had  extensive  Co.,  has  been  elected  to  the 
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This  Week  Reports 
4th  Quarter  Upturn 

This  Week  Magazine  will  have 
an  advertising  linage  gain  in 
the  last  quarter  of  1960  of  nearly 
5%  over  that  in  the  last  quarter 
of  1959,  Ben  G.  Wright,  presi¬ 
dent,  reported  this  week. 

Mr.  Wright  said  scheduling 
of  business  for  the  first  quarter 
of  1961  indicated  healthy  in¬ 
creases  over  the  corresponding 
period  for  1960. 

With  two  holiday  issues  yet 
to  close.  This  Week  has  246 
pages  of  advertising  in  the  last 
quarter  as  compart  with  234 
in  1959. 

Beginning  Feb.  4,  the  Hart¬ 
ford  (Conn.)  Times  will  become 
the  43rd  newspaper  to  distribute 
This  Week.  TTie  Times,  a  Gan¬ 
nett  newspaper,  has  a  circula¬ 
tion  of  124,835. 
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IP  YQU  are  paying  more  than  1.6c  per  page  for 
microfilming  you  can  save  money  by  sending  the  work  to 
University  Microfilms. 

Your  paper  is  photographed  two  pages  to  a  35mm. 
frame  (shown  above).  Reduction  ratio  is  17%  to  1.  You 
get  1200  pages  in  each  4"  x  4"  file  box.  Film,  processing, 
workmanship  are  the  highest  quality.  Your  negatives  are 
stored,  free,  in  fireproof  vaults.  The  positive  print  for  your 
Reader  is  on  the  new  U-M  scratch-resistant  Dura-Film. 

Write  for  complete  information  about  this  lowest 
cost  microfilming  service,  and  a  sample  of  Dura-Film  for 
comparison  and  any  tests  you  wish  to  make. 
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Joins  Bar  Group 

Cleveland  ! 

Robert  L.  Kohoe,  former  po¬ 
litical  editor  of  the  old  Cleve-  ■■■  f  ■ 

load  News,  has  been  appointed  I 

secretary  of  the  Cleveland  Bar  I 
Association. 
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“  (Conn.)  Press;  Newark  Star  Washington  SJar 

J  Awards  College  Recruits  (Caiif.)  G®**  f™™  Sc  to  lOr 

131rfe-v«  T  (Continued  from  page  64)  Valley  Times;  Norwich  (Conn.)  Washincton 

MT M.cL11L  _  Bulletin;  Plattsburgh  (N.  Y.)  The  Tras/im.7 f on  Prentnj; Star 

,  ,  j  ,  ^  ,  Press  -  Republican;  Quincy  raised  its  street-ale  edition 

Ow;-  TTAa-»*c:-|-  ^  decided  to  make  newspaper  (Mass.)  Patroit  Ledger;  Rich-  price  from  5c  to  10c  on  Nov.  1 

•Oy  Xx“ctr^ol/  profession.  mond  (Ind.)  Palladium  Item;  and  advanced  home  deliverv 

Alfr^  C.  Farrell,  Jr.,  a  stu-  Rochester  Times-Union;  Ro-  rates  from  $1.95  to  $2.25  a 

Beverly  Hills,  Calif.  MiddlebuiTt  College  who  Chester  Democrat  &  Chronicle;  month  for  the  daily  and  Sundav 

_  .  11  1  .  1  wnrkpH  niirmcr  thp  siimmpr  nn  r»_-. 


College  Recruits 

( Continued  from  page  64) 


Washington  Star 
Goes  from  5c  to  10c 


Washington 
The  Washington  P vening  Star 


ly  decided  to  make  newspaper 
work  my  profession.” 


A  program  of  fellowships  and  Gabriel  (Calif.)  Valley  papers.  For  evening  only  the 

grants  to  encourage  journalism  Plattsburgh  Press-  Tribune;  Schenectady  Gazette;  new  price  is  $1.60  a  month  or 

education  was  announced  here  B^T^^bltcoM,  .  When  1  Seattle  Times;  Springfield  35c  a  week.  The  Sunday  price 

this  week  by  trustees  of  the  y®”*'  to  Plattsburgh  in  June,  I  (Mass.)  Union;  Tarentum  remained  at  20c  a  copy, 
William  Randolph  Hearst  Foun-  ^  quite  sure  that  I  wanted  to  (Pa.)  Valley  News.  The  morning  Poet 

Hatinn.  pursue  a  career  in  journalism.  Youngstown  (Ohio)  Vindica-  went  to  10c  a  single  copy  on 


dation. 

The  first  of  six  monthly  com 


When  I  left  in  September,  my  Wall  Street  Journal;  West- 


The  morning  Washington  Post 
went  to  10c  a  single  copy  on 
Jan.  6,  1958.  It  has  reported 


Worcester  (Mass.)  Telegram 
and  Evening  Gazette. 


Scripps-Howard’s  afternoon 
tabloid  Washington  News 


petitions,  now  under  way,  will  conviction  was  strengthened  ehester  County  (N.Y.)  News-  substantial  gains  in  home  de- 

determine  the  recipients  of  $29,-  considerably.  The  experience  papers;  Wilmington  (Del.)  Hvery  subscriptions  after  the 

800  during  this  academic  year.  given  me  a  p'eat  advantage  Morning  News;  Winston-Salem  lOc  street-sale  price  went  into 

Randolph  A.  Hearst  an-  graduate  sch^l  in  journal-  (^.c.)  Twin  City  Sentinel;  effect. 

nounced  the  program  which  was  Lp^’ to^a  new^aner  as  a  s^LmIv  (Mass.)  Telegram  Scripps-Howard’s  afternoon 

developed  in"  cSperation  with  Ss  ^px^rTeS be^inn^  tabloid  Washington  News 

the  American  Association  of  l^s  inexperienced  beginner,  and  The  following  weekly  newspa-  boosted  its  price  from  4c  to  5c 

Schools  and  Department  of  fr,?/ nX^aL'c  wmld' ?  pert  accepted  Irtineea:  Dutch-  m,  Oct.  1,  1956. 

Journalism.  newspaper  world.  County  Journal,  Red  Hook,  , 

Monthly  competitions  will  con-  ‘Grind  Is  Fascinating’  (Mass.)  Record,  r  ^  Prices  Raised 

..  .  -1  i  j  *  _ •  Mooresville  (Ind.)  Times; 

tinue  until  April  31  to  deteiTOine  Rj^hard  Levine,  a  Cornell  North  Kansas  City,  (Mo.)  LosANCms 

and°n,.n't  awr^Linatitutions!  onire  ftLo‘d1,u'',Ui'’dert^S  Pre,.  - Dispatch;  WetmimUr  SnbacrIpD'on  pricee  of  the  Im 


The  following  weekly  newspa-  boosted  its  price  from  4c  to  5c 
rs  accepted  trainees;  Dutch-  on  Oct.  1,  1956, 


Journalism. 

Monthly  competitions  will  con¬ 
tinue  until  April  31  to  determine 


‘Grind  Is  Fascinating’ 


L.A.  Prices  Raised 


and  merit  awards  to  institutions, 
he  explained.  Emphasis  will  be 


(Col.)  Journal. 


on  news,  featu^  ^itorial  and  business  is  for  me.  I  knew  this  go  nOO  in  ^nlmlnfaliine 
sports  writing.  The  first  of  three  before,  but  I  wanted  to  throw  .  P* 

news  writing  competitions  ends  tbe  heavy  daily  Given  at  U.  of  Florida 

^  ,  nr  GAINESVILLE,  Fla 

Professor  A.  Gayle  Waldrop,  citement  of  college  journalism.  Scholarshin  awards  totalim 


Gainhsville,  Fla. 


Los  Angeus 
Subscription  prices  of  the  Los 
Angeles  dailies  were  raised  this 
week.  The  afternoon  Mirror  and 
Herald-Express  went  from 
$1.75  to  $1.90  a  month  and  the 
morning  Times  and  Examiner 
went  from  $1.80  to  $2  for  Mon- 


Scholarship  awards  totaling  day-Saturday  and  from  $2.25  to 


Univereity  of  Colorado,  is  chair-  The  glamor  is  exag^rated  but  $2,000  to  students  in  the  School  $2.50  for  seven  days. 


man  of  an  ^SDJ  steering  com-  the  grind  is  fascinating.”  of  Journalism  and  Communica-  • 

^  student  at  tions  at  the  University  of 

are  Hubbard  Keavy,  Ass^iated  Cornell  College  m  Iowa,  wrote  Florida  are  announced  by  Rae  ®  '  euiuon 

Press,  Los  Angeles;  William  B.  after  his  summer  on  the  Bur-  q.  Weimer,  director  An  award 

Ruple,  former  ^itor  of  the  lington  Hawk-Eye:  “Following  of  $500,  ^ven  by  'the  Tampa  More  than  200 


of  Journalism  and  Communica- 


editorial  page,  Dallas  (Tex.)  graduation,  I  plan  to  seek  a  job 
Morning  News,  and  Roger  Ta-  in  the  newspaper  profession.  I 
tarian.  United  Press  Interna-  found  a  great  deal  of  personal 


Chicago 

More  than  200  contributon 


tional.  New  York  City.  satisfaction  and  sense 

Entries  are  restricted  to  pub-  pHshment  in  the  work, 
lished  articles.  These  must  be  Mr.  Carter  added: 


^duation,  I  plan  to  seek  a  job  Morning  Tribune  to  a  jxmior  to  the  Chicago  Tribune  coluraiit 
in  the  newspaper  profession.  I  majoring  in  the  News-Editorial  “Line  O’  Type  or  Two,”  attend- 
found  a  great  deal  of  personal  sequence,  went  to  William  B.  ed  the  20th  annual  reunion  din- 
satisfaction  and  sense  of  accom-  Qurry  Jr.  of  West  Palm  Beach,  ner  here,  despite  the  illness  of 
plishment  in  the  work.  Nine  awards  totaling  $1500  the  column’s  conductor,  Thomas 

Mr.  Carter  added:  “Not  all  ^ere  made  from  the  Grantland  Morrow,  a  patient  in  Wesley 


submitted  through  the  journal-  these  trainees  will  become  news-  Memorial  Scholarships  Memorial  Hospital 

ism  department  head  by  under-  paj^rmen  after  completing  available  by  the  Sunshine  • 

graduates  with  journalism  ma-  their  formal  educations.  But 


o - -  j - - -  --  Park  Racing  Association,  xve-  „  ^  i?j** 

jors  in  accredited  schools  and  many  say  they  are  seriously  cipients  were :  Robert  W.  Maher,  “Onor  r  aritl  Itoitor 


departments  of  journalism  in  wnsidering  journalism  and  we  Mrs.  Priscilla  S.  Meyer,  Eleanor 
this  country.  f^l  that  all  have  returned  to  Yeager,  Michael  C.  Donald- 

The  10  top  winners  in  the  six  ^lieges  with  a  deeper  ap-  son,  Kenneth  E,  Nosworthy, 


Mrs.  Priscilla  S.  Meyer,  Eleanor  Las  Cruces,  N.  M. 

M.  Yeager,  Michael  C.  Donald-  Wayne  S.  Scott,  farm  editor 
son,  Kenneth  E,  Nosworthy,  of  the  Albuquerque  JoumaX,  will 


months  of  student  competitions  P.*^*ation  ot  newspapers  and  a  George  L.  Cranford,  Jack  H.  receive  the  1960  Distinguished 
will  receive  awards  ranging  summer  s  experience  to  dis-  s^yder,  Jai  K.  Chandiram,  and  Service  Award  for  outstanding 


.....  4-U  4-  J  4.  fc.rs*  J  vav-*  ,  v  a*..  mass,  maim  OT51V1UO  XUl 

from  $500  to  $2000.  These  will  students  on  Anthony  R.  Hamilton.  reporting  of  New  Mexico  agri- 

be  babed  on  points  accumulated  •  Sire.  W  awartl  it  sponaSd 

in  the  monthly  contesta.  The  newapawm  iooneratine  -lew®'!  Scholarship  by  the  New  Mexico  Farm  and 

Winner  of  each  monthly  compe-  newspapers  c^peranng  •»  v  Livestock  Bureau, 

tition  receives  $100  with  the  Newspaper  Fund  dur-  A  scholarship  in  memory  of 

Lhool  errant,  summer’s  program  in-  Harry  S.  Jewell,  president  of 

ranging  from  $500  to  $2000  have  Knickerbocker  the  Springfield  (Mo.)  Newspa-  16-Day  Blackout  Ends 

bv  tL.a  Bayonne  (N.J.)  Times;  pers,  who  died  in  1945,  has  been  ^ 

TT  i  4.  TP  Record,  Hackensack,  N.J.;  established  at  the  University  of  a  d  l  Fd  t  > 

Assisting  Mr.  Hearst  at  Foun-  Birmingham  Post-Herald;  Bos-  Missouri  School  of  Journalism  ^  16-day  shutdown  of  i 


Dublin 

A  16-day  shutdown  of  all 


•=  a.  .rou  aaxro-  iTiiHsoun  ocnool  oi  juumaiism  J  J  n.i.  oa  .l 

dation  headquarters  at  270  ton  Globe;  Brooklyn  Daily;  by  his  daughter-in-law  Mrs.  newspapers  here  ended  Oct.  -2J  the 
North  Canyon  Drive  here  are  Burlinaton  llowal  Hawk-Kue-  t1i,„  w  Tc.„T..ii  with  a  settlement  of  a  wage  son 


Burlington  (Iowa)  Hawk-Eye; 


Ira  P.  Walsh,  awards  director,  Camden  (N.J.)  Courier-Post. 


and  William  Culbertson,  coor¬ 
dinator. 


Charlotte  Observer;  Char¬ 
lottesville  (Va.)  Progress;  Col- 


John  W.  Jewell  with  a  gift  of 
$5,000. 


dispute  between  the  publisher!  mail 


AASDJ  members  assisting  umbus  (Ind.)  Evening  Republi- 
Chairman  Waldrop  on  the  steer-  can;  Coming  (N.Y.)  Leader;  Toronto  PHze  I 

ing  committee  are  Elarl  F.  Eng-  Dayton  Daily  News;  Detroit  Alan  Jarvis,  formerly  admin-  ^  I 

lish,  Missouri;  Robert  L.  Jones,  Free  Press;  Hartford  Times;  istrator  of  the  National  Gallery  The  American  Association  of  will 

Minnesota;  I^lie  G.  Moeller,  Indianapolis  News;  Indianapo-  at  Ottawa,  joined  the  Toronto  Nurserymen  has  given  a  “Plant  new 

Iowa;  Warren  C.  Price,  Oregon;  Us  Times;  Ithaca  (N.Y.)  Jour-  Telegram  as  art  columnist.  He  America”  award  to  the 

Fred  S.  Siebert,  Michigan  State,  nal;  Keokuk  (Iowa)  Gate  City;  will  do  a  Saturday  column  on  News  for  the  tropical  land-  Bos 

and  Quintus  C,  Wilson,  Utah.  Miami  Herald;  Middletown  “The  Things  We  See.”  scaping  of  its  new  building. 


Art  Columnist 


and  printers.  British  newspa¬ 
pers  sold  at  premium  prices. 


ing  committee  are  Elarl  F.  Eng-  Dayton  Daily  News;  Detroit 
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ElecHon  Results 

(Continued  from  page  9) 


police  station  to  report  results  controversial  local  election  there.  The  count  from  more  than 
as  they  come  in.  In  Albuquerque,  The  iCity  desk  will  cover  New  4,600  election  districts  in  the 

N.  M.,  the  report  will  be  made  York,  its  suburbs,  New  York  city  are  recorded  and  filed  on 

from  a  high  school  cafeteria.  State,  and  New  Jersey.  Leo  six  different  wires. 

The  problem  with  the  broad-  Egan,  chief  New  York  political  The  police  also  tabulate  the 
Whoever  the  “expert”  was  in  casters,  Mr.  Frank  said,  is  that  correspondent,  will  write  the  election  results  independently 

s  newspaper  office  he  knew  what  the  press  associations  are  re-  state  lead.  but  are  several  hours  behind  AP. 

to  look  for  in  the  reports  that  quir^  usually  to  collect  the  re-  Under  the  direction  of  Kalman  The  wire  service  supplies  all 
flowed  from  the  wires  or  from  turns  in  all  contests,  many  of  Seigel,  local  reporters  will  be  the  newspapers,  radio  and  tele¬ 
local  tabulating  centers.  Now  which  are  not  of  interest  to  TV  positioned  at  county  boards  of  vision  stations  and  UPI  with 
complex  computing  machines  audiences.  He  hopes  to  shortcut  election  and  phone  results  to  the  the  New  York  City  returns, 
will  perform  this  function.  But  that  system  and  get  more  rapid  city  room.  Sometime  after  midnight  in 

they  will  be  only  as  accurate  reports  on  the  top  spots.  NBC  AP  will  also  be  used  for  an  Automat  a  block  from  the 

as  the  mass  of  information  that  will  have  66  teleprinters  in  its  gathering  figures.  Times  City  Room,  a  man  will 

is  fed  into  them.  election  studio,  including  20  for  t"  ki  i,  spread  out  the  paper’s  second 

Executives  of  the  Associated  AP  and  UPI.  Table  Desk  edition  on  the  table  before  him. 

Press  and  United  Press  Inter-  Through  use  of  a  digital  com-  a.  score  of  persons  will  be  on  Me  urill  glance  at  the  first  set  of 
national  estimated  than  an  army  munications  system  Mr.  Frank  the  table  desk  under  the  direc-  election  night  returns,  blow 
of  70,000  persons  will  be  em-  said  NBC  plans  to  forecast  the  tion  of  Marshall  E.  Newton,  steam  from  the  cup  of  coffee  in 
ployed  Election  night  on  the  winner  of  the  Presidential  race  assistant  city  editor,  and  Joseph  his  hand,  and  never  give  a 
compilation  of  figures  and  re-  far  in  advance  of  the  final  Herzberg,  an  assistant  city  edi-  thought  as  to  how  those  figures 
porting  of  results.  Both  services  tabulation.  tor.  From  here  will  flow  the  9ot  into  the  newspaper. 

have  set  up  special  wires  and  ,  v  i  -r-  no:  running  tallies  by  which  re-  • 

have  extended  their  leas^  wire  I"  New  York  Times  Office 

circuits  to  Whittier,  Calif,  and  ^  picture  of  a  morning  tables  were  made  up  in  ad- 

Hyannisport,  ^  Mass.,  the  homes  newspaper  operation  on  election  vance  by  Bernard  Stengren  and 

night,  an  E&P  reporter  visited  Mr.  Herzberg. 
the  New  York  Times  offices  and  An  innovation  planned  for 

observed  the  preparations  there  Thursday’s  editions  is  the  state- 
It  was  in  1904  that  the  press  which  may  be  duplicated,  in  by-state-vote  breakdown  of  the 
made  its  first  great  effort  to  be  many  respects,  all  over  the  437  House  of  Representative  niques  tested  at  the  Middletown 
the  official  “unofficial”  election  country  next  Tuesday.  seats.  (N.  Y.)  Daily  Record  will  be 

service.  E&P  records  disclose  Equipped  with  stacks  of  Mr.  Herzberg  is  in  charge  of  applied  to  the  Roanoke  Star 

that  Wilmer  Stuart  that  year  tables,  computing  equipment,  IBM  operations,  which  include  which  is  scheduled  to  make  its 

laid  the  foundation  of  AP’s  and  the  latest  in  communications  two  tabulators,  four  punch  cards,  bow  Nov.  9. 

nationwide  system  by  starting  to  facilities,  approximately  150  edi-  one  reproducer,  and  a  sorter.  For  a  while,  the  Star  will  be 
^ther  vote  totals.  Both  candi-  torial  staff  members  of  the  Times  Throughout  the  night  this  com-  published  Wednesdays  as  a 
dates,  Theodore  Roosevelt  and  will  work  on  the  election  story,  puting  equipment  will  produce  sister  paper  to  the  Salem  Times- 
■Alton  B.  Parker,  were  New  Advance  matter  will  already  a  running  50-state  Presidential  Register,  published  Thursdays, 
Yorkers.  In  subsequent  years  he  have  been  written,  set  in  type  total,  regional  tallies,  results  in  but  plans  for  growth  to  daily 
the  assignment  from  Mel-  and  stacked  in  galley  trays  for  117  key  Congressional  House  were  announced  by  Frank  Tirico, 
ville  E.  Stone,  AP’s  general  use  when  the  winners  are  an-  seats,  and  the  national  Senate  president  and  general  manager 
manager,  to  travel  all  over  the  nounced.  This  includes  sketches  race.  This  equipment  will  pro-  of  Roanoke  Star  Publishing 
country  to  establish  similar  on  the  Presidential  and  Vice  duce  12  copies  at  a  time  for  His  assistant  is  Don  LaForge, 
operations.  By  1916  he  had  them  Presidential  candidates,  their  distribution  to  the  composing  who  was  formerly  with  the 
working  in  30  states.  His  sue-  wives  and  families,  and  pictures  room,  national  and  city  desks.  Middletown  Record.  The  Star 
cessors  have  since  expanded  and  and  sketches  of  34  Senatorial  Thirteen  Teletype  machines,  will  be  in  tabloid  format. 


of  the  candidates. 

It  All  Began  in  1904 


Roanoke  Star  Due 
Day  After  Election 

Roanoke,  Va. 
New  offset  publishing  tech- 


refined  the  systems  and  in  some  and  27  Gubernatorial  candi 
states  they  incorporate  combined  dates. 

operations  by  newspapers  and  The  election  night  operation 
stations.  Texas,  for  example,  has  jg  under  the  supervision  of 


each  loaded  with  seven-ply  Roanoke  Star  Publishing  Co. 
paper,  will  also  be  in  operation,  jg  an  affiliate  of  Cy  N.  Bahakel 
Thirteen  persons  (called  Enterprises  which  owns  a  chain 

_  _  _  “markers”)  will  stand  by  as  the  of  radio  and  television  stations 

had  an  election  service  for  years  Turner  Catledge,  managing  edi-  results  come  off  the  wires.  'They  in  addition  to  the  weekly  Times- 

and  one  patterned  after  it  will  tor.  Raymond  B.  O’Neill  is  in  will  then  red-pencil  predeter-  Register, 

be  tried  in  Utah  next  week.  charge  of  the  National  News  mined  numbers  on  the  copy  to  • 

‘Similar  to  an  Iceberg’  ^  >Ielro  ComicS  Adds  5 

*  day  national  news  editor.  The  whom  it  should  be  directed.  _  ’  K"  «# 

The  broadcasting  networks  are  city  desk  will  be  directed  by  Collectors  will  carry  the  copy  a  apCTS  in  Ikey  Step 

making  a  break  with  custom  to  Frank  S.  Adams.  to  trays  numbered  from  one  to  Metro  Sunday  Comics  Net- 

some  extent.  Election  night  assignments  25  and  from  A  to  E,  all  located  work  this  week  completed  its 

“It’s  similar  to  an  iceberg,”  are  mapped  out  weeks  in  ad-  near  a  storting  board.  Here,  the  goal  of  being  able  to  offer 
is  the  way  Reuven  Frank  char-  vance  and  read  like  a  call  to  sorters  will  put  the  correspond-  multi-product  advertisers  com- 
acterized  the  change  at  National  battle  stations  for  the  oldest  ing  copy  in  its  proper  place  on  piete  geographic  coverage  of 
Broadcasting  Co.  where  he  is  columnist  down  to  the  copy  boys,  the  sorting  board  and  one  of  18  the  u.  S.  with  the  addition  of 
election  night  supervisor.  He  James  B.  Reston  will  write  the  runners  will  deliver  it  to  the  five  Southeast  newspapers,  effec- 
elaborated:  “In  recent  years  lead  Presidential  story,  Russell  persons  or  desks  designated.  tive  Jan.  1. 
what  we  supplied  the  people  Baker  the  Senate  story,  John  R.  ap  •  v  v  r'l  members  are:  At- 

saw  on  the  top.  The  bulk  below  Morris  the  House  story,  and  '  ‘  ^  **  ^  lanta  (Ga.)  J oumalrConstitu- 

the  surface  was  supplied  by  Tom  Wicker  the  Gubernatorial  The  election  returns  coming  tion;  Jacksonville  (Fla.)  Times- 
soniebody  else — the  wire  services  story.  off  the  wires  will  all  be  sup-  Union;  Miami  (Fla.)  News; 

mainly.  This  year,  half  of  the  The  Times  will  station  re-  plied  by  Associated  Press.  In  Richmond  (Va.)  Times-Dis- 
retums  we’ll  use  will  be  our  porters  with  each  of  the  candi-  New  York  City,  AP  operates  a  patch;  and  Tampa  (Fla.)  Trib- 
own.  We  keep  saying  we’re  in  dates,  with  Mrs.  Kennedy  and  system  under  the  supervision  of  une. 

the  news  business  and  this  means  Mrs.  Nixon,  and  with  President  P.  K.  Arthur,  chief  of  the  bu-  According  to  Charles  T.  Kline, 

more  and  more  original  work.”  Eisenhower.  reau,  and  Edward  Nickerson,  president  and  general  manager 

Mr.  Frank  said  NBC  alone  Times  stringers  will  cover  election  supervisor.  AP  works  of  Metro,  addition  of  these 
will  employ  1,000  extra  pieople —  individual  states.  Claude  Sitton,  with  police  borough  headquar-  papers  to  the  network  brings  the 
newsmen,  commentators,  engpn-  based  in  Atlanta,  will  handle  a  ters  where  returns  are  made  circulation  of  the  basic  group 
—  in  key  locations.  In  Southern  area  round-up,  and  from  police  in  various  precincts,  to  16,442,947,  and  the  total  net- 
*wton,  for  example,  network  Sam  Brewer  will  report  from  AP-designated  froms  are  em-  work  circulation  to  a  new  high 
wporters  will  be  stationed  in  a  San  Juan,  P.  R.,  on  the  highly  ployed.  of  more  than  21,000,000. 

editor  6c  publisher  for  November  5,  1960 


67 


Defining  PR 

(Continued  from  page  15) 

him  that  the  term  “corporate 
image”  has  become  as  fashion¬ 
able  as  the  term  “marketing 
concept.”  Then  we  asked: 

Has  the  term  ‘corporate 
image'  become  a  panacea,  or  a 
plague? 

“These  words  ‘corporate 
image’  and  ‘marketing  concept’ 
bother  me  because  they  sound 
so  damned  pretentious,  but  I 
guess  we  have  to  live  with 
them,”  Mr.  Carlson  replied. 
“They’re  in  the  lingo  of  today’s 
business  world  just  as  educa¬ 
tion,  music,  law,  medicine  and 
sports  all  have  jargon  peculiar 
to  themselves. 

“So  long  as  it’s  descriptive 
and  innocuous,  there’s  really 
nothing  wrong  with  it,  I  guess. 
‘Corporate  image’  is  neither 
panacea  nor  plague;  it’s  just  a 
pretty  good  term  for  a  complex 
subject.” 

Are  there  times  when  the 
public  should  be  damned  (a  la 
Vanderbilt?) 

“Never,”  was  Mr.  Carlson’s 
answer  to  this  one.  We  raised 
the  next  question: 

Can  people  be  educated  for 
public  relations? 

“Not  necessarily.  Good  news¬ 
papermen  and  good  public  rela¬ 
tions  men  are  born,  not  made,” 
he  said.  “All  the  education  or 
specialized  training  in  the 
world  isn’t  going  to  make  a  good 
public  relations  man  if  he 
doesn’t  have  the  natural  talents 
of  creativity,  curiosity  and  com¬ 
mon  sense.” 

“Given  these,”  Mr.  Carlson 
elaborated,  “a  college  course 
will  speed  along  his  career,  I 
suppose,  by  introducing  him  to 
the  tools  and  techniques  of  the 
craft.  I  hope  I’m  not  being  prej¬ 
udiced  about  scholars  and  de¬ 
grees,  but  it’s  been  my  experi¬ 
ence  that  a  good  public  rela¬ 
tions  man  is  going  to  be  good 
whether  he  is  formally  trained 
in  the  business  or  not. 

“If  I  had  college  to  do  over 
again,  I’d  concentrate  on  eco¬ 
nomics,  business  administration, 
X>olitical  science,  history,  and 
above  all,  English;  but  from 
what  I’ve  seen  of  the  recent  col¬ 
lege  crops,  this  subject  appar¬ 
ently  has  been  dropped  from  the 
curriculum.  Personally,”  GPR’s 
president  added,  “I  would 
rather  hire  an  alert,  open- 
minded  liberal  arts  graduate 
with  five  or  six  years  of  news¬ 
paper  experience  than  an  aca¬ 
demic  genius  loaded  with  the¬ 
ories  and  degrees.” 

Are  the  American  people,  for 
the  most  part,  too  intelligent  to 
permit  public  opinion  to  be 
swayed  by  professional  per¬ 


suaders  —  hidden  or  otherwise? 

“Yes.  If  there’s  one  serious 
unwarranted  shortcoming  of 
some  people  in  my  business  to¬ 
day,  it’s  that  they  underesti¬ 
mate  the  intelligence  of  the 
American  people,”  Mr.  Carlson 
replied. 

“These  self-important  cynics 
are  their  own  worst  enemies. 
For  some  unknown  reason,  they 
trap  themselves  into  an  illusion 
that  they  are  persuaders  and 
influencers  and  molders  of  opin¬ 
ion,  forgetting  that  their  pri¬ 
mary  job  is  to  inform.  I  get 
more  common  sense  out  of  my 
barber  than  I  do  from  these 
sick  slickers.” 

Mr.  Carlson  said  that  the 
hidden  persuader  is  “first  cousin 
to  the  Abominable  Snowman. 
He  ain’t  been  found  yet.  The 
snowman  was  ‘discovered’  by 
some  alarmist  of  a  primitive 
civilization,  the  hidden  per¬ 
suader  by  one  of  ours.” 

'The  president  of  GPR  has 
been  in  office  since  last  Septem¬ 
ber  when  he  succeeded  Ward  B. 
Stevenson  who  resigned  to  be¬ 
come  vicepresident  in  charge  of 
PR  for  International  Telephone 
&  Telegraph  Co.  Mr.  Carlson 
was  succeeded  as  vicepresident 
by  Sherwood  Rollins  Jr.  Both 
executives  joined  GPR  in  the 
same  year,  Mr.  Rollins  coming 
from  Burroughs  Corp. 

GPR  Organization 

Mr.  Carlson  took  time  out 
from  his  question  and  answer 
session  to  explain  that  the  or¬ 
ganization  and  assignment  of 
GPR’s  staff  is  intended  to  in¬ 
sure  that  the  facilities  of  the 
company  and  not  just  the  serv¬ 
ices  of  a  single  individual  are 
delivered  to  each  client,  clients 
like  Massey-Ferguson,  Seattle’s 
Century  21  Exposition,  Mutual 
Of  New  York,  Association  of 
American  Railroads,  H.  C. 
Moores  (Pream),  and  of  course 
Benton  &  Bowles,  Inc. 

All  accounts  at  GPR  are 
supervised  by  an  officer  of  the 
company  (Mr.  Carlson,  or  Mr. 
Rollins).  Beyond  that,  each 
member  of  the  staff  must  fulfill 
three  responsibilities: 

1)  He  serves  as  director  of 
an  account,  and  in  this  capacity 
has  full  and  primary  responsi¬ 
bility  for  carrying  out  the  job 
assigned  and  for  utilizing  the 
facilities  of  GPR  for  the  client. 

2)  This  account  director  also 
serves  as  the  associate  director 
on  one  or  more  additional  GPR 
accounts  and  in  this  role  is  re¬ 
sponsible  for  carrying  out  ac¬ 
tivities  on  behalf  of  the  client 
as  assigned  by  the  account  su¬ 
pervisor  and  is  expected  to  keep 
informed  of  the  status  of  the 
program  at  all  times. 

3)  He  is  responsible  for  be¬ 
coming  a  specialist  in  some 


phase  of  PR  activity.  For  ex-  clearly;  don’t  a'^k  for  tear 
ample,  one  person  on  the  staff  sheets  or  carbon  copies  of  news- 
is  expected  to  be  an  expert  in  papermen’s  stories, 
the  field  of  financial  PR,  an-  “Stay  the  hell  off  the  tele- 
other  in  community  relations,  phone  to  city  desks,  reporters 
another  in  special  events,  an-  and  columnists,  except  when  H’g 
other  in  creative  services.  In  to  the  benefit  of,  or  at  the  re- 
this  capacity  any  staff  member  quest  of  the  man  called,  which 
may  be  called  upon  to  function  is  pretty  rare,”  he  .said, 
as  a  specialist  for  any  client.  Flipping  the  coin  on  the  other 
According  to  Mr.  Carlson,  side,  we  asked  Mr.  Carlaon: 
this  type  of  organization  and  Can  you  name  various  ways 
account  assignment  achieves  in  which  a  newspaperman  ca« 
two  objectives:  1)  It  insures  improve  his  relations  loith  pub- 
continuity  of  service  and  activ-  lie  relations  people? 
ity  for  all  clients;  2)  It  also  in-  “Don’t  treat  him  like  a  flack 
sures  involvement  of  the  spe-  or  a  headwaiter  unless  he  acta 
cialized  talent  and  experience  of  like  one,”  Mr.  Carlson  replied. 
GPR  as  a  whole  for  all  clients.  “Tell  him  when  he  hasn’t  got  a 
This  apparent  digression  in  story.  Most  newspapermen  are 
the  line  of  questioning  was  by  too  kind.  You’ll  save  yourself 
way  of  setting  up  the  next  ques-  a  lot  of  time  in  the  future  if 
tion  for  Mr.  Carlson:  you  steer  a  PR  man  rijd»t  from 

What  would  you  say  is  the  start  of  your  relationship.” 
role  of  the  public  relations  coun-  ■4*  a  former  newspaperman 
sel  (m  the  ‘‘management  team?"  yourself,  and  now  on  the  pubUe 
Mr.  Carlson  said  it  would  be  relations  side  of  the  fence,  hote 
much  easier  to  write  a  book  on  do  you  feel  about  newspaper- 
this  subject.  He  allowed  that  a  men  who  still  regard  public  re- 
few  men  in  PR  have  done  it.  lations  people  as  ‘‘flacks",  “press 
“However,”  he  began,  “the  agents”,  etc.? 
public  relations  man’s  role  is  According  to  Mr.  Carlson, 
primarily  that  of  an  adviser  and  “these  guys  are  in  the  minority, 
two-way  interpreter  in  the  area  They’re  of  the  same  ilk  as  the 
of  opinion.  As  an  advisor,  he  cynical  public  relations  man," 
counsels  management  first  as  to  he  said.  “Neither  of  them  is  s 
whether  a  proposed  action  is  in  credit  to  his  business  and  neither 
the  public  interest  and  thus  in  will  be  successful.  ‘Flack’  is  a 
the  company’s  interest.  Then,  if  disparaging  word,  I  guess,  proh- 
management  decides  to  act,  he  ably  created  by  flacks.  On  the 
counsels  on  the  timing  and  on  other  hand,  I  know  a  lot  of 
the  method  of  taking  and  re-  good  press  agents  and  there  will 
porting  the  action.  always  be  a  need  for  good  press 

“As  a  two-way  interpreter,  agents.  They’re  just  specialists 
his  job  is  to  keep  management  in  the  public  relations  field, 
infoimed  of  what  its  various  Mr.  Carlson  urged  newspaper- 
publics  are  thinking  and  doing,  ^  think  twice  before  they 

and  to  keep  these  various  pub-  jg^p  from  the  newspapering  pan 
lies  informed  of  what  manage-  the  PR  fire.  He  said  too 

ment  is  thinking  and  doing.  He  ^nany  newsmen  turn  to  the  pnb- 
.sometimes  functions  as  manage-  ijc  relations  or  advertising  side 
ment  s  alter-ego,  sometimes  as  because  of  the  lure  of  making  ! 
Its  voice  of  conscience.  n^aybe  $1,000  more  salary  an- 

nually,  only  to  discover  after  a 
added,  a  public  relations  man  so  that  they’re  just  not 

IS  a  persuader,  by  far  most  of  ^ut  out  for  business, 
his  persuasion  is  directed  to-  “This  type  of  fellow  just  never 
ward  manaf^ment.  In  tirnes  of  n^o^gs  up  the  corporate  ladder," 
corporate  crisis,  it  should  be  the  jyjj.  Carlson  said 
public  relations  man’s  responsi-  ^dded  that  when  a  new^ 

bihty  to  suggest,  ‘Why  not  try  ^^^n  joins  PR  he  ceases  to  be 
using  plain  common  sense?’  ^  true  reporter  and  instead  be- 

Relationg  with  Press  comes  an  interpretor. 

“As  such,  he  just  can’t  be 
Mr.  Carlson  w’as  next  asked  objective  like  a  reporter,”  Mr. 
to  name  various  ways  in  which  Carlson  said.  “However,  the 
a  PR  man  can  improve  press  newsman  -  turned  -  public  -  rela- 
relations.  tions-man  has  a  tougher  job 

“Treat  the  newspaper  man  as  ‘interviewing’  his  client.” 
an  equal,”  he  said.  “I’ve  seen  Asked  if  a  newspaperman  can 
public  relations  men  be  over-  go  into  PR  and  then  back  into 
solicitous  to  the  press  on  the  newspapering  without  losing  hia 
one  hand,  and  too  arrogant  on  objectivity,  Mr.  Carlson  replied: 
the  other.  Be  natural,  as  most  “Yes.  And  he’ll  be  a  better 
newspapermen  are.”  newspaperman  for  it.  In  fact, 

Mr.  Carlson  had  other  sugges-  newspaper  publishers  would  do 
tions  along  these  lines:  Issue  well  to  consider  assigning  !»• 
press  releases  only  when  there’s  porters,  on  a  leave  of  absence 
news  to  report,  and  then  write  basis,  to  sitting  in  with  a  good 
them  briefly,  factually  and  public  relations  firm,”  he  said. 
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$7  Guild  Pact  Drafted 
After  Strike  Deadline 


Working  m  hour  and  50 
minutes  beyond  a  midnijfht  dead¬ 
line,  negotiators  reached  agree¬ 
ment  early  Nov.  1  on  a  $7  money 
jmelage  for  a  two-year  contract 
tJJering  six  New  York  City 
newspapers  and  the  individual 
Guild  units. 

Several  hours  later  the  Post 
and  the  Guild  worked  out  an 
agreement  that  made  special 
(oncessions  to  compensate  for 
th»t  paper’s  larger  payment 
than  other  dailies  for  hospital 
and  medical  insurance.  The 
Guild  will  absorb  45c  a  month  in 
additional  Blue  Cross  charges. 

Also,  in  the  case  of  the  Post, 
the  second  year’s  wage  raise 
will  be  subject  to  arbitration  if 
that  is  contained  in  craft  union 
contracts.  Otherwise  the  Guild 
pay  pattern  will  be  applied. 

The  agreements  affecting 
about  6,000  employees,  must  be 
approved  by  the  members  of  the 
units.  Leeds  Moberley,  president, 
and  Thomas  J.  Murphy,  execu¬ 
tive  vicepresident,  of  the  News¬ 
paper  Guild  of  New  York,  said 
th^  recommended  acceptance. 
The  Timeit  Council,  however, 
Toted  to  submit  the  proposed 
cMitract  to  members  Nov.  7 
“without  recommendation.” 

The  Journal- American  unit 
has  set  Nov.  9  for  a  meeting 
of  members,  the  Mirror,  Nov. 
10.  Dates  had  not  been  set  yet 
for  the  units  at  the  News, 
World-Telegram  and  Herald 
Tribune. 

“Great  disappointment  was 
unanimously  expressed  by  the 
'  entire  council  with  the  contract 
'  terms,”  Bernard  Stein,  chair¬ 
man  of  the  Times  unit,  reported. 

Amory  Bradford,  chairman  of 
the  Publishers  Association  of 
N'ew  York,  and  vicepresident  of 
the  New  York  Times,  issued  this 
statement : 

“The  agreements  were  reached 
M  a  result  of  intensive  collec¬ 
tive  bargaining.  Substantial 
toncessions  had  to  be  made  by 
L  both  sides.  While  these  may  have 
been  made  reluctantly  and  with 
soffle  dissatisfaction  on  each 
side  I  think  ail  are  agreed  that 
the  overall  result  was  a  fair  one 
»nd  all  are  glad  it  could  be 
reached  without  interruption  of 
publication  or  employment.” 

If  approved,  contracts  are  to 
run  to  Oct.  31,  1962.  The  pub¬ 
lishers  wanted  to  revise  guild 
wntracts  to  expire  Dec.  7  simul¬ 
taneously  with  the  craft  union 
agreements. 

’n»e  publishers  pointed  out 
^  two  years  ago  the  Guild 
had  accepted  a  wage  agreement 
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but  the  deliverers  union  would 
not  settle  for  it  when  its  con¬ 
tract  ran  out  Dec.  7.  The  de¬ 
liverers’  walkout  precipitated  a 
general  suspension  of  publishing 
which  last^  19  days,  without 
changing  the  final  wage  settle¬ 
ment. 

Just  before  the  strike  dead¬ 
line,  Monday,  a  statement  issued 
by  Arthur  Rosenstock  of  the 
New  York  Post,  president  of  the 
American  Newspaper  Guild,  and 
William  J.  Parson,  executive 
vicepresident,  charged  the  pub¬ 
lishers  with  “plotting”  to  force 
the  guild  into  citywide  contract 
negotiations  “without  openly  and 
honestly  paying  a  red  cent  for 
this  extortion.” 

The  publishers  had  first  of¬ 
fered  a  $3  increase  in  wages  the 
first  year,  leaving  the  second 
year  subject  to  arbitration.  This 
was  declared  “utterly  unaccept¬ 
able”  by  the  Guild  president. 
The  Guilds  had  asked  for  a  10% 
increase,  later  lowered  to  7%, 
then  6%. 

Two-Year  Package 

At  the  bargaining  sessions 
under  the  auspices  of  the  Fed¬ 
eral  Mediation  Service  agree¬ 
ment  was  reached  on  an  aver¬ 
age  increase  of  $7  per  employee. 
T^is  was  divided  $3.50  for 
wages  and  50c  for  pension  or 
welfare  benefits  the  first  year 
and  $2.50  and  50c  for  pension 
and  welfare  the  second  year. 

The  Guild  will  apportion  the 
increases,  probably  on  a  percent¬ 
age  formula  so  that  higher-paid 
employees  will  receive  the  larger 
boosts.  The  new  contract  also 
gives  four  weeks  of  paid  vaca¬ 
tions  after  10  years  of  employ¬ 
ment,  rather  than  after  12  years. 

The  old  contracts  provided 
basic  wages  ranging  from  $58  a 
week  for  office  boys  to  $160.55 
for  reporters  and  photographers 
in  top  brackets  of  experience. 

There  are  variations  in  all 
contracts  made  by  units  at  their 
own  bargaining  sessions. 

Thomas  Fay,  chairman  of  the 
Herald  Tribune  unit,  commented 
that  his  paper  had  the  “second 
best  contract  in  New  York — 
second  to  the  Post.” 

M.  Michael  Potoker,  local 
Guild  secretary,  worked  with 
John  Truben,  Herald  Tribune 
lawyer,  on  a  rephrasing  of  the 
arbitration  claiise,  improving  it 
in  the  Guild’s  opinion.  The  Her¬ 
ald  Tribune  also  agreed  to 
recognize  experience  gained  else¬ 
where  in  certain  clerical  classi¬ 
fications. 

On  the  World-Telegram  home 
for  November  5,  1960 


delivery  managers,  road  men 
and  tabulators  were  re-slotted 
into  a  grouping  with  a  top  mini¬ 
mum  wage  of  $122  a  week.  Two 
racing  clerks  were  reclassified 
as  reporters.  Management 
agreed  to  extend  the  list  of 
Guild  membership  to  include  the 
antiques  editor  and  the  society 
editor.  A  shift  differential  of 
50c  was  added,  and  the  trial 
period  extended  from  three 
months  to  six.  Robin  Turkel  is 
chairman  of  the  unit. 

Change  in  Overtime  Pay 

Robert  Keene,  chairman  of 
the  News  unit,  declared  the 
Guild  had  won  improvement  in 
the  overtime  clause  as  it  related 
to  wire  room  operators,  special 
reporters  and  feature  photogra¬ 
phers. 

The  probationary  period  for 
copy  and  mail  boys  was  reduced 
from  18  to  three  months.  There 
are  also  new  guarantees  in  the 
News’  training  program  for 
photographers. 

Overtime  worked  on  holidays 
is  to  be  paid  at  double  time 
instead  of  time  and  a  half  rates. 
Dismissal  indemnity  is  allowed 
for  total  disability,  as  certified 
by  the  News’  medical  staff. 

Finally,  changes  were  made 
to  speed  arbitration  procedure. 

Magnus  Bredenbek,  chairman 
of  the  Joumal-American  unit, 
said  concessions  had  been  ob¬ 
tained  in  overtime  pay.  Under 
the  new  contract  double  time 
will  be  paid  on  holidays  and 
double  time  when  the  seven-hour 
day  is  passed,  replacing  time 
and  a  half.  A  new  grouping  was 
made  for  higher  salaried  em¬ 
ployees.  The  night  differential 
will  carry  over  to  sickness  and 
holiday  pay. 

Prior  to  the  strike  deadline 
the  Guild  requested  the  Attor¬ 
ney  General  of  the  United  States 
to  investigate  whether  the  pub¬ 
lishers  were  planning  to  use 
“strike  insurance”  to  import 
strikebreakers.  The  Guild  also 
questioned  whether  the  pub¬ 
lishers’  business  insurance  was 
in  the  public  interest.  The  New 
York  State  Insurance  Depart¬ 
ment  several  years  ago  ruled 
that  it  was  not,  the  Guild 
recalled. 

The  New  York  Times  said  its 
executives  would  answer  any 
questions  of  the  Attorney  Gen¬ 
eral  regarding  strike  insurance. 
The  implication  that  the  news¬ 
paper  might  hire  strikebreakers 
was  denied.  In  the  1958  shut¬ 
down,  the  Times  said,  its  sus¬ 
pension  insurance,  provided  by 
a  fund  to  which  many  news¬ 
papers  subscribe,  offset  only  a 
small  part  of  the  ultimate  loss 
sustained. 

The  New  York  News  said  it 
was  “one  of  several”  newspapers 
which  had  no  such  insurance. 


Printers  Veto 
Plan  to  Trade 
Bogus  Clause 

Indianapolis 

A  majority  of  the  membership 
of  the  International  Typographi¬ 
cal  Union  refused  to  go  along 
with  their  officers’  recommenda¬ 
tion  that  would  permit  locals  to 
trade  “reproduction”  clauses  for 
pensions. 

The  official  tally  on  the  Oct. 
20  referendum,  announced  this 
week,  was  41,090  against  the 
proposition  to  change  the  union 
laws  and  30,863  in  favor  of  it. 
The  Denver  convention  in  Au¬ 
gust  sent  the  matter  to  the 
membership  after  strong  opposi¬ 
tion  was  voiced  by  delegates. 

Elmer  Brown,  ITU  president, 
and  the  other  members  of  the 
Executive  Council  drew  atten¬ 
tion  to  the  fact  that  numerous 
locals  do  not  enforce  the  so- 
called  “bogus”  requirement  in 
their  contracts,  making  under- 
the-table  concessions,  etc.  The 
officers  advocated  a  change  in 
laws  to  allow  a  local  union  the 
option  of  bargaining  for  an  in¬ 
dustrial  pension  in  return  for 
abandonment  of  the  clause  that 
requires  a  publisher  to  reset  cer¬ 
tain  ad  material  received  in  mat 
form.  Locals  that  already  have 
pension  benefits  could  retain  the 
bogus  condition. 

Announcing  defeat  of  the  pro¬ 
position,  Mr.  Brown  said  the 
union  would  continue  its  study 
of  an  industrial  pension  plan  to 
supplement  the  union’s  pension 
which  is  financed  by  assessments. 


Westchester  Daily 
Suspends  Publication 

Mount  Kisco,  N.  Y. 

Daily  Trader  discontinues 
publication  Nov.  5,  after  seven 
weeks. 

In  an  announcement,  the 
newspaper  said:  “Reader  ac¬ 
ceptance  has  been  excellent  and 
the  initial  paid  circulation  and 
its  subsequent  growth  encourag¬ 
ing.  But  there  has  not  been  the 
anticipated  interest  among  ad¬ 
vertisers  required  to  support  the 
newspaper  in  the  broad  area  in 
which  it  has  been  established.” 

Daily  Trader  was  first  pub¬ 
lished  on  Sept.  26  for  Hudson 
River  communities.  The  initial 
paid  circulation  of  3,000  in¬ 
creased  to  4,000  by  the  sixth 
week. 

The  publisher.  Patent  Trader, 
Inc.,  also  publishes  the  semi¬ 
weekly  Patent  Trader  and  The 
Scarsdale  Inquirer,  which  will 
be  continued. 
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A  -■-  information  secret  from  a  court 
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if  it  were  true  that  newspaper- 
■*■  men  couldn’t  operate  efficiently 

Denver  firmed  that  he  has  the  power  of  unless  they  were  granted  the 
Directors  of  the  Colorado  pardon  or  commutation  of  sen-  privilege  to  trample  with  im¬ 
press  Association  have  voted  to  tence  in  the  case,  but  he  refused  punity  on  the  rights  of  others 
join  in  an  appeal  of  a  30-day  to  comment  on  it.  (the  right  to  a  fair  trial  or  the 

jail  sentence  meted  a  Colorado  Mrs.  Murphy  was  sentenced  by  right  to  face  one’s  accuser,  for 
Springs  reporter  for  criminal  Chief  Justice  Leonard  Sutton  example),  we  would  say  it  was 
contempt  of  the  Colorado  Su-  after  she  twice  refused  to  tell  too  bad  that  it  had  to  be.  .  .  . 

preme  Court.  (E&P,  Oct.  29,  the  court  where  she  obtained  in-  “Some  day  such  a  case  might 

page  64).  formation  for  a  new  story  on  a  arise  that  would  change  our 

William  Long,  CPA  secretary,  petition  filed  with  the  Supreme  opinion  about  the  need  for  an 
said  the  directors — in  a  special  Court  Sept.  2  asking  for  the  immunity  law  for  reporters, 
meeting  in  Boulder — approved  reopening  of  a  4-year-old  case.  “But  Mrs.  Murphy’s  case  is 

joining  the  expected  appeal  for  The  petition,  filed  by  Colorado  not  one  of  them.  We  see  no 

Mrs.  Vi  Murphy,  35,  as  an  Springs  Atty.  John  Gately,  great  public  interest  involved  in 
“amieiis  curiae”  (friend  of  the  alleged  that  former  Supreme  protecting  her  refusal  to  testify, 
court).  Court  Justice  E.  V.  Holland  In  fact,  the  public  interest  seems 

Mrs.  Murphy  mus’^  surrender  accepted  a  $3500  bribe  to  “fix’’  to  be  on  the  other  side.” 
at  Denver  police  headquarters  the  original  decision  against  • 

by  midnight  Nov.  5  to  begin  a  Gately  client,  a  Colorado  Arbitration  Pact 
seiwing  the  sentence  imposed  on  Springs  firm.  Judge  Holland 

her  Oct.  26  by  the  Supreme  denied  the  allegation  and  the  Chicago 

Court  for  her  refusal  to  divulge  Supreme  Court  instituted  dis-  Chicago  Web  Printing  Press- 
a  news  source.  barment  proceedings  against  Mr.  dash’s  Union  No.  7  has  re-sub- 

Mrs.  Murphy,  the  mother  of  Gately.  scribed  to  an  intemation^  arbi- 

four,  won  a  10-day  stay  of  The  Supreme  Court  contends  tration  agreement,  calling  for 

serving  her  sentence  after  in-  it  needs  Mrs.  Murphy’s  testi-  settlement  of  disputes  through 
forming  the  court  her  daughter,  mony  on  where  she  got  a  copy  of  arbitration,  as  part  of  a  new 
Sandra,  11,  would  undergo  sur-  the  petition  a  day  before  it  was  two-year  contract  with  the  Chi- 
gery  Oct.  28  for  a  possible  filed  with  the  court  in  order  to  cago  Newspaper  Publishers  As- 
malignancy.  rule  on  the  disbarment  proceed-  sociation.  The  arbitratmn  agree- 

Harry  Hoiles,  publisher  of  ings.  ment  had  been  in  effect  here 

the  Colorado  Sprinffs  Gazette-  Mrs.  Murphy  based  her  re-  ^''oai  1902  imtil  1954,  when  the 
Telegraph,  for  whom  Mrs.  fusal  to  disclose  her  news  source  agreement  wasn  t  renewed.  The 
Murphy  works,  returned  to  Colo-  on  the  First  Amendment,  as-  contract  provides  for  a 

rado  from  Ohio  and  promised  an  serting  an  inherent  protection  stair-step  wage  increase  and 
appeal  of  the  case  will  be  made,  for  her  refusal  to  name  a  news  ^  two-year  period. 

“We  will  go  to  the  Supreme  source. 

Court  of  the  United  States  if  Award  Deadline 

necessary,”  Mr.  Hoiles  said.  Wrong,  Says  Denver  Post  Deadline  for  the  Ernie  Pyle 

Disbarment  Case  editorial.  The  Denver  Memorial  Award  entries  for 

Post  said  Mrs.  Murphy  is  wrong  I960  is  Dec.  1,  it  was  announced 
Attorneys  for  Mrs.  Murphy  in  her  claim.  by  Scripps-Howard  Newspa- 

refused  to  comment  on  what  “Much  as  we  hate  to  see  any  pers.  Judges  will  be  Don  E. 

legal  actions  they  were  plan-  journalist  go  to  jail,”  the  Post  Weaver,  Columbus  CitizenrJour- 
ning.  The  attorneys  were  given  said,  “we  can  find  no  legal  justi-  nal;  W^ter  R.  Humphrey,  Fort 
five  days  in  which  to  file  a  fication  for  challenging  the  de-  \Yorth  Press,  and  Charles  H. 
memorandum  concerning  the  cision  of  the  Colorado  Supreme  Schneider,  San  Francisco  News- 
case.  State  Deputy  Atty.  Gen.  Court  holding  Mrs.  Murphy  in  Call  Bulletin.  Entries  should  be 
Frank  Hickey  then  will  have  an  contempt.  sent  to  Ernie  Pyle  Memorial 

additional  five  days  to  answer  “Mrs.  Murphy  refused  to  give  Awards,  Scripps-Howard  News- 

them.  evidence  as  a  witness  in  a  case  papers,  230  Park  Ave.,  New 

Gov.  Stephen  McNichols  con-  before  the  court.  Her  refusal,  in  lork  17,  N.  Y. 
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Second  City  Editor 
Seminar  in  April 

The  American  Press  Institnte 
of  Columbia  University  has  an¬ 
nounced  that  because  of  the 
large  number  of  applications  for 
the  City  Editors  seminar,  it  will 
hold  two  such  programs  during 
1960-61. 

'The  first  seminar,  Dec.  6-16, 
will  be  for  city  editors  of  large 


S^€M/iA  JR. 

NEWSPAPER  SALES, 
PURCHASES,  LEASES 

flNANCIAL  CONSULTANT 
Appraijih 

YOUR  CONFIDENCE 
RESPECTED 

TEmple  3-3018 

RALEIGH.  N  C. 

ISO?  McDonald  lane 

NATION-WIDE  rERSONAl  SERVICE, 
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Guild  members  eligfiWe  for 
benefits  as  of  Oct.  27  may  re¬ 
ceive  weekly  or  lump  sum  bene¬ 
fits  for  three  months  after  Nov. 
1  from  the  last  ANG  Fund.  The 
Guild’s  top  officers  urpred  local 
Guilds  to  continue  to  help  the 
Portland  members  “who  left 
their  jobs  11  months  ajfo,  not  in 
pursuit  of  personal  (fain,  but 
courapreously  and  unselfishly  in 
support  of  a  sister  union.” 


Executive  Talk 
Against  Guild 
Ruled  Illegal 


GuUd  Paying 
Final  Benefit 
In  Portland 


Washington 

Miller  Ellin^ham,  a  vicepresi¬ 
dent  of  the  Fort  Wayne  Journal- 
Gazette  Company,  violated  the 
law  by  attempts  to  talk  em¬ 
ployees  out  of  joininif  the  news¬ 
paper  ^ild  but  there  was  no 
discrimination  a(fainst  three  in¬ 
dividuals  in  firin(fs  and  job 
chanffes,  a  trial  examiner  of 
the  National  Labor  Relations 
Board  has  ruled. 

Mr.  Ellingham’s  interviews 
with  several  employees  consti¬ 
tuted  “coercive  interro(fation,” 
Examiner  Arnold  Ordman  said. 
He  sustained  the  complaint  by 
the  American  Newspaper  Guild 
that  Mr.  Ellin(fham  had  prom¬ 
ised  that  a  pension  plan  would 
be  instituted  if  the  union  did 
not  get  into  the  plant  and  that 
certain  privileges  would  be  re¬ 
voked  if  employees  voted  for  the 
guild. 

However,  the  examiner  held, 
there  was  no  evidence  of  unfair 
practice  in  the  discharge  last 
year  of  Richard  C.  Harmeson 
from  the  copy  desk  nor  of  Jane 
I.  Strong  from  the  society  staff, 
nor  in  the  demotion  of  Joann 
Banko  from  society  editor  to  a 
member  of  the  staff.  Mr.  Har¬ 
meson  was  president  of  the 
provisional  guild. 


(Continued  from  page  76) 


There  the  matter  has  rested 
since  1950. 

We  still  think  much  good 
could  come  out  of  the  “studies 
of  specific  problems”  which  the 
E&P  panel  visualized  back  in 
1949.  Something  of  this  sort  is 
already  being  done  within  organ¬ 
izations  such  as  the  AP  Man¬ 
aging  Editors  Association  and 
the  National  Conference  of  Edi¬ 
torial  Writers. 

But  we  do  not  anticipate  that 
the  press  will  ever  by  itself 
establish  any  National  Commis¬ 
sion  to  act  as  a  grand  jury  over 
its  own  behavior  and  it  would 
resist  any  similar  body  estab¬ 
lished  by  an  outside  group. 
Newspapers  have  improved  a  lot 
in  their  news  and  editorial  tech¬ 
niques  even  in  the  last  10  years. 
The  current  method  of  self-ex¬ 
amination,  self-criticism  and 
self-improvement  has  brought 
some  results. 


N.  Y. 
,  for 
torial 
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THAT  DIO  IT!  Pictures  such  as 
the  one  above,  another  of  a  fire¬ 
man  reading  a  paper  while  falling 
into  a  safety  net,  and  one  of  a 
reader  on  water  skis  made  the 
Jackson,  Mich.  Citizen  Patriot's 
registration  drive  a  big  success. 
The  final  tally  of  50,719  broke 
records. 


Haines  Buys  Weekly 
Walt  Whitman  Started 

Clarence  H.  MacLachlan  and 
Charles  J.  McDermott  have  an- 
nounced  the  sale  of  the  Long 
Islander  of  Huntington,  N.  Y. 
to  Davis  Haines  of  Washington, 
Va.  The  transaction  was  handled 
iw  George  Romano,  who  is  as¬ 

sociated  with  Vincent  J.  Manno, 
New  York  broker. 

The  Long  Islander  was 
founded  by  Walt  Whitman  over 
122  years  ago.  It  has  a  paid 
circulation  of  13,000. 

Mr.  Haines,  formerly  a  native 
of  Summit,  N,  J.,  was  recently 
fair,  and  the  rest  “did  not  editor  and  publisher  of  the 

Valley  Times  News,  a  daily 
newspaper  in  West  Point,  Ga, 
He  sold  his  interest  in  this 
Tucker  in  New  Role  newspai)er  in  August.  He  pre- 
Los  Altos,  Calif,  viously  was  associated  with  the 
O.  R.  (Opie)  Tucker,  for  16  Spartanburg  (Ala.)  News,  Tus- 
with  Teletsrpe  Corp.  of  caloosa  (Ala.)  News,  Santa  Fe 

_ ^ ^ _ I  (N.  M.)  New  Mexican,  and 

West  Coast  representative  of  Gadsden  (Ala.)  Times,  and  is 
'  has  be-  presently  a  director  of  the  Public 
Welfare  Foimdation,  dedicated 
to  charitable  and  educational 
He  was  incorrectly  described  as  purposes. 

Mergenthaler  Clarence  H.  MacLachlan  will 
remain  with  the  newspaper  in 
an  editorial  capacity. 
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Mr.  Shults  reportedly  had  COLUMBUS,  0.  cent  “didn’t  know.” 

dashed  often  with  the  national  Television  was  favored  over  Asked  if  newspapers  “in  the 
leaders  over  lack  of  militant  newspapers  to  give  unbiased  larger  Ohio  cities  .  .  .  with 
strike  support.  coverage  of  the  political  cam-  which  you  are  acquainted”  were 

The  Executive  Board’s  latest  paigfn,  a  survey  among  1,700  and  would  be  “generally  fair 
decision  to  allow  the  Portland  Columbus  men  and  women  and  impartial  in  their  handling” 
members  to  concentrate  their  ef-  showed.  of  news  of  political  candidates, 

forts  on  the  establishment  of  a  Robert  P.  Lacy  and  John  H.  27  percent  of  the  men  and  38 
newspaper  which  may  provide  Pennybacker,  Ph.D.  candidates  percent  of  the  women,  thought 
jota  for  some  came  as  a  sur-  in  Ohio  State  University’s  de-  they  would  be ;  49  percent  of  the 
prise.  The  Guild’s  Chicago  con-  partment  of  speech,  reported  on  men  and  41  percent  of  the  wom- 
vention  called  for  an  enlarged  a  survey  they  conducted  last  en  expected  newspapers  to  be 
strike  program  with  emphasis  April  under  the  supervision  of  “sometimes  or  frequently”  un- 
on  expanded  picket-line  and  Prof.  Harrison  B.  Summers, 
ix^cott  activities.  The  study  was  made  after  know.” 

The  local  Guildsmen  went  off  congpressional  investigations 
their  jobs  a  year  ago  in  support  into  charges  of  unethical  con- 
of  the  Stereotyi)ers’  strike  duct  in  the  television  industry, 
which  a  National  Labor  Rela-  Information  was  provided  by 
tions  Board  Examiner  has  re-  700  men  and  982  women  who 
tently  held  to  have  been  based  completed  a  questionnaire  deal-  years 
on  illegal  contract  demands.  The  ing  with  accuracy  and  fairness  Chicago  and  for  the  past  seven 
^ild  itself  has  been  on  strike  of  television  in  news  reporting.  ’  7  — 

Wire  Aug.  19  when  its  contract  At  the  time  of  the  survey,  71  Teletypesetter  Corp., 
ojpired.  percent  of  the  men  and  74  per-  come  publisher  and  general  man- 

In  another  action  this  week,  cent  of  the  women  replying  said  ager  of  the  Los  Altos  News. 
Ihe  Pressmen’s  Union  appealed  they  thought  television  cover- 
*0  the  U.  S.  Court  of  Appeals  to  age  of  the  political  campaigns  formerly  with 
winpel  the  publishers  to  arbi-  would  be  “generally  fair  and  Linotype  Co.  in  E&P  (Oct.  22, 
trate  the  dispute.  impartial”;  14  percent  of  the  page  56). 
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classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS 

Newspaper  Brokers 


MAY  BROTHERS,  BinKbamton,  N.  Y. 
Elstablished  1914.  Newspapers  bought 
and  sold  without  publicity 

WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  2234  East  Romneya 
Drive,  Anaheim,  Calif.  Day  or  Nite. 
Phone  KEystone  3-1861. 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Venttira,  Calif. 

Many  buyers  and  sellers  in  California 
turn  to  Vernon  V.  Paine,  who  provides 
complete  economic  reports  on  each 
market.  With  L.  H.  PAINE.  Write 
P.  O.  Box  265,  Upland,  Calif. 

ARIZ.  NEWSPAPER  PROPERTIES 
Dean  Sellers,  625  B.  Main,  Meea,  Ariz. 
Affiliate  of  Cummins  Trust 


ANNOUNCEMENTS 
Newspaper  Brokers 


IT’S  NOT  the  down  payment  that 
buys  the  newspaper — it’s  the  person¬ 
ality  and  ability  of  the  buyer.  This 
is  why  we  insirt  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant,  Mich. 

WE’VE  MOVED  1  OUR  NEJW  AD¬ 
DRESS  IS:  418  South  Burdick  St., 
Kalamazoo  8,  Michigan.  Telephone: 
Fireside  2-6922. 

DIAL 

“America’s  No.  1  Newspaper  Broker” 

EXPBRIE^ICE  COUNTS.  Wo  negotiate 
newspaper  property  sales  in  California, 
fair  to  both  buyer  and  seller.  Try  us. 
GABBERT  &  HANCOCK,  3709-B  Ar¬ 
lington  Ave.,  Riverside,  California. 

SALES-PURCHASES  handled  with 
discretion.  P.  T.  Hines,  Publishers 
Seorvice,  Box  3132,  Greensboro,  N.  C. 


USE  EDITOR  &  PUBLISHER'S 
CLASSIFIED  ADVERTISING  PAGES 

"Market  Place  for  the  Newspaper  Industry" 

•  TO  BUY  OR  SELL  NEWSPAPER  PROPERTIES 

•  TO  HIRE  NEWSPAPER  OR  P.  R.  HELP 

•  TO  BUY  OR  SELL  MACHINERY  OR  EQUIPMENT 

•  TO  FIND  A  NEW  JOB  .  .  . 


Clip  and  mail! 

Editor  &  Publisher: 

Classified  Department 

1475  Broadway,  Now  York  36,  New  York 


ANNOUNCEMENTS 


Newspaper  Brokers  { 


YOU  CAN’T  beat  midwest  newspapers 
for  sUbility.  HERMAN  KOCH,  2923 
Virginia  St.,  Sioux  City,  Iowa. 

MR.  SOUTHERN  DAILY  PUBLISHER 
If  you  would  consider  sale  under  fav¬ 
orable  conditions,  we  would  be  glad 
to  meet  with  you  without  obligation. 
NEWSPAPER  SERVICE  CO.,  INC., 
408  S.  Bonita  Dr.,  Panama  f^ty,  Fla. 

★★COMPBnENT  appraisals  and  con¬ 
sultations:  confidential  brokerage;  30 
years  of  honest  dealing.  ARTHUR  W. 
STYPES,  625  Market  St.,  San  ^an- 
cisco  6,  California. 

•  TOP  PRICE!  FAST  ACTION  1  • 
H.  K.  Simon  Company 
Pelham,  New  York 

Newspaper  Appraisers 

Valuations  of  newspapers  for  tax  and 
other  purposes.  Qualified  court  wit¬ 
ness,  Comprehensive  reports  submitted. 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn  26,  N.Y. 

Newspapers  For  Sale 

MOST  PROFITABLE  EXCLUSIVE 
weekly  of  its  size  in  California.  (Or- 
rent  gross  $62,000,  earned  $25,000. 
Building,  fine  plant,  receivables,  only 
$23,000  down.  Jos.  A.  Snyder,  News¬ 
paper  Broker,  2234  E.  Rtmneya  Dr., 
Anaheim,  Calif. 


2  weeklies 
&  job 
semi-weekly 
weekly 
bi-weekly 
weekly 
weekly 


$300,000* 

75.000* 

24,000* 

30,000* 

28,500* 

100,000* 


PAUL  H. 

CHAPMAN  COMPANY 

INCORPORATED 
MEDIA  BROKERS 

Please  address : 

1182  W.  Peachtree  St. 

Atlanta  9,  Ga. 


Please  insert  my  classified  ad  for _ 

(Count  five  average  words  per  line) 

CLASSIFICATION: _ 

COPY: _ 


insertions. 


Q  Assign  a  box  number  and  mail  my  replies  daily!  | 

NAME _ I 

ADDRESS  _ * 

CITY.  STATE _ | 

Authorized  BY _ I 

(For  Situations  Wanted  Ads.  Kindly  enclose  remittance  with  order — 

see  Classified  Advertising  Rate  Box)  J 


CAUFORNIA  RURAL  EXCLUSIVE 
weekly  newspaper,  exceptionally  fine 
plant,  steady  growth,  isolation  from 
competition.  Operating  profit  $21,000. 
Down  payment  $25,000.  Jos.  A.  Snyder, 
Newspaper  Broker,  2234  E.  Romneya 
Dr.,  Anaheim,  Calif. 

Weetem  weeklies  and  dailies  every¬ 
where.  JACK  L.  STOLL  &  ASSOCI¬ 
ATES,  Suite  600-601,  6881  Hollywood 
Blvd.,  Los  Angeles  27,  California. 

CALIFORNIA  EXCLUSIVE 

DAILY  $20,000.  DOWN 

Isolated,  well-established,  in  diversified 
income  town,  sound  profitable,  good 
plant,  act  quickly.  Jos.  A.  Snyder, 
Newspaper  Broker,  2234  E.  Romneya 
Dr.,  Anaheim,  California. 


I  NEW  ENGLAND  WEEKLY.  100  miles 
from  New  York  in  suburban  area. 
Grossing  at  rate  of  $30M.  Sell  for 
I  $10,000  to  $15,000,  dei)ending  on  terms. 
I  Box  344,  Eiditor  ft  Publisher. 


CALIFORNIA  EXCLUSIVE  RURAL 
WEEKLY  Good  plant,  good  farm  uea. 
$10,000  down  includes  receivables.  Jos. 
A.  Snyder.  Newspaper  Broker,  2234 
East  Romneya  Dr.,  Anaheim,  Calif. 

MID-WEST  WEEKLY  established  1928, 
city  of  100,000,  grossing  $230,000.  Com¬ 
plete  modern  letter-press  plant  with 
48-page  Hoe,  3  Linotypes,  Ludlow,  H- 
rod.  Monomelt,  flat  shaver,  mat  roller, 
mat  scorcher,  semi-plate  router,  Ham¬ 
mond  Elasykaster,  complete  photo-en¬ 
graving  plant,  3  trucks,  Cadillac  car, 
25  full-  and  part-time  etrvpioyees;  ex- 
penaes  $186,000.  Write  for  prospectus, 
financial  statement,  inventory,  payroll, 
price  and  terms.  Our  No.  0912.  Refer¬ 
ences  required.  Free  and  clear.  Rea¬ 
son  for  selling,  death  of  owner.  May 
Brothers,  Binghamton,  N.  Y. 


ANNOUNa.HENTB 


Newspapers  For  Sale 


WEEKLY  NEWSPAPER  unopoo-d  » 
Southern  town  of  22.ii00 :  MreniMi,? 
5,400  at  $3.00,  no  fre.’  list  and  carr^ 
advertising  contracts  of  $167,708.  VE. 
Shopper  with  23,000  ontrolled  ci'rmh! 
tion:  also  modern  "  mmereial  oflia 
plant  of  latest  everything,  inchidi^ 
two  new  web  offset  iiv.  sses.  Total  iJ. 
come  last  year  $310,000;  expenMi 
$167,708,  including  salaries  of  IIS  OM 
and  $20,000  to  two  owtiers,  plus  Il'oM 
for  rental  to  two  owners  of  the  bdU. 
ing  of  7.500  square  fe<‘t  of  floor  tnaet. 
Everything  free  and  cli»ar.  Newsoane  t 
in  27th  yeae;  22  employees  all  y«aa  i 
round:  weekly  payroll  $2,000.  Writ*  i 
for  prospectus,  inventory  and  flnaneial  i 
requirenients.  Owners  retiring;  }M.  j 
000  will  handle  and  long  terma  Om  i 
No.  9132.  May  Brothers,  BinghaaXae  I 
N.  Y.  '  ( 

NEW  MEXICO’S  largest  Weekly,  ^  j 
two  small  Weeklies,  one  plant;  atai  ■ 
job  shop.  $25M  cash  for  eontmUiai 
interest.  Corporation.  Write  10008  Gor. 
dova,  N.  E.,  Albuquerque,  New 

NEBRASKA  CO.  SEAT~WEmT  * 
$1.5M  with  $5M  rash  down,  incl.  goo4  ^ 
bldg.  Gross  near  $20M,  no  comptL  ' 
Bailey-Krehbiel,  Box  88,  Norton,  Kaa-  ' 
sas.  I 

Newspapers  IF  anted 

WISCONSIN  WEEKLY.  *30-6OM  gnm. 
reasonable  net  with  growth  pimpaet. 
Prefer  newspaper  dominate  ove^l  op.  ' 
eration.  P.  O.  Box  584,  Neenah,  Wla 
consin. 

Loans  and  Financing 

LOANS  NEXKmA’TED— $200,000  ni 
up,  for  expansion  or  purotmae  of  news 
papers,  radio  and  TV  properties.  PU& 
USHERS  SERVICE.  P.  O.  Box  lia 
Greensboro,  North  Carolina. 

NEWSPAPER  SERVICES 
Features  Wanted 

WRITERS  WANTED 
for  assigned  articles.  Department  7, 
5228  Irvine  Ave.,  N.,  Hollywood.  Otiif. 

Promotion 

WANT  HELP  SELLING  ADS! 

For  about  $1  a  day  you  can  moO 
regular  monthly  copies  of  a  aniqai 
space-promotion  newsletter  to  100  l» 
cal  advertisers — as  your  own  exeluun 
mailing  piece — under  your  paper'* 
name.  For  samples,  details  and  priea 
(without  obligation),  write  Box  348. 
Elditor  ft  Publisher. 


Press  Engineers 

NEWSPAPER  PRESS  INSTALLA¬ 
TIONS,  moving  and  rep*uring.  World¬ 
wide  installations.  W,  E.  Stanley  Go., 
Fox  Lake.  III.  Justice  7-5051. 

U  PECO?  INC 

Move — Erect — Anywhere 

SPECIALIZING  IN 
NEWSPAPER  PRESSES 

Lyndhurst,  N.J. — Phone  GEneva  34744 

NEWSPAPER  ERECTORS.  INC. 

Erecting-Planning-Repair 
P.O.  Box  124,  Islip,  New  York 
Juniper  1-8074 

Elreoting  by  Paul  F.  Bird,  Gen’l  Mgr- 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Ehcpert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
55-59  FVankfort  Street 
NEW  YORK  38.  N.  Y. 
BArclay  7-9775 


Newspaper  Presses  and  Conveyors  I 

“rHE  EDWARDS  TRANSFER 
CO..  INC. 

1100  Ross  Ave.  -  1816  Ashlsnd 

Dallas  2,  Texas  Riverside  l-6*w 

EaiECTING,  DISMANTLING. 
'TRUCKING,  REPAIRING, 

AND  PROCESSING  ^ 
Seiying  the  South  and  S.W.  sines  1$M- 
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E  &  P  MACHINERY  AND  SUPPLIES  SECTION 

Superior  results  at  moderate  cost  from  classified  ads. 


1  Comfx^^ing  Room  ] 

Press  Room 

Preat  Room  \ 

Preaa  Room 

equipment  for  sale 

liL  American  I>ublisheni  Supply  Automatic 
AM  Stei.otype  Matrix  Pretreat- 

late  195"  Model.  Excellent  con- 
jSin.  Make  offer.  Two  Linotypes, 
^  Serial  Nos.  2»546  and  29547: 

Mm  magaxines ;  natural  :ra8  pot:  110  ^ 

iSa  60  cycles  ;  sinKle  phase:  2  molds;  L 
Writ,  i  to  12  Pt.  »•*>"■  ecrew.  (Jood  condition,  c 
M*  in  operation  daily  in  tlomiKwins 
Snm!  Sice,  our  plant.  $2500  each:  F 
Om  if  both  purchii-sed.  $4U0.  Available  3 
untoa  lilo  November  or  December  1960.  -r 

'  cmt^  Williamson.  General 

_ Minager,  Arkansas  Gazette,  Lattle  ' 

r,  pIm  lock.  FTlanklin  4-5081.  1 

;  tla -  ■ 

lino-inter  fonts 

^^77  Onr  600  beautifully  contrasted  Fonts.  , 
hairlines,  trood  combinations  ' 
'nSS?  «»™  Kuarantee  1 

^'5’*'  irith  each  Font.  List  sent  on  request,  v 
^  pmofi  and  prici-s  sent  on  Fonts  desired.  ^ 

-  MATRIX.  INC.  < 

'—I  .  162  Forest  Street,  N.  E., 

i;ton.  Warren,  Ohio 

the  NATION’S  NEWSPAPER 
1,  Vi^  PORMS  roll  on  L.  &  B.  Heavy  Duty 
Newmaper  Turtles— $84,50  to  $97.50, 

-  fgh  Skin.  Write  for  literature.  L  & 

B  SALES  COMPANY.  113  West  Mar- 

___  bt  Street,  Elkin,  North  Carolina. 

10 

nees  Engraving  Department 

.  PUB.  — - - 

z  nit  HJSCHOGRAPH  ENGRAVING  MA¬ 
CHINE,  model  K-150.  Four  years'  old, 

—  (ood  condition.  Littlefield  Press,  Inc., 
uttlWield,  Texas. 

Press  Room 

Duplex  Model  E  8-PaKe  Press 
,  (!)  Ludlows- -22  ^4  ems.  one  with  elec- 

trie  pot  and  one  with  kos  pot.  And 
.  48  fonts  matrices. 

1$)  Cbbinets  and  Super  Surfacer 
Hudel  8  Blue  Streak  Linotype 
Hammond  Glider  Saw 

MT  Vandarcook  Full  PaKe  Proof  Press 
a  lent 

uniqM  Caah  immediately  for  your  jilant  or  in- 
100  k>.  dividaal  items  A  call  (WOrth  6-0070) 
xcluain  cr  letter  will  receive  prompt  action, 
p&pcr’f 

1  pried  APPRAISALS  LIQUIDATORS 
ox  308,  PLANT  MODERNIZA’nON 

- -  APEX  PRINTING 

- MACHINERY  CO.  INC. 

210  ELIZABETH  ST. 
ley  Co.,  NEW  YORK  12.  N.  Y. 

i-BNIT  SOOTT  newspaper  press  with 
1!%'  cutoff,  two  folders,  two  color 
I  Raders.  G.  E.  coDtrol  panel  and 

drivs.  Bach  unit  has  Sooit  3-arm  reels 
^  Jonas  teiuion.  40-80  page  press, 
rr  Jfwitype  aquiiiment  included.  MUST 

make  offer  on  all  or 

s  M744  PART. 

- (Subject  to  prior  sale) 

INC.  _ 

r  SAN  FRANCISCO  SHOPPING  NEWS 

York  851  Howard  Street 

San  Francisco  3.  California 

»’l  Mgr - - 

-  HOE— 6  UNITS.  4  POLDERS 

22W"  CUT-OFF 

Roller  Bearings,  Reels,  Higli  Speed 
_  $85,000 

CLAREMONT  PRESS  PUB.  CO. 

1526  High  St.,  Portsmouth,  Va. 

MODERNIZED  DXn»LEX  AB 

_ _ Prints  new  narrow  web  82*.  Under 

'ejMant  Goss  maintenance.  Print* 
veyort  W  standard,  Tab.  New 

Twwt  drive;  new  equalizer  cams;  rub- 
FER  lop  shape.  4-6000  per  hr. 

M600  cash,  firm.  A.  Stanford,  Mil- 
land  St  !*?.  Citizen,  Milford,  Conn.  TTlinity 
la  1-6161 


PRESSES 
EXTRA  SPECIAL 

scon  MULTI-UNIT  223/4 

4  or  5  Unit  Press  with  a  reversible 
Unit  and  extra  Color  Cylinder  — 
SCOTT  Heevy  Duty  3  to  2  Double 
Folders  with  C-H  Conveyors — SCOTT 

3  Arm  Reels  with  Jones  Tensions  — 
Traclcege,  Turntables,  Steel  Floor 
Plato.  LAST  PRESS  located  at  BOS¬ 
TON  HERALD-TRAVELER. 

TERMS  for  immediate  removal ! 

DUPLEX  METROPOLITAN  23-9/16" 

Up  to  21  Units — 5  Color  Cylinders — 

5  Folders  with  Upper  Formers  —  5 
Drives  —  End  Feed  or  on  Substructure 
with  3  Arm  Reels.  Available  as  result 

of  Mechanical  Merger  of  St.  Louis  j 
Globe-Democrat  and  Post-Dispatch.  ] 

6  UNIT  scon  23-9/16"  J 

2  Double  Folders — 2  AC  Drives.  Lo-  I 
cated  Knoxville  Journal.  j 

DUPLEX  METROPOLITAN  223/4"  ' 

4  and  5  Unit  Presses — Double  Folders 

AC  Drives — Located  Staten  Island  ; 
Advance— Charlotte  News.  i 

3  UNIT  HOE  223/4"  ; 

With  Reversible  Unit — Color  Cylin-  ' 
der  3  Pancoast  Color  Couples — AC  ^ 
Drive  —  Reels  and  Pasters.  Located  1 
Jacksonville  Times-Union. 

3  UNIT  HOE  223/4" 

With  Color  Cylinder — End  Fed — AC 
Drive.  Located  Lebanon,  Pa. 

2  UNIT  HOE  223/4" 

End  Fed — AC  Drive— Stereo.  Located 
W.  Lebanon,  N.  H. 

24-PAGE  DUPLEX  TUBULAR 
Half  and  Quarter  Folder.  Complete 
Stereo.  AC  Drive.  Available  immedi¬ 
ately! 

3-MODEL  AB  DUPLEX  FLATBEDS 
Located  Sanford,  N.  C. — Salt  Lake 
City,  Utah — Park  Ridge,  N.  J. 

GOSS  COMET 

Located  Shippensburg,  Pa.  Available 
immediately. 

STEREOTYPE 

WOOD  JUNIOR  AUTOPLATES 
Right  and  Left — AC — Vacuum  Back 
WOOD  STANDARD  AUTOSHAVERS 
WOOD  PREREGISTER  MACHINE 
8  and  10  TON  KEMP  IMMERSION 
POTS — Complete  with  Carburetors 
250'  JAM  POL  PLATE  CONVEYOR 
16'  JAM  POL  Raised  Plate  Return 

MAILROOM 

2_JAMP0L  bundle  pushers 
2— DOCK  DISPATCH  BELT  CON¬ 
VEYORS  and  12  Telescopic  Loaders. 

LINOTYPES  I 

‘  MODEL  30  MIXER,  NO.  51985 
2/90-2/72-4/34  Magazines — 6  Molds, 

1  Electric  Pot,  Margach  Feeder,  AC 
r  Motor. 


GOSS 

8  Units  &  2  Folders 
Full  HOP  Color 
Reels  &  AC  Motors 

HOE 

32  Page  Rotary 
'/i  &  ‘4  Page  Folders 
Stereo  Mach.  &  AC  Motors 

DUPLEX 

16  Page  Tubular  2/1 
DUPLEX  AB  8  Page  Press 

JOHN  GRIFFITHS 
CO.  INC. 

415  Lexington  Ave. 
New  York  1 7,  N.  Y. 


EXCELLENT  4-PAGE  OFFSET 
PRB5SS  and  folder.  Printing  three 
large  Weeklies.  35  x  45  Harris  Press 
and  fully  automatic  Dexter  Folder. 
Beautiful  combination.  Doing  superb 
job.  Both  for  $10,000.  Contact:  The 
Seguin  Gazette.  Box  111,  Seguin,  Texas. 
Have  bought  ^tary  offset. 


le-page  DUPLEX  TUBULAR.  2  to  1 
model-complete  atereo-AC,  drive. 

24-page  DUPLEX  TUBULAR.  2  to  1 
model-complete  stereo-AC,  drive. 

8-page  DUPLEX  TUBULAR  DECK, 
Roll  Arm  Brackets-UiHPer  Former. 

2-Cutler-Hamnier  75  H.P.  AC,  Drives 
w/parallel  Control  Panels. 

LOYAL  S.  DIXON  CO. 

"Newspaper  Press  EJrector” 

11164  Saticoy  St.  Sun  Valley,  Calif. 
POplar  6-0610  TRiangle  7-3871 


DUPLEX  MODEL  E  PRESS,  new. 
used  SO  timas,  guaranteed  new.  Com¬ 
plete,  push-b^ton  drive.  George  C. 
Oxford,  Box  90S,  Boise,  Idaho. 


I  Two  Quarter-Page  Folders,  one 

I  Right  and  one  Left  Hand. 

'  Goss  totally  enclosed  curved  router 
Model  56-F  23-9/16'  length. 

'  GEORGE  C.  OXFORD 

Box  908  Boise,  Idaho 


ff'anted  to  Buy 

ONE  SOOTT  double  paper  roll  stand, 
two  rolls  high,  with  Jones  automatic 
tension.  Box  294,  Editor  &  Publisher. 


NEWSPAPER  PRESSES 
OOMPLETB  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.  N.Y.  17  OXford  7-4890 

Linotypes — Intertypes — Ludlows 
PRINTCRAFT  REPRBSENTA'nVES 
87  Warren  St.  New  York  7,  N.  Y. 

NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TBLETYPESETTER  EQUIPMENT 
laidlows — EHrods — Mat  Rollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  West  8th  Kansas  City  6,  Mo. 

WANTED:  8-paga  Duplex  or  Goss  flat¬ 
bed.  Advise  serial  No.  and  when  avail¬ 
able.  NORTHERN  MACHINE  WORKS. 
323  No.  4th  St.,  Philadeli>hia  6,  Pa. 

MR.  PUBLISHER :  If  changing  to 
larger  text  size  and  wish  to  dispose 
of  ALL  FONTS.  7)4-8  pt.  good  condi¬ 
tion  mats.  I  will  Imy  them.  Display 
sizes  also.  Contact  Wm.  A.  Smith, 
Dealer,  Loudonville,  Ohio. 


EDITOR  AND  PUBUSHER'S  CHART  AREA 


G,  M  Dural  Aluminum  chases  for  de-  j  BEN  SHUIMAN  ASSOCUTES 

„  1»  K  'te  1  “  E*«  «-'<!  St-,  N.  Y.  17 

WiM.  I  Oxford  7-4690 

J,  19«|  editor  ac  PUBLISHER  for  November  5,  1960 


Uae  CHART  AREA  Number  in  Ad  Copy  for  showing 
LOCATION  without  IDENTinCATION 


EMPLOYMENT  OPPORTUNITIES 

A  national  guide  to  positions  In  publishing  and  related  fields 


I _ 

Adminittrative 

ADVERTISING 
OFFICE  MANAGER 


Excellent  opportunity  with  larfce  metro* 
imlitan  daily  newspaper  in  Chart  Area 
2.  Will  supervise  iiersonnel ;  have 
charge  of  adjustments,  control,  sal¬ 
aries,  sales  statistics,  office  equipment 
and  planning.  Will  indirectly  supervise 
make-up  department.  We  prefer  a  man 
in  his  late  20’s-30’s  wtih  some  office 
management  or  advertising  experience; 
accounting  background  would  also  be 
helpful,  ^nd  resume  of  education,  ex¬ 
perience  and  salary  desired  to  Box 
363,  Editor  &  Publisher, 


Circulation 


CraCULATION  MANAG£3t  able  to 
take  charge  of  complete  circulation 
operation  of  newspaper  with  15,000 
circulation,  heavy  home  delivery.  Puerto 
Rican  English  language  Daily.  Greet 
opportunity  for  a  young  man  ambitious 
to  make  a  career  in  this  fast-growing 
American  Commonwenith.  Send  resume 
and  salary  requirements.  Replies  con¬ 
fidential.  Box  389  Editor  &  Publisher. 


MAILROOM  FOREMAN,  100,000  Daily 
Chart  Area  2.  State  age,  experience,  | 
salary  desired.  Box  382  Editor  &  Pub-  i 
lisher.  I 


Classified  Advertising 


OUTSTANDING  WEEKLY,  expanding 
rapidly,  in  finest  Los  Angeles  County 
coastal  community,  seeks  first-rate  I 
Classified  Manager — man  or  woman —  ! 
who  can  build  from  solid  base.  Good  | 
salary,  incentive.  Send  all  information,  ! 
earnings  record  to  Howard  Seelye, 
Palos  Verdes  Newspapers,  Inc.,  Box 
877,  Palos  Verdes  Elites,  Calif. 


1 


I  CLASSIFIED 

i  Advertising  Rates 

i  "SITUATIONS  WANTED" 
IPayabIs  with  order) 

j  4-tiiiei  - 55c  per  line 

I  3-tinies  _ 70t  per  line 

I  2-tiniet  _ 80c  per  line 

!  l-tiBp  _ 95e  per  line 

I  Add  25c  for  box  service 

Air-mail  service  on  box  numbers  also  ! 
available  at  $L0O  extra  I 

I  "ALL  OTHER  CLASSIFICATIONS"  j 


4-times  - SLOO  per  line 

Mimes  _ $1.15  per  line 

2-time$  - $1.30  per  line 

1-time  - $L45  per  line 


DEADLINE  FOR  ADVERTISING  { 

I  Wodaosday,  noon  . 

I  Count  five  average  words  per  line.  I 
(No  abbreviations) 

Boxholders'  identity  held  in  strict  con¬ 
fidence,  and  all  replies  mailed  each  day 

I  as  they  are  received. 

Editor  &  Publisher  j 

Co.,  Inc.  I 

147S  Broadway,  Now  Yarii-34.  N.Y.  j 

I  Tolophono  BRyoot  9-30S2 


Display  Advertising 


SALE5SMAN-DISPLAY  ADVERTISING 
Young  man  with  experience  wanted. 
Permanent,  with  future  possibilities. 
Evening  and  Sunday  37,000  circulation 
newspaper.  Exceptional  layout  and 
copy  talent  given  first  consideration. 
Go(^  town.  Pine  Schools.  Expanding 
Market.  Write  fully  giving  references. 
Advertising  Manager,  (Titizen  Patriot, 
Jackson,  Michigan. 


Editorial 


BEGINNING  REPORTERS— Male  and 
Female.  Jobs  available  from  Coast  to 
Coast.  Send  resumes,  location  prefer¬ 
ence,  availability  date.  Contact:  Bill 
McKee.  BIRCH  PERSONNEL,  67  E. 
Madison  St.,  Chicago  2,  Illinois. 
CE  6-6670. 


GROWING  AREA  2  morning-evening 
Dailies  have  openings  for  A-1  Deak- 
man— experienced  all-beats  Reporter — 
and  Woman's  News  Writer.  $119- 
$123.50  scale  for  journeymen,  ^x  266, 
Elditor  &  Publisher. 


A  GROWING  NEWSPAPER  with  a 
bright  future  needs  an  alert  reporter. 
Two  yeeurs’  experience  preferred.  In¬ 
terview  a  prerequisite.  Send  resume  to 
A.  N,  Romm,  Elditor,  Times  Herald- 
Record,  Middletown,  New  York. 


COMPETENT  WIRE  EDITOR  for  aft¬ 
ernoon  Daily,  Chart  Area  10.  Top  pay 
for  able,  sober  producer.  Box  303. 
Elditor  &  Publisher. 


Wanted:  Young  Man 

Ck>nipany  Publications  editor.  Indus¬ 
trial  communications  background  de¬ 
sirable.  Qualifications  include  journal¬ 
ism  degree  or  equivalent  and  2-3  years 
experience.  Send  resume  to  M.  H. 
Howell,  Office  Personnel  Manager, 
Crouse-Hinds  Company,  Syracuse  1, 
New  York. 


EXPERIENCED  COPYREADEK  for 
afternoon  Daily  of  13,000  in  Chart 
Area  1.  Send  references  and  salary 
expected  in  first  letter  to  Box  352, 
Eklitor  &  Publisher. 


GENERAL  ASSIGNME^JT  REPORTED 
for  20,000  daily.  Salary  ot>en,  excellent 
benefit  program.  I^ure  bright  for 
well-rounded  i>eraon  willing  to  dig. 
Stuart  Awbrey,  The  Hawk-EJye,  Bur¬ 
lington,  Iowa. 


QUALIFIEJD  SPORTSWRITER  DESK- 
MAN.  Good  opportunity.  Start  now  I 
Wire  or  call  TTuul  Johnson,  Beaumont 
Ehiterprise,  Beaumont.  Texas. 


VERSATILE  NEWSMAN  to  grow  with 
small  progressive  Daily  in  Southwest 
Michigan.  Must  be  alert,  fast  learner, 
accurate  and  thorough.  Aptitude  or 
training  for  any  newsroom  phase.  Sal¬ 
ary  based  on  experience.  State  versa¬ 
tility  of  background  and  areas  of  inter¬ 
est,  salary  needs  and  personal  informa¬ 
tion  in  first  letter  including  samples  of 
fortes  to  D.  V.  Schoenwether,  Daily 
Tribune,  South  Haven,  Michigan. 


REIPORTEHS  AND  DESKME3I,  fluency 
in  Spanish  essential,  wanted  not  for 
imm^ate  openings  but  for  future 
availability.  Supply  photo,  detailed 
resume  of  personal  and  professional 
background,  plus  clippings.  San  Juan 
Star.  Box  4187,  San  Juan,  P.  R. 


YOUNG  EmiTOR  -  REPORTER  -  PHO¬ 
TOGRAPHER  to  head  two-man  state 
I  desk,  one  bureau,  30  correspondents 
I  for  wide-awake  Great  Lake  Daily.  EM- 
thusiasm,  energy,  bright  writing  and 
I  news  -  feature  competence  essential, 
j  Must  know  or  learn  layout.  A  self¬ 
starter  with  the  drive  and  imagination 
{  to  produce  a  readable,  eye-catching 
news  section  six  days  a  week.  Send 
writing,  photograidiy,  layout  (if  any) 
samples,  salary  requirements.  Box  335, 
Editor  &  Publisher. 


Editorial 


Meehann  al 


SOUTH  FLORIDA  DAILY  has  2  repor- 
torial  openings  in  January.  Send  resu¬ 
me,  photo,  references  to  Box  346,  Edi¬ 
tor  &  Publisher. 


WANTED: 

Superior 

General  Reporter 

A  top  metropolitan  newspaper. 
Chart  Area  6.  would  like  to 
talk  to  the  sort  of  man  who 
doesn’t  usually  answer  ads — a 
man  competent  to  handle  any 
news  or  feature  assignment. 
Unless  you  are  genuinely  su¬ 
perior,  and  can  demonstrate  it, 
don’t  waste  time  in  correspond¬ 
ence  with  Box  336,  EMitor  & 
Publisher. 


EXPE3IIENCED  NEWS  MAN  with  ad¬ 
vertising  knowledge  for  expanding  pro¬ 
motion  department.  Good  pay,  benefits. 
Write  Box  386  EMitor  &  Publisher. 


NBWS-PICTURE-FEATURE  EDITOR,  i 
experienced,  imaginative,  versatile  and  I 
aggressive,  for  100,000  class  newspaper. 
Must  understand  both  art  and  news 
handling.  Box  381  EMitor  &  Publisher. 


OPIINING  FOR  ASSOCIATE  EDITOR 
on  Sunday  Supplement  Magazine.  Send 
photo,  resume  and  salary  requirements. 
Box  380  EMitor  &  Publisher. 


REPORTER,  experienced  in  all  beats 
with  stress  on  business  news  coverage, 
for  morning  paper  in  Central  Virginia 
Metroimlitan  area.  Five-day  week, 
numerous  fringe  tenefits.  David  W. 
Wright.  Managing  EVlitor,  The  Lynch¬ 
burg  News,  Inc.,  Lynchburg,  Va. 


REPORTint  WANTE3D:  For  general 
reporting,  city  beat  on  small-city  paper, 
county  seat.  Courthouse,  city  hall, 
sheriiT  and  police  beat.  Knowledge  of 
camera  helpful,  not  a  most.  Good  spot 
for  young  man  to  add  to  know-how. 
Give  particulars  in  letter;  needed  by 
Nov.  15.  Box  374  EMitor  &  Publisher. 


SPORTS  WRITER  for  progressive  Up¬ 
state  New  York  morning  Daily.  40- 
hour  we^.  benefits.  Nei^  man  with 
field  and  desk  experience.  Write  Box 
368  Elditor  &  Publisher,  with  all  details, 
references. 


STATE  EDITOR  to  direct  stringers, 
edit  and  makeup  lively  area  news  sec¬ 
tion  for  pn^rreesive  p.m.  Daily.  This 
key  position  open  immediately.  Write 
fully,  E.  J.  Karrigan,  American-News, 
Aberdeen.  S.D. 


TELEGRAPH  AND  MAKERJP  EDITOR 
for  18,000  morning  newspaper  in  130,- 
000  population  area.  Fine  working 
conditions  and  benefits.  Life  insurance 
and  profit-sharing  program.  Friendly 
community.  New  schools  and  parks. 
Chart  Area  2.  Box  393  EMitor  &  Pub¬ 
lisher. 


TOP  METRO-SUBURBAN  GROUP 
has  opening  for  alert,  intelligent 
NE3WS  EDITOR 

Work  on  general  assignments.  Write, 
edit,  heads,  layout,  take  pdeturee.  We 
need  a  self-starter  who  has  initiative 
and  drive.  Interesting,  challenging  job 
with  solid  future  for  a  man  who  wants 
to  grow  with  a  progressive,  rapidly- 
expanding  publishing  firm.  Chart  Area 
7.  Start  $100  week.  FVimish  ccwnplete 
resume  to  Box  375  EMitor  &  Publisher. 


WOMAN’S  NEWS  REPORTER,  some 
experience  desired.  Must  enjoy  meet¬ 
ing  the  public.  Lavely  New  EIngland 
Daily  newspaper.  Box  366  EMitor  & 
Publisher. 


Free  Lance 


NETW  TRADE  MONTHLY  wanU  rec¬ 
ognized  writers  on  bar,  restaurant,  pri¬ 
vate  club  operations.  Send  resumes, 
prices,  samples  of  published  work.  Box 
365  Elditor  &  Publisher. 


OLD  EISTABLISHED  CALIF.  DAILY 
in  ideal  coastal  location  has  openint 
for  good  operator.  Pn-fer  combinstios 
man.  Permanent  position  in  well-enoip. 
ped  shop,  llase  pay  in  '  xcess  of  $i2j 
per  week.  Some  overtime  available  at 
time  and  a  half  if  desired.  Exceileat 
benefits,  including  life  and  hospitaliza. 
tion  insurance,  holidays  and  vaeatioM 
Open  shop.  Man  we  se^k  must  be  able 
to  produce  and  fit  in  with  a  stall  of 
high  quality  |>eople.  Will  allow  time 
for  moving  to  California.  Box  m. 
Eklitor  &  I^blisher. 
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PRINTING  ENGINEER  to  assume  ex- 
ecutive  responsibility  for  supervisioa 
of  production,  equipment,  and  develop 
ment  of  mechanical  operations  for  Mid. 
west  group  of  medium  and  small 
Dailies.  Write  full  details,  experience, 
references,  salary,  to  Box  347,  Editor 
&  Publisher. 


Production 


PRODUCTION 

ASSISTANT 

Well  established  New  York  City 
newsiwper  is  seeking  a  man 
engineering  training  and  eoiM 
knowledge  of  printing  prooeSMs. 

As  part  of  mechanical  administra¬ 
tive  staff,  assignment  will  involve 
supervision  and  liaison  with  pro¬ 
duction  foremen. 

Starting  salary  in  the  $10,044 
range.  Write 

Box  392  EMitor  &  Publisher 


Public  Relations 


CX)LLEGE  NE^YS— Small  independent 
college  in  Chart  Area  6  seeks  director 
of  information  effective  now.  Hint  be 
college  graduate  and  knowledgeable  of 
college  community.  Primary  dntiei: 
producing  high-type  news  and  spoits 
releases.  Send  full  resume  to  Box  310 
Eiditor  &  Publisher. 
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WRITING 


EXPERIENCED 

EDITORIAL 

WRITER 

Major  Philadelphia  piharmaeeqtieal 
manufacturer  heis  challenging  op¬ 
portunity  in  its  Public  Relations 
Depou^ment  for  skilled,  mature  per¬ 
son  to  write  spreeches.  policy  state¬ 
ments.  etc.  Past  journalism  ex¬ 
perience  essential,  an  interest  in 
Government  and  Economics  impor¬ 
tant.  Salou^  commensurate  with 
high-level  reepionsibilities.  Broad 
benefit  program  includes  group 
health  and  life  insurance,  liberal  re¬ 
tirement  plan.  etc.  Send  complete 
prersonjd  history  —  include  salary 
needs.  Box  370  Ekiitor  &  Publidier. 


PUBLIC  RELATIONS  ASSISTANT 
soui^t  by  New  EIngland  college.  New 
writing  and  editing.  Layout  and  pho¬ 
tography  helpful,  but  not  mandatory. 
Box  373  EMitor  &  Publisher. 


Research 


GRADUATE  ASSISTANTS,  to  aid  on 
study  projects  in  international  commu¬ 
nications,  beginning  February.  lOW- 
School  of  Journalism,  University  of 
Iowa,  Iowa  CSty,  Iowa. 


INSTRUCTION 


Linotype  School 


OHIO  LINOTYPE  SCHOOL 
LOGAN  4.  OHIO 
Linotype,  Intertype  Instruction 
Free  Information 
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SITUATIONS  WANTED 

The  employer's  guide  .  .  .  from  trainee  to  executive  personnel. 


Adminittratire 


available  SOON!  Compoeing  Room 
c^crinteiident  or  Production  Manager. 
Tg^icht  man.  able  and  anxious  to 
Jit  tomeone  a  tmod  operation  —  hot 
s  cold.  Medium  or  large.  Box  278, 
yitor  ft  Publi.sher. 

am  I  YOUR  MAN?  Young.  44  years’ 
M.  married.  20  years’  experience  all 
1,^-.  Desire  top  spot  on  10  to  60,000 
«  wcond  spot  with  a  future.  Excellent 
iderences.  Can  relocate  immediately. 
Boot  218,  Editor  ft  Publisher. 

business  manager  available 

^  to  sale  of  newspaper.  Have  IS 
nsis'  experience  in  all  phases  of  news- 
piptr  operation.  Will  welcome  personal 
UMrview,  or  furnish  any  information 
gpoe  request.  Contact  Preston  A. 
Dslia.  The  Ironton  ’Tribune,  Ironton, 
Okio. 

AUDITOR-CONTROLLER,  now  em¬ 
ploy  as  such  with  large  group.  Col- 
trained,  experience  in  all  depart- 
nesU  of  newspaper.  Excellent  record 
tad  references.  Box  355,  Editor  ft 
Publisher. 

HXRFS  'THE  MAN  for  your  manage- 
iMBt  team.  Top  producer  on  35,000 
Daily.  Highly  successful  in  BoA  tech- 
liqiiea.  NAEA’s  training  procedures, 
ftpable,  efficient  leader;  college  gradu- 
Its,  32;  family.  Available  now  I  Box 
W,  Editor  ft  Publisher. 


PERSONNEL  MANAGER  experienced 
Daily  and  Weekly  group  operations. 
All  phiies.  procuring,  screening,  test- 
iat.  Chart  Areas  10-12.  Box  343,  Edi¬ 
tor  ft  Publisher. 

'looking  for  MGMT.  STRENGTH 
tad  experience?  Confidential  —  Inter¬ 
mediary.  Box  388  Editor  ft  Publisher. 

TOUGH  ’TOP  EXBXTUnVE,  36. 
piment  corporate  vice-president,  former 
iditor-publi^er,  $15,600  plus  percentage 
increa^  gross,  contract.  Box  390  Ed¬ 
itor  ft  Publisher. 

Circulation 


aRCULATION  DIRECTOR 
OR 

ADMINIS’TRA’nVE 

Penonal;  Age  32;  family  man;  vet¬ 
eran. 

IdiKation :  Bachelor  of  Science  Degree 
in  Business  Administration 
Mnlnr  of;  ICMA;  ISGMA;  SCMA. 
Work  Experience;  20,000  to  150.000 
circulation,  won  newspapertoy 
promotion  awards;  new  banking 
system  for  carriers;  Budget 
planning;  Idttle  Merchant; 
ABC;  Telephone  Solicitation  ;  Of¬ 
fice  control  and  personnel  leader¬ 
ship. 

Bex  864,  EMitor  ft  Publisher. 

CIRCULA'nON  MANAGER,  12  years’ 
operience,  desires  to  make  change  to 
!  I»wr  operation.  Know  ABC,  Idttle 
Ktr^ant  and  union  prt^lems.  Will 
“Slider  #2  spot  on  large  operation. 
Ttefer  Chart  Areas  10.  11  or  12.  Box 
810.  Editor  ft  Publisher. 

DISTRICT  MANAGER  with  2%  years’ 
rxperimce  and  record  of  accomplish- 
in  tough  competitive  area,  wishes 
">fh«  position  in  Chart  Areas  6,  7  or 
!•  Box  188,  ^itor  ft  Publisher. 


CloMtified  AdrertUing  i 


DESIRE  CLASSmED  MANAGER’S 
JOB  or  Assistant  with  good  opportun¬ 
ity  to  move  to  Manager  in  near  future. 
Twelve  years’  experience  with  top  100,- 
000  paper.  Excellent  sales  and  char¬ 
acter  references.  Young.  Can  relocate 
immediately.  Box  378  Editor  ft  Pub¬ 
lisher.  I 

Duplay  Advertising  | 

DISPLAY  ADVER’nSING  BLANAGER  | 
presently  employed.  I  personadly  made  ! 
6,  100%  gains  in  the  last  quarter.  I 
Eknployer  won’t  keep  agreement.  I  am 
not  satisfied,  desire  change.  Will  work 
either  Daily  or  Weekly.  Top  man  in 
results  and  good  accounts.  Know  layout 
and  presentations.  Mature  family  man. 
CAN  MAKE  YOU  MONEY  I  16  years’  I 
experience.  Box  341,  Editor  ft  Pub-  | 
lisher. 

NA'nONAL  ADVER’nSING  SALES¬ 
MAN,  age  36,  desires  advertising  man¬ 
ager’s  position  in  retail,  or  assistant  in 
nation^.  Experience — 13  years! — '12  in 
retail,  1  in  national.  100,000  class.  Col¬ 
lege  graduate,  family  man.  Looking 
for  newspaper  with  advancement  op- 
liortunity.  Prefer  Midwest.  Box  391 
Editor  ft  Publisher. 

Editorial 

**  EDITOR  &  REPORTERS  **  I 

National  clearing  house  for  competent  i 
personnel  coast-to-coast  at  no  charge  I 
to  employer.  Phone.  Write  or  Wire 
HEADLINE  PERSONNEL  (Agency) 

56  W.  45  St.,  New  York,  OXford  7-6728 

EXIITOR.  aggressive,  award-winning 
small-daily  M.E.,  34.  FORTES;  make¬ 
up,  developing  young  talent,  local 
news.  Chart  Areas  6,  2,  1,  12.  Box 
265,  Editor  ft  Publisher. 

Music-Drama-Movie-TV 

CRITIC 

At  33.  seven  years’  Metropolitan  Daily 
experience.  Reviews,  features,  thea.ter 
I)age  layout.  Also  qualified  reporter-re¬ 
write.  Now  living  New  York  CSty.  Will 
relocate  anywhere.  Box  263,  Editor  & 
Publisher. 

NAVY-TRAINED  PHOTOGRAPHER 
with  college  public  relations  i>hotowork 
and  summer  resort  experience,  desires 
permanent  position  as  staff  i>hotog- 
rapher.  Single,  23,  will  go  anywhere 
for  interesting  work  with  future.  Elox 
261,  Editor  ft  Publisher. 

REPORTER,  34.  on  Metropolitan  Daily, 
seeks  hard-hitting  job  ^th  political 
organization,  or  on  staff  of  political 
columnist.  Box  271,  Editor  ft  Pub¬ 
lisher. 

SPORTS  EDITOR  with  considerable 
feature,  general  area  news  and  pho¬ 
tography  is  trying  to  escape  quicksand 
of  19-yesu:  rut.  Elnjoys  sports,  but  will¬ 
ing  to  try  other  branches  if  it  means 
chance  to  learn  and  advance.  BA,  mar¬ 
ried.  go  anywhere.  Box  248,  Editor  ft 
Publisher. 

COPY  EDITOR — fast,  accurate,  experi¬ 
enced  on  rim,  slot,  makeup,  wire. 
Heavy  hand  on  loose  copy.  Box  318, 
Editor  ft  Publisher. 

DO  YOU  NEED  an  able  editorial 
writer?  Presently  employed  as  M.  E. 
of  thriving  and  professional  newspa¬ 
per,  I  have  solid  background  in  court¬ 
house  and  political  reporting.  Box  306. 
Editor  ft  iSiblisher. 


{  Editorial 


AMUSEMENT  EDITOR,  Columnist. 
Feature  Writer,  Display  Sales.  20  years’ 
experience.  Sober.  Prefer  Chart  Areas 
6.  iO,  11,  12.  Box  338,  Editor  ft  Pub¬ 
lisher. 

CITY  EDITOR  or  combination  desk  job 
i  wanted  on  under-50,000  Daily,  Chart 
I  Areas  7,  8,  10.  11.  TVelve  years’  expe¬ 
rience  all  spots.  32,  married.  4  chil¬ 
dren.  Presently  Chart  Area  2.  Box  354, 

I  Editor  ft  Publisher. 


OORRESPONDE31T.  15  years’  in 
Washington,  offers  economics-labor-po- 
litical  coiumn.  Feature  coverage  also. 
White  House,  Congress  credentials.  Box 
116,  Editor  ft  Publisher.  j 

JOURNALISM  GRADUA’TE  seeks  re-  ' 
porting  job.  Some  experience,  good 
references,  draft  completed.  Box  357, 
Editor  ft  Publisher. 

REPORTER.  25,  two  years’  experience 
all  beets.  Strong  on  police,  features. 
Camera.  Wants  change  to  fast-moving, 
hard-hitting  medium  or  large  Daily. 
Box  339,  Editor  ft  Publisher, 

REPORTER.  29,  married,  Columbia 
Journalism  school  graduate.  PR,  radio. 
TV  .experience,  ^x  337,  Editor  ft 
Publisher. 

REPORTER.  WOMAN.  Metropolitan 
Daily  and  capital  bureau  experience, 
available.  Top  references.  Elox  350. 
i  Editor  ft  Publisher. 

TRADE  JOURNALS.  I’ll  write  Wash¬ 
ington  column  for  you.  Box  329,  Editor  ! 
ft  Publisher, 

YOUNG  REPORTER,  presently  occu-  ] 
pying  sports  desk  position  on  small 
Daily,  wishes  to  get  back  on  city  desk. 
All  locations  considered,  but  wouid 
prefer  Chart  Areas  6  or  7.  Single. 
Photographic  experience.  Box  331, 
Editor  ft  Publisher. 

EDITORIAL  WRITER,  32,  five  years’ 
experience  as  reporter;  seeks  change  to 
editorial  writer;  AB  political  science ; 
presently  employed.  Box  367  Editor  ft 
Publisher, 

GENERAL  ASSIGNMENT,  Chart  Ares 
2,  wanted  by  women’s  editor  of  Metro¬ 
politan  DaiUes.  Ten  years’  experience 
includes  news.  Prizes  in  sports,  fea¬ 
tures,  women’s.  Enjoy  hard  work,  chal¬ 
lenge.  Box  376  Editor  ft  Publisher. 

INTBORITY-ENTERPRISE-OOURAGE 
A  young  (34)  man  with  an  old-time 
newspaperman’s  flair;  a  REAL  general 
assignment  reporter,  once  editor  of  a 
small  Daily. 

P.O.  Box  86,  Brooklyn-36,  N.  Y. 

TRY  SPICE!  Ihci>erienoed  columnist 
(local  humor,  satire,  and  gowp)  begs 
for  chance  to  boost  your  circulation. 
Rich,  ali-around  newspaper  background. 
Samples  furnished.  Box  384,  Editor  ft 
Publisher. 

WASHINGTON.  D.  C.  Former  Society 
Editor,  Metropolitan  Daily,  seeks  job. 
Know  women’s  features,  not  just  brides, 
tea  parties.  Also  editing  and  makeup. 
Box  883,  Editor  ft  Publisher. 

WHATS  AVAILABLE  in  Ma-ss.-Rhode 
Island  area  for  experienced  all-around 
man  who  can  edit,  write,  take  pictures, 
direct  lively  make-up?  I’m  30,  family 
man,  12  years’  experience  on  Weeklies 
and  Dailies.  Excellent  references.  Now 
S-E  on  medium  Daily.  Box  385,  Editor 
ft  Publisher. 


Mechanical 


Mechanical 


COMPOSING  ROOM  FOREMAN 
Age  45.  industrious,  family  man.  25 
years  on  medium-size  dailies ;  familiar 
with  all  phases  composing  room;  ex¬ 
machinist.  Foreman  experience  on  com¬ 
petitive.  efficient  modem  daily.  Prefer 
Chart  Areas  1,  2.  4.  Will  consider 
others.  Box  379,  Editor  ft  Publisher. 

Photography 

PHOTOFICnONIST  desires  job  as 
Pbotojournalist.  Box  318,  Editor  A 
Publisher. 

YOUNG  MAN  with  family,  has  several 
years’  in  circulation,  desires  position 
as  PHOTOGRAPHiai  with  Weekly  or 
small  Daily.  Experienced,  have  Rollei- 
flex  and  darkroom  equipment.  Chart 
Areas  1  or  2.  Box  340,  Editor  ft  Pub¬ 
lisher. 

YOUNG  PRESS  PHOTOGRAPHER, 
one  year  experience,  willing  to  sacrifice 
salary  for  experience.  Box  387,  Editor 
ft  t^iblisher. 

PuMic  Relations 

Photo  Communications  Experts 

in  the  field  of  public  relations  available 
assignment  or  project  basis.  Experi¬ 
enced  photo-editorial  team  can  develop 
ideas  for  still  and  newsreel-TV  fea¬ 
tures.  Placement  in  all  important  me¬ 
dia — ^both  domestic  and  international. 
Photo  Communications  Co..  527  Madi¬ 
son  Ave.,  New  York  22,  N.  Y.  Tel^ 
phone  Murray  Hill  8-6571. 

PUBLIC  RELA’nONS— We  have  hun- 
dreds  of  publicity,  public  relations 
and  employee  communications  people 
on  file.  Send  us  your  job  specs.  We’ll 
send  you  resumes  to  match.  Cbntact: 
Bill  McKee.  BIRCH  PERSONNEL.  67 
B.  Madison  St..  Chicago  2,  Illinois. 
CE  6-5670. 

PITBLIC  RBLA’nONS  WRITER,  29. 
married,  Columbia  Journalism  school 
graduate.  Newspaper,  radio,  TV  expe¬ 
rience.  Box  334,  Editor  ft  Publisher. 

HUSBAND  AND  WIFE  vrith  unusual 
Daily  and  Weekly  experience  desire 
challenging  positions  in  publishing  or 
PR  field,  to  work  as  team  or  separate¬ 
ly.  University  educated — spei^  four 
languages— many  years’  experimee  as 
foreiim  corresimndents  for  interna¬ 
tionally  known  outfits.  Owned  and 
published  Weekly,  in  3  years  winning 
18  national  and  state  awards.  Box 
296,  Editor  A  Publisher. 


PUBLIC  RELA’nONS  EXECUTIVE 

Currently  President  of  piddie  relations 
firm  and  member  of  University  faculty 
as  instructor  in  public  relations.  Ten- 
year  background  of  accomplishment  in 
all  phases  of  corporate  wd  interna¬ 
tional  association  PR.  national  media, 
and  staff  management.  Speaker,  excel¬ 
lent  appearance,  with  good  habits  and 
reputation.  Top  references.  Box  377, 
Editor  &  Publisher. 

Special  Editions 

CENTENNIAL.  SBSQUI.  PROGREM 
Editions.  Ten  years’  experience.  Sin¬ 
cere;  will  produce  results.  College;  37. 
Box  199,  Editor  ft  Publisher. 


BUSINESS  REVIEW  PAGE 
sold  for  52  weeks  commission  basis. 
Lester  Lazarus 

52  Cutler  St.,  Winthrop,  Mass. 
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THE  FOURTH  ESTATE 


By  Tr*nf 


Shop  Talk  at  Thirty 

By  Robert  U.  Brown 

That  ^Commission  ’  Idea 


In  1947  the  Luce-Hutchins 
Commission  on  Freedom  of  the 
Press  headed  by  Dr.  Robert 
Hutchins,  then  Chancellor  of 
the  University  of  Chicago,  ad¬ 
vanced  the  suggestion  there 
should  be  a  “new  independent, 
continuing  agency  to  appraise 
the  performance  of  the  press 
in  discharging  its  responsibili¬ 
ties  for  public  enlightenment.” 

Since  then  the  idea  keeps 
popping  up  under  a  variety  of 
names.  Last  week  Gordon  Gray, 
a  member  of  President  Eisen¬ 
hower’s  official  family  called 
for  a  “National  Commission  on 
the  Press”  financed  and  oper¬ 
ated  by  the  press  itself  to  “serve 
as  a  common  conscience.” 

Harry  Ashmore  wrote  in  the 
Saturday  Evening  Post  at  the 
same  time:  “It  is  evident  by 
now  that  the  press  is  not  cap¬ 
able  of  reforming  itself,  for  the 
good  reason  that  it  will  not 
admit  collectively  that  there  is 
any  need  for  reform.  .  .  .  Some¬ 
how  by  private  means  we  must 
find  a  way  to  provide  the  sus¬ 
tained  and  effective  critical  func¬ 
tion  the  press  does  not  provide 
for  itself.” 

What  can  or  should  be  done 
about  these  suggestions? 

First  of  all  let’s  take  a  look 
at  what  E&P  tried  to  do  after 
the  first  one  was  made  more 
than  13  years  ago. 

*  *  * 

The  Report  of  the  Commis¬ 
sion  on  Freedom  of  the  Press 
was  criticized  for  many  things 
among  which  was  the  fact  that 
there  were  no  top  flight,  experi¬ 
enced  newspapermen  on  the 
Commission.  About  the  only 
thing  that  was  not  criticized 
was  the  recommendation  for  “a 
new  independent,  continuing 
agency  to  appraise  the  perform¬ 
ance  of  the  press.” 

On  Nov.  27,  1948,  Editor  & 
PuBUSHES  publicly  offered  to 
cooperate  with  Mr.  Hutchins  in 
setting  up  a  panel  of  12  men 
—  six  newspapermen  of  our 
choosing  and  six  others  of  his 
selection  to  discuss  the  proposal. 

After  some  negotiation  such  a 
meeting  was  arranged  for  March 
18,  1949.  Unfortunately,  Mr. 
Hutchins  could  not  be  there. 
But  we  had  five  top  newspaper 
executives  and  four  educators 
who  had  been  on  the  original 
Hutchins  commission.  We  spent 
all  one  day  discussing  the  pros 
and  cons  and  E&P  published 
most  of  the  transcript  in  its 
issue  of  March  26,  1949. 

The  net  result  of  the  meeting 
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was  the  emergence  of  a  recom¬ 
mendation  for  a  “joint  appraisal 
of  the  self-improvement  possi¬ 
bilities  of  American  newspapers 
through  studies  of  specific  prob¬ 
lems.” 

This  was  not  intended  to 
mean  the  creation  of  a  grand 
jury  to  pass  on  the  performance 
of  the  press  or  to  bring  pressure 
on  newspapers  but  reflected  an 
interest  to  know  more  about 
newspaper  problems. 

The  panel  members  and  E&P 
strongly  urged  that  the  Ameri¬ 
can  Society  of  Newspaper  Edi¬ 
tors  at  its  meeting  the  following 
month  give  serious  consideration 
to  the  recommendation. 

The  ASNE  board  of  directors 
gave  what  we  thought  was 
favorable  consideration.  It  might 
have  been  because  the  ASNE 
president  that  year  was  Erwin 
Canham,  editor  of  the  Christian 
Science  Monitor,  who  had  been 
a  member  of  the  E&P  discussion 
group.  The  board  adopted  this 
resolution : 

“That  the  ASNE  authorize 
its  president  to  appoint  a  com¬ 
mittee  to  examine  the  desirabil¬ 
ity  of  sponsoring  an  appraisal 
of  the  self-improvement  possi¬ 
bilities  of  American  newspapers, 
and  that  this  report  be  submitted 
to  the  Society  before  further 
action  is  taken.” 

*  *  * 

A  10-man  committee  worked 
on  this  problem  for  the  following 
year  and  delivered  a  lengthy 
report  to  the  1950  ASNE  meet¬ 
ing  which  pointed  out  the  large 
degree  of  self-examination  and 
criticism  that  already  exists 
within  the  industry  and  con¬ 
cluded  : 

“Our  examination  has  led  us 
to  conclude  that  positive  action 
is  necessary  to  focus  the  regular 
and  accepted  responsibilities  of 
the  society. 

“Our  committee  recognizes 
and  reiterates  that  the  ASNE 
is  itself  and  must  be  a  con¬ 
tinuing  committee  of  the  whole 
on  self-examination  and  self- 
improvement.  But  in  addition  we 
urge  the  Society  to  call  upon  its 
board  of  directors  to  take  what¬ 
ever  action  may  be  necessary 
from  time  to  time  to  clarify 
understanding  of  American 
newspapers  by  the  public,  and  to 
keep  editors  alert  to  their  re¬ 
sponsibilities  in  fulfilling  the 
public’s  right  to  an  adequate, 
independent  newspaper  press.” 

(Continued  on  page  71) 


"Tho  Judge  is  running  for  re-election  and  he  wants  his  picture  ttktfi 
in  court." 


On  Nixon  Train 

(Continued  from  page  H) 


wanted  to  be  a  railroad  en¬ 
gineer  .  .  .” 

In  the  press  working  car,  a 
reporter  pounding  away  at  his 
typewriter  as  he  listened  to  the 
speech  over  the  public  address 
system  said  sardonically:  “The 
B&O’s  gain  is  our  loss.” 

The  other  reporters  laughed. 

Awkward  Sometimes 

“Sure,”  said  Nixon’s  press 
secretary.  Herb  Klein,  back  in 
the  staff  car,  “it’s  obvious  that 
most  of  the  members  of  the 
press  are  personally  on  the 
other  side  and  it’s  a  little  awk¬ 
ward  sometimes. 

“We’ve  got  problems  with 
some  members,  particularly  the 
few  partisan  agitators.  But  we 
try  to  treat  them  all  with 
scrupulous  equality.  It’s  the 
only  way  to  do  it.  I  don’t  want 
to  make  a  martyr  out  of  anyone. 

“Then,  if  you  give  them  fair 
treatment  long  enough,  they 
may  even  become  members  of 
the  team.” 

The  schism  between  the  news¬ 
men  and  the  staff  is  as  much 
philosophical  as  political.  It’s 
true  that  most  of  the  reporters 
are  Democrats  and  are  rooting 
for  the  Democratic  candidate. 
But  this  has  been  true  in  past 
campaigns. 

Most  important  is  that  most 
members  of  the  Washington 
reporters — particularly  the  top 
press  aboard — are  professional 
cynics.  It  is  part  of  their  job 
to  suspect  the  motives  of  any 
speaker  and  to  search  for  the 
reasons  why  he  says  what  he 
says. 

“Most  reporters  are  certainly 
EDITOR  ac  PUB 


cynics,”  says  Dick  Bean,  a  soft- 
featured,  resented,  white-haired 
corporation  public  relations  di¬ 
rector  who  is  serving  as  Herb 
Klein’s  top  assistant:  “It’s  part 
of  their  job.” 

How  much  of  the  reporters’ 
personal  bias  creeps  into  their 
stories  is  anybody’s  guess.  The 
best  of  those  aboard  take  a 
professional  pride  in  their  rep- 
ortorial  objectivity  and  lo^ 
down  on  those  who  don’t. 

Klein,  himself,  figures  that, 
“as  an  off-hand  guess,”  about 
15  per  cent  of  the  stories  filed  j 
on  the  Vice  President’s  cam-  ' 
paigning  have  been  obviously 
unfair. 

“The  candidate  knows  it,” 
Klein  said.  “He  works  out  a 
major  point,  delivers  it  and 
then  finds  that  in  some  papers 
it  never  sees  the  light  of  day.” 

«  «  « 

Dispatcher's  Job 

“Sometimes  I  feel  more  like  an 
airplane  dispatcher  than  a  news 
editor.” 

'The  man  doing  the  talking 
was  Julius  Frandsen,  No.  2  man 
in  UPI’s  Washington  Bureau. 
Going  on  to  explain  the  prob¬ 
lems  of  jet-age  political  report¬ 
ing,  he  said: 

“Our  people  have  found  it 
more  wearing  than  ever  before. 
They  don’t  have  as  much  time 
as  they  should  on  the  road  to 
write  ^oughtful  pieces.  They’re 
jumping  from  Buffalo  to  the 
West  Coast  and  back  again. 

“So  we  send  our  men  out  for 
a  week  and  then  bring  them 
home  for  a  week  to  rest  up.  This 
gives  them  a  chance  to  write 
pieces  that  will  sum  up  their 
impressions.” 
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Give  light 

and  the  people  will 
find  their  own  way. 


Casey  Stengel’s  ouster  as  manager 
of  the  Yankees— one  of  the  big  sports 
stories  of  1960— was  announced  at 
a  press  conference  on  October  18. 

Yet,  readers  of  Joe  Williams’ 
column  in  the  New  York  World- 
Telegram  &  Sun  and  other  Scripps- 


Howard  papers  learned  on  Septem¬ 
ber  20— almost  one  month  before 
the  formal  announcement  —  that 
Casey  wouldn’t  be  back. 

A  superb  reporting  job  by  one  of 
the  nation’s  most  respected  sports 
writers— Joe  Williams. 
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Joe  Williams  Had  Stengel  Story 
Month  in  Advance  _ 
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Stengel  Bowing  Out... 

He’U  TeU  All 


After  Series 


■y  ME  WILUAMB, 

Thto  ia  the  lut  ttme  around  for  Charlec  Dillon 
StengeL  On  Oet.  2  when  the  Ynnkeec  close  out  the  sea¬ 
son  with  the  Bed  Sox  Ola  Case  will  also  dose  out  a  59- 
TMT  oarser  that  bepui  amid  the  hush  and  bramble  of 
Knnbahsa,  OL 

No  formal  announcement  can  be  expected  until  the  aeason 
ends,  or  the  World  Seriet  ia  over,  but  recent  diacuaaiona  with 
Yankee  brass  and  the  manafer  himaeU,  plus  our  ability  to  put 
two  and  two  tof ether  .(beyond  which  math- 
,  ematlea]  challenge  we  are,  of  course,  lost) 
K  '  *****  b*  with  no  doubt  whatever  that  Ole 

Case  is  stepping  out. 

'^~~W  Before  Sunday's  double-header  which  was 
^  ^  M  *  tremendous  four-game  sweep  of  the 

Orioles,  we  sat  in  Ole  Case’s  cigar  box  office 
at  the  Stadium  cutting  up  old  touches.  .  .  . 
Touches  that  went  b^  to  hit  early  days 
H  with  Montgomery  in  the  Southern  I^gue. 

mw'im  m^W  "Which  I  led  in  outfield  errors,  if  you  re- 
Jse  WMeni  member,”  Ole  (^ase  cackled. 
^^^^^tawa^^^^rteh^M^^^sports  writer  in  North 
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